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> VIDEO POKER SCARE IN LOUISIANA.. A leolelate ses- 


sion gone bonkers over casino gambling came to a close at mid- 


night, June 22, but not without putting a last- minute scare into the 
hearts of video poker operators, distributors, and manufacturers. — 
An uproar over the June 18 passage of acasino bill, long anitem | 
on the private agenda of Gov. Edwin Edwards, seemed to put everyone ~ 
over-the-top and into an anti-gambling mode. One localnewscaster 


summed it up this way: “Legislators had a choice of riding the steam- 
roller (driven by Edwards) or being in front of it” 


Apparently to combat fears of gambling proliferation, and as an ap- 
peasement to anti-gambling forces, an amendment passed the House 


on June 20 to limit the casino to one in New Orleans, while also. 


repealing the 1991 video poker law. The ball next went to the Senate's 
court. Edwards has always maintained that he would not have signed 


the video poker law, which passed during the term of his predecessor, iE 


Buddy Roemer. The result was a day of panic in the state as opera- 
tors geared up for the July 1 start of the legal pokers. Legislators 


fed up with discussing gambling proposals tabled the amendment 7. 


less than three hours before the session ended. 


Chief among the reasons to table the amendment was the $44mil- 


lion counted into the state budget from video poker proceeds. The 
Senate had already decided to take $5.4 million in anticipated video 


poker revenues to fund raises to state district attorneys and assis- 


tants. Also getting the ax in the session’s final hours: extended dock- 


side gaming hours for riverboats and a push for unlimited video a 


poker games at riverboat terminals. Sen. John Hainkel (R-New 
Orleans) said, “It's been the session from hell.. 
no interest in anything but casino gambling.” 


WISCONSIN LAWMAKERS FACE SPECIAL: SESSION.. 


Gambling is the subject of yet another special legislative session L 


called for June 30. It’s not enough that a referendum about gam- 
bling will appear on the April 1993 ballot (see “News’’ pg. 27). Gov. 


Thompson wants legislators to consider an amendment to the state - = 
constitution to limit the expansion of gambling right now; then it 


would be up for a statewide vote. The last special session made 


it clear that casino-style card games and video Oe gates are 


illegal on non-Indian land. 


As expected, Indian tribes are concerned dice this move, even 
though the Winnebagos, the last of 11 tribes to negotiate compacts 


with the state, have reached an agreement. The Winnebagos had > 
proposed a $20 million casino in Blooming Grove, whichis near 


the capital city of Madison. They have settled for gaming on tribal 


lands in Lake Delton, Black River Falls, Nekoosa, anda fourth, un- | 


decided location. Indian compacts are negotiated fora period of 
seven years, with automatic renewals of five years until one side 
or the other fails to renew. 


VGA NAMES BOARD...The Video Gaming Alliance (VGA), 
formed to preserve operator participation in video skills and gam- 
ing activities, has named its first board of directors. They are Phil 


Benson of Montana Music Rentals, Wally Bohrer of Hastings Dis- 


tributing, Peter Feuer of Merit Industries, John Nicastro of Williams 
Electronic Gaming, Bill Tre ae of Betson, Gene Urso of Madison 
Coin Machine (current AMOA president), and Bill Ward of Arach- 
nid. Paul Ae executive director of the Ohio Coin Machine As- 
sociation, will serve as state associations executive liaison. Bernd 
Donalies of Stella International in Germany will be ie internation- 
al liaison. 


JACK SALUTES THE LADIES... Jack Rodios, in his May is- 
sue of Cashbox Australia, paid a warm tribute to some of the wom- 


eninthe coin-op industry. The women here at Play Meter were ho-  __ 


nored to be mentioned in his story. Others were Atari’s Elaine Shirley, 
Mary Fujihara, and Anne Hayes; operator and AMOA board mem- 
ber Tami Norberg-Paulsen; Century’s Sue Monday; RePlay’s Key 


Snodgrass and Tippy Adium; EuroSlot’s Christine Butterworth; Data 


East’s Shelley Sax; Williams’ Lenore Sayers; Leland’s Debbie Austin: 
and Taito’s Natalie Kulig. He said that Australia was “dragging the 
chain as far as women in prominent positions,’ but did mention NSW 


AMOAs Juliette Harper, Associated Leisure wives Rosemary Solomon _ 
and Mary Rose oo and Christine Sebastyan asa few who : 


are hard workers. 


- HALF CENTURY CLUB UPDATE. 
_ McNeely, president and vice president respectively, of the Half Century 
Club, have announced that they are working on a luncheon featur- 


.No | oe / 


. Steve Kordek and Jim 


ing a guest speaker. It will be held during the AMOA show in Nash- 


ville on Friday, Oct. 2. It will be on a grander scale than previous 


meetings. All those interested in being a part of it should forward 
a $20 check made out to H.C.C.I. to Steve at 3401 North California 


- Ave., Chicago, IL 60618. If you have been in this industry over 40 


years, please don't let another meeting go by without sharing with 


the others a few of your memories. 


SOUTHLAND CHANGES... Robert Huckabee, president of 
Southland Distributing in Wilmington, N.C., announced the promotion 


of Joe Allen to sales manager and the appointment of Joe Gum- 


ney (formerly of Peach State Distributing Co.) to the Southland staff. 


NEWS FROM HOME... The home video game industry, that is. 
Sega has filed a lawsuit against Accolade for trademark infringe- 
ment and copyright violation. Sega contends that Accolade pur- 
posefully and willfully broke the software security codes of Sega's 


_ Genesis system in order to copy the program's contents and sell 

_ the games under the Accolade name. Although any wrongdoing 

_ by Accolade has yet to be proven, a temporary injunction was handed 

down prohibiting Accolade from manufacturing and marketing its 

_ Genesis-compatible software. If the court’s decision goes against 
Accolade, the injunction may become a permanent order. © 


In other home game news, a new player will soon join the group. 
_Matsushita, an Osaka, Japan-based home electronics appliance 
- manufacturer better known over here as Panasonic and Technics, 


has announced plans to break into the home market. In the Ameri- 


can market, Matsushita has teamed with Electronic Arts, a San Mateo, 
_ Calif.-based software and hardware company. EA will design a to- 
tally new hardware system for the home market to be sold by Mat- 


sushita. Sega and Nintendo currently hold the largest shares of the 
home and family video game market. 


_ And speaking of Nintendo, the 9th U.S. Circuit Coun of Appeals 
has affirmed a lower court ruling that Galoob Toys’ Game Genie 
- video game enhancement device does not infringe on Nintendo 


copyrights for its game cartridges. The Game Genie lets players 
alter up to three features of a Nintendo game. The court ruled that 
it does not infringe because no independent derivative work was 
created by the device. 


NATIONAL LOTTERY PROPOSAL IN ENGLAND...The 
United States is not alone with lottery fever. In England, Bass Leisure 
plans to bid for the contract to run a national lottery. The company 
proposes to run the lottery from pubs using instant lottery machines. 
The lottery will be recreational wagering in the same family as amuse- 


~ ment machines, and operators are scheduled to be included. 


GOODBYE, JOANNE... All of us who have come to know Joanne 


Anderson, director of marketing for Namco, are saddened to see 


her resign her position at the video game company. Joanne is return- 
ing to her own company, Mindseed Corp., which has been in the 
capable hands of her husband Ed. Joanne said, “Although | am 
leaving Namco after two happy years, our relationship will continue 
as it has over the last 12 years.” Joanne and Ed were original em- 
ployees of Namco America when it first opened its doors in the United 
States in 1980. 


NINTENDO UP AT BAT... American and National League owners 
approved the sale of the Seattle Mariners to the Baseball Club of 
Seattle, led by Nintendo president Hiroshi Yamauchi. Yamauchi and 
son-in-law Minoru Arakawa, president of Nintendo America, look 
at the purchase of the team as a community service. Said Yamauchi 
in a USA Today article, “This offer is not undertaken as business, 
but rather as a form of community service.’ He went on to give the 


_ United States credit for Japan’s miraculous post-war recovery and 


economic growth. ‘‘l owe a great debt to the United States, and | 
want to do everything in my power to pay it back,’ he added. 
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Buying the right game can be a ‘‘make-or-break”’ proposition for the operator. This chart is based 
on operator evaluations and is designed to provide information needed to make prudent game pur- 
chases. The longevity points indicate a game’s staying power. 
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MONTHS MONTHS 
POINT ON IN 
GAME MFG. VALUE CHART TOP 10 

1. Street Fighter Il Champ Ed. (Capcom) 9.45 3 3 
2. The Addams Family (Bally) 9.39 4 4 
3. X-Men (Konami) 9.04 4 4 
4. Street Fighter II (Capcom) 8.89 16 16 
5. The Getaway (Williams) 8.73 3 3 
6. Terminator 2 (Williams) 8.62 12 12 
7. Terminator 2 (Midway) 8.52 9 9 
8. Race Drivin’ (Atari) 8.34 21 21 
9. Steel Talons (Atari) 8.30 10 10 
10. Final Lap Il (Namco) 8.13 17 17 
11. Sunset Riders (Konami) 8.03 9 6 
12. Race Drivin’ Panorama (Atari) 7.90 13 10 
13. Fun House (Williams) VAe2 18 18 
14. The Machine (Williams) 7.68 14 13 
15. Hard Drivin’ (Atari) 7.64 39 38 
16. Hook (Data East) 7.63 4 2 
17. Turtles In Time (Konami) 7.59 2 1 
18. WWE Wrestle Fest (Am. Technos) 7.55 WW 11 
19. Hurricane (Williams) 7.52 7 7 
20. Mad Dog McCree (Betson) 7.50 15 4 
21. Exhaust Note (Sega) 7.50 2 1 
22. Total Carnage (Midway) 7.47 4 0 
23. Road Riot (Atari) 7.46 11 11 
24. Captain America (Data East) 7.42 9 9 
25. Final Lap (Atari) 7.33 1 






REDEMPTION 





















POINT POINT POINT 
VALUE VALUE VALUE 
ALLEY BOWLERS SINGLE CRANES NOVELTY (cont.) 
1. Skee-Ball (SkeeBall) 7.64 1. Top Choice (Betson) 8.40 2. Wacky Gator (Data East) 7.63 
2. Smartball (Smart) 7.00 2. Big Choice (Betson) 7.94 3. Pop-A-Ball (Coasta/) 7.59 
3. Bowlingo (Capcom) 6.50 3. Clean Sweep (Smart) 7.50 4. Cracky Crab (Namco) 7.38 
4. Rainbow (Rainbow) 7.00 5. Pop-A-Tac-Toe (Coastal) 7.20 
5. Hollywood Crane (Maxwell) 6.38 6. Feed Big Bertha (Smart) Liie 
SPORTS GAMES 6. Kramer Krane (Kramer) 6.33 7. Rock-N-Bowl (Bromley) 6.89 
1. UB-QB Football 7.60 7. Action Claw (Betson) 6.29 8. Hungry, Hungry Hippos (/CE) 6.75 
(Nat'l Sports) 8. Challenger (Wedges/Ledges) 6.00 9. Barnyard Babies (Skee-Ball) 6.75 
2. Slugfest (Taito) 7.52 9. Skill Crane (Grayhound) 5.78 10. Toss ’Em (CCI) © 6.71 
3. Hoop Shot (Doyle) 7.36 10. Tiger Paw (Drews) 5.40 11. Big Mouth (Meltec) 6.69 
4. Putting Challenge (/CE) 7.20 11. Jumbo Crane (Grayhound) 5.11 12. Bank It (Lazer-Tron) 6.67 
5. Sonic Blast Man (Taito) GAT 13. Fire Fighter (CC/) 6.60 
6. Bull Pen (Doyle) 7.00 JR. BASKETBALL 14. Cosmo Gang (Data East) 6.54 
7. Batter Up! (Doyle) 6.80 1. Lil’ Hoop Shot (Doyle 7.00 15. Beat The Clock (Betson) 6.50 
8. Shoot To Win (Smart) oe 2. Shoot ToWin 7 Basketball 6.67 16. Skee Toss B.C. 6.44 
9. Around The World (CC/) 6.67 (Smart) (Betson/Skee-Ball) 
10. Panda Pitch (Doyle) 6.50 3. Bozo Basketball (Design Plus) 6.33 17. Dump The Ump (Doyle) 6.33 
1); Fop-AShot (Pop-A-Shot) 6.43 = 4’ jr. all American (CCN) 6.00 18. Simpson’s Cupcake 6.33 
12. Pro Pitch (Doyle) 5.60 (Bromley) 
13. Championship Basketball 5.20 ROLL DOWNS 19. Circus Hi-Rise (Vari-Tech) 6.00 
(Grayhound) 1. Clown Rolldown (BayTek) 6.27 20. Bozo Grand Prize (Exit) 5.86 
2. Roll Down (BayTek) 6.00 21. Lippy The Clown (Data East) 5.75 
SINGLE COIN PUSHERS 3. Quackers (Seidel) 6.00 2 es el rs ee 
1 | Rock N Rol (Betson 8.43 4. Poker Roll (Coastal) oo igen - Tron) | 
2 a eae etson) 7 NOVELTY 25. Can Alley (Bob’s Space) _— 5.50 
26. Ghost Town (Bromley) 5.43 
4. Clown Around (Betson) 6.84 1. Hop-A-Tic-Tac-Toe 8.00 27. Crazy Clown (Coastal) 5 33 
5. Starburst ? ) 









(CC/) 





5.33 (Data East) 
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VIDEO KITS 4 
POINT LONGEVITY POINT LONGEVITY | 
GAME VALUE POINTS GAME VALUE POINTS | | 
1. Street Fighter Il (Capcom) 8.89 894 17. Rai Den (Fabtek) 6.44 620 i 
2. Sunset Riders (Konami) 8.03 359 18. Super Baseball 2020 (SNK) 6.42 460 Le 
| 3. Turtles In Time (Konami) 7.59 61 19. Spider-Man (Sega) 6.38 187 te 
| 4. WWF Wrestle Fest 7.55 549 20. Mutation Nation (SNK) 6.30 5 ce 
* (Am. Technos) 21. King Of Dragons (Romstar) 6.27 42 fs 
| 5. Road Riot (Atari) 7.46 542 22. Baseball Stars (SNK) 6.19 1 hes 
| 6. CaptainAmerica(DataEast) 7.42 423 23. Football Frenzy (SNK) 6.05 6 e 
_ | 7. Turbo Out Run (Sega) 7.22 1,138 24. Pit-Fighter (Atari) 5.98 563 bd 
= 8. Fatal Fury (SNK) 7.16 216 25. Smash TV (Midway) 5.98 it 
| 9. Super High Impact (Midway) 6.80 427 26. Last Resort (SNK) 5.93 : os 
10. Final Fight (Capcom) 6.68 1,088 27. King Of The Monsters 5.88 204 ae 
11. Clutch Hitter (Sega) 6.68 392 (SNK) ot 
12. Relief Pitcher (Atari) 6.67 39 28. Capcom Bowling (Capcom) 5.81 9 uF 
13. Track-Pak (Leland) 6.55 581 29. Eightman (SNK) 5.81 43 : 
14. Rim Rockin’ Basketball 6.53 130 30. Sengoku (SNK) 5.80 187 | 
(Strata) 31. Tetris (Atari) 5.74 1 
15. High Impact Football 6.50 585 32. Trog (Midway) 5./2 
(Midway) 33. Soccer Brawl (SNK) 5.71 
16. Knights Of The Round 6.50 50 34. Burning Fight (SNK) 5.69 202 
(Capcom) 35. Magic Sword (Capcom) 5.67 si 









VIDEO DEDICATED 





























































a POINT LONGEVITY POINT LONGEVITY 
a GAME VALUE POINTS GAME VALUE POINTS 
| 1. Street Fighter!|Champ.Ed. 9.45 179 8. Hard Drivin’ (Atari) 7.64 1,877 
of (Capcom) 9. Mad Dog McCree 7.50 527 | 
| 2. X-Men (Konami) 9.04 205 (Betson) FA 
| 3. Terminator 2 (Midway) 8.52 515 10. Exhaust Note (Sega) 7.50 72 re 
| 4. Race Drivin’ (Atari) 8.34 1,097 11. Total Carnage (Midway) 7.47 114 ‘ 
| 5. Steel Talons (Atari) 8.30 538 12. Final Lap (Atari) 7.33 1,480 oi 
| 6. Final Lap Il (Namco) 8.13 812 13. Suzuka 8 Hours (Namco) 7.14 32 “A 
| 7. Race Drivin’ Panorama 7.90 567 14. Double Axle (Taito) 6.71 271 a 
ao (Atari) 15. Steel Gunner (Namco) 6.56 440 ce 
a PINBALLS 
fe: POINT LONGEVITY POINT LONGEVITY 
ae GAME VALUE POINTS GAME VALUE POINTS 
| 1. The Addams Family (Bally) 9.39 290 9. Whirlwind (Williams) 7.10 1,051 
| 2. The Getaway (Williams) 8.73 158 10. Elvira (Midway) 7.10 1,182 

3. Terminator 2 (Williams) 8.62 686 11. Batman (Data East) 7.04 298 

4. Fun House (Williams) 7.f2 919 12. Gilligan’s Island (Bally) 6.88 542 

5. The Machine (Williams) 7.68 648 13. Earthshaker (Williams) 6.80 420 

6. Hook (Data East) 7.63 146 14. Super Mario Bros. 

7. Hurricane (Williams) 7.02 316 (Premier) 6.75 Zo De 

8. Star Trek (Data East) 7.32 307 15. Surf ’N Safari (Premier) 6.50 92 Pgs 
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pROM THE EDITOR 


) Bring on the crawfish 





“== and get out of the way! 


f you ever visit New Orleans during 

the first part of the year, you'll know 
real quick that we LOVE crawfish. We 
love ‘em boiled, stewed, etoufeed, and 
au gratined. There is no such thing as 
too many crawfish or too many ways to 
fix them. 

Last month my husband’s sister turn- 
ed the big Five-Oh. She’s the first of six 
siblings to hit this milestone, so we all 
wanted to do something special. Since 
it was during crawfish season, we decid- 
ed to boil 125 pounds of the little 
delights and invite the whole family 
over (all of my husband’s brothers and 
sisters’ live within five miles of his 
parents). 

We started out pretty organized as to 
who was going to pick up what: my 
father-in-law got the crawfish, brother 
Kenny picked up the drinks, and sister 
Frankie bought the corn, lemons, 
onions, and garlic (stop, my mouth is 
watering already!). We set up the boil- 
ing pots, rinsed off the crawfish (they’re 
alive when you buy them and pretty dir- 
ty), and then the problems began. 

First, my mother-in-law said she didn’t 
like the onions cooked with the crawfish 
because onions tend to get slimy and 
stick to the crawfish. But she was OK 
with the lemons, potatoes, corn, and 
garlic. Then sister-in-law Susan said we 
shouldn't cut the lemons in half, but add 
them whole for the best flavor and leave 
the garlic whole. 

Brother Curtis said that the onions, 
garlic, and lemons should be added 
before the crawfish are put in, while 
brother Tommy was sure the stuff 
should be added after the mudbugs. 
Sister-in-law Ann made the recommen- 
dation that everything be put in a mesh 
bag and then added to the water. Sister- 
in-law Louise suggested cooking the 
onions, corn, potatoes, garlic, and 
lemons in one pot and the crawfish in 
the other. 

My husband Russell finally told 
everyone to shut up and get out of the 
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way. It was his house and that gave him 
the right to do it his way (he also plays 
cards by this golden rule!).By this time 
it became obvious that everyone was 
about to club each other with the 
40-pound bags of crawfish and slightly 
smaller bags of onions, lemons, and 
garlic. 

Finally, brother-in-law Jay left the 
growing group of disgruntled siblings 
and started cooking. He did it his way 
and no one dared bother him. After 
about a half hour, he called everyone 
together and presented them with the 
most delicious, perfectly seasoned, 
cooked-just-right crawfish. 

Before anyone could ask how he did 
it, he told us all not to bother asking, 
just to appreciate the final result. That 
sounded good to us since we wanted to 
dive into the mound of steaming mud- 
bugs. Joanne, the 50-year-old recipient 
of the party, summed up all of our feel- 
ings when she said, “These crawfish are 
the best I’ve ever eaten and I don’t real- 
ly care how they were cooked.” 

Paul Corey of the Ohio Coin Machine 
Association said that there’s three 
things you don’t want to see being 
made: cottage cheese, sausage, and 
laws. Perhaps he could add crawfish to 
that exclusive list. 

Many state associations are standing 
at the boiling pot of video lottery right 
now. They are being barraged from 
their members with suggestions about 
what to include in legislation. There are 
as many options as you have people 
suggesting them, including the biggest 
of all: do you want to help video lottery 
legislation pass or do you want to fight 
it all the way? 

Each state that has passed video lot- 
tery legislation has been unique so far. 
South Dakota is nothing like Montana, 
while Louisiana is not like either. 
Oregon is going without operator in- 
volvement. South Dakota is a huge 
state with few people. Louisiana is a 
small state with lots of people. Nothing 


that happens here in Louisiana will mir- 
ror what is happening in South Dakota, 
Montana, or Oregon. 

But for all the differences, there’s one 
common thread: the threat video lottery 
can create if passed without operator 
involvement. Never has anything in this 
industry had such potential for good or 
evil. Whether an operator is for it or 
against it, if it passes it will affect him. 
If he chooses not to operate the games, 
someone else will approach his location 
and he can't stop them from using so- 
meone else’s machines. Once those ma- 
chines are in, the other types of equip- 
ment will suffer. 

A speaker at one of the many 
meetings held in Louisiana told oper- 
ators that if they weren’t prepared to 
change the way they were doing 
business now that video poker is legal, 
they might as well start sending out 
resumes. It’s going to be tough, no 
doubt about that. Next year at this time 
it will have been a year that the 
machines have been out on location. It’s 
going to be very interesting to see what 
happens. Will other states be legal by 
then? Perhaps a state association or 
two will have decided as a group to use 
their resources to fight it. 

Were all hoping for that perfect batch 
of succulent crawfish. However, most 
are still standing there trying to figure 
out whether to add the onions, garlic, 
corn, and lemons first or last. It’s going 
to be a long time before they’re ready 
to eat. If you’re in a state in the initial 
stages of determining which direction 
to take, elect some leaders from your 
state association and let them make 
some decisions. Can too many cooks 
spoil the dinner? Just come to my house 
for crawfish sometime! [1] 
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Valerie Cognevich 
Editor 
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Gen. George Custer rac- 
ed horses here on the in- 
augural day in 1872. 
Frank James, brother of 
the infamous Jesse, was a 
betting commissioner for 
the largest racing stable 
in 1902. “Diamond Jim”’ 
Brady was a patron in 
1906. Al Hirt, trumpet 
great, had his first paying 
job as a bugler at this 
track. 

The list of famous jock- 
eys and steeds is a who’s 
who in the world of rac- 
ing. Names like Earl 
Sand, Eddie Arcaro, Wil- 
lie Shoemaker, and Ran- 
dy Romero; Pan Zareta 
and Black Gold (both 
buried in the infield), 
Whirlaway, and Risen 
Star. 

Even Louisiana natives 
may not truly appreciate 
the rich history of 
the New Orleans Fair 
Grounds, a local land- 
mark and racing mecca, 
which celebrated its 120th 
anniversary a few short 
months ago. The Fair 
Grounds is making his- 
tory again as one of the 
test sites for legal video 
poker games. The full 
program will commence 
statewide in liquor- 
licensed establishments 
and truck stops this 
month. The Fair Grounds 
is joined by Jefferson 
Downs in Metairie, La., 
and Delta Downs in Vin- 
ton, La., in a test that 
began on May 30. 
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art of vi ker test 





An aerial view of the New Orleans Fair Grounds. The Superdome and Central Business District are in the background. 





According to Gary Pal- 
misano, veteran trainer 
and coordinator of the 
video poker start-up for 
the Fair Grounds, “‘The 
La. State Police wanted 
us to test the system. They 
have done a great job of 
putting it together and 
have been easy to work 
with.” 

The Fair Grounds and 
Jefferson Downs, both 
owned by Marie and 
Bryan Krantz, have 11 
games each. The game 
mix includes units from 
Video Lottery Con- 
sultants, Bally Gaming, 
International Game 
Technology, WMS Gam- 
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ing, and Premier Tech- 
nology. 

Palmisano noted that 
the Krantz family wishes 

o ‘Keep the tracks as 
pristine as possible.” Rac- 
ing is clearly the primary 
concern at both locations. 

‘We want video poker 
to complement the horse 
industry,” stated Palmi- 
sano. “It may end up be- 
ing a plus rather than a 
negative for us. I’ve 
already seen people who 
don’t normally bet on 
horses come here for the 
games.” 

What convinced the 
tracks to participate in 
video poker? “Once this 


became legalized we join- 
ed in just to stay alive,” 
said Palmisano. “It’s writ- 
ten into the law that the 
track and horsemen split 
the track’s share.”’ 

The racing industry has 
suffered along with every 
other industry in these 
tough economic times. 
Palmisano added that the 
Louisiana Lottery, which 
began in September 1991, 
has had an impact on the 
tracks. 

‘The lottery took away 
about 15 percent of the 
track revenue,” he said. 
‘We don't want any more 
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competition. If we don't 
change with the times 
and address video poker, 
then we could lose an- 
other 15 percent.”’ 

Race tracks are a 
statewide conglomerate 
of horse breeders, feed 
companies, other racing 
product suppliers, and 
major employers in their 
areas. 

The Fair Grounds and 
Jefferson Downs have 
contracted with Video 
Services Inc., asubsidiary 
of United Gaming in 
Nevada, to manage the 
video poker program. 
Marvin Shepler of Video 
Services explained that 
the company is hiring all 
Louisiana citizens to 
work at the tracks. 
“We're providing jobs,’ 
said Shepler. “And we 
hope to bring revenue to 
the state. It can't be 
anything but good for 
Louisiana, in my oOpi- 
nion.”’ 

A job fair in late May 
drew many highly quali- 
fied applicants. Said 
Shepler, “I was extremely 
impressed with the know- 
ledge in the state.” 

In terms of players, the 
games have been a boom- 
ing success. Although the 
tracks are open only for 
off track betting in the 
summer, greater num- 
bers than usual have 
been filing through the 
gates for the televised 
races. Machines are 
never idle; aS soon aS a 
player leaves a game 
another one takes his 
spot. Even the mutuel 
clerks have asked that 
the machines be turned 


on before they start their 
shift so they have a 
chance to play. 

“There are more play- 
ers than machines,” said 
Shepler. “They'll play 
what’s available.’ This 
makes it difficult to get an 
accurate poll of player 
preference by machine. 

Play Meter asked some 
of the players what they 
thought of the games. 
Answers were as varied 
as the player base, from 
the well dressed to the ex- 
tremely casual. “I like the 
bigger screen (19’) for the 
cards and the pay table,” 
said one. “They're basic- 
ally the same, except I 
prefer the touch-screen 
for speed of play.” said 
another. His compadre 
disagreed: ‘‘Nothing 
beats the buttons. I feel 
like Ihave more control.” 

One customer, who said 
he’s never been to an OTB 
parlor before, simply said, 
“It’s a kick.” Another said 
witha smile, “I like it and 
I dislike it, because I 
haven’t won yet.” He'll 
have to talk to the lady 
who won $125 on the first 
day with a royal flush. 

As players clustered 
around the machines, 
new employees Benny 
Goodman and Tyrone 
Lynch were on the side 
sorting out keys to the 
games. Goodman com- 
mented, “We're enjoying 
the customers. They're 
going through a learning 
curve right now. A lot of 
people aren’t familiar 
with computers. For the 
most part the machines 
are user-friendly.’ 

Lynch, a recent grad- 
uate of electronics school, 
said, “Some players can't 
wait till we get more 





on test. 


Tyrone Lynch (I) and Benny Goodman at the Fair Grounds. The wall is covered with 


photos of famous jockeys. 


machines in here.” 

What are the plans for 
the future? A total of 150 
games in each track, said 
Palmisano. At the Fair 
Grounds they will be in 
the Clubhouse, the Turf 
Club, and three parts of 
the Grandstand. Jeffer- 
son Downs will have a 
separate area set aside 
for the games. The season 
at the Fair Grounds runs 
from Thanksgiving Day 
until the end of March; at 
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Marvin Shepler of United Gaming (I) and Gary Palmisano of the Fair Grounds by games 
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Jefferson Downs there’s a 
spring meet right after 
the Fair Grounds closes 
for live racing, and fall 
meet starting September 
23. 

Video poker games will 
also be at the eight OTBs, 
located in Thibodeaux, 
Houma, Slidell, Cov- 
ington, LaPlace, Gretna, 
St. Bernard, and on Bour- 
bon St. in the French 
Quarter. OTB customers 
must be 18 years old. 
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No freedom for the press 


Oh, for the First Amend- 
ment in Europe! Freedom 
of the press went out the 
window in Brussels on 
May 20 when Euromat— 
the coin machine “parlia- 
ment’’—declared war on 
its only allies, the interna- 
tional trade press. 

In a startling set of ev- 
ents, which suprised even 
some of its own inner cir- 
cle of officials, Euro- 
mat banned the trade 
press from attending its 
annual general meeting 
held at the Sheraton 
Hotel. 

The press corps actual- 
ly travelled to Brussels, 
only to walk out in disgust 
at the behavior of what is 
supposed to be an organ- 
ization in place to look 
after the European 
trade's interests should 
the European Communi- 
ty impose harmonized 
coin machine laws within 
the community. 

Euromat is an umbrella 
organization for around 
15 trade associations in 
the coin machine in- 
dustry from 12 different 
countries. It has been in 
existence for 15 years, 
holding regular meetings 
of its presidium—the 
president and other 
senior representatives— 
and an annual delegate’s 
meeting. It is to this 
general meeting that the 
press has always been 
welcome, and a good rap- 
port had been built up 
between the organization 
and the media. 

Just days before this an- 
nual meeting, some of the 
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regular trade press—not 
all— were informed that 
they would not be admit- 
ted to the meeting. They 
were told that it had been 
decided at a presidium 
meeting several weeks 
earlier. The long gap be- 
tween that decision and 
the information actually 
reaching a small portion 
of the press raised eye- 
brows. They were raised 
even further when senior 
members of the presi- 
dium told the press that 
they had no memory of 
such a decision being 
taken. They went so far as 
to doubt the accuracy of 
the minutes allegedly 
taken at that meeting. 

The press was advised 
to travel to Brussels. 
Upon arrival they were 
told that under pressure 
from his colleagues, presi- 
dent Willy Michiels of 
Belgium had agreed to lift 
the ban—partially. The 
press was to be admitted 
to the afternoon session 
only. 

This angered jour- 
nalists, who pointed out 
that while attendance 
was a privilege, it was one 
set in 15 years of practice 
and precedent and there- 
fore was as close to aright 
as was possible without 
being “set in stone.” They 
waited until an hour into 
the morning session to 
see if the ban would be 
lifted. When it wasn’t, 
they left the building in 
disgust. 

After the event Chris- 
tine Butterworth, editor of 
EuroSlot, commented, 
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“We wrote recently that 
Euromat was a coin 
machine trade associa- 
tion speaking with a 
clamor of different voices. 
Never was the point 
driven home more ac- 
curately than in Brussels 
in the chaotic circum- 
stances surrounding the 
press ban. The credibility 
of Euromat as a body able 
to sustain a role of Euro- 
pean spokesman with the 
European community 
has always been ques- 
tioned. Once again it has 
revealed the cracks in its 
anatomy by presenting a 
divided front in an un- 
precedented attack on 





perhaps its only allies, the 
international trade press. 

‘All of the publications 
represented there would 
have presented a fair im- 
age of Euromat’s policies 
and ideals to the interna- 
tional coin-op industry 
and to legislators. My 
own publication, in par- 
ticular, has done much to 
foster good relations bet- 
ween Euromat and the 
European community 
during the run-up to the 
single market at the end 
of 1992. We have been 
rewarded with rejection. 
May 20 was asad day for 
democracy and an even 
sadder day for Euromat.”’ 





Gossman to head Atlas division 


Alan Gossman 


Atlas Distributors of 
Pittsburgh, Pa., recently 
opened a new Service divi- 
sion to be headed by Alan 
Gossman. The new ven- 
ture is specifically for the 
repair of solid state vend- 
ing circuit boards, bill ac- 
ceptors, and coin mech- 
anisms. It is appropriate- 
ly called Atlas Re-Con 


Electronic Repair Divi- 
sion (ERD). 

The new shop will have 
a pickup and delivery ser- 
vice within a 100-mile 
radius of Pittsburgh. Vice 
president Jim Wittler ex- 
plained, “By expanding 
Our service shops, we 
have been able to open 
new avenues to better 
serve our customer-client 
base, while at the same 
time capture a portion of 
an under-serviced mar- 
ket. We are positive we 
have chosen the right 
man for the job.” 

Gossman comes to At- 
las with a long history in 
the vending industry, 
specifically with repair 
and service of coinage 
products. His back- 
ground includes five 
years as branch manager 
of Coin Acceptors Inc. 


Look What's New On 
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Combine Bally's award-win- 
ning graphics with its reliable engineering, and you've got 
a winning combination. 

Available in either “Classic Casino” or “Arcade” 
styles, Bally machines feature a high-speed ticket printer 
with Bally’s own positive ticket delivery system. Our low 
profile button panel provides fast action play, while our 
built-in diagnostics and game security help ensure the reli- 
able performance you depend on for profits. 

Find out more about what's new on the Bayou. And 
see for yourself why Bally Gaming is sure to become yet 
another winning Louisiana tradition. 

Contact Bally’s Authorized Distributor, Worldwide 
Louisiana has a style all her own. That's why Gaming of Louisiana, at (504) 838-7777. 

Bally Gaming has developed four new video 
draw poker themes that reflect Louisiana's zest 
forfun and games. With names like Mardi 
Gras, Cajun, and Bayou, these games capture 
all the excitement that is Louisiana. Combine 
these themes with Bally’s superb machine engi- 
neering and reliability, and you've got a ma- 
chine that'll dish out as much entertainment as 
Fat Tuesday. 
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Copy crackdown 


Prompted by a dram- 
atic increase of illegal 
counterfeiting activities 
abroad, Capcom USA 
has implemented an ag- 
gressive crackdown on 
violations against the 
company’s intellectual 
property rights world- 
wide. 

Customs and Excise 
authorities in Hong Kong 
arrested seven in- 
dividuals in mid-May in 
connection with the il- 
legal manufacturing, 
distribution, and opera- 
tion of over 500 counter- 
feit Street Fighter circuit 
boards. The company 
feels that this could be on- 
ly the beginning in an an- 
ticipated wave of similar 
seizures and prosecution 
of additional offenders. 

George Nakayama, 
president of Capcom, 
said, “Illegal counter- 
feiting of Capcom pro- 
duct abroad has become 
a serious problem, par- 
ticularly with our Street 
Fighter game series. We 
intend to take aggressive 
action to stop infringe- 
ment of our intellectual 


property rights world- 
wide. 

“Our program includes 
the pursuit and seizure of 
illegal product and pro- 
secution of individuals 
and companies involved 
in counterfeit activities. 
We believe the success 
we ve already experienc- 
ed will serve as a deter- 
rent to other violators.” 

Capcom has enlisted 
the help of the American 
Amusement Machine 
Association (AAMA). Its 
executive vice president, 
Bob Fay, a former FBI 
agent who has played a 
vital role in directing Cap- 
com’s anti-counterfeiting 
program, said, “Illegal 
counterfeiting against 
Capcom has prompted 
severe measures to be 
taken. Individuals in the 
United States and other 
countries, including 
Southeast Asia, South 
America, and Mexico will 
soon be faced with similar 
consequences if they are 
involved in manufactur- 
ing, distributing, or oper- 
ating counterfeit Capcom 
products.” 


Suit settled between 
Sega and Philip Morris 





lf your Super Monaco GP looks like this, it needs to be changed. 


Philip Morris and Sega 
Enterprises have reached 
a settlement in a trade- 
mark infringement suit 
brought by Philip Morris 
against the California- 
based video game 
manufacturer. 

Philip Morris alleged 
that Sega failed to comp- 
ly with a March 20, 1990, 
agreement to have the 
Marlboro cigarette brand 
trademarks and indicia 
removed from its Super 
Monaco GP video game. 
Sega denied the allega- 
tions, countering that it 
had been working dili- 
gently tocomply with the 
agreement. 

To resolve the dispute, 


Sega has agreed to place 
full-page ads offering $200 
to operators for removing 
the Marlboro trademarks 
from games in their 
possession or under their 
authority. 

In the advertisement, 
Sega offers to send a free 
conversion kit containing 
the decals, computer 
chips, and instructions 
needed to remove the 
Marlboro logo. The $200 
payment would be made 
for each converted game 
upon receipt of the old 
computer chips. Sega will 
also provide technical 
assistance, should it be 
needed. 





Game boards seized in Hong Kong 


The South China Morn- 
ing Post reported the first 
seizure of pirated video 
game boards in Hong 
Kong since the U.S. Cus- 
toms complained about 
copyright infringement. 
The value of the boards 
was estimated at $1.3 
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million. 

The senior superinten- 
dent of customs and ex- 
cise, Vincent Poon Yeung: 
Kwong, told the news- 
paper that the pirated 
games were suspected to 
have come from Taiwan. 
He further explained that 
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the games were shipped 
to Hong Kong, distributed 
into game rooms, and re- 
exported to the United 
States. 

Yeung-Kwong’s office 
conducted a month-long 
investigation before ar- 
resting six Chinese men 


and one woman and one 
Korean man. They were 
all released on bail pen- 
ding further investiga- 
tion. They face maximum 
penalties of $1,000 for 
each board, in addition to 
one year in jail. 
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Distributors 
named for 
South America 


Sega Enterprises has 
named R.H. Belam Com- 
pany as its exclusive 
distributor for amuse- 
ment video arcade equip- 
ment in South America, 
Central America, and the 
Caribbean Islands. 

R.H. Belam has been ac- 
tive in the Latin American 
market for over 40 years. 
The company supports its 
distribution and markets 
products through an ex- 
tensive network of offices 
and dealers. Today R.H. 
Belam operates in six 
countries in Latin Amer- 
ica. Each market is 
visited. monthly by a 
member of the staff. 

Williams Electronics, in 
the meantime, has ap- 
pointed Betson Enter- 
prises as the only 
authorized U.S. distri- 
butorship to market and 
service coin-op games in 
South America. 

Joe Dillon, vice presi- 
dent of sales at Williams, 
said, “Betson has actively 
sold and traded for many 
years. We are proud to 
support their continued 
efforts within the industry 
and are pleased to recon- 
firm our long-standing 
partnership.”’ 

Williams’ Lenore Say- 
ers recently traveled to 
South America to rein- 
force the company’s com- 
mitment to the Latin 
American marketplace. 
The current sales struc- 
ture includes. direct 
distribution in Argentina 
and Brazil by Juegos 
SACOA and Playcenter, 
respectively. 


Game update from Atari 


Al Vernon of Atari had 
several service updates 
on Relief Pitcher that 
operators should know. 
The codes*on two EP- 
ROMS have been up- 
dated. The part numbers 
and location are 136093- 
0011 Rev D, location 19E 
and 136093-0012 Rev D, 
location 19J. 

The main features of the 
new program are the 
following: 

Reducing the game 
time—if you are experien- 
cing long game time these 


two new Rev D EPROMS 
will give you more difficul- 
ty settings to help elimi- 
nate the problem. Eight 
new difficulty settings 
have been added to the 
Rev D EPROMS, with the 
default set to “hard.” 

Reset problem—there is 
a possibility that the 
game may hang up and 
reset if there is a problem 
with the base running or 
when the fielder catches a 
flyball. 

Miscellaneous— when 
set to “no,” audio in the at- 


tract mode will be com- 
pletely disabled. In the 
two-player game, the 
players were given a free 
second inning, which has 
been eliminated. 

Cosmetic—this fixes the 
various cosmetic pro- 
blems in the newspaper 
and audio. 

If you have any ques- 
tions, call your local Atari 
distributor or Atari 
Games Customer Service 
(408) 434-3950. 
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Entertainment is the exclusive sponsor. 


Karaoke, first introduc- 
ed into the United States 
by Pioneer Laser Enter- 
tainment in 1988, will be 
the focus of a new syn- 
dicated television pro- 
gram called ‘Karaoke 
Showcase.” 

The program will be 
hosted by Jon Bauman, 
better known as Bowzer 
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on “Sha Na Na.” Pioneer 
Laser Entertainment is 
the exclusive sponsor of 
the show, which will 
feature everyday people 
singing along to Karaoke. 
Each contestant will sing 
his own versions of pop- 
ular songs, even creating 
his own costumes and 
choreography. 
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ed TV show, ‘‘Karaoke Showcase.’ Pioneer Laser 


This marks the first 
time a major player inthe 
consumer electronics in- 
dustry has sponsored a 
television show. ‘‘Kar- 
aoke Showcase’ is being 
produced in Orlando, 
Fla., by First Media Enter- 
tainment and syndicated 
by Genesis Entertain- 
ment. 
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Pinball, anyone? 


Basking in the glow ofa 
successful Second An- 
nual World Pinball 
Championship, the AM- 
OA-International Flipper 
Pinball Association (IF- 
PA) has embarked on its 
most aggressive member- 
ship recruitment cam- 
paign to date. Through 
October, the push is on to 
“let it roll” with an IFPA 
membership drive. 

Member operators re- 
port more activity, in- 
creased participation, 
and greater revenues 
(averaging a 39% in- 


crease) as their programs 
gain visibility and mo- 
mentum. The viability of 
league play for pinball is 
no longer a question of 
whether or not it’s possi- 
ble, but rather, how long 
will it take to get it go- 
ing? 

IFPA is offering a 
wealth of information to 
get you started, even if 
you've never run leagues 
of any sort before. Con- 
tact the AMOA-IFPA of.- 
fices at (414) 263-0233 for 
more details. 





Public offering by MicroTouch 


MicroTouch Systems, a 
developer and manufac- 
turer of popular touch- 
screen systems, filed a 
registration with the 
Securities and Exchange 
Commission for a propos- 
ed public offering of 
1,350,000 shares of com- 
mon stock. 

One of the principal 


markets for the touch- 
screen technology is 
video gaming. The com- 
pany develops, manufac- 
turers, and markets 
touch-screen-based 
systems, which includes 
touch-sensitive screens, 
notebook computer input 
devices, and digitizers for 
pen computers. 





South Dakota golf tourney set 


The Third Annual 
Schroeder Celebrity Pro- 
Am Golf Tournament, co- 
sponsored by Musivend, 
Hasvold Vending, First 
Bank of South Dakota, 
and Lieberman Music, 
will be held on August 11 
at the Willow Run Golf 
Course in Sioux Falls, S. 
D: 

The golf tournament is 
the cornerstone of the 
video lottery industry’s 
plan to help South 
Dakota’s homeless and 
abused children. The 
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tournament will feature 
elected officials, media 
personalities, players 
from the Ben Hogan and 
Dakota Tours, and ama- 
teurs from across the 
state. 

The proceeds will bene- 
fit the Children’s Home 
Society and Children’s 
Inn. In the past two years, 
Schroeder and tourney 
co-sponsors have dona- 
ted over $40,000 to chari- 
ty. They hope to donate 
another $20,000 this year. 


JULY 1992 


UB-QB Football takes honor 


National Sports Games’ UB-QB. 


America’s’ Original 
Sports Bar, winner of 
Nightclub and Bar Maga- 
zine’s Nightclub of the 
Year and Operator of the 
Year awards, announced 
that UB-QB Football has 
been given the Original 
Sports Bar Game of the 
Year award. 

America’s’ Original 
Sports Bar, based in 
Dallas, has operations in 
over 10states. Each oneis 
at least 18,000 square feet 
and features over 50 coin- 
operated games. 

Joyce McReynolds, pre- 
sident of America’s 
Original Sports Bar, said, 
‘We are very pleased to 
recognize UB-QB as our 
Original Sports Bar 





Game of the Year. The 
game has made a signifi- 
cant contribution to our 
operations this year in 
terms of our share of the 
game’s revenue, enter- 
tainment value for our 
customers, and the en- 
hancement it has brought 
to our sports-oriented at- 
mosphere.” 

Greg Sullivan of Na- 
tional Sports Games 
couldn't be more pleased. 
He said, “We are very 
honored by the recogni- 
tion from America’s 
Original Sports Bar. We 
thank game operators 
and location owners for 
giving UB-QB the oppor- 
tunity to prove itself.” 





Konami names new V.P. 


Mr. Susumu Sakamoto, 
president of Konami Inc., 
has announced the ap- 
pointment of Kenji Hir- 
aoka as the new ex- 
ecutive vice president. 

Hiraoka is replacing 
Hitoshi Omikawa, who is 
returning to Japan after 
completing a three-year 


assignment in the United 
States. Hiraoka will 
Oversee Konami's sales, 
marketing, operations, 
and credit. 

Hiraoka has been with 
Konami for 11 years, most 
recently as the deputy 
director of the overseas 
department. 
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KKK KK KK KKKKKK 


° 1-4 Players ¢ Player's Controls: 


° Kit 1. 8-way Joystick 
. . 2. Buttons: 
¢ Horizontal Monitor Shoot 


¢ Buy-in & Continuation Super Weapon 
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Yo Joe! COBRA is up to its slimy tricks once again. They are planning world domination 


through mass terrorism. The team forces must unite to advance and stop the menace of 
COBRA in G.I. Joe, the new video game adventure from Konami. 


Team G.I. Joe members Duke, Road Block, Snake-Eyes, and Scarlett have their work cut 
out for them. They have been individually trained in specialized military areas. Snake-Eyes 
is a mystical martial arts master, most dangerous when he is unarmed and cornered. Road 
Block is aheavy machine gunner who is also adept at hand-to-hand combat. Scarlett, whose 
strength is military intelligence, is no wimp when it comes to kicking butt. Duke, trained 
in close range fighting, is looked upon as the guidance counselor, big brother, and offen- 
sive coach to the G.I. Joe unit. Together they get tough on the ruthless Cobra Commander 
and his sleazy Cobra Vipers and Toxo-Vipers. 


After attacking big cities, COBRA begins to spread mass destruction and chaos. G.I. Joe 
must destroy the chemical plant to rid the world of COBRA’s toxic terror tactics. They 
advance through to the Air Base where Cobra Commander's dive-bonbing planes, 
helicopters, tanks, and legions of soldiers are ready for battle. Then it’s showtime at COBRA‘s 
weapons plant, where the high-tech, destructive arms are being manufactured. W/hen the 
weapons plant is destroyed, Cobra Commander threatens to launch powerful missiles, 
targeted at cities all over the world, unless G.I. Joe lays down its arms. G.I. Joe, never 
surrendering, searches through the depths of the jungle for COBRA’s secret military base. 


Once they find the base, where COBRA is storing the deadly missiles, G.I. Joe fights through 
it to the ultimate showdown with Cobra Commander. It’s time for G.I. Joe to get down 
and dirty, and show COBRA how tough they really are. Join the ranks of a fearless team— 
G.I. Joe, a real American hero! 
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Video poker training sessions underway 


Louisiana's video poker 
law requires service train- 
ing certification for every 
brand of machine oper- 
ated by a device owner or 
serviced by a technician. 
A series of such sessions 
were hosted around the 
state in May (see “Video 
Gaming Outlook”’ this 
issue), with more follow- 
ing in June. 

World Wide Gaming, 
distributor of Bally Gam- 
ing products in Louisiana, 
hosted sessions the week 
of June 1; A.M.A Distri- 
butors, Premier Techno- 
logy’s distributing arm in 





At the Premier training session, (I-r): Antoine Pembo and Lewis Porffer of Lucky Coin in 


the state, sponsored ses- 
sions the week of June 8. 

At the Metairie, La., ses- 
sion, Ron Charlebois and 
Fred Bergquist of the Bal- 
ly Gaming factory took 
attendees through the in- 
ner workings of Bally's 
poker series: Mardi Gras, 
Bayou, Cajun Draw 
Poker, and Maverick 
Poker; all are button con- 
trol models with colorful 
themed glass. The games 
come in casino-style or ar- 
cade cabinets and feature 
menu-controlled set-up 
and personalized attract 
mode. 


Metairie and Lloyd Austin of Rollo Amusement in Arabi. 
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Mike Smith (c) of Premier invites operators to check out the inner workings of Louisiana 


Video Draw Poker. 





After the session, oper- 
ators talked among them- 
selves about such sub- 
jects as the fiber optic 
cable and proper circuits 
for the machines. Joe 
Baggett of Players Am- 
usement Services ad- 
vocated putting fiber op- 
tic cable inside some type 
of conduit to avoid pro- 
blems. “It will cost more 
at the beginning, but will 
be worthit,”’ said Baggett. 

Malcolm Farmer of Ace 
Coin Machine Co. nodded 
in agreement, remember- 
ing the tendency of 
taverns to staple posters 


Joe Baggett (I) of Players Amusement Services in Metairie and Malcolm Farmer of Ace 


right through jukebox 
speaker wires during the 
holidays. 

Another suggestion: 
“Do it right at the start. 
Get an electrician out to 
the location to install a 
separate line for the video 
poker machines. Be sure 
tohave a20-amp circuit.” 

Some of the things to 
watch for: being too anx- 
ious to get the games up- 
and-running without the 
proper preparation, and 
not taking into considera- 
tion older buildings in 





Video poker con’t. on pg. 22 





Coin Machine Co. in Mandeville inspect Bally’s Mardi Gras Draw Poker. 
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Ron Charlebois of Bally in mid-demonstration. 
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Video Poker 


New Orleans that may 
need re-wiring. 

The consensus of opi- 
nion: ifa machine is down 
for a few hours an 
operator has lost more 
than the cost of a new 
separate line. “Look at 
the amount of money you 
are investing to begin 
with,’ said Baggett. 

At the first Premier 
Technology training ses- 
sion in Metairie, La., 
operators had an oppor- 
tunity to inspect both the 
19’’ arcade model, The 
Vault, and the 13” casino- 
style, touch-screen model, 
Louisiana Video Draw 
Poker. A 19” casino-style, 
touch-screen model and 
button models are going 
through the approval 
process. 

Jim Pietrangelo, Bob 
Harzer, and Mike Smith 
of Premier each con- 
ducted segments of the 
session, detailing all the 
diagnostic and account- 
ing features. Premier’s 
machines offer multiple 
games, choice of card 
graphics, a customizable 
screen called “the ban- 
ner,’ and the added abili- 
ty to print audit tickets in 


Con’t. from pg. 21 


bar code format. 

Smith explained that 
“when operators and 
technicians have sugges- 
tions we try to incor- 
porate those ideas into 
our machines.” Premier’s 
games have the same in- 
terior components for all 
models and the fiber optic 
power supply is built-in. 

Some of the practical 
suggestions to come out 
of the session: remember 
that all the transactions 
are accounted for inside 
the machines, where an 
internal audit is main- 
tained; when collecting, 
you can remove the bill 
stacker and replace it 
with a blank one to avoid 
counting money on loca- 
tion; never unplug the 
machines, they must stay 
linked together and able 
to communicate with the 
central computer. 

One operator noted 
that his locations are us- 
ed to the old days, when 
all the equipment was 
unplugged at the end of 
the day. Not so in this 
case, where machines 
must stay fired-up at all 
times. 





Kitazawa promoted 


Marty Kitazawa has 
been named to the post of 
president of SNK Corp. of 
America. Kitazawa, cur- 
rently president of SNK 
Home Entertainment, 
will preside over both cor- 
porations. 

Former SNK of Amer- 
ica president Paul Jacobs 
resigned his post and 
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elected to remain in the 
Sunnyvale, Calif., area 
when the company mov- 
ed to Torrance. 

John Barone has been 
promoted to senior vice 
president of SNK of 
America. He will be 
responsible for the daily 
management of all sales 
and marketing functions. 
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MOMA names new president 


Dan Galvin of D&G 
Amusement Co. in St. 
Paul, Minn., has been 
named to succeed Roger 
Rasmussen as president 
of the Minnesota Oper- 
ators of Music and Am- 
usement (MOMA). Ras- 
mussen resigned his posi- 
tion when he sold his Min- 
nesota business interests 
and moved from the state. 

Galvin most recently 
served as vice president 
of the association. He has 
been a member of the 
MOMA board of direc- 
tors for several years and 
also been an active mem- 
ber of the MOMA legis- 
lative committee. 

In his first act as presi- 
dent, Galvin announced 
that the board has engag- 
ed the services of Mike 


Anderson as an indepen- 
dent consultant to the 
association. One of his 
first duties will be to in- 
crease membership and 
coordinate MOMA’s leg- 
islative programs. 

MOMA’s goalis to have 
a State sanctioned and 
regulated video wagering 
program with operators 
involved. Anderson will 
be traveling extensively 
throughout the state, 
meeting with the oper- 
ators and all other in- 
terested parties. 

Anderson has had 
many years of experience 
working closely with 
operators. Most recently 
he spent 11 years working 
in management at Lieber- 
man Music Co. in Minn- 
eapolis. 





Bo Jackson honored 


John Holton. 


From left: Bob Fay, Dr. Anne Cohn Donnelly, Frank Thomas, Frank Gumma Jr., and Dr. ] 









Sports great Bo 
Jackson was recognized 
at a recent Chicago 
White Sox game by the 
American Amusement 
Machine Association 
(AAMA) and the National 
Committee for Preven- 
tion of Child Abuse for his 
involvement with the 1992 
National Child Abuse 
Prevention poster which 
proclaims ‘“‘Bo Knows 
You Don’t Hit Kids.”’ 

Jackson’s friend and 
White Sox teammate 
Frank Thomas accepted 


two awards on his behalf. 
A mounted poster was 
presented by Bob Fay, 
AAMA executive vice 
president, and Frank 
Gumma Jr., AAMA board 
member and vice presi- 
dent. Dr. John Holton of 
the Greater Chicago 
Council of Prevention of 
Child Abuse and Dr. 
Anne Cohn Donnelly, ex- 
ecutive director of the Na- 
tional Committee for 
Prevention of Child 
Abuse, presented a pla- 
que for Jackson. 
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1 GOLDEN TOUCH 


A TOUCH OF GOLD IN ELECTRONIC GAMING 
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GOLDEN TOUCH 


Features 

Mm EFOUR EXCITING POKER GAMES 

m@ ADD-A-GAME-CHIP CAPIBILITY 

li COMBINATION OF TOUCHSCREEN 
TECHNOLOGY AND OR BUTTONS 

m™13 oR 19 INCH VGA MONITORS 

MIPLAY APPEALING VGA GRAPHICS 

Mm ALL STEEL CABINET 

m ALL WORKS IN A DRAWER 
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Dear Operator, 


PGI is pleased to announce the 
availability of a powerful new 
game... 


The employees and staff at PGI 
Strive to develop new ideas for 
innovative electronic gaming. 
We believe GOLDEN TOUCH 
reflects our dedication in 
supplying the needs of our 
customers. 


Thank you, 
PGI 


Made in the USA 


"THE PEOPLE, THE PRODUCT, THE PERFORMANCE" 


PGI IS A DIVISION OF PARS ELECTRONICS, INC. 
2719 INTERSTATE STREET e P.O. BOX 668604 e CHARLOTTE, NC 28208 e (704)398-1177 FAX (704)398-1577 
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Galles teams with American Laser 


Rick Galles, co-owner of 
the Albuquerque-based 
organization which won 
this year’s Indy 500, has 
signed an agreement with 
American Laser Games 
to produce the first “‘live- 
action” video arcade driv- 
ing game. Galles will pro- 
vide race cars and pit 
crews for filming and will 
appear in the game. 

The game will be a first 
to provide an actual dri- 
ver’s view from an Indy 
race car on an Indy-style 
track. The filming will in- 
clude race starts, lap com- 
petition, pit stops, and car 
spins. Galles will be film- 


ed talking to the player, 
introducing him to the 
game’s features. 

Randy Quick, who 
headed advertising and 
marketing efforts for the 
Galles Motor Co., has 
joined American Laser 
Games to help write, de- 
sign, and direct the game. 

American Laser 
Games, based in Albu- 
querque, has produced in- 
teractive video arcade 
games since 1988, in- 
cluding Mad Dog Mc- 
Cree, Who Shot Johnny 
Rock?, Space Pirates, and 
Gallagher’s Gallery. 





Former Sega vice presi- 
dent Hayao Nakayama 
has been appointed the 
new president of the 
Japan Amusement Ma- 
chinery Manufacturers 
Association (JAMMA). 
He takes over the position 
from Masaya Nakamura 
of Namco, who has held 
the post since JAMMA’s 
formation 12 years ago. 

The association has 
created a new post for 
Nakamura as honorary 
president, which is an ad- 
visory position to the 
president. Tetsuo Tukuda 
of Data East and Fumi- 
hiro Hishikawa of Kon- 
ami will remain as vice 
presidents and Keisuke 


New JAMMA president 


Hasegawa of Taito will 
become anew vice presi- 
dent. Tadashi Manabe of 
Namco will becomie a new 
director. 

Nakamura, who found- 
ed Namco in 1955, will 
once again assume the 
position of president of 
Namco. He resigned that 
office in 1990, citing 
health reasons, and be- 
came the chairman. Ta- 
dashi Manabe assumed 
the presidential duties at 
that time, after holding 
various positions since he 
joined in 1964. Nakamura 
intends to take amore ac- 
tive role in the company’s 
operations. 





Alvin G. & Co. enters market 





A proud and happy staff at Alvin G. & Co. 





a : a Piss 
With the first games off the line, (I-r): Joseph Gottlieb, Alvin J. Gottlieb, Michael Gottlieb, 
June Dylla, and Jerry Armstrong. 





The name Gottlieb has 
long held a special place 
in American pinball his- 
tory. When the company, 
D. Gottlieb and Co., was 
sold to Premier Techno- 
logy, many felt it was the 
end of the legend. But 
Alvin Gottlieb, son of 
company founder David 
Gottlieb, could not stay 
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away from the industry 
he grew up in. 

Gottlieb had announc- 
ed during Pinball Expo’91 
that he had plans under- 
way to return to the in- 
dustry with a new com- 
pany called Alvin G. & Co. 
and new products. He 
showed his unique A.G. 
Soccer Ball, a two-player, 
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pinball-styled soccer 
game, at the ACME show. 
The game is now in pro- 
duction and the first ones 
have come off the assem- 
bly line. Gottlieb said that 
everyone at the company 
is excited to be back in 
business. 

Alvin G. & Co. has also 
announced the appoint- 


ment of James Industries 
as it only authorized U.S. 
distributorship to market 
and service coin-operated 
games in Mexico, Central 
America, and South Ame- 
rica. James Industries is 
based in Inverness, Ill., a 
Chicago suburb. 





DISCO TAIFUN — ACTION AND FUN 





Dimensions: Height 86 cm, Width 
126 cm, Length 249 cm 


Weight : approximately 260 kgs 


Equipment: 

Playing surface: plastic coated, easily 
exchangeable (8 screws). 

All around profile strip prevents the puck 
from jumping out. 

Rails: special rails fluorescent shining 
under black light 

Fan: radial compressor with 420 m*/h 
air transport quantity 

capacity 125 W 

easily exchangeable 

noise level: 61 decibel 

Display: indicating the game credit, the 
time left and the goals made 

Electrics: mounted on service slide 


aa 
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easily accessible behind the door of the 
coin rejector, 

fully extractable 

Cash box and coin mechanism: large 
format cash box 

coin mechanism: electronical or 
mechanical 

variable credit allowance 

Installation of the table: simple 
installation by simply screwing on the 
eter" 

adjustment possibility: 20 mm provided 
by adjustable feet 

Standard accessoires: special pucks 
and mallets 

black light lamp (option) 

Playing time: optional between time 
play and combined time- goal play 
Automatic puck barrier after time has 


run out 


US-Distributors: 

BETSON ENTERPRISES 

DIV. OF H.BETTI IND. INC 

303 PATERSON PLANK RD.,CARLSTADT,N.J. 07072-2307 
IN N.J. (201) 438-1300 - TOLL FREE 1-800-524-2343 

FAX (201) 438-4837 


BETSON PACIFIC 

2444 W. PICO BLVD. 

LOS ANGELES. CA. 90016 

(213) 388-9338 - FAX (213) 388-4550 


STELLA 


INTERNATIONAL 

STELLA Electronic Spielgerate GmbH 
BorsigstraBe 26 

D-4990 Libbecke 1 West Germany 

Tel. (05741) 4007-0 Fax (05741) 90175 
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T.A.C.1. tournament a success 


The first annual T.A.C.I. 
Cup Golf Championship 
golf tournament was held 
in Myrtle Beach, S.C., in 
April. The event included 
three days of intense golf 
in 12 matches, pitting a 
tough and veteran US. 
team against an enthu- 
Siastic but jet-lagged 
British team. 

The tournament was 
the brainchild of a few in- 
dustry people from both 
sides of the Atlantic. The 
initials stand for Trans 
Atlantic Coin-op Indus- 
try, and after the grueling 
play, dominated by the 
U.S. team, both sides 
were already planning 
next year’s tournament. 
The British team will, no 
doubt, put in a lot of prac- 
tice before then, since the 
U.S. team won nine of the 
12 matches. 
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Above, from left: Frank Schubert (Coin 


Mechanisms), U.S. team captain with Col- 
in Veitch (Eurocoin), British team captain. 


Below, the British team, (I-r): lan 
McDonald (Bates and Partners), Tom 
Veitch (Eurocoin), Colin Veitch (Euro- 
coin), Steven Evans (W. Evans and Part- 
ners), Nick Veitch (Eurocoin), and Steve 
Smith (Eurocoin). 


Bottom, the U.S. team, (I-r): Ragnar Kor- 
thase (Chemtech Plastics), Jay Graser 
(Scotch Die Casting), Bob Rollins (Coin 
Mechanisms), Ron Rollins (Coin 
Mechanisms), Mike Durec (Coin Accep- 
tors), and Frank Schubert (Coin 
Mechanisms). 
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Kopf to manage customer service 


Brian Kopf has been ap- 
pointed manager of cust- 
omer service for Sega. 
Kopf joined Sega after a 
three-year stint at Leland, 
where he served as na- 
tional sales manager. 

Kopf will be responsible 
for ensuring that all cust- 
omers receive the support 
necessary on all of Sega’s 


products. 

In other news at Sega, 
an agreement has been 
ironed out between Sega 
and Jan R. Coyle, an 
American inventor, con- 
cerning a patent dispute. 
In similar disputes with 
Coyle, Nintendo and Ata- 
ri also reached settlement 
agreements. 
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New Sportsplex in Boca Raton 


Coin-op industry vet- 
erans Jim Ginsberg, Al 
Rodstein, Marc Rodstein, 
Al Kress, along with local 
businessman Robert Mul- 
lin, have won approval 
from the Boca Raton, Fla., 
City Council to begin con- 
struction on the Boca 
Sportsplex. 

The four industry vet- 


erans envision an enter- 
tainment center which 
will include a roller 
Skating rink, elaborate 
miniature golf courses, 
batting cages, an Indy 
track, bumper boats, an 
arcade, and more. The 
facility will be at the Boca 
Raton airport on 9.6 acres 
of land. 
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Fay named to commerce post 


AAMA executive vice 
president Bob Fay has ac- 
cepted an invitation to 
serve in the Industry Con- 
sultations Program as a 
member of the Industry 
Sector Advisory Commit- 
tee on Consumer Goods 
for Trade Policy Matters. 
The invitation was ex- 
tended by Secretary of 
Commerce Barbara 
Franklin and U.S. Trade 
Representative Carla 
Hills. 

The Industry Consulta- 
tion Program, sponsored 
by the U.S. Department of 
Commerce and the Office 
of the U.S. Trade Repre- 
sentative, was establish- 
ed in 1974 to provide ad- 
vice on objectives and 
bargaining positions for 
the unilateral Trade 
Negotiations. 

In his role, Fay will pro- 


vide information to 
Franklin and Hills as they 
pursue trade objectives 
that reflect private sector 
concerns and interests. 
He is one of 33 advisers on 
the Committee, which in- 
cludes representatives 
from Proctor & Gamble 
Co., Maytag Corp., Toy 
Manufacturers of Amer- 
ica, Philip Morris Com- 
panies, and Whirlpool 
Corp. 

“I am pleased that Bob 
was aSked to serve as an 
adviser, which will give 
AAMA direct input to the 
U.S. government on im- 
portant issues—such as 
tariffs—that are currently 
being addressed by the 
association’s Foreign 
Business Development 
Committee,” said AAMA 
president Bill Rickett of 
Dynamo Corp. 
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Wisconsin voters 
to face gambling 








referendum in ’93 


It appears that Wiscon- 
sin voters will have a 
chance to vote on gambl- 
ing issues on the April 
1993 ballot. Termed an ad- 
visory referendum, it 
passed both the House 
and Senate and awaits 
the vote of Gov. Tommy 
Thompson. 

Thompson has been cri- 
ticized for his flip-flop at- 
titude on gambling and 
the Legislature has taken 
some héat for its indec- 
isiveness. The governor 
and legislators have had 
a bumpy relationship this 
year. 

The referendum will 
ask voters five questions: 

1. Do you favor a law 
that would allow gambl- 
ing casinos on excursion 
vessels operating on the 
Mississippi River, Lake 
Michigan, and Lake 
Superior? 

2. Do you favor a law 
that would allow gambl- 
ing casinos in this state? 

3. Do you favor a law 
that would allow video 
poker and other forms of 
video gambling in this 
state? 

4. Do you favor continu- 
ing to allow pari-mutuel, 
on-track betting on races 
in this state, such as 
horse, dog, and snow- 
mobile races? 

5. Do you favor continu- 
ing to allow the state- 


operated lottery? 

There has been so much 
controversy over gambl- 
ing in Wisconsin of late 
that legislators may have 
felt they had to pass some 
type of bill. Rep. Thomas 
Hauke (D-West Allis) 
wanted to change the 
vote from the April 1993 
ballot to the November 
1992 ballot when more 
voters are expected to 
turn out. His measure fail- 
ed on a 49-46 vote. 

Jim Patch of Allied 
Games in Beloit, Wis., 
said, “The questions are 
written in a way we (the 
coin machine communi- 
ty) do not prefer. No men- 
tion is made that video 
poker machines would be 
regulated by the state, 
nor that a portion of the 
proceeds would have to 
be used for property tax 
relief.” 

Even if the referendum 
results are favorable next 
year, action would pro- 
bably not be taken until 
January 1994. ‘“‘Conse- 
quently,” noted Patch, 
“the earliest we could see 
video poker in Wisconsin 
would be the fall of 1994, 
over 2-1/2 years from 
now.” 

If a video poker bill 
passes in neighboring II- 
linois, it could have an im- 
pact on Wisconsin's video 
gaming future. 


Seeburg school held in Illinois 


Seeburg conducted a 
full three-day service 
seminar for 11 distributor 
technicians representing 
nine distributing offices 
the end of May in Ad- 
dison, Ill. 

Emrah Kaser, See- 
burg’s national field ser- 
vice manager, conducted 
the three-day session 
covering all aspects of the 
CD system and auxiliary 
equipment. Bill Hixen- 
baugh assisted with the 
validator portion of the 
phonograph. 

The attendees included 
Bobby Crosby (Green 
Coin Machine), Mikel 
Wayn and David L. Har- 
ris (United Games Distri- 
buting), Wayne Colbert 
(Bilotta Enterprise), Mike 
Hoyle and Rob Hansen 
(Music and Games), 
Quang Merideth (United 
Games), Robert Harry 
and Jerry Fortson (Green- 
wood Music), Jim Berk- 
owitz (Thorpe Music), and 
Paul Catignani (Peach 
State). 

Seeburg began ship- 
ping the SCD1-D In- 
finiti to distribu- 


tors in early March. 
Ed Blankenbeckler was 
positive about the res- 





The attendees of Seeburg’s service school. 
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Ed Blankenbeckler 


ponse to Seeburg’s com- 
eback. “We have some 
big surprises for the in- 
dustry and our cust- 
omers, and we can't wait 
to bring them to market,” 
he said. “Our R&D staff 
has been very busy dong 
a Herculean task of im- 
proving the state-of-the- 
art and adding new 
things to the Seeburg pro- 
duct line.”’ 
Blankenbeckler added, 
“We ask all of our cust- 
omers—past and present 
— to have the faith that 
they have always shown 
in the Seeburg name. By 
all means have faith in 
the Seeburg Interna- 
tional management 
group that has already 
committed over a million- 
and-a-half dollars since 
the first of the year.” 


core 
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MOMA travels to the capital 


The Kelly Inn in St. 
Paul, Minn., was the site 
of the most recent Min- 
nesota Operators of 
Music and Amusements 
(MOMA) convention, held 
for the first time in 
tandem with MOMA’s 
annual day on the Hill. 

The association spent 
two days at the capitol 
with an overview of 
legislative activity by the 
association’s lobbyists 
and the legislative com- 
mittee, headed up by 
Gene Winstead. Sen. 
Roger Moe and Sen. 
Doug Johnson addressed 
the group. 

The attendees met in- 
dividually with their 
respective legislators, at- 
tended committee hear- 
ings and were able to 
view the House and 
Senate while in session. 


Hawkins. 
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From left: Norm Pink, Tami Norberg-Paulsen, Gene Urso, Gene Winstead, and Dick 


MOMA members gathered for breakfast and Day on the Hill legislative briefing. 





The majority leader of the Minnesota state 
Senate, Sen. Roger Moe, addresses 
MOMA members. 





A reception, sponsored 
by Lieberman Music and 
Hanson Distributing, was 
held for members of the 
association and members 
of the state legislature, 
their staffs, and families. 

During the annual 
meeting the officers were 
voted in for another year. 
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California's Mixed Triples winners Fred an 
Arachnid’s Ann Bressler. 
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Two of the late stops on 
Arachnid’s ’92 Bull- 
Shooter Tour literally 
went coast-to-coast. Reg- 
ionals were held on the 
East Coast in Sommerset, 
N.J., and on the West 
Coast in Long Beach, 
Calif. Players were vying 
for spots at the Bull- 
Shooter World Challenge 
of Champions held on 
Memorial Day weekend. 
Look for our coverage of 
the big event in this issue. 
New Jersey 

In New Jersey, Mondial 
Distributing and C.I.C. 
Runyon, both of Spring- 
field, co-sponsored the 
eight-event regional. 
Douglas DeMichel of Her- 
shey, Pa., came away with 
first place in Men’s Sin- 
gles; Trisha Hazlett won 
first in Women’s Singles. 
Winners in the other 
events were: 

Women’s Doubles: 
lst—Fran Ginder, Lans- 
dale, Pa., and Maria 
Fricker, Ottsville, Pa... 
2nd—Trisha Hazlett and 
Jeanne Oliver, Vander- 
egrift, Pa. 

Men’s Doubles: 1st— 
Dave Brown, Drifton, Pa.., 
and Jonathan Salata, 
McAdoo, Pa.; 2nd—Doug- 
las DeMichel, Hershey, 
Pa., and Joseph Heller, 
Lansdale, Pa. 

Pro Singles: 1st—Muff 
Callen, Trouper, Pa.: 
2nd—Russ Ham, New 
Durham, N.H.:; 3rd— 


Randy Pinkham, Trevitt, 
Maine. 

Mixed Triples: 1st— 
Butch Brewer, Boothbay 
Harbor, Maine; Faith 
Seguin, Rochester, N.H.: 
and Russ Ham, Durham, 
N.H. 

Mixed Doubles Cricket: 
1st—Donna Breisch, Pott- 
Sville, Pa., and Alan 
Shortz, Jeffersonville, Pa..: 
2nd—Marie Fricker and 
George Luvender, Tul- 
ford, Pa. 

California 

C.A. Robinson Co. of 
Los Angeles and San 
Francisco co-sponsored 
the last BullShooter 
qualifier. Winners in the 
various categories were: 

Women’s Singles: 1st— 
Virginia Aguero, La- 
Mesa, Calif.; 2nd—Sandy 
Frantz, Orange, Calif. 
The two paired to win the 
Women’s Doubles event. 

Pro Singles: 1st—Craig 
Belardes, Capistrano 
Beach, Calif.;2nd—Milan 
Mrakich, San Gabriel, 
Calif.; 3rd—Fred Aguero, 
LaMesa, Calif. 

Mixed Triples: 1st— 
Virginia and Fred Aguero 
and Craig Belardes; 
2nd—Sheilah and Chuck 
Johnson, El Cajon, Calif., 
and Mike Crecy, Lemon 
Grove, Calif.; 3rd—Sandy 
Frantz, Brian Howes, 
Orange, Calif., and Mike 
Christian, La Habra, 
Calif. 
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John Mellor 


Planting coin-op seeds 


T o those in the coin machine in- 

dustry across the Atlantic, 
Eastern Europe is the next area of 
growth. A gradual “detox” from 
the drug that was communism has 
left anumber of countries wonder- 
ing how they can get in on the 
action. 

Some of the more fortunate ones 
are doing just that. Hungary and 
Czechoslovakia are the most ad- 
vanced in their development of the 
coin-op business. Poland has wat- 
ched its nearby neighbors with en- 
vy; it too wants to make progress. 
That’s one of the reasons why 
George Herman of California- 
based ABP and Gerry Robinson of 
the United Kingdom’s Eurotrade 
Exhibitions organized Warsaw’s 
International Amusement and 
Leisure Equipment Exhibition in 
April. 

It was in fact the second coin-op 
show to be held in the Polish 
capital, with last year’s event lay- 
ing the foundation for what was 
generally regarded as a far more 
successful exhibition this time 
around. American, British, Ger- 
man, Dutch, French, and—of 
course—Polish companies were all 
represented at the show, which 
was comprised of 50 exhibitors. 

Politically and economically, 
Poland is amess. In acountry with 
over 50 political parties, inflation 
raging at 15 percent a month, and 
a stifling bureaucracy, it would 
come as no surprise to find the coin 
machine industry way down on the 
list of priorities. For the majority of 
the 40 million population, it is, but 
for a growing band of arcade 
operators and the companies that 


in Poland 


supply them, there are oppor- 
tunities beckoning. 

To be realistic, though, those 
with full cash boxes in their sights 
have along way to go before filling 
them. For one thing, the coin 
machine business itself lacks 
structure and organization—at 
worst, it’s totally chaotic. Rumors 
of new legislation that would allow 
payout machines in a limited 
number of locations were rife at 
the exhibition. But even the presi- 
dent of the newly formed Polish 
Operators and Installers Associa- 
tion wasn't really sure what was 
going on. It transpired that a new 
piece of legislation was in the off- 
ing, but it related to casinos rather 
than amusement with prize 
machines. 

Poland has a very powerful 
casino and lottery lobby, led prin- 
cipally by the ZPR (United Enter- 
tainment Enterprises) and the 
Polish Lottery Monopoly. Both are 
still trying to corner the casino and 
hard gambling payout machine 
market, as well as prevent other 
forms of soft gambling, such as 
AWPs, from being introduced. 

All of this has not put off Poland’s 
growing band of entrepreneurs, 
however. The key for many is to at- 
tract foreign capital, and the Polish 
show proved to be an ideal forum 
for attracting potential overseas 
investors. A good example was 
New York-based Dakar Interna- 
ticnal, which signed a joint venture 
agreement with Avanti SA to 
establish an amusement machine 
distribution, service, and manage- 
ment facility in Poland. Based in 
Bialystok, the agreement will in- 


itially involve the eastern territory 
in Poland. It represents the first 
step in setting up a string of ar- 
cades in major cities under the 
Control Tower banner. 

The arcades will be street-level 
locations based on American 
designs and decorated to create 
the impression that customers are 
in an airport control tower. Dakar 
president Jay Terline said, “We 
realize that in Poland different peo- 
ple and companies have different 
levels of resources and abilities, so 
we are willing to structure agree- 
ments to suit individuals.” 

Dakar’s activities are mirrored 
by a growing band of foreign com- 
panies keen to grab a slice of the 
Polish cake, with the result that the 
number of operators is steadily 
growing. Video games remain the 
dominant machine, but pinball, air 
hockey, and especially pool are 
making their presence felt. 

Another exhibitor at the show, 
First Eastern Leisure (a subsidiary 
of the U.K.-based Music Hire 
Group), is planning to introduce 
500 pool tables in Poland in the 
next 12 months. The growing 
popularity of pool was highlighted 
by the presence of French manu- 
facturer Rene Pierre, while other 
major distributors included pool 
tables in their inventories. In addi- 
tion to pool, companies such as 
Arachnid and Novomatic were in- 
troducing electronic darts to 
Poland. 

It will take some time to develop, 
but the seeds of a potentially pros- 
perous coin-op business have at 
least been sown. L] 
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ollowing developments in the 
video gaming market can be 


P 


exhausting. There is so much in- 
formation to gather; so many con- 


versations that hold valuable 
details that cannot be revealed. 
Every phone call leads to another 
and another, all searching for the 
latest prognoses. Once these are 
committed to paper, the rules of 
the game change. 

The intensity level builds to a 
crescendo at the end of every 
week during legislative sessions. 
The adrenalin starts pumping 
when positive action occurs in a 
state and you can’t help but be 
carried along with the momen- 
tum. Similarly, when hopes and 
dreams are dashed, you em- 
pathize and feel deflated along 
with the people who've put their 
hearts and souls into the fight. 

According to famed negotiation 
consultant Dr. Chester L. Kar- 
rass, “In business, you don't get 
what you deserve, you get what 
you negotiate.’ Karrass could 
easily be addressing our industry. 
Negotiations for video gaming 
legislation have not gone as well 
as expected this year for a host of 
reasons; some within our control, 
others out of our control. 

One message cannot be ham- 
mered home forcefully enough: 
become politically aware and ac- 
tive in your state or you will be 


32 JULY 1992 


steamrolled over in short order. 
Not only in regard to the push for 
video gaming, but in regard to in- 
flated taxes and license fees that 
will greatly impact your business. 
Don’t let your silence indicate 
acquiescence. 

A visit to the Wisconsin Amuse- 
ment and Music Operators an- 
nual convention and trade show 
in mid-May heightened my ap- 
preciation of the political scene. 
Our coverage in this issue affords 
some insight into what’s happen- 
ed there. 

By the end of May it appeared 
that only Illinois and New Jersey 
still had a real chance to join the 
video gaming ‘win’ column this 
year. Feeling the effects of the 
video gaming see-saw, I boarded 
a flight to Las Vegas for the 12th 
Annual VNEA International 
Championships. I even remarked 
to co-workers: “It will be nice to 
get away from the intensity of 
video gaming for a while.” 

I may have relaxed my 
thoughts on that subject, but was 
immediately swept up in the en- 
thusiasm of the VNEA competi- 
tion. I was “bowled over,” as the 
old saying goes, by the incredible 
number of participants this year, 
the intensity of the players, and 
the dedication of the charter 
members. 

At a charter member meeting it 


|» -* Trading one intense 
market for another 


was obvious that these operators 
had a firm desire to constantly 
improve the status of their league 
programs. An exchange of prac- 
tical suggestions highlighted the 
meeting; everyone was serious 
about making something good 
even better. 

I had traded one intense seg- 
ment of our market for another. 
Several operators in attendance 
extolled the virtues of leagues, 
saying that the basics of the 
business were where they'd 
chosen to anchor their com- 
panies. Beefing up the basics 
meant cutting back on trendy 
game titles for more steady equip- 
ment, such as pool (and darts) 
that offer three or four times the 
street life of other games. Check 
out our coverage of the cham- 
pionships in this issue. 

My travels in May had taken 
me to two different and intense 
segments of the coin-op world. I 
am fond of saying, “I know more 
than I understand.” After WAMO 
and VNEA my understanding 
level is gaining. 


Klon nce Sheard 


Bonnie Theard 
Managing Editor 
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orget everything you ever 
knew about the coin-op in- 
dustry. It’s a brand new world out 
there, thanks to a progressive new 
program at Nintendo. Right now, 
over 60 game developers all over 
the world are coming up with 





Minoru Arakawa, ideas for Nintendo’s testing and 
president approval. Proposals are pouring 
of Nintendo in, and a few new games are due 

of America. out this month. 





Nintendo fast-forwards 
to the future 


Why is this happening? Ninten- 
do, through an industry first, is 
openly sharing its advanced 
Super System technology with 
other game manufacturers. So a 
lot of game makers, including 
some who've never had a chance 
to sell their ideas before, are com- 
ing up with tremendous new con- 
cepts. Nintendo is testing many of 
them and looking for the next big 
hit. To understand how this in- 
novative program came about, 
let’s start at the beginning. 





Custom technology sets stage 

Before the Nintendo people 
entered the 16-bit arena, they 
wanted to make sure they were 
going into it with both barrels. The 
first thing they did was to invest 
time and money into creating 
their own custom Picture Process- 
ing Unit (PPU). Nintendo ex- 


Vice president/ 
general counsel 
Howard Lincoln. 
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Coin-op games 
now available 
for the 
Super System 


Super Soccer: Players 
choose from 16 international 
teams and select their own 
formations in exhibition or 
tournament play. Competi- 
tion is against another player 
or the computer. 

Act Raiser: The player 
assumes the role of a strong- 
sworded champion, whose 
mission is to rid a once peace- 
ful land of foul monstrosities. 

Super Mario World: The ir- 
repressible Mario is back in 
his fourth adventure, battling 
bigger and badder enemies in 
the Dinosaur Islands. There 
are eight worlds and 96 levels 
to explore and conquer. 

F-Zero: Set in the 26th cen- 
tury, this game involves high- 
speed hovercrafts in a 
danger-filled race. 

Super Tennis: This realistic 
tennis video offers singles or 
doubles; hard, grass, or clay 
courts; and an assortment of 
strokes: overhead smash, lob, 
and forehand/backhand 
groundstrokes. 

The Addams Family: Uncle 
Fester is under the spell of 
Abigail Craven, who has im- 
prisoned the Addams Family 
within their mansion. Only 
Gomez can free them, restore 
Fester’s memory, and con- 
front the evil Judge. 

Robocop 3: Armed with a 
new multi-weapon arm at- 
tachment that contains a 
large bore cannon, a smart 
bomb, anda gyropack for air- 
borne assault, Robocop faces 
a battalion of Ed-209s, tanks, 
and heavy artillery. 


From left: Linda Weber, Al Stone, and Kris Holley. 








ecutives then asked their R&D 
department to produce tech- 
nology so far advanced that it 
would allow brand new types of 
games; bring more excitement 
than ever to playing; and last for 
a long time. 

Now game designers can choose 
from over 32,000 colors to create 
eye-catching graphics. Four layers 
of scrolling screens can be used 
for 3-D effects, and the giant sprite- 
size possibilities allow for on- 
screen characters with high 
impact. 

The developers are in a rush to 
create in this versatile environ- 
ment. Now they can use multiple 
scrolling backgrounds with eight 
different background modes, and 
they can zoom and rotate like 
never before. Digital stereo sound 
from eight separate audio chan- 
nels and thunderous cabinet 
speakers create a distinctive voice 
and uncanny realism for each 
game. 

The new games have stunning 
graphics and state-of-the-art, CD- 
quality sound. But even more ex- 
citing is the fact that this 
technology from Nintendo 
generates an enormous potential 
for new games, now and well into 
the future. 

Games from around the world 

Nintendo’s next goal was to in- 
volve a lot more game developers 


than ever before. So the ex- 
ecutives developed a new and ag: 
gressive Original Equipment 
Manufacturer (OEM) program 
that gives other video game 
manufacturers actual use of the 
new technology. 

With this development policy, 
qualified game makers can come 
to Nintendo, use the new equip- 
ment, create a game, and then, if 
it meets approval, sell it under the 
Nintendo name. Of course, obtain- 
ing that approval is the hard part. 
The people at Nintendo make it 
very clear that their standards of 
quality will never be compromis- 
ed. But most game creators are up 
to the challenge, and Nintendo is 
pleased with what’s starting to 
come in—from all over the world. 

Teaming up with Ocean 

Based in England, Ocean is the 
largest writer of game software in 
the world. Known primarily for its 
computer games, it has moved in- 
to coin-op with this Nintendo 
OEM agreement. 

Ocean has already brought two 
new games to the market, 
Robocop 3 and The Addams Fami- 
ly. The games, using Nintendo’s 
technology, got top grades after 
stringent evaluations from 
Nintendo. Both are expected to 
perform like gangbusters on the 
Super System, and more are com- 
ing. Said Ray Musci, president of 
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Western regional manager Jerry Monday. 


Ocean of America, ‘““With Ninten- 
do, we can get more bang for our 
product.’ The name awareness 
that comes with movie-based 
games makes them good in- 
vestments, Musci_ believes, 
because “you'll get that first 
quarter.” 

Quality control at every step 

Nintendo is thrilled to welcome 
new game makers into the fold, 
but officials stress that not anyone 
can wear the Nintendo name. It’s 
estimated that only one out of 
every 50 games they see goes into 
testing, and only one in 10 passes 
every test. 

Each new game is subjected to 
extensive evaluation, from 
statistical analysis to the ultimate 
test—the kids on the street. Many 
times a promising game that looks 
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Midwestern regional manager Mike Minor. 
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great on paper will be canned 
because too many kids sized it up 
and gave this pithy conclusion: 
“boring.” 

Al Stone, Nintendo’s vice presi- 
dent of coin-op sales and 
marketing, knows that the true 
test of a game’s worth is to watch 
kids play it. “Kids don’t lie,” he 
said. But can they really play? He 
illustrated his answer with a story. 

“I was at a famous fast-food 
restaurant, officiating a ‘Super 
Mario III’ contest, which some big, 
burly guy had just won,” Stone 
recalled. “A father comes up to me 
and tells me that his little kid 
didn't get a chance to play. So we 
said to go ahead, just to be nice. 
The kid had to stand on his tiptoes 
to reach the controls. Well, he 
ends up beating the big guy, who 





Central regional manager Art Gallagher. 








Southern regional manager Pete Walton. 


already had the trophy and prize. 
We had to find another trophy 
and award another prize. The 
moral: never belittle the skill of lit- 
tle kids.” 

Nintendo has built a solid 
reputation over the years for offer- 
ing only games with the greatest 
potential. The company wants to 
maintain the high level of trust it’s 
already established with 
operators all over the world. With 
the time and money Nintendo 
spent to develop its custom 
technology, and with the efforts 
it’s making to form new partner- 
ships with game developers, 
Nintendo is “walking the talk” for 
the coin-op industry. 0 





John Koval is a free-lance writer 
based in Seattle, Wash. 





Eastern regional manager Chuck Arnold. 





Seal 


Keith White 
National 

Training Manager 
NSM-America 


True Story. 


Serial #0001, our first Performer-Grand™ CD jukebox, 
arrived at the NSM-America offices at about two in the 
afternoon late last fall. 


It was uncrated and immediately greeted with “ooh’s” 
and “aahs” by the office staff who had gathered to get a 
peek at our very first production unit. 


No one can recall Keith White making a single comment 
at that first encounter. He's our National Training Manager. 


But the next morning we came in to find our beautiful 
new #0001 in pieces. Literally in pieces. Not all that differ- 
ent from what you see pictured here. Keith, evidently, was 
now prepared to comment. 


“Ain’t she beautiful?”, he said, pointing to a particularly 
well-stuffed electronics board. 


Now, “beautiful” means different things to different 
people. We understand that. Talk to an operator and it's 
stuffed cash boxes without any service calls that make for 
a beautiful jukebox. Talk to a location owner and it's CD- 
quality music and glittering lights that make a jukebox 
beautiful. 


But to Keith, a man of few and in this case somewhat 
upsetting words, it’s what’s under the hood that makes a 
jukebox beautiful. The quality of the components. The 
craftsmanship. Ease of service. The number of features. 
And, most prized by Keith, “simplicity”. 


Now “for the rest of the story”. 


© 1992, NSM - Bingen, Germany & Chicago, Illinois 


“Ain't She Beautiful?” 





Keith had tore apart our first Performer-Grand prototype 
nearly a year ago. He did the same with our major com- 
petitors’ jukeboxes. And he developed a list of things that 
he felt had to be done to make NSM the most “beautiful” 
jukebox in the world. Right down to things like how the 
cabinet lid was hinged and the depth of the drive in the 
Phillips head screws. His “autopsy” of #0001 was really an 
inspection. “Ain’t she beautiful?” was the inspection report. 


All to say, beauty isn’t always that easy to see. You have 
to look a little deeper sometimes. And that couldn't be 
more true than with jukeboxes ... equipment that you 
expect to last a decade or more. 


We’re not suggesting that you take every manufacturer's 
jukebox apart and compare. What we are suggesting is 
that you visit your NSM Distributor and let him point out 
the differences. Ask questions. Be critical. And, yes, look 
deeper if you like. 


Go ahead. Tear us apart. 


NSM 


The “Wigh Performance Machine™ 





For more information and the name 
of the NSM Distributor nearest you, contact: 


NSM-America 

5207 North Rose Street 
Chicago, IL 60656 
312-992-2280 (FAX 2289) 


™ The Performer-Grand, The Performance Machine & The "High" Performance Machine are trademarks of NSM - Bingen, Germany & Chicago, Illinois 
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Louis Boasberg 





Game rooms and fun arcades 


(in defense of same) 


A fun arcade or game room is 
not only the most democratic 
place of amusement available, but 
it is also an air conditioned (or 
heated) place for escape and relax- 
ation for the rich and the poor. If 
some adult or youngster has one, 
two, three, or more quarters, he 
can have a ball. If he has not one 
cent in his pocket he can still enjoy 
himself as a spectator or kibitzer. 

Go into any arcade or game 
room and you will see more spec- 
tators than actual players. These 
people are treated to free contests 
in martial arts, war games, 
baseball, basketball, football, 
bowling, wrestling, and all kinds of 
challenging and fun games that re- 
quire dexterity, strategy, planning, 
and patience. It’s Toys R’ Us with 
coin acceptors for kids from eight 
to 80. 

Critics of game rooms and ar- 
cades state that they draw a “bad 
element.” Who is this bad element? 
A poor kid without a penny to his 
name, who is attracted to the 
bright lights, beauty, game 
features, and spirited contests in- 
dulged in by players? 

By the same token, we might say 
that department stores, especially 
toy stores, attract a “bad element.” 
Don't they draw many impoverish- 
ed who can only look, wish, and 
window shop? They are fascinated 
by the array of beautiful things 
they can only dream of having 
someday. But they are still welcom- 
ed into the store. 
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Game rooms and arcades are not 
brothels, pornography shops, or 
opium dens. There is nothing il- 
legal, immoral, or offensive to 
anyone. Arcades and game rooms 
are wonderful places to enjoy fun, 
escape, and intense pleasure for 
people in all walks of life and of all 
ages. There are hundreds of well- 
run arcades and games rooms 
throughout the country; I will men- 
tion two. 

Our own Fun Arcade is located in 
a former fast-food restaurant 15 
minutes from downtown. It’s been 
in operation for 25 years and the 
first few were tough. But with good 
games that are well percentaged, a 
friendly and helpful staff, dress 
codes, stringent rules and regula- 
tions (like during school hours), the 
Fun Arcade has thrived. 


‘““Game rooms and ar- 
cades are not brothels, 
pornography shops, or 
opium dens.”’ 


Sure, the Fun Arcade may never 
achieve anything near the gross 
play of the large, elaborate arcades 
and game rooms, but it’s as gooda 
testing place as you'll find for new 
games. We have across-section of 
knowledgeable players who are 
not afraid to express their opinions 
of a game. The Fun Arcade is 
checked daily for differences in 
percentaging, malfunctioning 


games, and input into new or 
special equipment. 

The second arcade I’d like to 
mention is Steve Epstein’s Broad- 
way Arcade, located at 1659 Broad- 
way in New York City. Its neighbor 
is the Broadway hit “Miss Saigon,” 
which is always sold out at $100 per 
seat. Naturally, Steve’s arcade 
couldn’t compete with the grosses 
of this mega-hit play, but I bet 
Steve entertains more people per 
month. I also bet that Steve’s 
patrons get as much enjoyment 
from the variety of games as did 
the patrons attending the nearby 
hit shows. 

The Broadway Arcade (like the 
Fun Arcade) is not one of these 
elaborate arcades with architec- 
ture and decor beyond belief. In- 
stead, it’s simply an ordinary, well- 
run arcade with good games and 
expert management offering fun 
and entertainment. Although 
Steve does feature all of the latest 
video games, his first love is pinball 
and it shows in the line-up along 
one of the walls. I’ve stated it 
before, and everyone who knows 
Steve knows of his passion for the 
flippers. These games will always 
be an integral and featured part of 
any arcade that Steve has 
anything to do with. 

Anyone who says that you can’t 
have a fine game room in the heart 
of downtown New York should pay 
a visit to the Broadway Arcade. 
Then he can forever hold his 
peace! [] 
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™ and ® are trademarks of Nintendo of America Inc. ©1992 Nintendo of America Inc. 
'©1991 Enix/Quintet. ©1992 Human Inc. ©1992 Nintendo. 

Nintendo of America Inc., PO Box 957, Redmond, WA 98052, 

Phone: (206) 882-2040, Fax: (206) 882-3585, Toll-free: 1-800-633-3236. 


South Dakota voters, 
who approved video lot- 
tery legislation three 
years ago, will be asked 
to consider it again this 
fall. Opponents have ob- 
tained sufficient 
signatures on a petition 
drive to put the issue 
before the voters once 
more. Since video lottery 
commenced in October 
1989, the economic im- 
pact of this highly 
regulated program has 
been nothing less than 
phenomenal. Video lot- 
tery efforts across the 
nation quickly adopted 
South Dakota’s legisla- 
tion as a model. 

The South Dakota coin 
machine industry Is 
naturally concerned 
about this turn of events. 
At first the state received 
22.5 percent of the pro- 
ceeds; this number 
jumped to 25 percent in 
1991, then 35 percent in 
1992 (the maximum 
allowed under the law). 
Now comes an initiative 
to change the law. Video 
Insights, a video lottery 
consulting firm in Sioux 
Falls, S.D., has respond- 
ed with the following fact 
sheet. 


ous COMMENTARY 


Keep video lottery 





ideo lottery opponents appeal 

to emotions, discrediting 
voters’ ability to differentiate be- 
tween fact and fiction. Opponents 
rely on exaggerating examples of 
gambling addiction, while ignoring 
the positive fiscal impact on our 
state and the services it can now of- 
fer citizens. 

Video lottery’s documented 
benefits to the state include: 

e Video lottery has put millions of 
dollars into our state treasury over 
the past three years. More than $10 
million was deposited in fiscal year 
1990, $25.5 million in fiscal year 
1991, and an estimated $43 million 
in fiscal year 1992. Estimates for 
fiscal year 1993 are $45 million in 
state income from video lottery. 

e This $70.5 million has relieved 
taxpayers of added tax burdens 
and helped fund many vital 
programs. 

e The advent of video lottery has 
added at least 3,000 new jobs in 
South Dakota. Video lottery has 
created at least 500 jobs in Sioux 
Falls alone in two years, con- 
tributed $24 million to the local 
economy in one year, and led to $2 
million in new construction. 

e Video lottery has brought new 
prosperity to large cities AND 
small towns. It puts rural and ur- 
ban economies on the same level, 
without increasing costs to provide 
necessary services. 

e Average yearly earnings for 
new employees in eating and 
drinking establishments are 
estimated at $12 million. Adding an 


in South Dakota 





estimated eight percent tip income 
to actual wages yields about $13 
million in new income earned by 
employees whose jobs are 
associated with gaming activity. 


e Video lottery vendors have 
added employees in the past few 
years. Given the average annual 
wage of $22,800, total employee 
earnings generated within this seg- 
ment of the industry amounts to 
$5.5 million yearly. 


e All told, video lottery accounts 
for at least $22 million in additional 
earnings through eating and 
drinking establishments, vendor- 
operator businesses, and govern- 
ment. These figures do not include 
increased employment or earnings 
at truck stops and bowling alleys. 


e Video lottery has also proven 
beneficial for counties. Counties 
which are most heavily involved 
with gaming ALL experienced 
drops in the number of people 
receiving food stamps. Aid to 
Dependent Children was favor- 
ably affected by gaming. Counties 
that have shown indications of 
highest gaming influence have ex- 
perienced decreases in ADC 
benefits, and the counties with the 
lowest per capital video expen- 
ditures are among those having 
the highest ADC spending levels. 


e Video lottery has required little 
investment by the state of South 
Dakota. Vendors/operators have 
invested millions of dollars in 
equipment, personnel, and busi- 
ness expansion. 
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Contrast these benefits with the 
following: 

e Ifthe state’s annual $35 million 
in video gaming proceeds stops on 
July 1, 1993, this money would have 
to be recouped in higher property 
taxes, higher sales taxes, higher 
taxes on cigarettes and alcohol, 
higher corporate taxes, and 
possibly a state income tax. 





e People working in the industry 
would lose their jobs, possibly their 
homes, and their $22 million spen- 
ding power. Local businesses 
would dry up, ending South 
Dakota’s unparalleled building 
boom with a crash. 

e City and county budgets would 
feel the strain of unprecedented 
numbers of unemployed workers 
and applicants for food stamps 
and ADC benefits. They would also 
lose revenues generated by fees 
charged per video lottery terminal. 
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e State programs, such as aid to 
education, would lose funding. 
This would make property taxes 
even more likely to skyrocket 
because they are education’s 
primary funding source. 





gamble. We wouldn't have the 
choice if it comes to raising taxes 
$258.50—or more—per capita. 

e A study by a national firm 
showed that only 1.8 percent of 
South Dakota’s population could 


“If the state’s annual $35 million in video gaming 
proceeds stops...this money would have to be 


recouped in higher taxes. 


e Video lottery was not the first 
form of gambling introduced in 
South Dakota. If video lottery is 
removed from the picture, Lotto, 
scratch tickets, Deadwood gam- 
ing, Indian gaming, pull tabs, and 
bingo will still be around. 

e Total per capita spending on 
gaming totals $258.50 annually, ac- 
cording to a recent study. 
However, not all of us choose to 


THE CONVENIENCE OF VARIETY — THE QUALITY OF batone 
SELECT ANY COMBINATION OF LOCKS AND KEY PROFILES 


BRASS PADLOCK STAINLESS STEEL 
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be considered problem or patho- 
logical gamblers. The state has 
dedicated $200,000 for gambling 
treatment programs. 

e More than 98 percent of our 
state’s population DOES NOT suf- 
fer from gambling problems. Why 
change the law to suit 1.8 percent 
of the population when we ALL will 
bear the resulting tax burden and 
business failure? (1) 
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Other WMS session attendees: Dave Trittel (I) of Dynasty Amusements and Jewett 
Lester of J. L. Amusement Services. 
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Bonnie Theard 


Louisiana ready to 


embrace video poker 
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t would be an understatement to 

say that all eyes in the world of 
coin-op entertainment are trained 
on Louisiana. Statewide legal 
video poker will become a reality 
this month. For many locations it’s 
none too soon, since the tavern 
business is marginal at best. It’s 
been one year since the law pass- 
ed, the rules and regulations 
underwent innumerable drafts, 
and the arduous task of licensing 
commenced. 

In terms of video gaming legisla- 
tion it’s been a barren year. If there 
are any doubts, speak to someone 
in Kansas, Idaho, Maine, Missouri, 
or Wisconsin. Coin machine oper- 
ators there would love to be in 
Louisiana’s shoes, even with all the 








From left: John Nicastro of WMS Gaming, Bonnie Theard of Play Meter, and David 
Goudeau of Southland Distributing. 


woes: slick entrepreneurial types 
badgering locations into signing 
early contracts, “connected”’ 
citizens and some members of 
local law enforcement jumping on 
the bandwagon without previous 
coin-op experience, and locations 
reluctant to complete applications 
formidable in length and detail. 
And these are just the highlights. 
The phrase “never in my wildest 
dreams” takes on a whole new 
meaning when it comes to video 
poker and the fierce competition it 
spawns. As one Louisiana industry 
veteran commented, “How can 
you compete with a company that 
offers one of your locations a golf 
cart or other incentive for signing 
with them?” Flying in the face of it 
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4 of a Kind Bonus Poker Optional Double Up Poker Hil Hub! 
Ads 
" ' . 3 3 {8 J oe Tr 
Introducing IGT’s Player Choice" er “ Sle oe 
video poker/video lottery machines |b) > 


Available in any configuration: SEEM. 


¢ Buttons, touchscreen AND IGT's EXCLUS/VE COMBO™* 
TOUCHSCREEN WITH BUTTONS! 
Players have the choice of playing poker with either 
touchscreen or buttons on the same machine! 

¢ Thousands of game software variations 

e Single chip conversion kit 

¢ JCM Bill Acceptor with 1000 bill stacker 
standard 

e Features the Star Micronics printer 

¢ Dynamic graphics and sounds for 
maximum player appeal 

e $5-7 million each year in research and = cai 
development a 

e Inventor of world's first video poker 
machine and first video lottery terminal 


Ask any IGT customer about IGT reliability 
and profitability. 





Players Choice Classic Combo™ 
(Touchscreen and buttons combined) 


*Patent pending 


For more information, contact: 
Kerry Reppert, (702) 896-8500 


Field Service 24-Hour Hotline 1-800-845-3948 Players Choice Drop-In Bar/Slant Top™ 





=) International Game Technology 

ee ae 3 ae ® Exclusive Distributors: Delta Gaming (John Georges, President), Harahan, LA (504) 733-1400 ¢ Betson Pacific Distributing Company, Moonachie, NJ (201) 438-1300 
© SODAK Gaming Services, Rapid City, SD (605) 341-5400 « Stephen MacNaughton, Hi Tech Games, Inc., Moncton, New Brunswick, Canada (506) 858-8049 « 
American Vending Sales, Inc., Elk Grove, IL (708) 439-9400 Fred Collins Music Company, North Charleston, SC (803) 268-1111 

All games may not be available in all jurisdictions. 


FIRST IN SERVICE FIRST IN PROFITS FIRST IN GAMES FIRST IN SERVE 
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allis an underlying optimism. 

According to Joe Ancona of 

Riverbend Amusement in LaPlace, 

“You can’t trade an operator 
who’s been in a community for 20 
or 30 years, providing continual 
service to his customers. Locations 
are saying they are staying tight 
with their local operators. Over 
one-half of our potential locations 
are under contract.”’ 

Ancona says he told his custo- 
mers, “If you can’t go with me, go 
with somebody. If you don't have 
these machines it will greatly im- 
pact your business.”’ 

Ancona and a host of other 
operators finally had their first 
hands-on experience with the 
equipment in May when the La. 
State Police, the governing 
authority for video gaming, allow- 
ed one of each model game to be 
sent to distributors’ offices for 
demonstration purposes. Each 
distributor also sponsored training 
sessions for the equipment, with 
manufacturer representatives tak- 
ing operators step-by-step through 
the internal workings of each 
game. The rules and regulations 
require a service training cer- 
tificate for each type of game 
purchased. 





Dave Miller of IGT addresses a full house. 


Southland Distributing 

Play Meter stopped by several 
sessions to speak with operators 
and peer into the guts of the 
machines in person. Southland 
Distributing held sessions in 
Lafayette, New Orleans, Shreve- 
port, Monroe, and Baton Rouge— 
a week-long marathon. By the time 
we caught up with them, the WMS 
Gaming team was on the final day 
of training. 

The result of all this effort: 126 
operator certificates issued on the 
WMS Midas Touch. WMS repre- 
sentatives included John Nicastro, 
Jonathan Wojtalik, Jim DeSantis, 
and Greg McKay. Southland’s 
David Goudeau coordinated the pai 
event. The program involved a Jonathan Wojtalik (|) and Jim DeSantis of WMS Gaming in mid-demonstration. 
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complete product orientation, from 
diagnostics to machine compo- 
nents and loading paper (trickier 
than you might think) to enrolling 
the machines. 

Little bits of wisdom gleaned 
here can make a big difference out 
in the field, such as this important 
gem: because of the touch-screen 
bonding, don’t use any ammonia- 
based cleaner. In time, you'll get 
non-functioning spots on the 
touch-screen. 

At break time, conversation 
centered around the shortened 
establishment application pack- 
age. At first, the locations had to 
supply the same financial and per- 
sonal information requested of 
manufacturer and distributor ap- 
plicants. It proved too much for 
locations and resulted in an ap- 
plication level that fell shy of pro- 
jections. 


IT'S TIME TO 


ROCK'n'ROI 


“You can’t forecast orders if the 
locations are dragging their feet,” 
said one attendee. By mid-May, the 
police deleted the personal history 
record and personal financial 
questionnaire for establishments 
only, thereby trimming the 25-page 
packet down to a manageable 12 
pages (some pages have questions 
back and front). This became 
known as the “softer” package. Ap- 
plications took a noticeable jump 
forward after this decision. 


tracts would not be recognized un- 
til the rules and regulations were 
finalized. One comment: “Then we 
find out that operators were 
penalized for doing what we were 
told to do. Those contracts were 
later recognized!” Locations that 
signed early with companies pro- 
mising the moon now have binding 
contracts. 

In addition to the johnny-come- 
lately types without the proper 
background, there are reports of 


“Today it’s big money, technology, and smart 
ideas from Vegas. We might think we know gambI- 
ing, but we don’t know gaming. ”’ 


The apparent about-face on the 
issue of early contracts continued 
to be a sore subject. Operators 
were asked to “‘sit tight,” that con- 


Betson and Crompton 


e A one-player pusher in 


have done it again 


the Crompton Klondike tradition 
e Rock ‘n’ Roll offers more player 


control than ever before 


e Ticket or token redemption 


plus an optional “ticket every 


time” feature 


DIMENSIONS: 
Length 26” 
Width 34” 
Height 63” 
Weight 440 Ibs. 
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some operators giving up juke- 
boxes and table games to locations 
in order to get the poker contract. 

Naturally, there could be a com- 
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DIV. OF H. BETTI IND.. INC 
303 PATERSON PLANK RD., CARLSTADT, N.J. 07072-2307 

IN N.J. (201)438-1300 * TOLL FREE 1-800-524-2343 
FAX (201) 438-4837 










Games Designed 
with the 
Players in Mind 


VLC is pleased to offer exciting state-of-the-art 
touchscreen technology throughout our family of 
player activated video terminals. 

Push buttons, knobs and light pens are gone forever! 
Players everywhere are excited by the unique "hands on" 
interaction afforded by our high resolution, multi-color, EI 
viewing video monitor and touchscreen control technology. 

All games employ a variety of additional player friendly 
technological features carefully researched and designed to 
stimulate play, enhance revenue, maximize security and 
MUR Ue UL 

Get in touch with the future today, with touchscreen 
technology from VLC. 


ee COLOUR TOR) MeO M TU 
responsive touchscreen control 


Nietaueuitnee) graphics with attract mode and Ce 
to-follow on-screen instructions 


Eye catching programmable scrolling banner 


IV Loe 


J at 
| ic’s trust. 
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OTe NAC TCT cabinets for optimum player 
comfort 


A variety of special eg features all designed to assist 
players and speed play | 


Universal cabinet hosts multiple game format with bilingual 
options | 


Full on-screen accounting, audit, diagnostic and game 
Statistics 


Dual optical scan coin acceptors with sequence and timing 
detection to foil stringing and slamming 


Multi-denominational bill acceptors 





Static protected terminal design 
On board communications Capability 


Battery backed-up memory to preserve game integrity 
during any power outage 


Self-diagnostic electronic circuitry for faster trouble- 
shooting and maintenance 
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Revenue you can bank on... 
¢ 
NeUry MA YOTRC RAAT A 
The operation of these games and the features therein may be Manufactured ala 
subject to various state and local laws or regulations. It is not intended herein to solicit VIDEO LOTTERY CONSULTANTS, INC. 


the sales of such games in any legal jurisdiction wherein such games may not be lawfully sold or operated. 2311 South 7th Avenue Bozeman, MT 59715 PHONE: 406/586-4423 FAX: 406/586-8211 





_\yirre GAMING OUTLOOK 


parison drawn with similar occur- 
rences during the video boom of 
the early ‘80s. “What we face now 
is different,’ said Southland’s 
Goudeau. “Today it’s bigsmoney, 
technology, and smart ideas from 
Vegas. We might think we know 
gambling, but we don’t know gam- 
ing.”’ 

He compared it to the difference 
between hunting deer and elk, say- 
ing, “They are both animals, but 
you need a bigger gun to hunt elk.” 

After the second stage of the ses- 
sion operators were getting better 
acquainted with the equipment. 
Nicastro stepped up to point out a 
feature and noted, “Little things 
add up to a superior product. Do 
your homework and ask questions. 
Youre entitled to the answers.” 

At the “change the paper 
yourself” portion of the program it 
was mentioned that the number 
one problem is printer jams caused 
when the paper is not lined up with 
the dot matrix printer. 

Ronald Waguespack of Funtime 
Amusements was first to the 
machine to change the paper, 
following the steps outlined. A 
typical small operator in New 
Orleans, Waguespack takes a 
serious approach to this new 
business. Asked about the com- 
petition, he said, “I was able to lock 
in my locations early and keep my 
spots.” What type of equipment 
are his locations expecting? 
Answer: “They want the newest 
technology; otherwise, they won’t 
be able to compete.”’ 


Delta Gaming 

Delta Gaming, distributor for 
IGT machines, held sessions in 
New Orleans, Baton Rouge, 
Shreveport, and Monroe. On hand 
from Delta were Mark Zetzmann, 
Aubrey Windstein, Val Haydel, 
and Joe Guidry. IGT’s represen- 
tative, Dave Miller, took the au- 
dience through the paces of the 
Player’s Choice. 

“This is such a regulated, 


90 
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legitimate business,” said Zetz- 
mann. “The La. State Police has 
done everything to make the 
games and the system as secure as 
possible.” 


ners in Hammond admitted it’s 
been difficult to project game 
needs with locations reluctant to 
fill out the long package. There’s 
been an improvement, but he feels 


“The La. State Police has done everything to 
make the games and the system as secure as 


possible. ’’ 


Zetzmann had just finished a 
project to promote video poker in 
locations. He mailed specially 
designed video poker posters to all 
8,000 liquor-licensed establish- 
ments, plus 200 operators. It 
translated to a whopping 3,000 
pounds of posters sent express 
mail. 

When asked how locations are 
reacting to the impending video 
poker games, one attendee said, 
‘Locations aren’t convinced yet. 
Some think it’s just another Pac- 
Man sensation and don’t realize 
the earning power of the games.” 

Stacy Morris of Business Part- 





At the IGT training session, (I-r): Tom Denman of DAC 
Gaming, Stacy Morris of Business Partners, and Bob 
Leisen of DAC Gaming. 





Shawn Guidry (I) and Billy Fleetwood of A-Ace Video 
Games at the WMS session. 





“until it’s out and people see how it 
works—then we'll really know.”’ 

Miller offered many practical 
suggestions to the audience, from 
recommending stapler Arrow T-25 
for routing connecting fiber optic 
wiring to having a dedicated cir- 
cuit breaker for the games (a 
separate 20 amp breaker is suffi- 
cient). 

All the major manufacturers 
hosted events throughout May 
and June, criss-crossing the state 
and giving ample opportunity for 
interested operators to gain their 
certificates. 
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Considering that his 
frequent travels take 


him anywhere from 


Tuscon to Taiwan, we 
considered ourselves 
fortunate to recently 
catch up with Bob Fay, 
executive vice presi- 
dent of the American 
Amusement Machine 
Association (AAMA), 


for an extended 
conversation. 
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Bob Fay 


ay, a former FBI agent, joined 
AAMA in 1986 as its director of 
enforcement before ascending to 
his current post in 1988. Much of 
his time is spent promoting the 
coin-op industry to those un- 
familiar with it, lobbying various 
governmental agencies, and pro- 
tecting the intellectual property 
rights of AAMA members on an 
international level—just three of 
the topics we discussed in this 
interview. 





Let’s start with a broad ques- 
tion. How would you characterize 
the current state of the industry, 
from the point of view of someone 
in constant contact with the 
manufacturers? 

In talking to our members, I 
think that things are turning 
around. We're on an upswing, and 
a lot of that has to do with strong 
product being introduced in re- 
cent months, especially in the 
area of video games. Capcom, for 
instance, has been on a real roll 
with its product. Pinballs have 
been strong not only domestical- 
ly but for export business as well. 
In many parts of the world it’s 
been very difficult to even get a 
pinball machine. In fact, 
distributors tell me they can’t get 
enough pinballs because of the 
big demand. I’m hearing nothing 
but positive statements from 
Rowe, NSM, and Pioneer about the 
health of music. And the tradi- 
tional products—air hockey, darts, 
pool, foosball—have maintained 
their earning power. 


Christopher Caire 





As you know, this is an industry 
of peaks and valleys. When I 
came into it in 1986, things were 
on a high and pretty much stayed 
that way until about 1991, when 
there was a bit of a nosedive. Now 
things are coming back. 


Some manufacturers have been 
lamenting the fact that operators 
are only buying the monster 
hits—Street Fighter II and now 
Street Fighter II, Champion Edi- 
tion, for example—and ignoring 
what they consider ‘‘lesser’’ 
videos. What, if anything, can be 
done to free up other games for 
consideration? 

There are certainly other video 
games doing well besides those 
from Capcom. I’ve been hearing a 
lot of good things about Konami’s 
X-Men, for example. About a year 
or 18 months ago, people were 
saying, ‘“Nobody’s' buying 
anything.” I’m not hearing that 
statement any longer. For me, the 
real barometer is the amount of 
griping I receive from our member 
manufacturers, and they haven’t 
been griping much lately. So by 
that I conclude that business is 
improving. 

Even the smaller video game 
manufacturers aren’t 
complaining? 

No. When I talk to them on the 
phone and ask how business is, 
none—I won't say none, but very 
few—say that things aren’t well. 
Again, their griping is my 
barometer. When things are bad, 
they do plenty of it, and I just 
haven't heard much recently. 
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Maybe it’s because there’s been 
some stronger product driving the 
market. People see that video is a 
good buy, that it can earn them 
money. 

What would you say to critics 
who contend that the games being 
made today don’t, as a whole, give 
operators the chance to make 
good money or, at worst, recoup 
their investment? 

I think you’ve seen some new 
technologies enter the market- 
place recently. That’s the reason 
many of the games have been 
popular, in my opinion. Obvious- 
ly, if the manufacturers were con- 
tinuing with the same old con- 
cepts, the distributors and 
operators wouldn’t buy the games 
and the players wouldn't play 
them. 


AAMA is once again teaming 
up with AMOA to stage the 
Government Affairs Conference 
in Washington, D.C. Do the two 
associations see eye to eye more 
now than in the past, or are 
disagreements inevitable given 
the different constituencies each 
serves? 

The key thing is that both 
associations are in Washington, 
D.C., together. We’re holding a 
first-timers briefing session on 
how to lobby, a joint welcoming 
reception, a joint Congressional 
Reception, and a joint Congres- 
sional Tournament (part of the 
reception). Also, a group of about 
25 operators are, for the first time, 
going with us on our outing to the 
FBI Training Academy in Quan- 
tico, Va. So all but a few activities 


“‘If an operator is offered a Street Fighter, 
Champion Edition for $640 to $800, he ought to 
be aware that it’s a copy board.”’ 


The manufacturers have heard 
the criticisms and gone back to 
their R&D departments, urging 
them to create new playfield 
styles, enhanced graphics, or 
whatever the improvement may 
be, to produce games with strong 
earning power. I don’t think cries 
for better games have ever been 
ignored. It’s in the manufacturers’ 
best interest to listen to com- 
plaints and suggestions and act 
on them. 


are being done together. 

This has been a super year in 
terms of the relationship between 
AAMA and AMOA. A lot of the 
credit goes to the presidents, Bill 
Rickett (AAMA) and Gene Urso 
(AMOA). After the meeting with 
(JAMMA president) Mr. 
Nakamura at ACME, Gene said 
to Bill, “I’m glad I was president 
when you were.’ They have 
similar personalities and work 
well together. 
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There was a meeting in June 
1991 of myself, Bill, four or five 
AAMA board members, and 
AMOA board members Wally 
Bohrer, Craig Johnson, and R.A. 
Green. We agreed that it made no 
sense to have two different 
Washington Conferences. That 
was the starting point, I think, to 
improving the relations and com- 
munications between the two 
associations. But there are always 
going to be issues that we 
disagree on. 

Is it important that you coexist 
in harmony? 

It is in Washington. It’s critical 
that we don’t give lawmakers the 
impression that we’re a divided 
camp. Other industries may be 
large enough to conceal a split; 
were not. The main Washington 
Conference issues—dollar coin, 
telecommunications—are issues 
that both associations agree on. If 
any differences should arise, we 
would sit down and discuss them. 

Some cynics might say that 
nothing really tangible gets ac- 
complished in Washington, that 
it’s nothing but a public relations 
opportunity. Your answer to 
them? 

Well first of all, you’ve got to get 
involved. It’s easy to sit on the 
sidelines and criticize people. Both 
associations have made a con- 
certed effort to get more people in- 
volved in Washington. It’s impor- 
tant for congressmen and 
senators to hear from as many 
people as possible. 

I think we tend to underestimate 
the impact we can have on our 
elected officials. This is an election 
year in Washington, and with so 
much talk about term limitations 
and the House bank scandal, 
lawmakers will have to listen to 
their constituents more than ever. 
If not, they may find themselves 
out of a job. 

What issues is AAMA pursuing 
on the Hill? 

Dollar coin and fiber-optics 
legislation. Historically, you don’t 
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want to pursue more than two 
issues, because your time frame 
for discussing them thoroughly is 
15 to 30 minutes. If you try to cram 
too many issues into a short time 
span, it just isn’t effective. So 
we've done the position paper on 
the dollar coin and AMOA’s done 
the one for fiber-optics. 

Is AAMA just recently getting 
involved in the telecommunica- 
tions issue? It appears as if 
AMOA has taken the lead on it. 

(Tennessee operator) Bill Stone 
brought it to our attention at the 
1991 ACME in Las Vegas. Laura 
Olson, AAMA’s government rela- 
tions coordinator, and I then spent 
some quality time getting up to 
speed on the issue. AAMA and 
AMOA subsequently joined a 
telecommunications coalition in 
Washington called the Electronics 
Publishers Group. Its members 
want to be sure that there’s con- 
tent control in any fiber-optics 
legislation that comes out. Laura 
and (AMOA’s) Bob Wilbur 
regularly attend the coalition 
meetings. So to answer your ques- 
tion, we’re just as concerned 
about this issue as AMOA, though 
it may not have been reported in 
the trade press. Both associations 
are in total agreement on it. 

What’s the latest in the 
parallel/copy game situation? Has 
the copying problem slowed, or is 
it as big a problem as it was shap- 
ing up to be five or six months 
ago? 

First, let’s separate parallels and 
copies. We’ve always said that 
parallels aren’t the problem; 
copies are the problem. Even with 
the change in legislation, I don’t 
hear a lot of complaints from 
manufacturers or distributors that 
parallels are hurting their 
business. What has come back, 
though, are copies. For a couple of 
years we had no copying pro- 
blems, and now it’s appeared 
again. 

There are a lot of factors. 
Number one, the poor economy is 


contributing to it. Number two, 
you've had some hot product that 
people want to get their hands on. 
And number three, there are 
always guys out there trying to 
make a buck the easy way. I’m 
sorry to see copies come back. 
(AAMA director of enforcement) 
Bill Kidwell is on the road con- 
stantly, and I’m having to spend 
more time administratively on this 
than I did three years ago. 


game and converted it. 

If your readers are offered a 
Street Fighter Champion conver- 
sion board, or B-board conversion 
as it’s otherwise known, for $640 
to $800, they know they’re buying 
a copy conversion. Those with 
questions can call Capcom’s in- 
house attorney, Ian Rose, Bill 
Kidwell, or myself and give the 
number on the C-board chip. 
There’s a certain number that’s 


“| don’t think cries for better games have ever 
been ignored. It’s in the manufacturers’ best in- 
terest to listen to complaints and suggestions 


and act on them.”’ 


Is the copying almost exclusive- 
ly involving Capcom’s Street 
Fighter II? 

Yes, though—knock on wood— 
we haven't had any complaints of 
any single-board Street Fighter, 
Champion Edition copies, Korean 
or Taiwan, in the U.S. market- 
place. But what we do have is 
these B-board conversions. If any 
operator is offered a Street 
Fighter Champion for $640 to $800, 
he ought to be aware that it’s a 
copy board. The parallels are go- 
ing for between $1,500 and $2,000. 
What you have is copyright, and 
maybe even trademark, infringe- 
ment. The B-board is not made by 
Capcom; it’s made by some jobber 
who’s taken an original Capcom 


F.A.B. ELECTRONICS 


only been used for Street Fighter 
Champion and a few other Cap- 
com games. If that number is, say, 
the number for Final Fight, you 
would certainly know that it’s a B- 
board conversion. So I would tell 
operators to first ask what the 
number is on the custom chip 
before buying. It’s not a fool-proof 
way to determine, because as I 
said, there are a couple other pro- 
ducts besides Street Fighter Cham- 
pion that the same number was 
used for. But the price is going to 
dictate. 

We're addressing complaints in 
four areas of the country right 
now with federal authorities, as 
well as with civil attorneys that 
Capcom has brought in. By the 
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time this goes to press, there will 
probably be civil or criminal litiga- 
tion regarding these B-board 
conversions. 


Is there anything to be done to 
prevent production of the copies, 
or can you only hope to grab them 
as they come in? 

Yes, we can do something. Cap- 
com recently made an arrange- 
ment with AAMA and myself in 
particular. Let me step back and 
give you some background. 

On our promotional trip in 
South America last November, I 
saw how much of the South 
American market was copy 
boards. When I returned I sent a 
communication to JAMMA, say- 
ing basically that the market had 
been taken over by the Koreans 
and that it was time for the 
Americans and Japanese to take 
it back. Mexico is now also a very 
lucrative market for AAMA 
members, but it too is heavily 
saturated with copy boards. 

In March, Capcom USA made a 
request to the AAMA board to re- 
tain my services. We’ve set up, for 
the first time in the industry, an in- 
ternational enforcement program 
that will initially cover South 
America, Mexico, and Southeast 
Asia, with Southeast Asia ob- 
viously being the source. South 
America and Mexico are great ex- 
port markets for AAMA members, 
so the presence of copies there is 
a concern to us. That’s why we 
need Japanese help to stop the 
copies at their source. 

I went to Hong Kong and 
Taiwan at the end of April. We’ve 
already gotten positive results 
from Hong Kong. There were 
seven arrests, 11 search warrants 
executed, and about 550 Street 
Fighter II boards recovered in one 
day. Acontinuing program will be 
put on by Hong Kong Customs and 
Excise. I’m confident that they 
will stay on top of things in 
Hong Kong, which had been a 
pretty decent size export market. 
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not a manufacturing market like 
Korea or Taiwan. 

The jury is still out in Taiwan. 
They've been known interna- 
tionally not to afford protection to 
intellectual property rights. 
Recently, the copyright law has 
been changed to afford us ap- 
propriate protection. We are an- 
ticipating criminal action in 
Taiwan in the months ahead, bas- 
ed on the changes in the law. We 
recently filed a criminal complaint 
and are awaiting criminal action 
against the counterfeiters. 

Joe Gannon, who retired from 
the FBI last March, is currently 
covering South America, and we’ll 
also be going into Mexico. It'll all 
be under my control. This isn’t go- 
ing to happen overnight, but I’d 
like to applaud Capcom for com- 
ing forward with this enforcement 
program. Nobody before has ever 
looked at the copying problem as 
a worldwide picture. It’s 
something the industry has long 
needed. 


especially since we now have a 
good-sized list of offenders from 
Korea, Taiwan, and Hong Kong. 

As you said, AAMA has been 
pursuing business opportunities 
for its members in Mexico and 
South America. Tell us a little 
about the upcoming show in Mex- 
ico City and the South American 
promotional tour—will there be 
another one in ‘92? 

The Mexican program started in 
1989, when we went along for a 
U.S. Department of Commerce 
show in Mexico City. We saw the 
interest there and subsequently 
started our own trade show in 
1990. It started off as a 35- to 
40-booth show and grew last year 
to 65 or 75 booths. We already 
have money in hand for 114 
booths for this year’s show (July 
22-23). In fact, it’s grown so much 
that we’ve had to move the ex- 
hibits from the Maria Isabel 
Hotel to a new convention facili- 
ty. There’s also a full slate of 
seminars planned again for this 


“It’s critical that we don’t give lawmakers the 
impression that we’re a divided camp. We’re not 
a large enough industry to conceal a split.’’ 


Do the manufacturers feel that 
some members of the trade press 
are encouraging parallel—and 
sometimes copy board—sales by 
accepting ads from Asian 
companies? 

The ads certainly aren’t helpful, 
but I think they’ve all been remov- 
ed by now. But there was a fair 
amount of concern in December 
and January, because of the 16 
shipments seized by USS. 
Customs, the majority of those 
caught said they ordered the 
boards through ads seen in the 
trade publications. I hope the 
trades will monitor these things. 
They can reach Bill Kidwell or 
myself if there are questions, 


year. So all in all, things look 
great. 

This shows how much interest 
and enthusiasm exists in Mexico. 
The exhibitors are doing more 
business there in the past three 
years than they’ve ever done 
before. One of the biggest things 
AAMA has done for its members 
is given them opportunities to do 
business in other marketplaces 
and promoted the opportunities 
through the association. 

As for the South American pro- 
motional tour, we took the con- 
cept used in Mexico and applied 
it to South America last fall. Part 
of the trip was used to promote 
ACME. At ACME ‘91 there were 
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only five people from Chile, Argen- 
tina, Brazil, Colombia, and 
Uruguay. There were 36 people 
from those countries at this year’s 
Show, and they were quality, 
serious customers. As for future 
plans, we have a few options up 
for consideration: a trade show in 
Brazil, a trade show in Miami on- 


RELAX 


ly for South American customers, 
or maybe another promotional 
tour of various countries in South 
America. 

You were recently named to a 
prestigious committee by the U.S. 
Secretary of Commerce. Explain 
the position and how it might help 
AAMA achieve its goal of lower- 


ing export tariffs for coin-op 
equipment. 

Representatives from various in- 
dustries, after clearing back- 
ground checks, comprise an ad- 
visory committee that reports to 
the Department of Commerce and 
the U.S. Trade Representatives 
Office. We meet X-number of 
times a year and then give verbal 
data on issues such as tariffs. 
That’s obviously of concern to us, 
because if the tariffs were lower 


z@ in, Say, Brazil and Argentina, our 
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members could export more pro- 
duct there. The first meeting is Ju- 
ly 14 in Washington, D.C. I’m real- 
ly looking forward to it. 

It'll be good for AAMA to have © 
a direct voice to the U.S. govern- 
ment on tariff issues. It’s all part 
of our Foreign Business Develop- 
ment Program. Mark Struhs has 
been doing a great job leading it; 
the program has grown from 
nothing a few years ago to 
something super. A lot of 
members have joined AAMA 
because of it. 

AAMA believes in doing high- 
profile charity and public service 
work. Has it helped make inroads 
in improving the image of an in- 
dustry that’s frowned upon in 
many circles? 

I've always felt that it puts 
points up on the scoreboard, so to 
speak. I think it’s great to do these 
things; that’s what’s most impor- 
tant. Children are players, and 
they help people make a living in 
our industry. It’s nice to give 
something back to worthwhile 
children’s causes. Secondarily, 
but also important, is the public 
relations benefit. It can be 
adopted into your legislative ef.- 
forts; we use a lot of it in our lob- 
bying efforts on Capitol Hill. 
Charity work puts a nice white 
hat on the industry. It shows that 
this industry is a caring one. 
Knock on wood, I don’t have to 
handle a lot of negative publicity, 
but in the event I did I’d have a 
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full reservoir of material to show 
people. We didn’t have that years 
ago. 

This summer we're going to set 
up a complimentary game room 
in Tampa for the U.S. Olympic 
team. They’ll be able to enjoy the 
games while they wait for final 
processing before departing for 
Barcelona. We're also in the pro- 
cess of setting up permanent 
game rooms in Lake Placid, N.Y., 
and Colorado Springs. Rick Kirby 
and Rich Babich have done a 
super job coordinating that. 

Another thing we're par- 
ticipating in this Summer is 
something called Fan Fest in San 
Diego. It was created by Major 
League Baseball to bring more at- 
tention to the All-Star Game. It’s 
both a p.r. and a charity event, 
since the Los Angeles Times 
Charities will receive the money 
put into the games. Baseball spon- 
sors will come in and set up ex- 
hibits for four days in a gigantic 
area. We were asked to par- 
ticipate and provide baseball- 
related coin-op games. But we'll 
also show the leading technology 
in the industry right now. We ex- 
plained that there aren't a lot of 
baseball games on the market, 
and that some of them may not be 
the best earners. In order for us to 
participate, we need to be able to 
show people what’s hot, and Ma- 
jor League Baseball agreed to it. 
C.A. Robinson will coordinate 
delivery of the equipment to San 
Diego. So for four days, we'll be 
given free booth space and the 
chance to show 100,000 potential 
or current players what’s hot in 
coin-op. 

Werre still continuing the Loca- 
tion Trade Show program and will 
attend the Summer Nightclub & 
Bar Show in July. The one in 
February focused on getting more 
sports bars to participate in 
league play; it went very well. 
AAMA will also participate in the 
National Conference of State 


Legislatures right after the show 
in Mexico. AMOA has been in- 
volved in that for the last couple 
of years. 

I never see TV commercials for 
coin-op product. Might that 
change in the future? 

The reason for that is, of course, 
cost. We’ll be talking about it this 
summer at our steering commit- 
tee meeting—what can we do with 
our financial resources to get na- 
tional media attention. I’ve been 
taking the poor man’s approach, 
because that’s all that’s been 
available. In the early ‘80s there 
was Capital available and a fair 
amount of TV advertising. Now 
the TV ads are for consumer, not 
coin-op. It’s come up more recent- 
ly than ever before, so we'll give 
it some serious discussion this 
summer. 


more bite to say you represent 120 
companies instead of 60 com- 
panies, which is the number of 
members we've added since I’ve 
been executive vice president. 
Which is harder, your job as ex- 
ecutive vice president or being an 
FBI agent? I know you’re always 
on the road for one thing or 
another in your AAMA capacity. 
This is harder! Seriously, this job 
is more satisfying. We’ve got a 
great staff here with Joyce, Liz, 
Laura, Bill, and Phyllis. I feel like 
(trade show managers) Bill 
Glasgow and Judy Novak are 
part of the staff, because I spend 
so much time with them. The 
presidents I’ve worked for have 
been great; they let me do my job, 
which is important for anybody 
seeking job satisfaction. I worked 
hard at the Bureau, and it was 


“Charity work puts a nice white hat on the in- 
dustry. It shows that this industry is a caring 


one.’’ 


What are AAMA’s long-range 
goals? 

Number one, we want to con- 
tinue developing opportunities for 
our members to do business, 
especially in new markets 
through the Foreign Business 
Development Program. Number 
two, we'll continue looking at 
ways to promote the products to 
the players, so if they don’t see the 
games on TV we can show them 
in person at events like Fan Fest. 
The key is to see the product, 
whether it’s on TV or in person. 

The motto we’ve always had is 
“promote and protect the coin-op 
amusement industry.’ That motto 
hasn’t changed at all; we'd just 
like to do more on the promotion 
side and less on the protection 
side. Internally, a goal will always 
be to grow and increase member- 
ship. The more members you 
have, the greater your ability to 
do things for them. It also has 


satisfying, but I prefer this job. It’s 
a fun industry to be involved in. 

Any parting thoughts? 

I’d just like to say that there’s a 
lot of great product available for 
operators to make an honest liv- 
ing with. Please think twice about 
helping someone not in the loop of 
our industry become wealthy— 
while risking the reputation of 
your business. At the same time, 
don’t turn your back on a 
distributor that’s supported you 
throughout the years just to save 
a few bucks. Why give money to 
some jobber who only wants to 
make a quick buck? He won't be 
there with you at state shows or 
at meetings to get video lottery 
passed. To take money out of the 
normal industry circulation pat- 
tern and give it to people on the 
outside looking in is, in my opli- 
nion, like throwing money down 
the drain. L) 
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aa a it up another notch with Generation 3 Full View display. 
Smee ereiay Expanded memory capability and the ability to scroll 
shaded background and foreground objects make 
actual digitized movie footage and dazzling special 


effects a reality. 
One of Three Dynamic Video Modes 


Lethal Weapon 3 hit new heights in Ao te aa 
player involvement and interactivity. a a el tn 
Experience the crime simulator. Square —— CAC 
off with a one on one showdown. Go i ele! 
fist to cuffs in streetfight mode. 








THE ONE GAME YOU HAVE TO HAVE! 


Lethal Weapon 3 the third installment of one of the biggest box office action 
movies of all time has been faithfully turned into a blockbuster high action 
phenomenon. Featuring undeniably the finest graphics and speech of Super Stars 
Mel Gibson, Danny Glover and Joe Pesci. Lethal Weapon 3 captures all the heart 
pounding excitement of the movies with dazzling movie stunts, special effects 
multiple ball play and double and quadruple Jackpots for high scoring thrills. All 
steel ramps, dynamic loop shots and mind blowing sounds make this game the 
must have hit of the year. No location is complete without one. 


SHOOT OUT FOR 
HIGH COLLECTIONS 


Grab hold of our exclusive gun handle 
and eliminate the bad guys in the video 
shoot out. Try your hand in a high speed 
crime simulator. Take aim and launch the 
ball into play with our exclusive turbo 
multiple ball play. 


WORLD’S FIRST DOLLAR 
READY PINBALL 


Data East is proud to be the first with a 
coin door that is ready when you are for 
dollar bills. We’ve listened to operators 
and distributors who have said they want 
a coin door that can handle commonly 
available bill validators and still have 
double coin chutes. Our tests show you 
can dramatically increase collections in 
street locations. Validators available 
from your distributor. 






























TWO WAY LEVEL THAT 
REALLY WORKS! 


Data East introduces the first pinball 
machine to come with a completely 
functional hidden leveling system. 

; - AS 3 Designed for the operators eyes only 
: eee I) be ANC || Pe our new leveling system gives both 
WAS 7 PR i*. \& = pitch and the most important informa- 
PS o STE — Yee aan tion of all side to side leveling. The 
y= EAT ee so ois operator's see it— players don’t! 


. 
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EXPLOSIVE FEATURES: 


Lethal Weapon 3 is power packed with exclusive features. Marvel 
at our custom state of the art BSMT 2000 DSP Soundchip. Listen 
to hit music from ZZ TOP and C&C Music Factory. All Steel 
Ramps with 360 degree loops set the pace. Solid state flippers 
and No-wear black rubbers on the entire game. Our exclusive 
quick loc latch system as well as the first dot matrix display 
system. Lethal Weapon 3 features improved assemblies, and 
stealth playfield hardcoat make Lethal Weapon 3 a surefire hit! 


dK So Eee 
a = Noa ee 


LETHAL WEAPON, Characters, names, and all related indicia 
are trademarks of Warner Bros. Inc. © 1992 





Data East USA, Inc. 
1850 Little Orchard Street San Jose, CA 95125-1045 SPONSOR 
Tel: (408) 286-7080 Fax: (408) 971-0722 
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ANUFACTURER MEETING 
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Friedman are on the stage. 


Joel Kleiman of Pioneer Sales accepts an award from Ed Wiler; Jerry Gordon and Joel 





Over the rainbow with 
new products from Rowe 








Marilyn and Joel Friedman at the summit of Pikes Peak, altitude 14,110 feet. 





owe International once again 

chose Colorado Springs, Colo., 
for its annual distributor meeting 
to present its latest jukebox, four 
new vending machines, and its ap- 
pealing new currency-handling 
equipment. The company was also 
celebrating its 65th anniversary as 
a jukebox manufacturer and 85 
years in the music business at the 
event in early June. 

Attendees represented five dif- 
ferent continents: Europe, Asia, 
South America, Australia, and 
North America. All gathered to 
view new product, exchange ideas, 
and discuss the future of music and 
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vending, mainstays in the coin-op 
industry. A representative from 
Brazil said the jukebox business 
there is really taking off. ‘““There 
was no market for jukeboxes until 
recently and now we can’t get them 
out fast enough,” he said. 

Ed Wiler, vice president of ven- 
ding, introduced the latest in ven- 
ding equipment. He called atten- 
tion to future trends in vending, 
like brand name association. Rowe 
recently began arelationship with 
Ore-Ida and will market a french 
fry vending machine to vend Ore- 
Ida fries. Wiler told attendees, 
“Those that fight the future fight a 


dangerous enemy.” He explained 
that the fry vending machine is the 
first time a brand name vending 
item has come into the market, 
besides the soft drink machines. 

Another growing trend is 
refrigerated snack machines. 
Wiler explained that the Euro- 
peans are more progressive in 
refrigerated vending, owing to the 
fact that “the Europeans like good 
chocolate year round. That’s why 
refrigerated vending machines are 
so prevalent over there. I expect to 
see many more of them in the 
United States,” he said. 

Rowe also showed a glass-front 








Three first ladies of coin-op, (I-r): Jerry Nims of A.M.A. Distributors, Sarah Piha of 


Greater Southern, and Gwen Brady of Brady Distributing. 





The President’s Cup was presented to Shaffer Distributing. Clockwise from left: Jim 
Gang, Joel Friedman, and Jerry Gordon of Rowe with Steve Shaffer. 


ANUFACTURER MEETING 


celebration. 








Justa partial group of the icine representatives at Rowe’s 65th anniversary 





The Shaffer family of Shaffer Distributing Co., (I-r): Mary Jo, Steve, and Andy. 





soft drink machine that can be 
combined with a snack vendor as a 
combo unit. But the standing ova- 
tion Rowe got for its new 550 glass- 
front merchandiser was over- 
whelming. It’s smaller and well- 
suited to locations not suitable for 
a full-size vendor. Distributors said 
over and over that it is just what 
they need to satisfy vending 
customers who have bought the 
larger one but don’t need one quite 
so big. 


Tom Lemore, who is in charge of 
currency products, introduced the 
latest in bill acceptors, which in- 
cluded one that operators should 
love. It takes bills facing any direc- 
tion and can be installed either as 
an up- or down-loader. 

The grand finale of introductions 
was when Joel Friedman (who real- 
ly outdid himself on this!) introduc- 
ed the CD 100-C LaserStar Amer- 
ica jukebox. In a dramatic ap- 
proach, as the song ‘“‘Over the 


Rainbow” was played, distributors 
were asked to cross through a 
magnificent rainbow of colored 
balloons into a room filled with the 
new LaserStars. 

Distributors raved about the new 
look as Friedman and president 
James Gang beamed in delight at 
the reaction. Even more amazing 
in the Rowe story is the effect Gang 
has had on the company. After 
Merrill Lynch purchased Rowe 
and installed Gang as president, 
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dramatic improvements came one 
right behind the other. Employees 
credit his incredible ability to listen 
and then forge ahead. A move from 
Whippany, N.J., to Texas with the 
vending division’s manufacturing 
was completed with few problems. 
Distributors all agreed that Gang 
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That happy Atlas/Pittsburgh team of Jim Wittler (I) and Lou Larson model new back-to- 
back T-shirts for one of their favorite teams, ‘‘The Penguins.”’ 


Wa MEETING 





has had, and will continue to have, 
a major effect on Rowe. 

Jerry Gordon, who has been in 
the coin machine business some 35 
years, summed up the feelings at 
the company: “I said last year that 
I was looking forward to the 
changes. I can say that Iam even 


Gwen and Jon Brady of Brady Distributing on the ride up to Pikes Peak. 
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Al Toranto (I) of Birmingham Vending proudly accepts an award from Joel Friedman 
and Jerry Gordon. 


more excited than ever.”’ 

Gordon praised the Rowe 
distributors as “the best distributor 
network. The people representing 
our products are so dedicated and 
proud of the equipment that we 
don’t have to give them a sales 
pitch, ” 


A SURE THING... 


VIDEO POKER BY DYNAMO! 





Dynamo VLT’s 


Dynamo has incorp- lishigercn ye 


orated its years of 


proven manufacturing oes 
expertise to bring about is casino and 
the ultimate in video lottery , a upright models, 
terminals. You can be assured featuring either touch 
that each Dynamo VLT meets the screen or buttons. 
same rigid standards that have 

made us a leader in the coin Each VILT is built using only the finest components 

operated amusement industry - available. This, as well as the game’s ergonomic design, 
HIGH RELIABILITY AND MINIMUM creates high player appeal and ease of operation. 
DOWNTIME. ; 


So, if you’re investing in video lottery terminals...invest in A SURE THING! 





2525 Handley-Ederville Road « Richland Hills, Texas » Fax 817-284-7606 + 817-284-0114 +» 800-527-6054 
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SunBelt Distributing president Dave Patterson (I) and 
AAMA president Bill Rickett discuss the dollar coin issue 
with a staffer to Sen. Phil Gramm (R-Texas). They were 
joined in the meeting by Mark Struhs and JoAnn 
Matranga. 





Bill Beckham of Red Baron Distributing chats with Rep. 
Marcy Kaptur (D-Ohio). 


A true story overheard in 
Washington: “I’m wondering 
if there’s a Senate subcommittee I 
can testify before,” asked the well- 
dressed woman as she walked into 
the office of Sen. Albert Gore 
(D-Tenn.). 
"Testify about what, ma’am?”’ 
asked one of Gore’s staffers. 
“Well, my son’s been acting 
strange lately,’ she explained. “I 
know my child; I can tell when 


The coin-or 
an ear in W 






. ie SH 
* , © 
7 
‘ r 
ve 
} A id 


North Carolina operators Garland Garrett Jr. (I) and J.B. 
Reaves (r) with Rep. Charlie Rose (D-N.C.). 





In the office of Rep. Jim Cooper (D-Tenn.), (I-r): AMOA 
government relations liaison Bob Wilbur, Bill Stone of 
Stone Amusement Co., and Cooper. 





something’s wrong. I’ve found out 
that he was secretly taken out of 
the country by robots and had his 
brain switched. It’s another 
political trick by that f*** George 
Bush. I want something done 
about it!’ Uh, right. Next? 

It was against this backdrop, no 
doubt symbolic of this oddest of 
political years, that members of the 
coin-operated amusement in- 
dustry made their annual pil- 





» voice gets 
lfashington 





From left: Nintendo’s Al Stone, AMOA executive vice 


president John Schumacher, and AMOA president Gene 
Urso. 


f 2 
Sen. Ernest Hollings (D-S.C.) warned of RBOC entry into 


information services at the joint congressional 
breakfast. 


grimage to Washington, D.C., for 
the Government Affairs Con- 
ference. The event, co-sponsored 
by AMOA and AAMA on June 7-9, 
serves to alert congressmen and 
senators about issues important to 
the industry. This year, those 
issues were phone company in- 
tervention into the information ser- 
vices business and the dollar coin; 
the latter has been around for 
some time, while the former came 









From left: Marty Glazman of Kaneko USA, Sue Monday of 
Century Vending, Sharon Harris of Stan Harris & Co., 
Cindy Bozman of Reno Game Sales, and Mort Ansky of 
U.S. Games. 





Data East’s Gary Stern (I) with Rep. Sam Gejdenson 
(D-Conn.). 


into focus only last year. 

Fortified with position papers, 
fact-filled ‘‘cheat’’ sheets, and 
heads full of lobbying do’s and 
don’ts, a host of operators, 
distributors, and manufacturers 
descended upon Capitol Hill for 
some good old-fashioned arm- 
twisting. The appointment sched- 
ules listed names famous and in- 
famous to the American public: 
Moynihan, D’Amato, Cranston, 
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Danforth, Helms, Glenn, Riegle, 
Bentsen, Metzenbaum. In reality, 
most had to settle for appoint- 
ments with staffers—a fact not lost 
on one distributor. At the conclu- 
sion of the meeting, he said firmly, 
‘Tell the senator that this is two 
years in arow he hasn't shown up, 
and I’m not happy about it.I givea 
lot of money to his campaign. 
Make sure he gets that message.” 
Will he get the message? This is an 
election year—enough said. 
What to do about the 

big, bad RBOCs 

One of the key questions floating 
throughout the Government Af.- 
fairs Conference was this: how can 
the seven regional Bell operating 
companies (RBOCs) be prevented 
from using their fiber-optic lines to 
transmit information that they 
own as well? The fear is that the 
RBOCs, if unregulated, will use 
their monopoly status to dominate 
any information business they 
enter into. As Sen. Ernest Hollings 
(D-S.C.), speaker at the joint con- 
gressional breakfast, said, “We 
don’t ever want the RBOCs to con- 
trol the conduit and the content.” 

For those in coin-op, the worst 
case scenario would be of the 
RBOCs broadcasting digital im- 
ages of such sophistication into 
homes that one asks, “Why should 
I bother going to arcades to play 
games?” Another fear is that the 
RBOCs could broadcast music on 
request to homes and locations, 
leading to a ‘‘who needs juke- 
boxes?” situation. 

At AMOA’s congressional brief- 
ing session, John Clay, president of 
TVphone Inc. in Canada, warned, 
‘The amusement business faces in- 
creasing competition from a grow- 
ing number of capable and well- 
financed organizations. Although 
nearly all have targeted the home 
market, it will only be a matter of 
time before they enter the commer- 
cial marketplace to generate sales. 

“With the introduction of net- 
working and other technologies 


that include full-motion video se- 
quences and live actors, home 
video games will become even 
more appealing. The resulting 
home games will be formidable 
competitors to the amusement in- 
dustry.’ 

Among the “capable and well- 
financed organizations’’ Clay 
referred to are Time-Warner, IBM, 
Sony, Apple Computer, Phillips 
Electronics, NEC—and Nintendo, 
Taito, and Sega. 

Bob Brinkman, a Washington at- 
torney representing the American 
Newspaper Publishers Associa- 
tion, told the AMOA audience that 
the problem with the RBOCs is 
their ability to cheat in terms of 
cross-subsidizing, their knowledge 
of technical matters and the names 
of line customers, and their control 
of interconnection—hinting that 
the RBOCs might knowingly doa 
less than thorough job of it. 

The only real hope is regulation 
of the RBOCs through congres- 
sional action. There are two bills 
pending in the House: H.R. 3515, in- 
troduced by Rep. Jim Cooper (D- 
Tenn.), and H.R. 3515, introduced 
by Rep. Jack Brooks (D-Texas). S. 
2212 has been introduced by Sen. 
Daniel Inouye (D-Hawaii), but so 
far that legislation has no 
co-sponsors. 

The Cooper and Brooks bills 

Brian Moyer, a telecommunica- 
tions attorney from Washington 
who represents business rate- 
payers, believes the Brooks bill 
gives the coin-op industry the lux- 
ury of time (the RBOCs would have 
to wait three years after passage 
before pursuing information ser- 
vices) to achieve a level playfield, 
while the Cooper bill gives the lux- 
ury of more safeguards. For the 
short-term, Moyer says, the Brooks 
bill would at least give the industry 
the chance to regroup and plan. 

What does Rep. Cooper himself 
think about the situation? He 
shared his views in a June 9 
meeting with the trade press, staf- 


fer Dirk Forrister, AMOA govern- 
ment relations liaison Bob Wilbur, 
and operator Bill Stone of 
Tullahoma, Tenn., who lives in 
Cooper’s district. 

Cooper, a soft-spoken Oxford 
graduate, is a rare breed in more 
ways than one. Not only does he 
refuse to accept any PAC money, 
but he has the courage to take on 
one of, if not the, most powerful lob- 
bying groups in Washington. The 
RBOCs have a long history of get- 
ting their way, but Cooper aims to 
change that—though he knows it’s 
an uphill battle. There are only 47 
co-sponsors for his bill so far. His il- 
lustration of a typical RBOC tactic 
explains why. 

“They have a list of all the 
shareholders in the districts of 
potential co-sponsors,’ Cooper ex- 
plained. “So the RBOCs will send 
out a mailer or take out an ad in the 
newspaper that says, ‘So and so 
wants to hurt Bell South—when 
you hurt Bell South, you hurt 
America.’ Then they give out an 
800-number and encourage phone 
calls to that congressman. One 
member of Congress received 
15,000 calls in one day. 

“The RBOCs also have lists of 
retirees and handicapped people 
all over the country. When they 
hear about a bill against Bell 
South, for example, they'll call and 
say, ‘Bell South only wants to help 
us: their technology is the key to 
our future. Why, Jim Cooper, 
would you try to hurt them?’ The 
RBOCs really know how to play on 
people’s fears.” 

Another RBOC favorite—though 
more conventional in the 
influence-peddling game—is to 
donate big bucks to the opponents 
of pro-Cooper congressmen runn- 
ing for re-election. “Is it any 
wonder nobody wants to be seen as 
favoring my bill?” Cooper said. 

As for the threat to the coin-op in- 
dustry, Cooper warns, “I’m not just 
crying wolf. If the RBOCs are not 
regulated by Congress, your in- 


dustry is easy pickings. If they 
decide to focus in on you, they've 
got you.” He says their powerful 
computers could be unleashed to, 
conceivably, send virtual reality- 
type images—and turn the coin-op 
industry upside down. 

Enter Jack Brooks 

Cooper says that the longer the 
RBOCs go without some form of 
regulation in information services, 
the more damage they can do. He 
likened it to a criminal being at 
large (though he didn’t label the 
RBOCs as such). But since his bill 
hasn’t budged in the Energy and 
Commerce Committee, it became 
apparent that another vehicle was 
needed. Enter the fire-breathing 
congressman from Texas, Rep. 
Jack Brooks. As chairman of the 
House Judiciary Committee, he’s 
considered one of the most influen- 
tial lawmakers in Washington. 
Brooks’ bill restricting the RBOCs 
was introduced May 9. 

“We couldn't ask for a better ally 
than Jack Brooks,” Forrister said. 
“When he saw that (Massachu- 
setts Rep. Ed) Markey wasn't doing 
anything with our bill in Energy 
and Commerce, Brooks decided to 
do something about it.” 

The great thing about Brooks 
getting involved is that he has plen- 
ty of clout, Forrister says. When he 
looked at the list of the “Unity 
Coalition” members—those groups 
opposed to RBOC involvement in 
information services—he saw such 
names as American Express, the 
National Cable Television Associa- 
tion, Sprint, the Washington Post 
Co., Times Mirror, McGraw-Hill 
Publishing, MCI, FTD Florists, 
EDS, and the Consumer Federa- 
tion of America. One prominent 
name was missing: AT&T. Brooks 
immediately called AT&T and rais- 
ed hell for their lack of mem- 
bership. 

“They signed up right away,” 
Forrister chuckled. For everything 
good that Jim Cooper possesses, 
he doesn’t yet have that kind of 
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clout—but give him time. 

The anti-RBOC forces are not 
naive. They know that even ifa bill 
somehow cleared the House floor 
and got by the Senate, it would en- 
counter the veto pen of George 
Bush. Still, of course, they must 
press onward. Forrister says an op- 
timistic scenario would be the 
following: if, by the July 4 congres- 
sional break, the Judiciary Com- 
mittee favorably finishes with the 
Brooks bill and the Energy and 
Commerce Committee begins 
moving on the Cooper bill, then a 
RBOC-regulated bill could 


_ possibly make it out of Congress 
~ before the November elections. 


The dollar coin: getting closer 
Jim Benfield, executive director 
of the Coin Coalition, briefed 
AMOA and AAMA members 
about the status of the dollar coin 
legislation. In short, things are 


Ralph Ceraldi (r) of C&C Vending with Rep. George Hochbrueckner (D-N.Y.), 


looking up. 

At last count, there were 231 co- 
sponsors in the House for H.R. 
1245—a majority. Work still needs 
to be done in the Senate, though, as 
only 30 senators have signed on for 
S. 844. But, the numbers do show 
cynics of the Government Affairs 
Conference that steady lobbying 
does bear fruit. 


Other points brought out by Ben- 
field included: 

e At a May 28 hearing, the 
Federal Reserve testified—for the 
first time in five years—in favor of 
the dollar coin, citing its big sav- 
ings to government. That’s an im- 
portant ally to have, Benfield says. 

¢ Speaking of savings to govern- 
ment, Benfield commended AAMA 
for its $10,000 donation to fund a 
study by University of Chicago 
economist George McCandless Jr. 
McCandless found that a dollar 








Atari’s Mike Taylor (I) with Mr. and Mrs. Duncan Hunter (R-Calif.) and Jerry Sheaks (r) of Pioneer Laser Entertainment. 


coin will not save the federal 
government $318 million a year, 
the figure accepted by the General 
Accounting Office. Rather, the coin 
would save a whopping $862 
million, according to the McCand- 
less study. That figure is now being 
accepted as closer to the truth in 
many quarters, Benfield says. 


e Should a balanced-budget 
amendment to the Constitution 
pass, Congress may want to then 
pass a dollar coin bill to show it’s 
serious about saving money and 
reducing the deficit, Benfield 
hopes. 

e A recent trip by AMOA’s Wally 
Bohrer to address the Licensed 
Beverage Association got them to 
change their mind on the dollar 
coin. They now pledge to do all 
they can to help dollar coin legisla- 
tion pass. Also, representatives 
from Coca-Cola and Pepsi have 


ie 


promised their support. Benfield 
says he’s still working on the 
American Banking Association, 
which has been lukewarm on the 
issue to this point. 


e A new director of the U.S. Mint, 
David Ryder, may be named in Ju- 
ly. He hasn’t expressed his position 
on the dollar coin, but it’s hoped 
that position won't be as hostile as 
the one taken by former director 
Donna Pope. 

Benfield is not optimistic that a 
dollar coin bill could get through 
Congress before November, barr- 
ing rapid-fire movement on many 
fronts. But that doesn’t mean the 
coin-op industry shouldn't let up in 
its lobbying efforts. 

‘Continue to press your contacts; 
keep up the grass-roots activity,” 
he said. “If you approach Congress 
and tell them how a dollar coin will 
help you, from the small business 


wT 





From left: AAMA president Bill Rickett, Rep. Greg Laughlin (D-Texas), Rep. Jack Brooks (D-Texas), JoAnn Matranga of 
Matranga Music Co. in Houston, and Wally Bohrer of Hastings Distributing. 
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From left: Strata’s Elaine Ditton, Rep. Phil Crane (D-IIl.), and Larry Hodgson and Jane 
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Lazer-Tron’s Ron Carrara (|) and wife Carol with Capcom’s Jeff Walker and these kids 








enjoying Street Fighter, Champion Edition. 





perspective, they'll listen. Also, be 
honest with them: the dollar coin is 
unpopular to the American public. 
But explain why small businesses 
would benefit by it. 

“A dollar coin is going to get pass- 
ed because of government savings 
and support from the Federal 
Reserve and small businesses. 
Congress won’t do it just to benefit 
coin machine vendors, so don’t ap- 
proach Congress from that angle.” 
Other activity 

At its congressional briefing ses- 
sion, AAMA members heard from 
Ralph Ives and Bob Fisher of the 
U.S. Trade Representatives Office. 
Ives and Fisher briefed the au- 
dience on the status of North 
American Free Trade Agreement 
(NAFTA) negotiations in the Carib- 
bean and Mexico, respectively. 
AAMA would like to see tariff 
reductions in markets throughout 
the Western Hemisphere, so as to 
stimulate more equipment sales 
there. 

Rep. Cass Ballinger (R-N.C.) 
evoked much laughter from the au- 
dience for his pointed remarks 
about Congress and its inability to 
get anything done. For example, in 
reference to Secretary of the 
Treasury Nicholas Brady, Ball- 
inger quipped, ‘““You know, so- 
meone who's never worked a day 
in his life should never be allowed 
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to hold a cabinet post. He’s just 
plain idiotic.” 

On June 10, AAMA members and 
a contingent of AMOA members 
toured the FBI Training Academy. 
We were unable to attend the 
event but will have the story next 
month. 


‘‘A dollar coin 
would save 


government 
$862 million 
a year.” 





The culminating bash 

As always, the Government Af: 
fairs Conference concludes with a 
first-class PR event, the Congres- 
sional Reception and Tournament. 
Senators, congressmen, and their 
families and staffs again packed 
the Longworth House Cafeteria for 
three hours of fun. An array of coin- 
op equipment—videos, redemption 


games, jukeboxes, air hockey— 
was set up for their enjoyment, 
with tournament competition tak- 
ing place on pinball and electronic 
dart machines. The winning 
senators and congressmen were 
awarded prize money (donated to 
the charities of their choice) and 
plaques to hang in their offices. 
The children were allowed to 
redeem their tickets for plush at 
the makeshift ‘“‘redemption 
center.” 

Additionally, Nintendo’s Mario 
was on hand to take pictures with 
attendees, while two of the 
Washington Redskins’ “Hogs’’— 
linemen Joe Jacoby and Jeff 
Bostic—signed photographs for a 
long line of fans. Throw in plenty of 
food and drink and you’ve got one 
of the most anticipated social 
events on Capitol Hill—no joke. 

“That’s absolutely true,” said one 
staffer as he munched on a handful 
of baby quiche. This was his se- 
cond Congressional Reception. 
‘Other industries try to stage 
things like this, but none draw the 
interest of the congressmen, staffs, 
and families like yours. The coin-op 
industry should be proud of what 
it’s built. It is definitely a recogniz- 
ed entity on the Hill.”’ 

In a city like Washington, D.C., 
that’s certainly saying 
something. 1] 
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3 monsters are about to take 
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Travel from the city, to the desert, 
to the bottom of the sea! Destroy 
the most hideous creatures to 
become the "king" of the 
monsters! 


Use buildings and other items as 
your weapons. Pick up bonuses 
along the way. 


1” vs. 2P, 1P vs. the computer, 
1P and 2P vs. the computer. 
Player buy-in and continue 
feature. 


Exclusively for the NEO-GEO” 
system. 
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James Industries: marketing 
for electronics 


OMPANY PROFILE 


hile not a manufacturer, 

distributor, or even an 
operator, James Industries has 
made a name for itself in the coin- 
op industry since its inception in 
1976, marketing vital electronic 
products. Many of you may be 
more familiar with Jim Roberts 
hosting one of the many industry 
events held at his Gaslight Club in 
Chicago than you are with his 
marketing company. 

After a stint in the Marine Corps 
and finishing his formal education, 
Jim joined Ravenswood, a com- 
pany begun by his mother in the 
early ‘40s. He started in the pur- 
Chasing department of the 
transformer manufacturer, sup- 
plying the pinball and television in- 








dustries. Jim worked his way up to 
vice president and general mana- 
ger and quips that he eventually 
became the perfect example of the 
Peter Principle: “I finally attained 
my level of incompetency!”’ 

But what he felt was not in- 
competency, it was a longing to ex- 
pand his horizons. He was restless 
being stuck behind a desk running 
the manufacturing operation. His 
love was in sales and he thrived out 
on the street, interfacing with his 
Customers. 

About the time Nolan Bushnell 
started Atari and Pong was paving 
the way for the video game explo- 
sion, Jim felt it was time to start his 
own manufacturer’s rep firm, with 
Ravenswood his first client. Al- 





Jim Roberts 
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enero PROFILE © 


though the video game industry 
was in its infancy, Jim saw a 
critical need for a monitor manu- 
facturer that would be responsive 
to the needs of the growing in- 
dustry. Since Jim was already sell- 
ing transformers to companies in 
the television industry, he tried to 
persuade one of them to produce 
monitors. 

But in the early ’70s, the need for 
monitors on the new video games 
was quite small and Jim ran into 
resistance. No major TV manufac- 
turer could see a future in that 
market; none was interested. In a 
final attempt to convince a 
manufacturer that there was in- 
deed a future in the video game in- 
dustry, he found areceptive ear at 
Wells-Gardner, who at the time 
was producing televisions for 





Vince DiVincenzo 





Gary Roberts 
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private labels like J.C. Penney, 
Macy’s, Western Auto, etc. Suffice 
it to say that the rest is history. 
Wells-Gardner has been the in- 
dustry’s leading supplier of 
monitors ever since, totally 
dedicated to the amusement, lot- 
tery, and gaming industries. 

In 1981 John Blouin joined James 
Industries. He had been with 
General Electric for 12 years, sup- 
plying bulbs to pinball manufac- 
turers. Today John is president, 
COO, and a full partner. Jim is 
chairman and CEO. Bill Douba 
and Vince DiVincenzo are vice 
presidents, sharing the respon- 
sibilities of supervising the 25-plus 
sales employees, affectionately 
dubbed “The James Gang.” 

James Industries is head- 
quartered in Chicago, with offices 





Roger Blackshaw 





in Boston, San Jose, Calif., and 
Mexico City. Two more offices are 
in the planning stages to better 
serve European and Latin Amer- 
ican customers. 

In addition to Wells-Gardner 
monitors, James Industries also 
represents Tekbilt bill validators 
for lottery, gaming, amusement, 
and vending and Tekbilt metal 
cabinets for lottery and gaming; 
Coin Controls coin door assem- 
blies and electronic coin mechs; 
Wico buttons, joysticks, steering 
wheel assemblies, track balls, 
power supplies, pinball com- 
ponents, etc.; Hibbing Electronics 
printed circuit boards and 
assemblies; Midwestco (which ac- 
quired Ravenswood when Jim’s 
father retired); Electro Metal Pro- 
ducts for metal stamping; Atlas 





Bob Smith 





Dennis Nicholson 





—— PROFILE 





In the international department, Pat Kaufman. 





Receptionist Donna Christensen 


Wire for wire used to make wire 
harnesses; Elicon sockets for 
miniature light bulbs for pinball; 
CEC miniature light bulbs; and 
Soodik Printing for graphics and 
brochures. The company is also 
negotiating to represent touch- 
screens and printers for lottery and 
gaming applications and is a 
distributor in Mexico and Latin 
America for a number of coin-op 
game manufacturers. 


customers to constantly innovate 
new products that will keep us in 
the forefront of the entertainment 
industry.” 

Three current examples of James 
Industries’ operating motto are: 
Tekbilt’s low cost $1 bill validator, 
designed especially for the amuse- 
ment and pinball market; Coin 
Controls’ latest state-of-the-art 
ticket dispenser, which has been 
well received by redemption equip- 


‘About the time Pong was paving the way for the 
video game explosion, Jim felt it was time to start 
his own manufacturer's rep firm.” 


The coin-operated industry has 
come along way through a myriad 
of changes since 1976, but the 
philosophy at James Industries re- 
mains solid. As Jim states, the goal 
is ‘‘to work with our principals and 


ment manufacturers and distri- 
butors; and Wells-Gardner'’s 
33-inch monitor and the cost effec- 
tive VGA and Super VGA moni- 
tors, specifically designed for the 
video lottery market. [! 


IMPRESSMENT PLUS INC. 


6206 Lou Street™ Crystal Lake, Illinois 60014 
bo & (815) 455-2031 


ir. 
ig 8 
/ 4 
y- 
s 7-238), 
‘ge 7, . 
co © 
. > md 
. - . oe 
° ~~ 
= x > 
Pe BP ~— 
= . = 1 ee . : 
, 
‘ eT 
5 r 
° . gs ‘ 
a 


of 


10 PRE-PACKS 


ALSO: Full-sized eggs with toys 
inside for your chicken and 


gumball machines! 


ALLTRADE UPS 
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Operators get together 
in Columbus, Ohio 





At the Happ Controls booth, Kathy Bochonok and 
Charles Firestone. 





Monroe’s Doug Schudel with lookalike son Brian. 





OCMA’s executive director Paul Corey (r) settled an 


old bet with AMOA president Gene Urso by presenting 
him an engraved silver bow! complete with ice cream. 
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eve heard plenty of com- 
plaints about lack of atten- 
dance at state shows lately. The 
Ohio Coin Machine Association 
won't be among those com- 
plainers after the turnout at the 
annual convention in Columbus 
on May 28-30. 

Like many states, Ohio is con- 
templating the best approach 
toward video lottery, and 
operators were there to study the 
options. Valerie Cognevich and 
Wally Bohrer briefed the at- 
tendees as to happenings across 
the country, including in their 
respective states, Louisiana and 
Wisconsin. 

Cognevich told the group that 
although the machines (called 
video pokers, not video lottery, in 
Louisiana) are not up and running 
yet, operators have experienced a 
few problems they did not foresee. 
“If you think passing this legisla- 
tion is tough, wait until it passes 
and you are faced with a few of 
the problems that follow,’ she 
said. 

Cognevich emphasized that 
Ohio operators needed to assess 
who was for video lottery and who 
was against. “Before you can suc- 
cessfully pass this type of legisla- 
tion, you must know who is work- 
ing against your efforts and who 
you can count on being in your 
corner,” she noted. 








Ohio operators John Shousher (I) and Bill Beckham 
stop for a photo. 





Jaleco’s Larry Berke watches operator Steve Pfenn- 
inger enjoy a game of Grand Prix Star. 





. bert | Mw ee 
At the Repeat the Beat booth, Robyn Downey and 
Roman Kotrys. 








INFORMATION ON COUNTERFEIT AND PARALLEL 
VIDEO GAME BOARDS 


COUNTERFEITS You might be tempted to get into counterfeits because they're cheap. In 
reality, they're only cheap on quality. When you add it all up, they are 


The success of Street Fighter I] Champion Edition has sent counterfeiters ae , 
prohibitively expensive. 


scurrying to make an easy profit using Capcom's proprietary copyrighted 
and trademarked material by manufacturing, selling or operating 
counterfeit versions of our game. Counterfeit in this case means any Street PARALLELS 


Fighter I Champion Edition PC boards, parts of PC boards, chips, Legitimate Capcom PC boards originally distributed outside North 

graphics or other items containing our proprietary material that did not ~~ American markets that are subsequently imported into North America 

originate from Capcom. are often called “parallels.” 

Facts: Facts: 

*Counterfeits are illegal. Illegal to make, illegal to sell, illegal to operate. « No manufacturer is presently contesting the legality of selling or 
Counterfeiting hurts our entire industry. It stifles the research and operating parallels at the present time, 


development necessary to produce top quality products. + You cannot buy legitimate graphics and put them on a parallel game. 


¢Counterfeits are of inferior quality and come with no warranty. You cannot copy Capcom graphics. Both are illegal. 

+ A legitimate software conversion for the CPS system for Street + Neither Capcom nor its authorized distributors offer service or parts 
Fighter II Champion Edition is not available. for parallels. 

+ If someone offers you a deal “too good to be true” on a Street Fighter We hope this information helps you make the right choice. For further 
IT Champion Edition, it probably is. information contact your authorized Capcom distributor or the AAMA. 


«Involvement in counterfeiting can subject you to criminal prosecution  Counterfeits and parallels — you decide. Is it worth it? 


and civil damages — Capcom 1s serious about this and so are people like capcom, STREET FIGHTER, STREET FIGHTER II and STREET FIGHTER II CHAMPION EDITION 
the FBI and U.S. Customs. are trademarks of Capcom Co., Ltd. The video game STREET FIGHTER II CHAMPION EDITION is 
copyrighted by Capcom Co., Ltd. 
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Bohrer gave a capsulized ver- 
sion of what is going on in 
Wisconsin, which involves some 
operator infighting. He urged 
Ohio operators to know who they 
are talking with, saying that “a 
slip of the lip can sink a ship,” 
referring to an article which ap- 
peared in a Wisconsin paper 
quoting an operator on some 
things he never should have said. 
“When this happens it hurts all 
operators,” he explained. 

Bohrer passed out a survey 
done in his state about video lot- 
tery. He shocked operators when 
he showed them that running the 
machines may not be quite as 
lucrative as everyone is hoping. 
“Some states may do more, some 
less, but be prepared,’ he 
cautioned. 

In a series of regional meetings, 
OCMA will be polling its members 
and non-members as to what 
direction the association should 
take on video lottery. 

A second seminar featured 
banker James Grant of Bank One 
in Columbus, who talked to 
operators about what to expect 
should video lottery become legal 
and they need larger loans. Grant 
was’ brutally honest with 
operators. “You must be prepared 
to deal with your banker,’ he cau- 
tioned. “I had one operator who 
presented his papers and proceed- 
ed to wink at me saying that he 
really made more than shown on 
the paper. We don’t need winks, 
we need proof.” 

Grant told the group that to 
secure a loan, the bank will look 
not only at the current ability to 
service the debt, but also for a 
secondary source of repayment 
(exit strategy). Although told that 
operators would be partners with 
the state government if video 
poker machines should become 
legal, Grant quickly pointed out 
that the government is not always 
dependable and contracts with 
them are not always accepted as 
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Terry Lee (r) continued R.J. Reynolds Tobacco Co.'s 
tradition of honoring the outgoing OCMA president 
with a stunning family portrait. Ron Rentz and his wife 
accept the honor. 





Dave Courington of Tornado Table Soccer (c) with Mr. 
and Mrs. Carl Brown of B&B Amusements. 


Mr. and Mrs. Lowell Wessals and son Don of Coin 
Systems Co. 


| , 

With the new Rowe jukebox, (I-r): operator Phil Elum, 
Rowe’s Joel Friedman, operator Jim Hayes, and 
Rowe’s Jerry Gordon. 








Representing the Seeburg jukebox is its distributor, 
United Games Dist. From left are: Joyce Pullen, Quang 
Merideth, Dave Harris, and Becky Smith. 





From left: NSM’s George Haydocy with operators Dave 
and Betty Plageman and Dean DeCarlo. 









AMOA president Gene Urso (who flew in from the 
VNEA tournament in Las Vegas) stops to chat with 
Valley’s Melody Sutkowi and Alan Schafer. 





carved in stone. 

On the show floor operators 
talked among themselves and 
viewed all of the latest products 
from the state’s distributors. Rowe 
surprised the crowd with its 
newest jukebox, shown for the 
very first time. 

Everyone knows how organized 
and well-planned Paul Corey can 
be. But who could have figured on 
his unborn grandson sticking to 


the schedule! Mark Andrew Hawk 
waited until precisely after the 
show to make an appearance. 
There to welcome him were Paul 
and his wife Marie. Paul’s 
daughter and son-in-law, Janet 
and Jeff Hawk, joked that they 
hoped the baby would wait until 
after the show! Congratulations to 
Paul and Marie and their growing 
family. 
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ANUFACTURER MEETING 





Awesome games 





Here’s part of the group that met with Sega’s staff in Newark. 


he name Sega has become 

synonymous with high-tech, 
top-end games. And while that im- 
age has been rightfully earned, it 
doesn't end there. 

Distributors were invited to three 
regional presentations (Chicago, 
Newark, N.J., and San Jose, Calif.) 
of Sega’s entry into the redemption 
market. Awesome Rat, Awesome 
Loops, and Hi-Tension are three 
games developed by Quick Silver 
Development Co. and recently 
licensed by Sega. Sega’s Ken 
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Anderson explains that the com- 
pany has been following the de- 
mand for redemption equipment 
and felt that Sega could offer 
games that would be a welcome 
addition to game rooms and 
redemption centers. 

Sega’s Barry Quick said that the 
company is excited about the new 
venture. “These games are proven 
earners. We will be able to 
penetrate the redemption market 
with a proven product and offer 
our customers games that will 


earn for a long time,” he said. 

Anderson added that these 
games are only the beginning of 
Sega’s commitment to the redemp- 
tion market. ‘““‘We can see that 
redemption is going to be around 
for avery long time. We’re just get- 
ting started. Plans are in the works 
to develop our own redemption 
pieces in the future. I think the in- 
dustry will be seeing some great 
things coming from our factory,” 
he said. 





ner MEETING 


Distributors are delighted by 
Sega’s venture into redemption. 
“Many of my customers are look- 
ing for low-cost, high-earning 
redemption pieces. It will be great 
offering them just that from acom- 
pany that means a lot to us,” said 
one distributor. 

All three games are played by 
moving the playfield with a 
joystick. The object is to tilt the 
playfield back and forth to 
maneuver a Steel ball from start to 
finish without succumbing to 
obstacles along the way. Awesome 
Rat, the easiest version designed 
for younger children, has graphics 
featuring a teenage rat outfitted 
appropriately for a skate board 
ride, while Awesome Loops has a 
racing theme. Hi-Tension is the 
most difficult, perfect for more ad- 
vanced players. L! 













Purchase 
your used 
equipment from: 






New Or:EANS 


Novenry Co. 


@ /n business for 50 years! 





R.H. Belam’s Marc Haim (I) and Simon Deith. 
















@ International reputation for 
selling the finest used videos, 
flippers & amusement games 
available anywhere. 


M Each and every game 
beautifully refinished like new 
by experts. All games authen- 
tic. Legal factory models. 

@ Get on our mailing list for our 

latest price bulletins or call 

Celie for latest prices. 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX (504) 888-3506 
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Mondial’s Irv Spinak (I) chats with Sega’s John Hill (c) and Barry Quick. 
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Mike Minor (r) of Nintendo shows the finer points of the Super System to Jonathan 


Kleiman of Pioneer Sales & Service. 


From left: Bob Corrigan of Valley, Mike Bohrer of Hastings Distributing, and Dave 
Gabrielli of Viking Vending. 





'WAMO members upbeat 





n answer to the question What 

hurt Wisconsin's video lottery 
effort?, one attendee at the annual 
state association convention and 
trade show summed it up this way: 
‘The press murdered us, our legis- 
lators abandoned us, Indian com- 
pacts confused the issue, and it’s 
an election year.” 

As the association recovers from 
the negative press heaped upon 
the gambling question, 40 amuse- 
ment game companies sent repre- 
sentatives to the annual event, 
held May 14-16 at the Oshkosh 
Hilton in Oshkosh, Wis. 

The “Video Poker Update and 
State of the Association” business 
session and the general member- 
ship meeting were well attended; 


the crowd was quiet and attentive 
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despite difficulties 


as WAMO president Roger West- 
mont addressed them. 

“You are the heart of the 
organization,’ began Westmont. 
“You are the driving force. If 
members aren’t working hard the 
association won’t go very far.” 

He advised members that “if you 
have any good ideas and don't do 
anything about it, that’s a mistake. 
Different attitudes and ideas mold 
the best legislation. As time goes 
on, if we share ideas, we'll be better 
off. Criticism is good. As long as it’s 
not a dagger in the heart, we can 
take it.” 

More and better communication 
within the organization, along with 
extra helping hands, are clearly 
needed when striving for legisla- 
tion that will have a profound im- 





pact on our industry. As one oper- 
ator noted, “Unfortunately, 20 per- 
cent of the people do 80 percent of 
the work.” 

Westmont shared some lessons 
in politics: 

1. Have friends. One thing we 
learned is we don’t have enough 
friends. 

2. Expect the unexpected. The on- 
ly thing certain in politics is the 
next surprise. 

3. Government can make a dif- 
ference. We need to see more of 
government before we're commit- 
ted to it. 

4. Politics ain’t beanbags. Trans- 
lation: for politicians to make a 
decision, they must put themselves 
on the firing line and must sort out 
the issues well. 
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6. Don’t take yourself too serious- 
ly. You can get so wrapped up in 
your issue that you can’t relax with 
a politician. 

7. Rome wasn’t built in a day. 
Remember the approach of the 
president of Toyota: “take many 
tiny steps.” To get things done, the 
time sequence is longer than any- 
one thinks. 

8. The times are changing and we 
have to change with them. Over 
time attitudes toward gambling 
can change. 

10. Don't look back—something 
may be gaining on you. What’s 
past is over. Look to the future— 
that’s what’s important. 

Westmont commented that in- 
cumbents face a tough battle for re- 
election this year, in Wisconsin 
and across the country. “There’s 
an undercurrent of dissatisfaction 
out there,” he said. “Look around 
in your own district. If someone 
new is running for office, help that 
candidate. What are you waiting 
for?” 

Westmont’s remarks clearly 
drove home the message: become 
politically active. ‘““There’s a con- 
servative element out there who 
have money, know their legisla- 
tors, and have power in the com- 
munity,’ he cautioned. 

He backed up his point by men- 
tioning arecent survey of Fortune 
500 chief executive officers. When 
asked how they got things ac- 
complished, the CEO’s responded: 
10 percent through hard work, 30 
percent through their image as 
large corporate executives, and 60 
percent through contacts. 

“We don’t have enough con- 
tacts,’ stated Westmont. “If this 
doesn't improve we won't get any- 
thing passed, video lottery or 
anything else. We’re at a critical 
point, from now until the elections 
in November.” 

He implored the audience to 
remember the letters A-I-D-A, 
which stand for awareness, in- 
terest, desire, and action. “How are 
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Bill Ward (I) and Kevin McNair of Arachnid drew a lot of 
attention with the Lucky Touch VLT in its plexiglass 
cabinet. 





Ben Larsen of Larsen Coin Machine (I) joins Al Lucchi of 
Quarter Time Distributing (c) and Gregg Marweg of Video 
Doctors. 





An auctioneer’s dream: a flashy tie on the auction block 
bought back by an active bidder—the owner! Gene and 
Nancy Urso and the special tie they couldn’t part with. 





Roger and Ruth Westmont. 





we going to get people more ex- 
cited and interested in our issue?” 
he asked. 


Some recommendations includ- 
ed: a) hosting a fundraiser for a 
struggling candidate. It’s as simple 
as a coffee in your home, with a 
small group of 25-30 people; b) 
speaking to those you know in your 
business, such as tavern owners, 
bowling proprietors, and beer and 
liquor distributors; c) using a com- 
pany newsletter to disseminate in- 
formation; and d) displaying 
posters that address voters in- 
terested in video lottery. The im- 
portant thing is to get everyone to 
understand that video lottery is an 
opportunity for them. 

Westmont suggested a get-out-: 
the-vote party (serving soft drinks 
only) to create enthusiasm for 
voting. “We need to see more ac- 
tion from people interested in video 
lottery because there’s a lot of ac- 
tion on the other side,” said West- 
mont. “We can’t sit around and 
talk about things. We have to do 
something.” 

Legislative status 

Tom Coenen, chief lobbyist for 
the association, brought everyone 
up to speed on legislative happen- 
ings. A special session was called 
(beginning April 14) to deal with 
gambling. Senate Bill 1 and 
Assembly Bill 1 sought to ac- 
complish three things: 1) narrow 
the definition of lottery to current- 
ly existing lottery games, 2) set 
aside money for gambling addic- 
tion, and 3) establish greater 
background checks for workers at 
Indian casinos. 

On the positive side, AB-1 was 
divided into three separate bills, 
thus allowing legislators to vote for 
any one of the three above provi- 
sions without voting for all of them 
together. The new bills were AB-3, 
-4,and-5. AB-4 and AB-5 (funds for 
gambling addiction and back- 
ground checks at Indian casinos) 
passed. 

AB-3 is the sticky one for WAMO 
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It’s all in the family, (I-r): Jonathan and Joel Kleiman of 
Pioneer Sales and Service and Jim and Mike Patch of 


Allied Games. 
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Calvin Krueger and Jodi Edmunds of Chain 0’ Lakes 
Novelty sample Data East’s Hook. 





Checking out the Super Cougar CD Jukebox, (I-r): 
Donivan Molitor of Donivan’s Vending with Rich Grant 
and Bruce Earnhart of Digital Disc America. 





Dart promotion award winners, (I-r): Dave Fonder of 
Hallada Coin, Ralph Fleege of Mitchell Novelty, John 
Speers of Winnebago Coin, and Mike Bohrer of Hastings 
Distributing. 
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members. “This would make it 
tougher for us next session,” said 
Coenen. “Under current law the 
lottery board can expand to in- 
clude video lottery. To pass a new 
gambling law we have to go 
through the full legislature.” 

Coenen warned that “historical- 
ly, the Senate passes anti- 
gambling legislation.” He mention- 
ed that a substitute bill, 2AB-2, pro- 
posed by Rep. Wayne Wood (D), 
would just codify current gambling 
law and could pass instead of AB-3. 

A separate bill, AB-2, never hit 
the floor. It essentially would have 
strengthened current  anti- 
gambling laws and brought in the 
RICO Act, which could have been 
disastrous. 


and encouraged participation in 
the annual auction. Proceeds from 
the event help fund WAMO’s 
endeavors. 

Legislative Committee chairman 
Jim Stansfield of Jim Stansfield 
Vending shared his thoughts on 
the gambling issue and political ac- 
tivism in general. “‘“Granted, we 
were not successful in passing 
video lottery, but we were suc- 
cessful in not getting any negative 
legislation. 

“T personally feel there’s going to 
be some expansion in gambling in 
Wisconsin. I have some concern 
that coin machine operators will be 
involved. If traditional coin 
machine operators are excluded— 
meaning sole-source—in that case 


“There are a few hot pins and videos right now 
and factories are having trouble satisfying 
demand on certain games.’”’ 


‘The battle still goes on at the 
capital,’’ commented Coenen. 
“Our game plan is the same. No 
matter what passes, we need to be 
involved in the political process.” 

He reminded attendees that 
eight of the 11 Indian compacts 
with the state are for seven-year 
periods, with automatic renewal in 
five-year intervals afterward. “In- 
dians are confident and have an 
excellent track record of winning 
in the courts,” he added. 

Indian gaming has had, and will 
continue to have, an impact on 
other gambling proposals. Wiscon- 
sin and Minnesota, in particular, 
have more Indian compacts than 
other states. This fact complicates 
any plans for expanded gambling. 
Membership meeting 

Major operators are “in the fold,” 
according to the membership 
report given by Joe Phillips, ex- 
ecutive director of WAMO. Mem- 
bership has grown steadily over 
the years, peaking at 120 members. 
Brian Hubbard of Coin Machines 
Inc. gave the treasurer’s report 


we may have to work against it. 

“Think of the impact of sole- 
source. Get involved now with the 
issues at hand. Keep that in mind if 
video lottery comes to us in a form 
we can't work with. In my opinion, 
we do not want video lottery in the 
state of Wisconsin at any cost.” 

Stansfield is convinced that 
becoming involved in political 
events is where it starts. “We must 
keep our name fresh in the minds 
of legislators,” he affirmed. 

Pool Committee chairman Bruce 
Dentice of Wisconsin Novelty Co. 
reported that 24 chartered 
operators participated in this 
year’s state pool tournament in 
February. ‘It’s growing and I enjoy 
putting the event together,” said 
Dentice. 

Dart Committee chairman Mike 
Bohrer of Hastings Distributing 
happily reported a 30 percent in- 
crease in participation in the 
WAMO dart tournament held in 
April. “We expect it to increase 
more in the next few years,” com- 
mented Bohrer. Seventy percent of 
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the membership are charter 
members; 55 percent were at the 
tournament. 

In addition to an increase in the 
end-user quarter drop in machines, 
the tournament also raised money 
for two charities: Joshua House 
and Regional Domestic Abuse Ser- 
vices. : 

During the meeting, Donivan 
Molitor of Donivan’s Vending was 
elected to the board of directors. 
The new slate of officers was also 
announced: president—Mike 
Bohrer; vice president—Eric Jacob- 

son of Amusement Devices; 
‘treasurer—John Speers of Win- 
nebago Coin; and secretary—Brian 
Hubbard. 


Gabrielli attributes the supply 
and demand problem to poor sales 
in the last few years, which caused 
manufacturers to scale down pro- 
duction. Now they can’t keep up 
with the demand. 

Ben Larsen of Larsen Coin 
Machine is in a resort area. What 
does the summer season look like 
in his neck of the woods? ‘““Camp- 
ground reservations are up; in 
fact, reservations are up 20 percent 
all the way around,” said Larsen. 
The sagging economy is causing 
vacationers to opt for less expen- 
sive trips, such as camping out and 
staying close to home for diversion. 

Larsen believes in reinvesting in 
new equipment, explaining witha 


‘“‘We need to see more action from people 
interested in video lottery because there’s a lot of 


action on the other side. ’ 


General coin-op matters 

With all the attention focused on 
video gaming it was heartening to 
hear comments on other aspects of 
the industry. “People have been sit- 
ting on their pocketbooks because 
of video lottery,’ said Dave 
Gabrielli of Viking Vending. “They 
are now Starting to buy more 
equipment. Distributors in other 
states say the same thing.” 

And what are they buying? Ac- 
cording to Gabrielli, “There are a 
few hot pins and videos right now 
and factories are having trouble 
satisfying demand on certain 
games. There aren’t enough high- 
quality games out right now; cer- 
tainly not any reasonably priced 
drivers. In Wisconsin 90 percent of 
the locations are taverns and you 
can’t put an $8,000-$9,000 game in 
there. Operators are willing to ac- 
cept $4,500 for a good driver, con- 
sidering the longevity of that type 
of game. Drivers and gun games 
fall in the same category. 
Operators will pay for a good 
game. Today they are buying 
smarter.”’ 
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smile, “There’s a saying that you're 
nobody until youre in debt. Well, 
I’m somebody!”’ 

Larsen’s inventive jukebox plat- 
form, displayed in the Video Doc- 
tors booth, drew interest. The plat- 
form elevates jukeboxes to protect 
them from damage to the cabinet’s 
base while putting the title selec- 
tion on eye level. Better visibility 
means better promotion of the 
jukebox in a location. 

Al Lucchi of Quarter Time 
Distributing expressed his desire 
for four-player game cabinets. He 
said, “My TMNT games are still do- 
ing well enough not to kit them. 
There’s a shortage of good used 
games, due to a slump in good 
quality video games. Now there's a 
cabinet shortage, plus a shortage 
of kits for vertical monitors.”’ 

Conversation naturally turned to 
darts, which are big in Wisconsin. 
“It’s no surprise,” as one attendee 
commented. “Dart leagues saved a 
lot of Wisconsin operators.”’ 

At the J & J Distributing booth, 
foosball was the topic. “It’s coming 
back strong because of Texas- 
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A happy threesome, (I-r): Scott D 

Smoyer of Merit Industries and Joe Jacobson of Amuse- 
ment Devices. 






Jim Guderjohn (I) of J&J Enterprises and John Springs- 
teen by the Tornado 2000. 


The P & P Amusement gang, (I-r): Bob Weigel, Amy 
Fricke, and Russ Weigel. Youngsters to the right enjoy 
Capcom’s Street Fighter I, Champion Edition. 





Bob Rondeau accepts the Clint B. Pierson Award from 
Jim Stansfield. On the right are Joe Phillips and Roger 
Westmont. 
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varying size plush and pay out ratios 

@ One piece easy open door for access to storage 
and service 

@ Seperate locking coin vault with $800.00 
capacity 

@ Dual pinlocking system for extra high security 

@ 1 Year limited warranty 
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e Same day shipment 
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e Receive custom 
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e FREE design service. 
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style, three-man goalie play,’ said 
Jim Guderjohn of J & J. “There's a 
new generation of kids out there 
who haven’t played foosball 
before. And game features on the 
latest models keep the operators 
happy.” 

The showroom floor was filled 
with a wide array of equipment: 
videos, pinballs, jukeboxes, plush, 
cranes, darts, table games, and 
video lottery terminals. 

Other events 

The WAMO banquet was the oc- 
casion for award presentations 
and comments from AMOA presi- 
dent Gene Urso of Madison Coin 
Machine Co. He urged association 
members to attend the annual 
Washington Conference. Urso 
commended the Video Gaming 
Alliance, which tracks data on 
legislation all over the United 
States. 


machine business. In presenting 
the award, Jim Stansfield stated, 
“You are a shining example of all 
that’s good in the industry.” He 
added that Bob’s motto is “people 
don’t care how much you know un- 
til they know how much you care.” 

The annual auction offered gene- 
rously donated prizes ranging 
from home CD players and giant 
stuffed toys to dart games and 
video kits. Gene Urso’s one-of-a- 
kind tie was the most unusual 
prize, almost sold right off his neck! 
He couldn’t part with this special 
gift from wife Nancy and promptly 
made the highest bid. Entertain- 
ment was later provided by the 
Comedy Sportz of Appleton, Wis. 

At the closing day luncheon, Sen. 
Jerome Van Sistine (D-Green Bay) 
discussed the history of the gambl- 
ing legislation. He identified Indian 
gaming as an influencing factor, as 


“Expect the unexpected. The only thing certain in 
politics is the next surprise. ” 


Regarding video gaming in his 
home state, he said, “We can do it 
if we all pull together. It will take 
more time and money. We must 
talk with one voice, have a strong 
grass-roots effort in progress, and 
hire a public relations firm. 
WAMO is not well known in the 
state capital. We’re going to have 
to get to know the people who 
make our laws. We will have to 
form alliances and become more 
forceful. It’s worth fighting for; it 
will save our business.” 

Awards were presented to Mike 
Bohrer, Ralph Fleege, Dave 
Fonder, and John Speers for their 
work on the increasingly popular 
state dart tournament. Other dart 
presentations went to Dale 
Saunders of CDS for his dart ef- 
forts, and manufacturers Arach- 
nid, Merit, and Valley for their 
support. 

The Clint Pierce Award was 
given to Bob Rondeau for his years 
of unselfish dedication to the coin 


well as the sudden proliferation of 
gambling in the state (multiple dog 
tracks that were approved by 
voters along with the lottery). He 
stated that he would not support 
any of the tighter restrictions being 
proposed on gambling. 

After the luncheon, one attendee 
said, ‘The state of Wisconsin will 
have a serious budget shortfall. 
Weare still hoping video poker will 
be the answer.’ 

Additional activities included a 
tour of Amusement Devices in 
Menasha, a golf outing at the Far- 
Vu Golf Course in Oshkosh, a 
hilarious lunchtime comedy 
routine by Ron Dentinger, an ad- 
dress by Tom Jadin titled “How to 
Reach New Heights Without Clim- 
bing the Walls,” and an evening at 
the Fox Valley Dog Track. 

Special thanks go to Joe Phillips 
and WAMO staff members Mick- 
ey Saba and Melissa Rabay for 
another successful convention and 
trade show. 1 
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VNEA sets new standard 
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Andrew Monstis of Portland checks out the snazzy new VNEA shirts. 


PIONSHIPS 





Pro Jerry Briesath conducts strategy session. 


with mega-tournament 








magine 3,500 avid pool players 

from all over the United States 
and six foreign countries com- 
peting on 128 Valley Recreation 
tables. Add to this number at least 
1,500 family friends and spectators 
in the audience, displays from 
‘manufacturers of cues and ac- 
cessory equipment, a banquet to 
accommodate 1,600 people, and 
you have an idea of the scope of the 
12th Annual Valley National Eight 
Ball League Association Interna- 
tional Championships held in late 
May. 

The setting for this team and 
singles tournament was the 
Riviera Hotel and Casino in Las 
Vegas, Nev. Gary Benson of High 
Country Games & Music in Ft. Col- 
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lins, Colo., served as tournament 
director and received kudos from 
all sides. 

Other members of the tourna- 
ment committee were: Craig 
DumdeiofC & N Sales in Mankato, 
Minn.; Dick Spitzer, player 
representative from Rapid City, 
S.D.; Cheryl McCown of Charlie’s 
Recreation in Eugene, Ore., and 
Judy Mehle of High Country 
Games & Music in Ft. Collins, Colo. 

Each year the VNEA grows, but 
the ‘91-92 year set arecord. Accor- 
ding to Gregg Elliott, executive 
director of the VNEA, ‘“We’ve ex- 
perienced a 20 percent increase in 
new charter holders and tourna- 
ment players. We’re at 225 charter 
holders and growing.” 


The event is so large that a new 
format was adopted this year: a 
modified single elimination that 
resulted in prize money paid to 
over 50 percent of the field. ‘“‘That 
means a lot of people go home hap- 
py,’ commented Elliott. 

Today and yesterday 

All of this is a far cry from the first 
year, when six charter holders 
began the fledgling event in 
Rochester, Minn., with a grand 
total of 16 tables and less than 64 
players, recalled Bill Nemgar of 
Salmon River Amusement in 
Salmon, Idaho. 

During the final hours of com- 
petition, charter members 
gathered and exchanged remem- 
brances while an enthusiastic 
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John Ramberger (I) and Jim Mason. 





Jo Anne and Jack Hackett. 


crowd cheered on the finalists. 
Among the earliest charter holders 
were Bern Hickey of Avalon Elec- 
tronics in Newfoundland, Canada; 
Roger Rasmussen of Music Ser- 
vice and Vending in Marshall, 
Minn.; Dick Hawkins of D & R Star 
in Rochester, Minn.; and Jim 
Mason of High Country Games in 
Laramie, Wyo. 
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Alain Cote and Bern Hickey of Canada. 


“The dynamite part,” said 
Mason, “is that all the workers 
here are volunteers. Nobody gets 
paid a thing. None of us could envi- 
sion what this would evolve into 11 
years later.” Wyoming brought the 
fourth largest contingent of 
players; Canada ranked first in 
sheer numbers, followed by Min- 
nesota second and Colorado third. 





Gayle Boyle (|) and Bud Powell set up and took down 128 Valley tables in record time. 


In addition to Canada, foreign 
players came from Bermuda, Ger- 
many, Australia, Spain, and the 
United Kingdom; observers were 
present from Norway and 
Hungary. 

Hickey, who has brought teams 
to the tournament every year, was 
particularly happy since several of 
his. 18 players were “in the money” 
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Ohio competitors in the Van Brackel league, (I-r): Richard Rower, Stephen Holdren, 


and John Sommers. 


The international set, (I-r): Robert Aparicio of Spain, Gunther Schmid of Germany, 
Barry Kirby of the United Kingdom, Trevor Atwell of Australia, and Vince Leavey of 
Canada. 
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Warren Kelley Meritorious Service Award winners, (I-r): Roger Rasmussen (‘91), Paul 











Huebler (‘92), and Dick Hawkins (‘89). 


place. 


Jerry Derrick (back right) and his Men’s Masters team, Rich’s A, which took second 








this time. Newfoundlanders took 
third place in Scotch Doubles and 
placed well in two other categories. 

Conrad Burkman of National 
Billiard News said, “This is the 
class act of the business. I’ve seen 
more problems with a 32-man field 
elsewhere. Gary Benson does an 
excellent job.” Both Burkman and 
Mason agreed that Benson doesn’t 
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get enough credit. 

Charter member John 
Ramberger of Gem Music & Ven- 
ding in Dayton, Ohio, was proud 
that the Ohio state champions (The 
Big E team) competed, placing in 
the top 50 in a field of 320. 
Ramberger brought 20 players to 
the event. 

Brian James of Quality Amuse- 


ment in Portland, Ore., noted, 
“Every year it gets better and bet- 
ter. This is my 10th VNEA Cham- 
pionship and it’s the best. Twenty- 
seven Oregonians competed, plac- 
ing in Women’s 8-Ball Masters and 
Regular, Women’s 9-Ball Masters, 
Men’s 8-Ball Singles Masters, 
Scotch Doubles Masters and 
Regular, and the Women’s Hard 
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Women’s 8-Ball Singles Regular winners, (I-r): Dottie Thomas, Becky Mowdy, and 


Tracy Peterson. 
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Men’s 8-Ball Singles Masters winners, (I-r): Dick Spitzer, Weldon Rogers, Andy 
Stanley, and David Rhodes. 
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Men’s 8-Ball Singles Regular winners, (I-r): Eddie Brown, Richard Lacey, William 


Hoven, and Ron Morton. 





Women’s Team Masters winners, (I-r): Lori Buendorf, Pam Facchin, Amy Ferman, and 
Linda Miller. 
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Women’s 9-Ball Singles Masters winners, (I-r): Connie Shaw, Deb Mechtel, Colleen 
Bromagen, and Cindy Doty. 
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Women’s 8-Ball Singles Masters, (I-r): Cindy Doty, Mary Waak, and Maggie Ritzie. 





Luck. The Master’s Team Cham- 
pion for ‘91 was from Quality. 

Alain Cote of Cote Amusement in 
Quebec, Canada, was the first 
charter holder in the province of 
Quebec to attend Cote sponsored 
one team last year and three teams 
this go ‘round. 

Thirty-one-year industry veteran 
Jack Hackett of A-Jacks Amuse- 
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ment Services in Denver brought 
10 players to the championships. 
It’s obvious why he’s a charter 
member. “Pool leagues will in- 
crease your income by 20 percent,” 
stated Jack. “Every year the 
VNEA grows. My pool players are 
the most enthusiastic players of 
any sport, except golf. Leagues are 
good for our business. When you 


have pool leagues, you have in- 
creased play on the jukebox and 
other games in the location. 
Friends come along to watch and 
they play the other equipment 
too.”’ 

Bruce Bauldridge of Aspen 
Amusement Services in Carbon- 
dale, Colo., brought 11 teams to the 
competition. “This is my seventh 
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year as a charter holder,” said 
Bauldridge. A member of the coin- 
op industry since 1979, Bauldridge 
stated, “I’m back to the basics with 
pool leagues.” He was not the only 
attendee to mention the long life of 
the games on location, aS com- 
pared to other coin-op equipment. 

Charter holder meeting 

The VNEA and its charter 





NCAMA 


FOUNDED 1964 










*Pool Tournament 


*Lots of new Equipment and Accessories 
*With purchase of Ticket you could WIN 
over $10,000 worth of Equipment and 
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*See Rising Country Artist- Daron Norwood 
*Banquet Saturday- Come hear the Drifters 
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Welcomes you to- 


the 
North Carolina CONVENTION and 
TRADE SHOW 
September 10th-13th 
Stouffer Winston Plaza Hotel 
Winston-Salem, NC 
Operators: 


*Randy Fromm Service School- Sept. 9-11th 

*Ladies Tours Fri. & Sat. to Stroh’s Brewery, Old 
Salem anc other !ocal attractions 

*Golf Tournament at Tanglewood Country Club 


Exhibitors: 


We have 100 booths available 

Good floor traffic 
Our Attendees Are BUYERS 
Absolutely NO Meetings during Floor Hours 


For More Information: 
Call Bobby or Cindy Earp- 919-584-4833 
or Fax 919-584-6669 


North Carolina Amusement Machine Assoc. 
833 Indian Valley Drive » Burlington, NC 27217 


members are pleased with the 
growing success of the league 
system and the championship, but 
are not ready to sit back and be 
content with the status quo. At the 
annual charter holder meeting 
much time was devoted to discuss- 
ing ways to maintain and increase 
participation. 

“The key is players,’ said Dick 




































Hawkins, president of VNEA. “The 
purpose of the meeting is to talk 
about players...because we 
wouldn’t be here without them.” 

The meeting, designed as an in- 
formation forum, covered a variety 
of topics, from encouraging 
smaller leagues to join the VNEA 
system to combating the effects of 
dominating powerhouse teams. 

Memorable comments from the 
meeting: 

Paul Huebler of Huebler In- 
dustries: ‘The key to league play is 
entertainment, fun, and 
camaraderie.’ 

Roger Rasmussen: “At least 50 
percent of the players go out for a 
fun social evening. If it’s too com- 
petitive it can die down. We put in 
a handicap system to avoid the 
problem of a year-end tournament 
where the better players usually 
win.” 

John Ramberger: “One of the 
things that makes our leagues at- 
tractive is our great year-end ban- 
quet.”’ 

Chuck Milhem of Valley: ‘“The 
value of any organization is 
amplified when you have a group 
of people who want to get in. 
Players want to take their skills to 
a higher level; they may tire of 
playing against the same local 
guys. Leagues discipline the 
players. The day players get out of 
a league is the day they drop the 
sport. You have a tool—this 
organization—that is exciting. Put 
it to good use.”’ 

Vince Leavey of Western 
Automatic in London, Canada: 
‘Help poor players get better; they 
have to win to be able to compete 
and enjoy themselves. ” 

Another comment: “Remember 
the welcome wagon—go out and 
ask players to join your league.” To 
this end, several charter holders 
explained that they recruit players 
themselves either by being in the 
locations to talk to players or join- 
ing a team themselves. “Equalize 
competition to the best of your 
ability,” was a good suggestion, 
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along with, “Promote the idea of 
the league with table tents, sign-up 
sheets, and post cards in loca- 
tions.” 

As Bill Nemgar said later: ‘“Suc- 
cess depends on how much the 
operator wants to put into the 
league.” He estimates that hot- 
shots represent only two percent of 
the players and he “designs 
everything for the one night a week 
shooter. 


“Leagues are no longer a 
pastime—it’s a business all to itself. 
The attitude today is ‘forget the 
rest, now it’s music, pool, and 
darts.’ What was once considered 
secondary is now considered 
primary.” 

Recap and the future 

Back at the finals, Gregg Elliott 
remarked, “Every year the growth 
and caliber of the tournament is 
amazing. This one ran like 
clockwork. The only way to grow is 
to add new events. We've done 
that with the advent of Scotch 
Doubles (a mixed doubles team 
that alternates shots), which 
brought in many new players three 
years ago.” 

Elliott feels the future lies in the 
younger players. “If they're 
educated to our rules and scoring 
they will keep their interest in pool. 
We want to maintain that momen- 
tum.” His thoughts were focused 
on the upcoming Junior Tourna- 
ment held in Rochester, Minn., for 
players ranging in age from nine to 
20. 

Awards and banquet 

A series of team and singles 
awards were presented at the ban- 
quet, along with recognition of 
VNEA members responsible for 
major contributions to the associa- 
tion. Chief among the latter was 
the Warren Kelley Meritorious 
Service Award, given to Paul 
Huebler this year. 

The first recipient of the award, 
Red Jones, a living legend in the 
the world of pool, was unable to at- 
tend the event due to poor health. 


However, he promised to watch 
the clock at his home and wear his 
special jacket to coincide with the 
1992 award presentations. Jones 
was sadly missed this year. All 
other previous winners were in 
attendance. 

Special awards were presented 
to Gary Benson for his years of pro- 
moting pool and working for the 


advancement of the association, to 
Chuck Milhem for his guidance, 
and to Gregg Elliott for his work as 
VNEA’s executive director. 
Elliott referred to Benson as the 
‘“expert’s expert,’ adding, 
“Through your commitment, 
dedication, and support, the VNEA 
has developed into the premier 
organization it is today.” 


Great Darts 
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Make a great de- 
cision - and choose 
Great Lakes Darts! 
Our commitment to 
excellence is reflected in superior 
craftsmanship, unique designs and 
maximum performance that will 
keep your customers consistently 
ahead of the competition. Trust 
Great Lakes Darts for the finest in 
darts, dart boards, cases, wallets, 
accessories and, most important, 
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personalized ser- 
vice. We have our 
own machine shop, 
printer and leather 
goods operation to support today's 
demand for “Made in America” 
products. We also specialize in 
custom designs and logo imprinting. 
Don't settle for anything less than 
great. . . take aim and impress the 
best with Great Lakes Darts! Call us 
toll-free today for a free color catalog. 


Great Lakes Dart DisTRIBUTORS, INC. 


3125 South 108th Street ¢ West Allis, WI 53227 
1-800-225-7593 


UPS Second-Day and Next-Day Service Available 
VISA, MasterCard, American Express and Discover Card Accepted 
DEALER AND DISTRIBUTOR INQUIRIES ONLY 
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Manufacturer sponsors who 
received recognition included 
Huebler Industries, L.E.A.N.L., 
Mali, McDermott, Meucci, NSM- 
Lions, Steel Stix, Valley, and 
Viking. 

Winners and their sponsors in 
the various categories were: 

Women’s 8-Ball Singles Masters: 
first—Cindy Doty, Quality Amuse- 
ment, Portland, Ore.; second— 
Mary Waak, Bullseye Inc., 
Madison, Wis.; third—Maggie Rit- 
zie, Goldtone Music, Bradenton, 
Fla., and Geneva McFarland, All 
American Automatic, Flint, Mich. 

Women’s 8-Ball Singles Regular: 
first—Dottie Thomas, M & G Ser- 
vice, Brookfield, Ohio; second— 
Becky Mowdy, Quality Amuse- 
ment, Portland, Ore.; third—Pam 
Corean, Rushmore Amusement, 
Rapid City, S.D., and Tracy Peter- 
son, Twin States Amusement, Hud- 
son, Wis. 

Men’s 8-Ball Singles Masters: 
first—Dick Spitzer, Rushmore 
Amusement, Rapid City, S.D.; 
second—Weldon Rogers, Jack 
Eiser Sales, Ft. Wayne, Ind.: 
third—Andy Stanley, Derrick 
Music, Charleston, W. Va., and 
David Rhodes, Quality Amuse- 
ment, Portland, Ore. 

Men’s 8-Ball Singles Regular: 
first—Eddie Brown, B.A.G. Amuse- 
ment, Harahan, La.;: second— 
Richard Lacey, Import Pool Play, 
Spain; third—William Hoven, 
United Kingdom, NSM-U.K., and 
Ron Morton, Indy Amusement, 
Indianapolis. 

Men’s 8-Ball Singles Seniors: 
first—Ken Boam, Southern Music 
L.T.D., Calgary, Alberta, Canada; 
second—Bill Ganne, Welmac 
Amusement, Edmonton, Alberta; 
third—Bob Bragg, D & R Star, 
Rochester, Minn., and Don Soper, 
Automatic Vendors, Pierre, S.D. 

Women’s 9-Ball Singles Masters: 
first—Connie Shaw, Madison Coin, 
Monona, Wis., second—Deb 
Mechtel, C & N Sales, Mankato, 
Minn.; third—Colleen Bromagen, 
Evergreen Amusement, Salem, 
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Ore., and Cindy Doty, Quality 
Amusement, Portland, Ore. 

Women’s 9-Ball Singles Regular: 
first—Renee Oncale, Lucky Coin, 
Metairie, La., second—Cricket 
Woldron, Goldtone Music, Braden- 
ton, Fla., third—Becky Todd, Indy 
Amusement, Indianapolis, and 
Cora Johnston, Ed’s Distributing, 
Lansing, Mich. 

Men’s 9-Ball Singles Masters: 
first—Gene Rossi, M & G Services, 
Brookfield, Ohio; second—Al 
Koklys, Players Music, Port St. 
Lucie, Fla.; third—Steve Oaks, Jack 
Eiser Sales, Ft. Wayne, Ind., and 
Clifton Brown Jr., C & M 
Distributors, Wichita, Kan. 

Men’s 9-Ball Singles Regular: 
first—Eddie Brown, B. A.G. Amuse- 
ment, Harahan, La., second—Steve 
Edwards, Rosemary Coin, Myrtle 
Beach, S.C.; third—David Nichols, 
Rosemary Coin, Myrtle Beach, 
S.C., and Danny Feathers, State 
Amusement Co., Roanoke, Va. 


ee 
“The day players get 
out of the league is the 
day they drop the sport. 
You have a tool—this 
organization—that is ex- 
citing. Put it to good 
use.”’ 

Seeks) 


Scotch Doubles Masters: first— 
Dee Loranine and David Reavis, 
Quality Amusement, Portland, 
Ore.; second—Colleen and Mike 
Bromagen, Evergreen AmusSe- 
ment, Salem, Ore.; third—Sue 
Kornely and Gary Haese, Scotts 
Vending, Two Rivers, Wis., and 
Laurie Hawkins and Jim Mc Nen- 
ny, Rushmore Amusement, Rapid 
City, S.D. 

Scotch Doubles Regular: first— 
Janis Ogawa and Curtis Hudson, 





Inglis Coin Machine, Boise, Idaho; 
second—Becky Todd and Tony 
Blankenship, Indy Amusement, In- 
dianapolis; third—Sherri Gosse 
and Wayne Woodford, Avalon 
Electronics, Avondale, New- 
foundland, and Julie Stallings and 
Rick Copeland, Charlie’s Recrea- 
tion, Eugene, Ore. 

Women’s Team, Masters: first— 
Shooters #5, American AmusSe- 
ment Arcade, Minneapolis; 
second—Minnehaha Hitz, Dahlco 
Music, St. Paul, Minn.; third— 
Country Mill Masters, Madison 
Coin, Monona, Wis.; fourth—D & R 
Hustlers, C & N Sales, Mankato, 
Minn. 

Women’s Team, Regular: first— 
Quinns, Inglis Coin, Boise, Idaho; 
second—Amerital Gimme a Nasty 
Girl, Acme Vending, Niles, Ohio; 
third—Met No Cajuns, Lucky Coin, 
Metairie, La.; fourth—Indy Miss 
Cues, Indy Amusement, 
Indianapolis. 

Men’s Team, Masters: first— 
Airway Billiards, R & Z Vending, 
Dayton, Ohio; second—Rich’s A, 
Derrick Music, Charleston, W. Va.; 
third—Gio’s #13, Jack Eiser Sales, 
Ft. Wayne, Ind.; fourth—Doc’s 
Demons, American Amusement 
Arcade, Minneapolis. 

Men’s Team, Regular: first— 
Brickyard Blues, Indy Amusement, 
Indianapolis; second—U.K. #2, 
United Kingdom; third—Brew II, 
State Amusement, Roanoke, Va., 
fourth—Sandpiper, Scotts Ven- 
ding, Two Rivers, Wis. 

In addition, awards were given to 
men’s and women’s teams in the 
Hard Luck tournament and also 
for best men’s and women’s team 
uniforms. A prototype cue from Mc 
Dermott was won by Richard Shau 
of Erie, Pa.; a one-of-a-kind cue 
from Huebler was won by Chuck 
Slaymaker of Hutchinson, Minn. 

Entertainment was provided by 
members of the “Legends” floor 
show, who paid tribute to the Blues 
Brothers; the amazing comedian 
Amazing Jonathan finished the 
evening on afunny note. [| 
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OPEN NEW DOORS WITH 
OUR COCKTAIL CLAW SERIES. 
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Bring on the referees! 





é 


VNEA referees, (I-r): Chuck Curtis of Twin Ports Amusement, Jerry Dunbar of Shaffer Services, Clair Baird of Salmon 


ae 


River Amusement, Doug Rowland of D&R Star, Will Wood of High Country Games, Bryce Norman of D&R Star, Frank 
Frye (head ref), and Dave Winters of Salmon River Amusement. 







here would a world-class tour- 
nament such as the VNEA In- 
ternational Championships be 
without referees to provide struc- 
ture and settle disputes? For- 
tunately, VNEA referees are 
among the most experienced in the 
field. 

The head referee is Frank Frye of 
Springfield, Ore., alongtime player 
who has a special place in his heart 
for the sport. “I love the game,” he 
said with conviction. Why become 
a referee? The simple reply: ‘I 
wanted to give something back to 
the sport that’s given me so much.” 
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Frank has been a referee at the 
event for all ofits 12 years, serving 
as head referee for the past six. He 
praised the work of the charter 
holders. And his co-workers? “I’m 
proud of our referees; they do a 
great job. There's a good rapport 
between the refs and the players.” 

He was also unsparing in his 
compliments to players: “Here's 
how much sportsmanship you find. 
It’s not uncommon for a team that 
just lost a match to tell the winners 
they will root for them at their next 
match. That shows a lot of heart. 
The camaraderie the teams build 





Co-head referee Jerry Dunbar and his wife Toni. 








up with each other is fantastic.” 
Frye started as a seasoned 
player, attended a referee clinic to 
become certified, and became one 
of VNEA’s six original referees. He 
now conducts classes for certifica- 
tion and reports that over 30 aspir- 
ing referees attended this year (it’s 
held at the championships). The 
class lasts five hours, followed by 
6-10 hours of working time as a 
trainee. Said Frye, “Trainees 
observe in the field and work 
alongside a certified referee. 
Referees must maintain control of 
the situation no matter what hap- 


On September 22, six thousand 
gaming executives from sixty nations 
will reach the same conclusion. 


ome to the world's largest 
gaming industry event and 
see new games and new 
slots trom all over the world. 

Hear new ideas about 
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pens; otherwise, they can’t calm it 
down.” Referee classes started 


seven years ago. 
Frye is recognized overseas as 
well. He flew to Frankfurt, Ger- 
many, for their tournament and 
certified referees there. Next he 
will travel to the United Kingdom. 
What does Frye remember of the 
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first championships? “The amount 
of events were different, for one. 
There was one men’s team and one 
women’s team.” 

A tremendous amount of work is 
required, according to Frye, who 
explained that “we want the best 
call for every game at every table 
at all times. We strive for that each 
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Game 
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> 100% skill shooter with pusher 
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> Family oriented graphics \ 
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> Voted “Best Redemption Game 
of 1991” by U.S. operators 

> Bouncing balls grab player’s 
attention 

> Great sound and graphics 
package 
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>» Exciting laser gun shooting 
gallery 

» Haunted house theming package 
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> 6, 9 and 12 player models 

> Custom themes available 
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> 2 player units may bex* 
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Pleasanton, CA 94588 



























year.’ Remember the field — 128 
tables — and the game variety — 
8-Ball, 9-Ball, and Scotch Doubles. 
VNEA’s 16 referees represent 100 
years of combined experience. 

Jerry Dunbar of Columbus, Ohio, 
is next in command as co-head 
referee and also serves as head of 
the rules committee. He started as 
a league operator in Warren, Ohio, 
11 years ago and built a 55-team 
system. A little over two years ago 
he moved to Columbus to work 
with Steve Shaffer of Shaffer Ser- 
vices and started a new league, 
which has grown to 130 teams ina 
short time. 

Dunbar had kind words for the 
charter holders who come in and 
volunteer their time. As for the 
players: “The sportsmanship is 
phenomenal. It’s really nice to see 
this kind of rapport.” 

Here’s a sample of what the 
referees had to handle this year on 
one day alone: 1,350 games of pool! 
And that’s peak play on just one 
day. The championships involved 
nine days of intense competition. 
Add to this 125 mini-tournaments 
and it’s easy to see the caliber of 
referees required to keep up. 

The 16 referees were: Frank Frye 
(Oregon), Jerry Dunbar (Ohio), 
Dave Winters (Idaho), Ed Fabin 
(Idaho), Blair Baird (Idaho), Cathie 
Holder (Indiana), Mary Meade 
(Ohio), Merle Humphreys (Oregon), 
Steve Guilford (Ohio), Bev Bazil 
(Ohio), Dave Yuhas (Ohio), Bryce 
Norman (Minnesota), Keith Simon- 
son (Oregon), Bill Beyer (Min- 
nesota), Chuck Curtis (Minnesota), 
and Will Wood (Colorado). Also on 
hand for the championships was 
international referee Billy 
Whicher of the Pot Black Pool & 
Social Club in the United 
Kingdom. 

With the anticipation of an even 
larger crowd next year Frank, 
Jerry, and their cohorts have their 
work cut out for them. Sincere 
thanks are extended to these “un- 
sung heroes” of the sport of 
pool. LL) 
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Arachnid dart final 
record crowd 








Arachnid president Bill Ward with Women’s MVP Gin- 
ny Hays. 


he top darters from all over 

the world converged in 
Chicago over Memorial Day 
weekend for Arachnid’s $60,000 
BullShooter VII World Champion- 
ship, the culminating tournament 
in the BullShooter tour. A record 
number of entries—5,405—tested 
their prowess on 180 English 
Mark Darts Galaxy, Super Six, 
and Coors Light dart games 
(Coors Light co-sponsored the 
tournament). 

One highlight of the weekend 
was the new Top Gun Challenge 
Cricket Playoff. Nearly 500 
players qualified throughout the 
year on Galaxy games for the 
$10,000 event, with half of that go- 
ing to the Top Gun champion. 
Wayne Spratley of Newark, N.Y., 
took the crown by defeating Thom 
Johnson of Largo, Fla., in the 
championship match. 
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Jerry Umberger (I) and Larry Butler (r), winners of the 
Open Doubles Cricket event, with Bill Ward. 
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Arachnid marketing vice president Sam Zammuto (I) 
with Top Gun champ Wayne Spratley. 





Another featured attraction was 
the Pro Singles competition. Top 
darters from hither and yon 
played a 301 Darts In/Darts Out 
playoff in front of numerous spec- 
tators. Ray Terronez of East 
Moline, Ill., squared off against 
Larry Butler of Waltham, Mass., 








Mixed Doubles Cricket champs Teresa Nevills and 
Thom Johnson with Bill Ward. 


for the title, with Butler finally 
winning out in a hard-fought 
match. 

Players from Canada, Japan, 
Spain, Germany, and Belgium 
took part in Friday’s international 
matches, which employed a 
doubles 301 format. In the Men's 
Division, Spain finished first, 
followed by Belgium and Japan. 
As for the ladies, Canada took 
first and second, Spain third. 

Gold MVP ring awards were 
presented by Arachnid president 
Bill Ward to Ginny Hays of Pitt- 
sburgh, Pa., and Dave Kelly of 
Malden, Mass. Hays placed first 
in Women’s Singles and fourth in 
Mixed Doubles Cricket with Pitt- 
sburgh’s Gilbert Verner. Kelly 
finished second in Men’s Singles, 
first in Men’s Doubles with Tony 
Payne of Cincinnati, and third 
with Payne in Open Doubles 
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Cricket. 

Here are the top finishers in the 
eight major BullShooter 
categories: 


Pro Singles: ist: Larry Butler of 
Waltham, Mass.; 2nd: Ray Ter- 
ronez of East Moline, IIll.; 3rd: 
Tony Payne of Cincinnati, Ohio; 
4th: Jimmy Damore of Crystal 
Lake, IIl. 

Men’s Singles: ist: Gary 
Mawson of Ontario, Canada; 2nd: 
Dave Kelly of Malden, Mass:.; 3rd: 
Julio Huerta of Genoa, IIll.; 4th: 
Dave Turrill of Elyria, Ohio. 

Women’s Singles: ist: Ginny 
Hays of Pittsburgh, Pa.; 2nd: Rose 
Richard of Raymond, N.H.; 3rd: 
Elona Bridge of Pittsburgh, Pa.; 
4th: Lori Williams of Clinton, 
Iowa. 

Men’s Doubles: ist: Tony Payne 
of Cincinnati, Ohio, and Dave Kel- 
ly of Malden, Mass.; 2nd: Duane 


Hazelman of Raytown, Mo., and 
Fred Contreras of Kansas City, 
Kan.; 3rd: Joe and Jessie Campos 
of Rockford, Ill.; 4th: Mark Liford 
and Walter Spach of New Port 
Richey, Fla. 

Women’s Doubles: ist: Laurie 
Philippi of Bonduel, Wis., and 
Teresa Nevills of Pasadena, 
Texas; 2nd: Karen Karpavicius of 
Woodstock, Ill., and Carolyn 
Wilke of Hebron, IIl.; 3rd: Emily 
Poulliard and Mary McGrath of 
Springfield, Ill.; 4th: Lisa Quick of 
Indianapolis, Ind, and Angela 
Harper of Greenfield, Ind. 

Mixed Doubles Cricket: ist: 
Thom Johnson of Largo, Fla., and 
Teresa Nevills of Pasadena, 
Texas; 2nd: Ray Terronez of East 
Moline, Ill., and Cathy Perot of 
Carlock Hill, Ill.; 3rd: Carol Payne 
of Byron, Ill., and Steve Johnson 
of Rockford, Ill.; 4th: Gilbert 


Choose the “industry standard” for ticket dispensers 


Verner and Ginny Hays of Pitt- 
sburgh, Pa. 

Open Doubles Cricket: 1st: Jerry 
Umberger of New Philadelphia, 
Pa., and Larry Butler of Waltham, 
Mass.; 2nd: James Coakley and 
Jerome Pavlick of Chicago, III; 
3rd: Dave Kelly of Malden, Mass., 
and Tony Payne of Cincinnati, 
Ohio; 4th: Walter Pankow of 
Lackawanna, N.Y., and Wayne 
Spratley of Newark, N.Y. 

Mixed Triples: ist: Gary 
Mawson and Anne Fisher of On- 
tario, Canada, and Thom Johnson 
of Largo, Fla.; 2nd: Mick Hedges 
of Tampa, Fla., Alice Lott of St. 
Petersburg, Fla., and Walter 
Spach of New Port Richey, Fla.; 
3rd: Victor Martin, Marie Martin, 
and Brad Requet of Jacksonville, 
Fla.; 4th: Amy Shaffer, Bruce Cot- 
trell, and John Petropoulos of Pitt- 
sburgh, Pa. LJ 





Don't take chances! Dependable 
performance, on time delivery, and 


Redemption Machine 








outstanding service have made us the Ticket Dispenser 
preferred choice of manufacturers, ¢ Push button loading 
operators and distributors for over ¢ Validation 








10 years. ® Quick release ticket 
suide for easy 
“We very much appreciate all the servicing 






effort that you have put forth to 
meet our unscheduled needs.” 
Jack Mendes, Jr. Bob’s Space Racers, Inc. 








“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
.. everyone in your organization excels.” 
Gene Cramm, ShowBiz Pizza Time, Inc. 
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¢ Counts and destroys 
redeemed tickets 






Deltronic 
Labs inc. 





120 Liberty Lane, Chalfont, PA 18914 ¢ 215 997-8616 « FAX# 215-997-9506 
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HAVE YOUR FOOSBALL REVENUES 
FALLEN AND CAN’T GET UP?'?'"? 
THERE’S A GOOD REASON WHY 





TORNADO TABLE SOCCER 


YOU AREN’T OPERATING TORNADOS oie" 
SINCE 1970 TORNADOS’ REVENUES HAVE LED THE PACK peor oret 
FOR THE HIGHEST RETURN ON YOUR INVESTMENT, 
CALL US TODAY FOR THE DISTRIBUTOR NEAREST YOU. 


EXCLUSIVE CHOICE FOR ALL UNITED STATES TABLE SOCCER 
ASSOCIATION’S SANCTIONED TOURNAMENTS 





to 








The new ball is the best improve- 
ment since the inception of the 
game. The material doesn’t nick, 
chip, and stays perfectly round, 
with much better player appeal in 
all respects. 


4949 Rendon Road 
Fort Worth, TX 76140 
(817) 483-6646 © Fax (817) 561-2899 
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Tornado stages 








Tornado’s Dave Courington (r) with Masters Cup winner Charles Britt. 


[ora Table Soccer held its 
1992 Masters Open over the 
Memorial Day weekend in Atlan- 
ta, with the best foosball players 
battling for $35,000 in prize 
money. There were over 1,400 en- 
tries in 20 different events, with 
play taking place on 35 new Tor- 
nado tables. 

Charles Britt of Dallas became 
the first two-time winner of the 
coveted green jacket. Along with 
the jacket, Britt took home the 
Masters Cup and the top seed in 
all singles events for the rest of the 
tour. Joe Williams of Tulsa, Okla., 
was the only novice-ranked player 
to qualify in Masters Singles for 
the second straight year. 

Other results from the Masters 
Open include: 


Open Singles: 1st place: Todd 
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Masters Open 


Loffredo, Colorado; 2nd place: 
Terry Moore, Texas; 3rd place: 
Don Swan, Illinois; 4th place: 
Scott Stewart, California. 

Women’s Singles: ist place: Liz 
Hill, Florida; 2nd place: Charlene 
McManus, Oklahoma; 3rd place: 
Tiff Bilirakis, Illinois; 4th place: 
Tracy Hill, Texas. 

Open Doubles: ist place: Todd 
Loffredo and Gus Trevino, Col- 
orado; 2nd place: Bob Diaz and 
Chris Starczewski, Florida; 3rd 
place: Thor Donovan and Gregg 
Perrie, California. 

Women’s Doubles: ist place: 
Melanie Tosh, Oklahoma, and Liz 
Hill, Florida; 2nd place: Kathy 
Lasko and Mary Bogg, Arizona; 
3rd place: Stephanie Dean and Liz 
Trotter, Louisiana; 4th place: Lisa 
Pride, Ohio, and Genia Blakeman, 


The qualifiers for the Masters Singles event. 





Kentucky. 

Open Mixed: ist place: Jimmie 
Watkins, Georgia, and Adrian 
Zamora, California; 2nd place: 
Melanee Tosh, Oklahoma, and 
Terry Moore, Texas; 3rd place: Tiff 
Bilirakis, Illinois, and Steve Beine, 
Ohio; 4th place: Martha and 
Rodney Jenkins, Alabama. 

Tornado wished to thank the 
following distributors for buying 
the tables used in the Masters 
Open: Greater Southern Distrib- 
uting, Peach State Vending, and 
Birmingham Vending. 

The 28-tournament summer tour 
ends with the grand finale, the 
$100,000 World Championships, at 
the Dallas/Ft. Worth Airport 
Hilton over Labor’ Day 
weekend. [1 
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Merit dart tour stops 
in lowa, Washington 





Karen Zimmerman (L) and Laurie Phillippi, the first place team in lowa 
Women’s Doubles, with Merit tournament director Bob Wiles. 


MI erit Industries’ World Series 
of Darts tour recently paid 
visits to lowa and Washington 
state for the lowa Dart Classic and 
the Northwest Open, respectively. 
The latter North American reg- 
ional tournament concluded the 
1991-92 season, which offered 
darters over $85,000 in prize 
money. 

The Iowa Dart Classic was held 
in Des Moines and co-sponsored by 
Unicorn Dart Products and oper- 
ators Great American Fun Factory 
and Nelson Music. Iowa has em- 
braced the sport of electronic 


Gannon. 


darts, as evidenced by the mem- 
bership growth of the Iowa Elec- 
tronic Dart Association. The as- 
sociation, founded in April 1990 by 
Randy Stanford of the GAFF, 
started with 36 teams. It now 
boasts a membership of nearly 
1,500. Merit considers the IEDA a 
model for other states to copy. 

Here are some of the winners 
from the Iowa Dart Classic: 

Open Singles 501 Cricket: ist 
place: Ray Bennett; 2nd place: Tom 
Tanberg; 3rd place: Walter Spach; 
4th place: Larry Clark. 

Women’s Singles: 1st place: 


Mike Mecham (r), Open Singles champ at the Northwest Open, with Merit’s Mike 


Karen Zimmerman; 2nd place: 
Laurie Phillippi; 3rd place: Kame 
Russell; 4th place: Alice Lott. 

Open Doubles 501 Master Out: 
Ist place: Walter Spach and Thom 
Johnson; 2nd place: Ray Bennett 
and Tim Tegel; 3rd place: Steve 
Armstrong and Gary Bue; 4th 
place: Wayne Anderson and Mark 
LeGrand. 

Women’s Doubles 301: 1st place: 
Karen Zimmerman and Laurie 
Phillippi; 2nd place: Heather Ben- 
nett and Alice Lott; 3rd place: Deb- 
bie Mazurkiewicz and Wilma Lu- 
ing; 4th place: Terry Sab and Lynn 


PLAY METER 13 JULY 1992 





Goodman. 

Four-Person 501: 1st place: Thom 
Johnson, Walter Spach, Pat 
Hewitt, and Ron Lott; 2nd place: 
Todd Kurtz, Ray Bennett, Tim 
Tegel, and Bill Rogard; 3rd place: 
Joe Schmitz, Pat Faul, Larry Clark, 
and Tom Gantner; 4th place: Tom 
Tanberg, Brian Howes, Milan 
Mrakich, and Sandy Frantz. 

The Northwest Open, staged in 
Spokane, Wash., was co-spon- 
sored by Unicorn Dart Products 
and Dilley Distributing. Notable 
performances were turned in by 
Gerald and Lori Verrier, Sean 
Downs, Mike Mecham, Tom Tan- 
berg, and 13-year-old Kevin Luke. 
Other winners and high-finishers 
include the following: 

Open Singles 501 Cricket: ist 
place: Mike Mecham; 2nd place: 
Tom Tanberg; 3rd place: Sean 
Downs; 4th place: Steve Arionus. 

Women’s Singles 301: 1st place: 
Lori Verrier; 2nd place: Gerri Grif: 
fey; 3rd place: Linda Murray; 4th 
place: Becky Price. 

Open Doubles 501 Master Out: 
1st place: Gerald Verrier and Sean 
Downs; 2nd place: DeWayne 
Davenport and Mike Luke; 3rd 
place: Albert Mendoza and Steve 
Arionus; 4th place: Chris Seewald 
and Pat Breithaupt. 

Women’s Doubles 301: 1st place: 
Lori Verrier and Becky Price; 2nd 
place: Tami Whindom and Gerri 
Griffey; 3rd place: Virginia Atwood 
and Angie Campbell; 4th place: 
Terry Anderson and Kathie 
Holmes. 

Draw Doubles 301: 1st place: 
Sean Downs and Kevin Luke; 2nd 
place: Chris Seewald and Pat 
Breithaupt; 3rd place: Rudy Fer- 
nandez and Randy Campbell; 4th 
place: John Oxford and Ed Gorrell. 

The 1992-93 season has 10 tour- 
naments tentatively scheduled for 
these cities: Bloomington, III; Pitt- 
sburgh, Pa.; Los Angeles, Calif.; 
Tampa, Fla.; Syracuse, N.Y.: 
Portland, Ore.; Sacramento, Calif... 
Des Moines, Iowa; Indianapolis, 
Ind.;and Waterbury, Conn. (1 
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The lowa 4-Person team champs, (I-r): Randy Stanford of the Great American Fun Factory, Thom Johnson, Walter 
Spach, Pat Hewitt, Ron Lott, and Jerry Nelson of Nelson Music. 
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Northwest Open Women’s Doubles Champs Lori Verrier (I) and Becky Price with Mike Gannon. 
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BANK-IT . 
New from CAPCOM’ 


BANK-IT™ is the exciting coin toss basketball game that will 
keep players lined up. Players win by tossing their coins 
through the baskets located inside the cabinet. 


Operators will Take It 









It’s Fast! It's Easy! It’s Fun! 


Moving and stationary baskets will keep the game fun and 
challenging for all ages. Each coin will also fall onto the pusher 
field where players have a second chance at winning. 


WN 2, ety mA i os | i, * 
7 A 100% Skill Shooter !! 

oes - oe Exciting play characteristics such as the Bonus Round, where 
all winnings double, will keep the coins flying. 


Innovators in Redemption 


BANK-IT ™ is designed and manufactured by Lazer-Tron, 
the same people who brought you Hop-A-Tic-Tac—Toe’, 
Shuttle Launch” and the Lazer-Tron Haunted House. 


Call today for the distributor nearest you. 


Features: 

¢ 100% skill coin shooter © * Coin and ticket meters 

* Fully operator adjustable — * Coin in / Ticket out standard 
¢ Outstanding sound effects * Tilt alarm 

* Attractive graphics package * Deltronics ticket dispenser 

¢ Fast playing time ¢ Quality construction 





CAPCOM 





Capcom USA, Inc. 
3303 Scott Blvd. 
an Santa Clara, CA 95054 
Designed by Lazer-Tron Phone: (408) 797-0400 


Pleasanton, CA 


Patents applied for Fax: (408) 496-5720 





Penaeus REPORT 


““A poorly maintained, 
dirty arcade is a blight 
on our industry. One 


with clean, working 


equipment and friendly 
employees is a joy.” 


On the opposite page are 
several views of well- 


merchandised displays. 
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[ ast month I made the observa- 

tion that the best-run redemp- 
tion centers (and arcades in 
general) are locations where the 
owner is present. This is a broad 
generalization, and naturally 
there will be many exceptions. 
Overall, a location that is run by 
the owner (or a manager who’s 
given enough autonomy and 
respect so that he acts like an 
owner) will be more successful 
than an amusement center with 
absentee management. 

Ido agood deal of traveling, and 
I visit amusement centers every- 
where I go. A poorly maintained, 
dirty arcade is a blight on our in- 
dustry, while an amusement cen- 
ter with clean, working equipment 
and friendly employees is a joy. In 
a good redemption center you'll 
discover whole families having a 
good time. There will be equipment 
and prizes that appeal to everyone, 
from the youngest family members 
right up to grandma and grandpa. 

Why not take a moment to look 
at your location as if you were an 
objective, discerning, first-time 
customer. Does your amusement 
center meet the standards you 
would expect of a business seeking 
your patronage? 

Recent travels brought me to an 
excellent example of a well-run 
redemption center. It’s located 
within an unassuming strip mall in 
a small Pennsylvania town. The ar- 
cade is appropriately named the 
Family Arcade. If you look at the 
pictures accompanying this story 
you ll see why I was impressed. 

The Family Arcade does a 
wonderful job of maximizing the 
earnings at its location. The equip- 
ment is spotless. The prizes are 
beautifully displayed, creating 
superb player appeal. The percen- 


John Margold 


taging of the redemption equip- 
ment is extremely fair to the 
customers without going over- 
board and eliminating profitabili- 
ty. This doesn’t just happen by 
itself; it takes hard work and in- 
telligent management to have a 
location like the Family Arcade. 

The driving force behind the ar- 
cade is Joe Wolf. As manager of 
the facility, Joe is responsible for its 
success or failure (and in this first 
year of operation, it has been all 
success!). This is not a small loca- 
tion (they currently have 83 
machines); it would be impossible 
for Joe to run it alone. Luckily, he 
has a well-trained staff. His assis- 
tant, Francine Burrier, gained her 
experience working for one of the 
large arcade chains (as did Joe). 
Francine is responsible for the mer- 
chandise display. Regular readers 
of this column know that I consider 
proper merchandising the major 
factor in a redemption center’s suc- 
cess or failure. 

Two of the photographs show the 
main prize counter. The head-on 
view has the “redemption” sign 
overhead; the side view has the 
“Change” sign. Notice the large 
variety of available merchandise; 
there is lots of slum and penny can- 
dy. Prizes are displayed in well-lit 
cases and also suspended from the 
ceiling. 

The cases were custom-made for 
the location by Rusty Burrier of 
Heritage Woodwork in Fredrick, 
Md. Rusty happens to be Fran- 
cine’s big brother, but it is the 
quality of his work—not nepotism— 
that got him the job. You could 
always seek out used display cases 
(there are many bankrupt jewelry 
stores), but they wouldn’t mer- 


»Chandise the prizes as well as Rus- 


ty’s custom-made cases. There are 


Taking lessons from 
small-town arcade 
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additional cases with electronic 
merchandise and sports memora- 
bilia, such as autographed 
baseballs. 


Another reason for the Family 
Arcade’s success is the up-to-the- 
minute information available to 
Joe. They have a personal com- 
puter in the office with several 
specific programs designed to keep 
them abreast of any trends in col- 
lections, as well as players’ equip- 
ment preferences. The 31 redemp- 
tion games are on one report show- 
ing weekly collections for the cur- 
rent week and the three previous 
weeks. Also, the number of tickets 


x 7 Lis won per coin in is at Joe’s finger- 
A view from behind the merchandise counter of a good grouping of high-earning redemption games. tips. Ifa good game begins to lose 
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player appeal, perhaps it is no 
longer awarding enough tickets. If 
this is the reason, Joe will be able to 
discover it and make the needed 
correction. 


One report shows the impact of 
each equipment category upon the 
total arcade collection. For exam- 
ple, for the week of April 26, the 31 
redemption games earned 47.12 
percent. The 33 video games 
brought in 31.37 percent of the ar- 
cade’s income during the same 
week. Direct-pay games—cranes 
and rotaries—collected 7.96 per- 
cent, with the balance earned by 
pinballs and kiddie rides. We live 
; Pre ts ae in the age of computers. Are you 
Many redemption games earn at their peak when banked together. taking advantage of all the infor- 

mation that is available to you in 
— ee ee eee eee ee making decisions about your 
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_ Playing Surface Arcade is. 
SHUFFLEBOARD | 





| Take a good look at the photos of 
: the Family Arcade. If your equip- 
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i mr | gS ame ment looks as clean and your 
| Shuffleboards = —< ee ituilcactal coc prizes are as well displayed, then 
ae a a sth SleSeened Graphics you must be running a great 
| and making ~ Orsini uh Boron, AMUSEMent Center, noe mae 
| money!!! ee a goal this summer to improve the 
i tamrcaiaee overall look of your location. Do 
fa time rental play orhomeuse Hour best to make every player’s 
| << PLAYFAIR® SHUFFLEBOARD CO., INC. 7021 Bluffton Road = | visit a positive experience. If you 
t FAX: 219-747-0470 1-800-541-3743 oe So | do, you will experience a positive 
LTT non! lcredse in tie cashpex. OC 
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)* VIDEO WEASEL 


Scott Wolf 


CES: a wonderland of 
new concepts for the home 






Wen this should be very in- 
teresting. Here it is, 4:45 a.m. 
Deadline for this column is not 
even five hours away, and I 
haven't got the slightest idea of 
what to write about. 

Oh sure, Taito’s got a couple of 
new things out on test, but 
nothing that I can mention at this 
juncture. Jaleco is testing the 
waters with an unfinished MP 
Games’ Tank and Williams has 
something in the works that even 
I, The Video Weasel, am not privy 
to. 

I’ve just spent the last three 
hours playing Ocean’s Robocop 3 
on my Amiga and even it hasn't 
been released in this country yet. 
Sega's Air Rescue came in at the 
distributor, but I didn’t get off of 
my butt in time to go see it for this 
issue. 

I spent two grueling days shlep- 
ping around the summer Con- 
sumer Electronics Show in 
Chicago and I...Hey! That’s it! The 
Consumer Electronics Show! 
There's gotta be some way I can 
wring some useful material out of 
that ghoulish experience. 

Yeah—I can go undercover as a 
home gamer and report back on 
what the enemy is up to. Either 
that or I just make up a name and 
rave on about it for 1,200 words or 
so. Silence of the Lambs, the 


Video Game by Weasel Co. You 
play plucky F.B.I. trainee Clarice 
Starling as she races the clock to 
save the life of a wacky serial 
killer’s latest victim. Treading a 
fine line between hilarious satire 
and just plain bad taste, Silence of 
the Lambs...oh, who am I kidding? 
There’s no Silence of the Lambs 
video game. I’m sorry. It was just 
a lame attempt to avoid doing any 
real work (sigh). 


one could rub elbows (and other 
bits) with such porn legends as 
Seka and the late John Holmes. 
But, I digress. 

Most of you probably curse the 
day that the first Pong machine 
was attached to the old family 
Zenith—the first nail in the coffin 
of arcade autocracy. You're still 
here, though, aren’t you? Yep, yep. 
Heck, as long as you’ve got your 
Street Fighter IIs, your pinball 


‘“‘Don’t make the mistake of dismissing these 
consoles as lame, watered-down versions of the 


coin-ops (as | did).”’ 


Consumer Electronics Show it 
is. Each summer the electronics 
industry descends on the city of 
Chicago like a swarm of giant 
piranha bees and this year, for the 
first time ever—and much to the 
horror and dismay of many 
exhibitors—actual consumers 
were allowed to attend for two of 
the show’s four days. 

Everything from auto alarms to 
High Definition Television was on 
display, but I don’t have time for 
any of that nonsense. I was there 
to see the video and computer 
games and to wistfully recall the 
days when the adult video ex- 
hibits took up an entire floor and 


machines, and your 32-bit 
technological wonders, the public 
will have to come to you. Game 
Boy—HA!—don’t make me laugh, 
you sneer. OK, so the Game Boy 
isn’t much of a threat, what with 
its tiny gray and yellow display. 
But what about Sega’s Game 
Gear, TTI’s TurboExpress, or even 
Atari’s Lynx? They’re all hand- 
held wonders featuring full-color 
displays and either hi-resolution 8- 
or 16-bit processors and stereo 
sound capability. 

Players can find titles such as 
Pac-Man, Chase H.Q., Paperboy, 
Marble Madness, Out Run 
Europa, Double Dragon, and G- 
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LOC for Game Gear; Final Lap 
Twin, Galaga ‘90, Klax, and Space 
Harrier for the TurboExpress; Ms. 
Pac-Man, Tournament Cyberball, 
A.P.B., Gauntlet, and S.T.U.N. 
Runner for Atari's Lynx. And 
that’s only some of the licensed 
titles for the hand-helds! There are 
dozens of original games and 
even more for the full-sized Sega 
Genesis, TurboGrafx 16, and 
Super NES. 

Don’t make the mistake of 
dismissing these consoles as lame, 
watered-down versions of the coin- 
ops (as I did). Although some of 
these titles are getting a bit old, 
the infernal things are gaining on 
you faster than a...than a...well, 
than something that gains on you 
pretty darn fast in both graphics 
and sound. The dividing line is 
dissolving before our very eyes. 

Here are just a few of the licens- 
ed titles available to console 
owners. How many of them are in 
direct competition with stuff on 
your floor? (Some titles are 
available in more than one for- 
mat): Captain America and the 
Avengers, Spider-Man, X-Men, 
WWF Wrestlemania, Cadash, 
Fatal Fury, Paperboy, Pit-Fighter, 
and Terminator 2: Judgment Day 
for the Genesis. 

There’s U.N Squadron, Super 
High Impact, Super Smash TV, 
The Addams Family, Robocop 3, 
and—you’d better sit down for 
this—Street Fighter II for the 
Super NES. That’s right, your 
golden umbrella will be opening 
up on home systems even as 
you're reading this. 

But wait—there’s more! Best- 
selling computer software is being 
converted for console use faster 
than I can type this, and with the 
addition of CD-ROM drives these 
systems will become even more 
versatile, capable of storing 
massive amounts of visual and 
audio data with laser disc quality. 
If the coin-ops don’t follow suit 
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they’re gonna be left behind like 
some unrecognizable roadkill, 
stinking in the sun. 

The most amazing news of all: 
2ist Century Entertainment has 
just released a little honey called 
Pinball Dreams for Commodore's 





“For the first time 
ever, and much to the 
horror and dismay of 
many exhibitors, actual 
consumers were allow- 
ed to attend the Con- 
sumer Electronics 
Show. ’”’ 


PINBALL: 


:: PALACE :: 


Call or write for complete information 


VAN BROOK OF LEXINGTON, INC. 
P.O. BOX 5044, LEXINGTON, KY 40555 


(606) 231-7100 





Amiga (and soon for the IBM) that 
finally brings the true thrill of pin- 
ball to the home video screen. I’m 
not kidding; this game is as fien- 
dishly addictive as the real thing. 
It features four different tables of 
differing skill levels (one is even 
modeled after Williams’ T2 table) 
and so convincingly portrays the 
dynamics of actual pinball that 
players in need of a PB fix need go 
no further than their home com- 
puters. 

If 2ist Century ever hooks up 
with Data East, Williams-Bally, or 
Premier to include licensed tables 
on future releases there'll be no 
stopping them. Virtual Pinball is 
here, ladies and gentlemen. 

Well, that’s my report. Life as a 
double agent is tough. I want to 
see the arcades flourish and at the 
same time I want to see home 
computer games soar into the 
next century. I’m not crazy about 
the consoles. I mean, I just can’t 
get the hang of those dopey 
joypads. 

There’s also the very real con- 
cern of both markets losing their 
best programmers to the console 
creators. So what can we do? We 
can’t kill everyone connected with 
the console industry, although I 
suppose we could try. I know that 
I have a .44 magnum slug reserv- 
ed for the mope that came up with 
the concept of boss monsters. 
Regardless, the consoles are here 
to stay. I just hope that their ex- 
istence spurs the coin-op and com- 
puter markets to keep up and 
creates an atmosphere of healthy 
competition. Sheeyah, right. 


P.S. Apologies to Nintendo for 
some confused text in the April 
issue of Play Meter. Data was lost 
during transmission of the Video 
Weasel’s ACME coverage, and 
the Nintendo Super System titles 
Super Mario World and F-Zero 
were inadvertently combined into 
one odd description. Sorry. LL] 


What are 





- the toughest 
issues facing 
the coin-op 
industry today? 
What can we do 
about them? 
Answer the ques- 
tion or spill 
your guts on 

Whatever else is 
on your mind. 
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Quit calling! 

There is a major plush supplier that 
calls and calls and calls me. A few 
years ago—involving different sales 
people—I had an arrangement with 
this company that worked quite well: 
when I needed something, I called 
and ordered it. 

I had no problems with the com- 
pany. The product was good, and it 
had fast shipping time, a toll-free 
number, etc. Occasionally I’d get a 
flyer in the mail for a “special” they 
were having. Often I’d take them up 
on it and order even before I really 
needed plush. 

But now this company’s phone tac- 
tics are pure, out-and-out harass- 
ment. More than one salesperson is 
calling—male and female—wanting 
me to buy. I have nicely explained 
that I’m a seasonal business and 
would prefer to be off of their calling 
list. I have called the sales manager 
and asked the calls to stop. My pleas 
have been to no avail. Can anyone tell 
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All Grades and Colors 
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ORDER DEPT: 


eee ea lis 
NEW YORK — 212-475-4960 


FAX — 212-533-8169 


The Henry W.T. Mali & Co., Inc. 
257 Park Ave, South « New York, N.Y. 10010 





me how to get rid of these people? 

How can I file harassment charges 
via long distance? 

Fran Lange 

Games by the Sea 

Orange Beach, AL 


We ve heard of persistent sales peo- 
ple, but this seems to have been taken 
past the extreme. I certainly am no ex- 
pert, but I'd advise you to write a let- 
ter stating very plainly that you do 
not want to receive any more calls 
from them. If the calls persist, send a 
copy of the letter to the phone com- 
pany. I know they work with people 
who receive unwanted phone calls on 
a regular basis and this doesn’t seem 
much different. Ican only assume you 
aren't still buying from them. There 
are many reputable plush companies 
selling anything you may need. We 
hope you find one that you can 
develop a good working relationship 
with. 
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OUR STOCK HAS 
NEVER BEEN HIGHER!! 


1 Box 
2 Boxes 


LH ONE oll [est ONE 
COUPON cool 


STOCK TICKET PRICES 
20,000 
40,000 


Each additional box is $30.00 PA 17872 
FOB Shamokin, PA 


Outta sight 

I don't think I’m exaggerating when 
I say that the cost of new equipment 
is one of the biggest battles operators 
face today. 

I checked with several distributors 
on one of the newest games I wanted 
to buy and found the price varied up 
to $500 from one distributor to 
another. It’s also not fair to force 
dedicated games on operators. An up- 
date chip change should be an option 
on all new games. When a company 
sells a game only in dedicated when it 
could just as well be a kit, it only 
makes me believe that manufac- 
turers are looking for ways to use up 
the cabinets they bought for their last 
game that didn’t sell. 

I want to thank SNK for being 
faithful to the Neo-Geo system by con- 
tinuing to produce quality software at 
a fair price. Keep up the good work! 

Scott Savage 
Sparks, NV 
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Production of our STOCK REDEMPTION 
TICKETS is at an all-time high. That’s because 
more people are playing Redemption Games than 
ever before. You’ve seen it—your customers 
consider their tickets as their badges of honor, 
and the more tickets that they can show their 
friends, the better they (and YOU!) like it. 


We'll custom-design the right ticket for your 
needs, oy, if you prefer, we have STOCK tickets 
for immediate delivery. 


NATIONAL TICKET COMPANY 
— THE PRIZE WINNERS! 





$47.00 
$77.00 


ric Kk £67 


HOME OFFICE 
PO. aoa 547, gts AVENUE 


Co 


SHAMOK 
(717) 648-6803 TOLL: FREE FAX: (800) 326-9320 
INTERNATIONAL FAX: (717) 648-9460 
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How to value a business 





A ccnsten query from my 


Clients is, ““What’s my busi- 
ness worth?” Your business must 
be valued sooner or later. During 
life, it’s to transfer the business to 
the kids or sell it. At death, it’s to 
pay estate taxes. 

Remember, the IRS always 
stands ready to challenge your 
valuation. But take heart: we know 
how to do valuations that the IRS 
will not upset. Unfortunately, there 
is no set of rules that fits all 
businesses. Yet a few basic prin- 
ciples should give you an idea of 
your business’s value. 

First, some logical background. 
Since the purpose of business is to 
generate income, the key question 
is how much someone will invest to 
earn a given amount of income. 
For example, assume that two 
$100,000 face-value government 
(U.S.) bonds, when current interest 
rates are eight percent, are exact- 
ly the same—except that one has 
an interest coupon of 10 percent 
and the other a six percent coupon. 
Put another way, income is king. 
Also, when the bond matures, you 
are going to get $100,000. U.S. 
bonds are almost a no-risk 
investment. 

OK, try this on your riskier-than- 
a-U.S.-bond business. Look at your 
current balance sheet and write 
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down the book value (the total of 
the equity section). Increase (or 
decrease) the book value for each 
asset that you could sell for more 
(or less) than shown on the balance 
sheet. For example, if the real 
estate is worth $400,000 but has 
been depreciated down to $150,000, 
add $250,000. When you are done, 
you will have a number (say, $1 
million) called the “adjusted book 
value.” It’s similar to the face value 
of the U.S. bonds. 


for tax purposes 


Divide 100 by your rate of return (15 
percent). You get 6.67; round it up 
to seven. Multiply the $100,000 by 
seven for a $700,000 goodwill value. 
That makes the business worth 
about $1.7 million before discounts. 

Discounts for tax purposes is a 
complex subject, but in general 
they allow you to reduce the value 
of your business by 20 to 40 per- 
cent. Use 33 percent as arule. For 
example, a business valued at $1.5 
million, using the method shown 


“Putting real estate into a separate corporation 
was a lousy tax idea years ago and still is today. ”’ 


Next, ask how much income 
would be considered a reasonable 
rate of return on this $1 million in 
your particular business—10 per- 
cent, 18 percent, more, less? Let’s 
assume the rate is 15 percent. 
Since your adjusted book value is 
$1 million, a reasonable rate of 
return would be $150,000 per year 
(15 percent times $1 million). 


If your business earns about 
$150,000, it’s worth about adjusted 
book value, or $1 million. Suppose 
the business earns $250,000, or 
$100,000 extra. This excess return 
is goodwill. What’s it worth? 


above, would take a $500,000 dis- 
count, making the final value 
about $1 million for tax purposes. 


Tips for selling to your kids 

As the years spin by, the message 
becomes crystal clear: sooner or 
later you must transfer your 
business. And if you're typical, the 
transfer will be made to one or 
more of your children. What’s the 
most common form of transfer? 
Hands down, it’s a sale of the 
business. 

Let’s follow the triple tax hit to 
the family when a parent (say, dad) 
sells to his child (say, son). Suppose 


Ra 


the son will pay his dad an amount 
equal to the fair market value of 
the business over a period of years, 
plus current market rate interest. 

The tax tragedy starts with the 
son. Since he can’t deduct the cost 
of the stock from his current in- 
come, he is forced to first earn the 
money and then pay the tax. He 
has only the balance to pay his 
dad. This is tax number one. By the 
way, asmart tax moveistoelectS 
corporation status. This accom- 
plishes two purposes: 1) the interest 
paid to dad becomes deductible by 
the son, and 2) corporate profits 
can be withdrawn, free of a tax 
dividend, to pay dad for the stock. 

What happens when dad 
receives the payments? The in- 
terest is fully taxable. The profit on 
the sale of the stock is taxable as a 
capital gain. This is tax number 
two. 

Let’s review the stock purchase 
tax damage so far in round 
numbers. The son must earn about 
$1,500, subject to about a $500 tax 
bite (including state tax), to pay 
dad $1,000. If dad’s tax basis for the 
stock is $100, he must pay acapital 
gains tax of about $270 on the $900 
profit. All that’s left is $730, less 
than half the $1,500 the son had to 
earn. And remember, the son must 
pay interest on the unpaid balance 
of the total stock purchase price. 

Finally, when dad dies, the after- 
tax profit from the stock sale ($730) 
will be subject to the estate tax. A 
probable 50 percent tax slice (tak- 
ing $365) leaves $365 for the heirs. 
This is tax number three. To sum- 
marize: that’s $365 left out of 
$1,500—a lousy tax deal. 

That’s right. The family can get 
clobbered for three taxes when a 
father sells stock to his son. Before 
you make any kind of business 
transfer to your kids, make sure 
you get professional help. The en- 
tire transfer area offers oppor- 
tunities but is mined with traps and 
exceptions. 


Curing real estate tax headaches 

Years ago, it was customary to 
put real estate in a separate cor- 
poration (R/E Corp.), which would 
then lease the real estate to the cor- 
poration operating the business. It 
was a lousy tax idea then and it still 
is today. 


‘‘Remember, the IRS 
always stands ready to 
challenge your valua- 
tion. But take heart; we 
know how to do valua- 
tions that the IRS will 
not upset.”’ 


In fact, if | was to ever write a tax 
bible, the First Commandment 
would be “thou shall not put real 
estate into a corporation.” Why? 
Well, here we are in the ‘90s, look- 
ing at a tax disaster. The R/E Corp. 
makes a substantial cash profit 
and pays its tax. But the only way 
you can get your hands on the 
after-tax R/E Corp. profit is to 
declare a nondeductible dividend 
and pay a second tax personally. 
Like I said, it’s a lousy deal. If you 
have this problem, gather ‘round; 
there is a way out. The following is 
a true story: 

A Midwestern business owner 
(let’s call him Jack) came to my of- 
fice for a second opinion on his 
estate tax plan. While looking over 
Jack’s tax data and other 
documents, we discovered the real 
estate-trapped-in-the-corporation 
problem. 

Here’s what we did. We had R/E 
Corp. declare a dividend of 
$250,000 (the numbers are rounded 
for convenience), payable in cash 
of $100,000 and a note for $150,000. 
This reduced the retained earnings 
of R/E Corp. to zero. R/E Corp. 
then elected S corporation status, 
which enables Jack to be taxed on- 


ly once on all future corporate 
profits. 

Jack had to pay tax immediately 
on the $250,000 (about $80,000, in- 
cluding state income tax), but the 
$100,000 covered the tax liability— 
and Jack slipped $20,000 into his 
pocket. R/E Corp. will pay off the 
$150,000 note to Jack in less than 
three years. Best of all, since R/E 
Corp. is now an S corporation, all 
of its future profits will be taxed to 
Jack only once, and he can put all 
of those nice R/E Corp. profit 
dollars into his own pocket. Great! 

One warning: this is a complex 
area of the law. This article does 
not begin to spell out all of the rules 
and traps for the unwary. There 
are huge tax dollars to be saved, so 
get competent professional 
help. L) 


Water Game ™ 















This proven money-maker will fit 
your operation, add traffic, create 
excitement, and increase profits. 
Call us! 


We can help with all your redemption 
needs. 


Bob’s Space Racers, Inc. 
427 15th Street 

Daytona Beach, Florida 32117 
Telephone: 904-677-0761 
FAX 904-677-0794 

Telex 249-238 RACER 


Since 1970 ©Bob’s Space Racers, 1990 
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Mario and Luigi jump to 


Jim Schelberg 





pinball land at Premier 


Last month we had an article featuring Premier's Super Mario Bros. While we did not originally plan to focus 
another article on the same pin, Jim Schelberg, editor/publisher of “PinGame Journal,” sent us this. While 
last month's article focused more on company philosophy, this is about how the game is played. I think you'll 
find it interesting. Jim will become a regular contributor to our publication, focusing on the special play 


features of pinball games.—V.C. 


B ei Technology couldn’t 

have picked more universal- 
ly popular personalities than 
Mario and his brother Luigi for 
the focus of their first licensed 
game in quite a while. 

Designer Jon Norris and 
general manager Mike Vrettos ex- 
plained that the new dot-matrix 
display was set to go on Operation 
Thunder. However, since the 
theme of their next project was 
based on a video game, it seemed 
like a “natural” to wait and make 
Super Mario Bros. the first Got- 
tlieb game with that feature. 

Both told me that they are very 
responsive to suggestions from 
operators for improvements and 
wished the communication was 
better. For example, the new coil 
Chart and diode board cards are 
in an envelope stapled to the in- 
side of each game. The envelope 
is undersized so the cards extend 
out, making them easy to find. 
These handy cards take the 
guesswork out of matching a bad 
diode with its playboard switch or 
knowing the correct replacement 
coil to use. This service aid was 
the direct result of a concern voic- 
ed by service people in the field. 
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The main objective of Super 
Mario Bros. is to become Super 
Mario by spelling the word 
SUPER. Each time you shoot the 
Green Ramp you add a letter. 
After SUPER is spelled a shot in- 
to one of the lower holes makes 
the player Super Mario. This 
helps in a number of ways, such 
as allowing three-ball multi-ball 
instead of two, allowing you to 
defeat a castle, and doubling all 
scores when one enters a round. 


The object here is to shoot the 
Castle Shot to collect Jackpot. 
This shot remains lit, as long as 
you stay in multi-ball, for 
unlimited jackpots, which need no 
requalification from five, 10, 20, 
and 40 million points. 

There are three Turtle Shells on 
the playfield. When completed 
they light all the red keys by the 
holes. Shooting any of these holes 
puts you into the Quick Pick 
mode, where six bonus rounds are 


‘‘Premier couldn’t have picked more universally 
popular personalities than Mario and his brother 


Luigi.”’ 


A player remains Super Mario 
until he defeats a castle or is sav- 
ed by either the Shield or the Kick 
Save; he then reverts back to 
regular Mario. Regaining Super 
Mario status requires completing 
the word SUPER again. 

Completing shots one through 
four in rotation lights the left hole 
for multi-ball. When completed, 
the game delivers two or three 
balls to the playfield depending on 
what level Mario you are. 


accessible. The rounds are: Bomb, 
Megabumpers, Yoshi’s Count- 
down, Exclamation Point, Castle 
Extra Ball, and Cave Countup. If 
you then shoot any hole, it ac- 
tivates a choice on the green 
billboard between two rounds. 
The rounds are chosen by use of 
the right or left flipper. 

The rounds 

Bomb: During the Bomb round 
the object is to light the fuse and 
then shoot a hole for 30 million 
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points (the top hole is 20 million) 
within a time limit. The round 
ends if you collect or it times out. 
At that point you get no points, 
but for the rest of that ball the top 
hole stays lit for unlimited 20 
million point shots if qualified 
each time by lighting the fuse. 

Megabumpers: This round simp- 
ly boosts the pop bumpers to one 
million per pop for a set time. 

Yoshi’s Countdown: This bonus 
starts at 24 million and counts 
down to zero. (See the “secret” 
section below.) If you hit Yoshi you 
collect the value of the count- 
down. This is a multiple bonus 
which you collect each time you 
hit Yoshi while the countdown is 
in progress. 

Exclamation Point: There are 
several shots on the playfield 
which have the Exclamation Point 
lit. Hitting any of these will award 
the value of one, two, three, five, 
and 10 million points. 

Castle Extra Ball: The Castle 
shot is lit for extra ball for the 
duration of the round. 

Count-Up Bonus: When this is 
active, the cave shot is lit for the 
displayed value which, in this 
case, counts up instead of the 
usual down. The catch here is that 
when the value reaches 50 million 
the feature ends. 

Many of these rounds have 
tricks to them that enable the 
player to greatly increase his 
score. Some are easy to figure out 
and others have to be discovered. 
This is a reflection of the video 
game, where valuable items are 
hiding behind bricks and other 
items. Also, like in the video game, 
these secrets are “leaked” out 
through publications and informa- 
tion telephone lines. Premier had 
plans to publish a hints and 
strategies reference card, and 
although not released to the U.S. 
market, rumor has it that a 
popular pinball hobby magazine 
will publish the information in 
some form. 


Hints and strategies 

Becoming Super Mario is very 
important and helpful in scoring 
many, many points. A 40 million 
award or one extra ball is nice, but 
80 million points or two extra balls 
for the same shot is much better. 

Multi-ball is also a handy thing 
while in a round. Jon has made it 
fairly easy for a player to go into 
multi-ball. It is much better to 
have two or three balls hitting 
targets instead of one. 

Bomb: This is one round where 
you may not want to be in multi- 
ball because you have to make an 
accurate shot to light the fuse. 


and choose this option, you will 
have a feed to the left flipper for 
a good chance to hit the castle 
and collect. 

Cave Count-Up Bonus: In this 
round, you ideally will catch the 
ball on the left flipper and hold it. 
When the value gets to about 10 
million, release the ball and make 
your shot into the Cave (upper 
mid-left). By the time it registers, 
the value will be at about 30 
million. If you want to, as the com- 
mercial says, “grab your mitt and 
get in the game,’ you can wait a 
million or three longer in hopes of 
winding up closer to the 50 million 


‘This game wouldn’t really be Super Mario Bros. 
without a video mode. A good player can earn 30 
million points if Mario runs through the entire 


obstacle course. ’”’ 


Megabumpers: Here multi—ball 
is great. Don’t shoot the bumpers 
directly because shots often go by 
without any hits. Shoot the 
number three shot to the right, 
which feeds the bumpers and 
almost guarantees you three to 
five “pops.” 

Countdown Bonus: The bonus 
“freezes” during multi-ball. The 
Yoshi target is at an unlimited 24 
million points (48 million if you are 
Super) if you go into multi-ball 
simultaneously. 

Exclamation Point: The real 
secret here is to start shooting 
alternate ramps. You get one col- 
lection from the Yoshi ramp and 
another collection from the upper 
green ramp behind the Castle. 
The awards go one, two million; 
three, five million; and 10, 10 
million. So if you get the ramp 
shots going you can get up to 100 
million points (or as Super Mario, 
200 million points). 

Castle Extra Ball: This is the 
fastest round on the game. If you 
have the ball in the upper hole, 


limit. Remember, if it passes 50 
million you get nothing. 

The Cave is the place to pick up 
coins (as with the video game). 
Four shots into the Cave earns 
four coins and lights that shot for 
an extra ball. 

I guess this game wouldn't real- 
ly be Super Mario Bros. without a 
video mode. During this feature, 
Mario runs an obstacle course. 
The right flipper button controls 
Mario’s speed and the left one 
makes him jump. A good player 
can earn 30 million points if Mario 
runs through the entire course. 

As a link to the past, Jon likes to 
use at least one feature from older 
games on his new ones. In Super 
Mario there is a game carry-over 
feature, made obsolete by com- 
puters that keep track and reset 
almost everything. Jon has left the 
defeat of the seven castles as one 
of these features. When the player 
becomes Super Mario and makes 
the castle shot, he defeats the cas- 
tle lit on the backglass. When the 
number seven castle is defeated, 
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the player gets one replay and is 


allowed to play the special video 


mode, which is a “run” to the end. 
On the way there are two points 
where you must jump to get extra 
points. 

Settings 

This game is factory-set and 
designed a little bit easier than 
most Premier games. Jon said the 
company felt that due to the wide 
range of popularity of Mario there 
will probably be a wider range of 
players, especially younger peo- 
ple. Also, they hope to attract 
video game players who haven't 
played much pinball. However, 
there may be a location where 
mostly better players play, and 
Jon offered these hints on settings 
in that situation. 

The best indication of whether 
or not the players are “beating” 
the game too much is to go into 


LOTTO PICKS 


(Models for every 
State with lottery) 
ALL FOR ONE QUARTER! 





PICK 4o0r5 
a WEEKLY PICK 6& 


Side pockets for 
Lottery Slips 
Players love 


the action! 
(Balls bounce simulating 
state lottery) 


Eye-catching 
Heavy-Duty Cabinet 
Easy to Locate 


bookkeeping and figure out the 
200 million-plus percentage 
(number of 200 million-plus games 
divided by the total games 
played). If this figure is more than 
five percent, some changes are in 
order. 


number 44 and put Kick Save on 
hard and/or adjust the out-lane 
post to the conservative position. 
If the players are really trouncing 
the game, one could put number 
41 on hard, which will make many 
features difficult, but that is usual- 


“The game seems to be playing right where it was 


expected to be.’’ 


After adjustment 41 go into “fine 
tune” adjustments. Then go to ad- 
justment number 46 and put 
Yoshi’s Countdown on “hard” to 
limit the player to one award in- 
stead of multiple bonuses. Next, 
stop at number 47 and put it on 
hard, which limits the Jackpot to 
10 million instead of 40 million 
points. 

If you notice that the game has 
over a one-minute ball time, go to 


ly not necessary. The two com- 
puter controls that normally han- 
dle this are Replay Boost and 
Auto Skill. These, working 
together, make it very difficult to 
have a very long winning streak. 

Jon concluded by saying the 
statistics from the field are very 
favorable and that the game 
seems to be playing right where it 
was expected to be. They don’t ex- 
pect any big problems. LL] 
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Parts 
is 
parts! 





‘“‘The number 
of games in 
your game 
center Is, 
naturally, 
the biggest 
factor in 
the number 
of parts 
you should 
expect 

to keep in 
inventory. ”’ 


edemption game repair is a 

necessary evil, so having the 
parts needed to do the repair 
makes it much easier. Knowing 
which parts to stock is half the 
battle. 

Redemption game manufac- 
turers don’t want to distribute a list 
of spare parts you might need to do 
repairs to their games. They must 
think that a list might make it seem 
there is a flaw in the game or pro- 
duct. But even the highest quality 
items, like an automobile or a 
dishwasher, will eventually need 
repairs. 

The number of games in your 
game center is, naturally, the big- 
gest factor in the number of parts 
you should expect to keep in inven- 
tory. If you have two Skee-Balls, for 
example, you don’t need to stock 
100 balls for them. You might 
argue that you get a better dealon 
that kind of quantity, but it’s pro- 
bably not worth taking up the 
space needed to store that many 
balls for the money you save. 
Besides, the theft factor for these 
balls is very low. 

If you operate games that have 
some kind of ball that someone can 
walk out with, try to locate it near 
the change booth and farthest 
away from any exit door. If you 
don’t have a change machine, 
make sure the attendant makes 
frequent trips past these games to 
discourage theft. 

Any ball used in any type of 
redemption game will have to be 
stocked. This includes basketballs, 
but make sure you get the correct 
size; there are three different ones 
commonly used. You should stock 
an average of two to eight extra 
balls per game. If you have a bank 
of five roll-downs, you should stock 
a minimum of 15 balls. It seems 


‘Ticket Vic’’ Fortenbach 


that the ball size has a lot to do with 
theft. A small, easily concealed ball 
is just too tempting to some 
customers. If you have a number of 
games with smaller balls, you may 
need to up your stock on these 
balls. 

Hammers for games like Wacky 
Gator and Cracky Crab can and 
will break due to heavy abuse, but 
they break infrequently. Stocking 
one hammer should prove suffi- 
cient. If stocking only one hammer, 
remember to reorder when you use 
it so you'll always have one in 
stock. 

Another part that should be 
stocked is switches. Have on hand 
a supply of scoring switches and 
ball-return switches. The ‘‘fire”’ 
switches, pushed by the player, are 
also prime replacements. 

Specialized parts like the gators 
in Wacky Gator are usually built to 
withstand abuse from an overly 
aggressive player. Stocking an en- 
tire set of them is not necessary. 
However, you should stock a sup- 
ply of the stickers and decals that 
make up the eyes on a gator 
because they tend to get torn and 
marked up by the constant ham- 
mering. Besides, there is no fun in 
hitting a gator that can’t see what’s 
coming! 

You'll need to stock ticket 
dispensers. But since all three 
types (Clever Devices, Coin Con- 
trols, and Deltronic Labs) are 
reliable, quality products, only a 
minimum of parts will need to be 
stocked. The “driver board” is a 
must since it’s subject to human er- 
ror (static, metal keys, etc.). 

Here’s a general rule of thumb 
concerning what parts must be 
stocked: stock any part that the 
ball will hit or a player will 
touch. L] 
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W hile many vertical deflection 
problems originate in the 
vertical output circuit, you will find 
an occasional problem in the ver- 
tical drive circuit as well. However, 
the vertical drive circuit rarely suf. 
fers from a catastrophic failure. 
Most vertical drive problems cause 
distortion in the picture rather 
than the straight horizontal line 
across the screen that is the symp- 
tom of total loss of vertical 
deflection. 
Vertical drive using discrete 
components 

The Wells-Gardner model 4600 
series was one of the earliest color 
monitors to be used in video 
games. The 4600 is actually a 
modified consumer television. If 
you look at the monitor chassis of 
the 4600 you will see that there are 
a whole mess of components that 


The vertical drive circuit gets its 
power from a low voltage (+15 
VDC) power supply. As it is with 
Just about all low voltage power 
supplies in a monitor, this one is 
derived from a winding on the 
flyback transformer. A single diode 
and a filter capacitor convert the 
AC output of the flyback into direct 
current. If you have vertical deflec- 
tion problems of any type, be sure 
to measure the voltage of this 
power supply. Just find a conve- 
nient test point (like the top end of 
any of the resistors that are con- 
nected to +15 VDC) and measure 
the voltage. The power is on, so be 
careful! 

The vertical sync signal that 
comes from the game’s logic board 











Randy Fromm 


Monitor repair lab: Part 3 


is connected to transistor TR 1, the 
sync amplifier. If you have a pro- 
blem with an unstable picture that 
is rolling (as if you need to adjust 
the vertical hold control), this tran- 
sistor might be bad. However, this 
is arare failure that you probably 
will never see. 

After amplification by TR 1, the 
sync signal is passed to the vertical 
oscillator. The vertical oscillator is 
made from two transistors, TR 2 
and TR 3. The vertical oscillator 
generates the 60 Hertz “vertical 
Sweep’ signal that will eventually 
drive the vertical deflection coils in 
the yoke. When viewed on an oscil- 
loscope, the output of the vertical 
oscillator will appear as shown in 
figure 1a. 




















TR2 TR3 TR4 TRS5 

are missing from the printed cir- VERTICAL VERTICAL VERTICAL VERTICAL | 
cuit board. These are components OSCILLATOR OSCILLATOR PRE-DRIVE DRIVE 
that are used in the television ver- Pj 
sion of this chassis but are not re- a 
quired when used as a video game oe 1 
monitor. This monitor is still in use e: 
today and we repair plenty of them ¢ ft) ‘@ 
during the “hands-on” lab sessions ir’ - 
at the Arcade School. - & 

The Wells-Gardner 4600 series 
uses all discrete components (in- 
dividual parts like transistors, = YOKE 
resistors, and diodes) for the ver- a 
tical deflection circuitry. The ver- = —— A VERTICAL DRIVE CIRCUIT 
tical drive circuit is shown in figure nel Ut PCB SYNC| USING DISCRETE COMPONENTS 


1, although the component desig- 
nations have been changed from 






Figure 1 


the original schematic for 
simplification. 
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‘Output of vertical oscillator 


ef 


Notice the vertical hold poten- 
tiometer that is a part of the ver- 
tical oscillator circuit. The vertical 
hold potentiometer is used to ad- 
just the 60 Hertz frequency of the 
vertical oscillator. In fact, this pot 
is labeled “vertical frequency” in 
some monitors. When you adjust 
the vertical hold, you're actually 
changing the frequency of the ver- 
tical oscillator. All you need to do is 
bring the vertical frequency 
somewhere in the ballpark and the 
sync signal will lock it firmly in 
place at exactly the proper fre- 
quency. This prevents the picture 
from rolling. 

The output of the vertical 
oscillator is now passed to tran- 
sistor TR 4. This is the vertical pre- 
drive stage. The vertical size poten- 
tiometer controls the voltage at the 
base of TR 4 to vary the height of 
the picture. It is here in the vertical 
pre-drive that the narrow pulses 
created by the vertical oscillator 
are converted into the “sawtooth” 
waveform that is required by the 
yoke (see figure 1b). 

We see some failures in the ver- 
tical pre-drive circuit. Although 
you may occasionally need to test 
the transistors, diodes, and resis- 
tors in this circuit, these are almost 
exclusively electrolytic capacitor 
failures. Some of the capacitors are 
in an “RC network” formed by a 
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resistor and a capacitor. Techni- 
cally, this circuit is known as an 
“integrator.” The integrator circuit 
changes the skinny pulses from the 
vertical oscillator into the saw- 
tooth waveform. 

You can recognize the elec- 
trolytic capacitors by their cylin- 
drical shape. Also, most elec- 
trolytic capacitors will be “polariz- 
ed” with a positive or negative lead 
marked on the capacitor itself. 
Make certain you replace these 
capacitors properly. If you connect 
them backward, they will not work 
properly and probably will be 
damaged. They might even blow 
up! 

You also may see a special “bi- 
polar” electrolytic capacitor in this 
circuit. Bi-polar capacitors are not 
polarized and can be installed in 
either direction. They are often 
identified by the letters ““BP”’ 
printed on the case. If you need to 
replace a bi-polar electrolytic 
capacitor you can make your own 
from two regular, polarized 
capacitors. Select two capacitors 
of the same voltage rating (or 
higher) and TWICE the capaci- 
tance as the bi-polar capacitor you 
need to replace. Connect them in 
series with their two negative leads 
tied together. You will now havea 
bi-polar capacitor. Typical values 
for bi-polar capacitors in this cir- 
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cuit are 2.2 or 3.3 microfarad. 

When the electrolytic capacitors 
fail, they can cause distortion in 
the sawtooth that, in turn, causes a 
distorted picture or poor vertical 
linearity. When you have a pro- 
blem like a bent or curved picture, 
or poor vertical linearity, always 
check and/or replace the elec- 
trolytic capacitors in the vertical 
drive circuit. 

You may also see another type of 
capacitor in the vertical drive cir- 
cuit, called a tantalum capacitor. It 
looks like a large kitchen match 
head, dipped in plastic. It may be 
red, green, or blue (or maybe even 
another color; I don’t know why). 
The value may be anywhere from 
2.2 to 22 microfarads. This cap fails 
occasionally. The symptom may be 
reduced height, poor linearity, or 
complete loss of vertical deflection 
if the capacitor short circuits (as 
tantalum capacitors are known to 
do on occasion). Honestly, Iam not 
entirely certain why the tantalum 
Capacitor is used in this applica- 
tion. I have used electrolytic 
capacitors as replacements in the 
past with no apparent linearity 
problems. 

It’s easy to see how the sawtooth 
waveform drives the vertical 
deflection coils in the yoke. When 
the voltage of the sawtooth is at its 
maximum (when the oscilloscope 
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trace is at the top) the scanning 
electron beams will be at the top of 
the screen. As the voltage of the 
sawtooth drops, the beams are 
moved down toward the bottom of 
the screen. When the sawtooth is 
at its minimum voltage, the 
oscilloscope trace is at the bottom 
and so are the beams. 

Now it’s time for the vertical 
retrace to bring the scanning elec- 
tron beams back to the top of the 
screen. This has to be done quickly. 
You can see from the oscilloscope 
trace that the sawtooth waveform 
now makes a swift transition from 
low to high. This is the vertical 
retrace. As the voltage makes its 
move, the beams follow suit and 
move rapidly from the bottom to 
the top of the screen. The process is 


FROM 
PCB SYNC 


A VERTICAL DEFLECTION CIRCUIT 
USING AN INTEGRATED CIRCUIT 
TO DRIVE A PAIR OF VERTICAL 
OUTPUT TRANSISTORS 


Figure 2 


repeated 60 times each second. 

The sawtooth signal from the 
vertical pre-drive is now amplified 
by transistor TR 5 and sent to the 
vertical output stage. There is also 
a feedback loop coming back from 
the output stage. Some of the ver- 
tical sweep current is sampled as it 
returns from the yoke. This helps 
control the size and linearity of the 
vertical sweep. 
Integrated circuit design 

The use of an integrated circuit 
greatly simplifies the design of the 
vertical drive circuit (see figure 2). 
Almost all modern monitors use in- 
tegrated circuits in the vertical 
drive circuit. This circuit happens 
to be from the Wells-Gardner 4900 
series. 

In this circuit, the IC replaces all 
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the transistors in the vertical drive 
circuit. The only transistors left are 
the two vertical output transistors. 
This IC rarely fails. As before, most 
failures can be found in the elec- 
trolytic capacitors. Look for pro- 
blems with capacitors C301, C303, 
C306, C308, and C313. Other 
brands of monitors use very 
similar designs. Once you learn to 
recognize the vertical deflection 
circuit on the schematic diagram, 
you can go right to the associated 
components and test/replace 
them. 


Troubleshooting hint: If you real- 
ly have trouble following the 
schematic diagram, try this 
method of finding the bad 
capacitor(s): 1. Locate the two ver- 
tical output transistors (emember, 
they’re the ones in the TO-220 
packages). 2. Start changing the 
electrolytic capacitors in the vicini- 
ty of the transistors and work your 
way out. 3. Locate the integrated 
circuit. 4. Start changing the elec- 
trolytic capacitors in the vicinity of 
the integrated circuit and work 
your way out. 

Because of the abundance of 
capacitor failures in vertical 
deflection circuits, it is strongly 
recommended that you replace all 
the electrolytic capacitors at the 
same time. This will reduce the 
chances of another failure further 
down the road. This is one of the 
places that you can perform 
preventive maintenance and save 
time and trouble later on. Replace- 
ment capacitor kits are available 
for all the commonly used video 
game monitors. These “monitor 
get-well kits” may be obtained 
from: 

Zanen Electronics, 3109 2nd. St., 
Lubbock, TX 79415; (808) 793-6337 

Ask for Aubrey Jones. Also, if you 
get stuck on a monitor problem, 
Aubrey will be glad to help you 
over the telephone. [| 

This is the third part of a series on 
monitor repairs. Part 1 appeared in 
April ‘92, Part 2 in June ’92. 
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DO (IT YOURSELF! 


INSTRUCTIONAL VIDEOTAPES 


$39.95 


Basic Electronics $39.95 
Semiconductors $39.95 
Linear Power Supplies $49.95 
Switching Regulator Power Supplies $39.95 
Raster Scan Monitors $49.95 
X-Y Monitors $39.95 
* Newest! Videogame Conversions $49.95 


Add $4.00 shipping and handling fo entire 


Randy Fromm’s Big Blue Book of 
Really Great Technical Information 
This is the same book | use for my Arcade School class. It’s 


i) full of useful information, troubleshooting shortcuts, parts 
fay’ sources etc. Includes schematic diagrams for monitors 


$34.95 (plus $4.00 Shipping & Handling) 








1992 CLASS SCHEDULE 


Z2 DAY CLASSES 
Can’t spare a full week? This 
special 2 day course covers the most 
important aspects of videogame 
service: Power supply repair, moni- 
tor repair and effective use of the 
digital multimeter in general trou- 
bleshooting. Bring your bad power 
supplies to repair Guring the ’ ‘/hands- 
on’’ lab session! 


Sait Lake City, UT — Aug. 22 & 23 
Los Angeles, CA —_.. ~ Nov. 21 & 22 
Dallas, TX ————_ Dec. 5&6 


For further 
information call: 


(619) 593-6131 
FAX 593-6132 
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6 DAY CLASSES 


The six day course covers everything 
the weekend class does and includes 
videogame conversions, pinball board 
repair, linear power supply repair, a 
detailed look at electronic compo- 
nents and component replacement, vide- 
ogame troubleshooting tricks, and 
lots more hands-on work! 


San Jose, CA —— August 3-8 
San Diego, CA —— Sept. 14 - 19 
Nashville, TN —— Oct. §-10 
Chicago, IL ————- Nov. 2 - 7 








Customized classes also available for 
operators and distributors, 1 to 6 days. 
Call Randy to discuss your needs. 


1944 Falmouth Dr. El Cajon, CA 92020-2827 
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Cajun, Mardi Gras, and Bayou 


Draw Poker 


Bally Gaming 
debuts three new draw 
poker games for the 
Louisiana market with 
Cajun Draw Poker, 
Mardi Gras Draw 
Poker, and Bayou Draw 
Poker. All are available 
in either casino-style or 
arcade-style cabinets. 

Features include 
single board 
technology—one easy- 
to-reach board with 
electronic components 
of game logic, power 
supply, and printer 
drive. Graphics are 
high resolution and 
diagnostics are built-in. 

In addition, there’s a 
high-speed printer, 


menu-controlled set-up 
and personalized at- 
tract mode, clear audio, 
and electronic coin 
comparator. 

The low-profile button 
panel allows fast-action 
play; a bill acceptor is 
optional with either bill 
stacker or “endless 
bucket” stand cache. 
On the casino-style unit 
the bill acceptor is ex- 
ternal; the arcade-style 
acceptor is internal. 

For more information, 
or distributor referral, 
write Bally Gaming 
Inc., 6601 S. Bermuda 
Road, Las Vegas, NV, 
89119; (702) 896-7777; 
FAX (702) 896-7770. 
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Gallagher’s Gallery 


American Laser 
Games introduces a 
unique shooting arcade 
game named for the 
outrageous, one-name, 
smash-fame comic, 
Gallagher. Aptly called 
Gallagher’s Gallery, it 
invites players to take 
a trip through his 
shooting gallery of 
unusual objects seldom 
seen in carnivals and 
amusement parks. 

Gallagher’s Gallery 
gives players an oppor- 
tunity to shoot at all 
sorts of foods and 
gadgets, such as alarm 
clocks, model airplanes, 
street lights, balloons, 
and gumball machines. 
In typical fashion, he 
taunts those who miss 
and takes successful 
shooters on to more 


Challenging targets. 

There are four worlds 
in this unusual gallery: 
Food Store, Gadget 
Land, Play Room, and 
Death by Melon (you 
know what awaits). 

The game is a 
dedicated one- or two- 
player unit and comes 
with two sturdy guns 
(and holsters) and a 25” 
color monitor. An op- 
tional spectator display 
monitor is available. 
Game pricing and dif- 
ficulty levels are 
operator-adjustable. 

For more information, 
or distributor referral, 
write American Laser 
Games, 4801 Lincoln 
Road, NE, Albuquer- 
que, NM 87109; (505) 
880-1718; FAX (505) 
880-1557. 
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Player’s Choice 


International Game 
Technology offers three 
models of its Player’s 
Choice video poker 
game for the Louisiana 
market. In addition, 
there is a library of five 
EPROM chips with five 
different games each, 
for greater game 
variety. 

The models are: 
Classic 13” with either 
touch-screen, button 
controls, or a combina- 
tion of button/touch- 
screen; Arcade 19” with 
touch-screen, button 





controls, or a combina- 
tion of both; and Slant 
Top 13” with button 
controls only. 

All models share 
these features: a Star 
Micronics printer, 
sharp graphics and 
sound, and JCM bill ac- 
ceptor with 1,000 bill 
stacker standard. 

For more information, 
or distributor referral, 
write IGT, 1085 Palms 
Airport Drive, Las 
Vegas, NV 89119; (702) 
896-8500; FAX (702) 
896-8555. 
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Pitch Hitter 


National Sports 
Games takes players 
into the ball game with 
the new Pitch Hitter, 
an interactive, skill 
baseball game. 

The game allows 
players to throw 
baseballs for singles, 
doubles, triples, and 
home runs, while 
treating unsuccessful 
throws as “‘cuts;” 
players get three cuts 
per inning. One player 
can play a game by 
himself or two players 
can compete head-to- 
head for any number of 
innings up to a full 
nine. 

Pitch Hitter is con- 
structed of sheet metal 
siding and wire mesh 
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panels. Features in- 
clude a complete 
lighting package stan- 
dard. The lighted 
playfield has separately 
lighted bases to in- 
dicate the advancement 
of baserunners and il- 
luminated targets. Also 
look for NSG’s own 
extra-large moving 
message sign that in- 
structs and entertains 
players. Pricing and 
ticket awards are 
adjustable. 

For more information, 
or distributor referral, 
write National Sports 
Games Inc., 3669 E. 
LaSalle St., Phoenix, 
AZ 85040; (602) 470-1490; 
FAX (602) 470-1495. 
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Video Poker Carousels 


Video Gaming 
Technologies has 
designed a series of 
video poker game 
carousels suitable for 
pairing with games ap- 
proved in the Louisiana 
market. 

Since Louisiana’s law 
allows for only three 
games per liquor- 
licensed location, the 
standard unit accom- 
modates three games 
spaced 12” apart. Ex- 
pandable models are 
available for race 
tracks and truck stops, 
which can have more 
games. 

Features include a 
customized overhead 
panel, an AC power 
strip located at the 
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base of the carousel, 
and ash tray and drink 
holders. Locations have 
the option to affix 


Swivel chairs to the bot- 


tom of the carousels. 

The carousels are 
constructed of plywood 
and formica with 
goldtone trim and four 
supporting columns. In 
addition, VGT offers 
Las Vegas-style 
carpeting to enhance 
the gaming 
atmosphere. 

For more information, 
or distributor referral, 
write VGT Inc., 3026 
Owen Drive, Suite 107, 
Antioch, TN 37013; (615) 
641-7777; FAX (615) 
641-7779. 
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Super Dominos 


DTR International 
brings the Old World 
game of Dominos to 
the video screen with 
its new product, Super 
Dominos. The game 
can apply to the 
general amusement 
market, as well as fin- 
ding applications in 
both redemption and 
gaming. 

Features include in- 
terchangeable software; 
high-resolution 
graphics; and fully ad- 
justable, on-screen 
Cheat-proof bookkeep- 
ing. The game comes 
with both a coin mech 
and bill acceptor for 
$1-5-10-20 bills. 

Among the options 





are a printer, tickets, 
hopper, credits, pro- 
gressive jackpots, pool, 
and bonus versions. 
Other versions include 
Double 6 and Double 9 
in any language. 

Super Dominos comes 
in an upright cabinet of 
plywood and formica in 
a Choice of colors. A 
mini-cabinet version is 
available; kits will be 
next. 

For more information, 
or distributor referral, 
write DTR Interna- 
tional Inc., 5150 W. 
Copans Road, Suite 
228, Margate, FL 33063; 
(800) 484-1097, ext. 5123, 
or (305) 968-5038. 
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Awesome Rat, Awesome Loop, 


Hi Tension 


Sega introduces a 
series of interchange- 
able and totally pro- 
grammable redemption 
games: Awesome Rat, 
Awesome Loop, and Hi 
Tension. 

To play Awesome 
Rat, players need a 
keen eye and steady 
hand to move a 3/4” 
stainless steel ball from 
start to finish, because 
the faster the ball goes 
the harder it is to keep 
it on track. 

In Awesome Loop, 
players guide the steel 
ball around an S-curve. 
It appears easy but re- 
quires skill. In Hi Ten- 
sion, players are 





Challenged to 
maneuver the ball 
through a maze 
without losing control. 

All three games are 
interchangeable, solid- 
state, mechanical units 
in brightly colored 
cabinets. Dimensions 
are 25” wide x 31” deep 
x 59” high. The games 
are designed by Quick 
Silver Development Co. 
of San Leandro, Calif. 

For more information, 
or distributor referral, 
write Sega Enterprises 4 
Inc. USA., 2149 as i 
Paragon Drive, San oe 
Jose, CA 95161; (408) 
435-0201; FAX (408) 
435-0294. 
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VLC Video Poker 


Video Lottery Con- 
sultants features two 
models of video poker 
games approved for 
Louisiana: upright and 
casino-style. Both 
models are touch- 
screen with 19” 
monitors. 

Features include 
multi-color graphics 
with an attract mode 
and easy-to-follow, on- 
screen instructions, a 
programmable scrolling 
banner, multiple game 
format with expansion 
capability, and full on- 
screen accounting, 
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audit, diagnostic and 
game statistics. 

Look for other player- 
friendly features, multi- 
denominational bill ac- 
ceptors, and a battery 
backed-up memory to 
preserve game integri- 
ty. Self-diagnostic elec- 
tronic circuitry means 
faster trouble-shooting 
and maintenance. 

For more information, 
or distributor referral, 
write VLC Inc. 2311 S. 
7th Ave, Bozeman, MT 
59715; (406) 596-4423: 
FAX (406) 586-8211. 
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Riverboat Queen 


Video Gaming 
Technologies introduces 
a new video poker ter- 
minal for the Louisiana 
market. Titled Aiver- 
boat Queen, it contains 
the industry’s first car- 
tridge expansion 
system with eight stan- 
dard expansion slots 
capable of accom- 
modating nearly 100 
games. 

Cartridges contain 
several versions of 
each approved game, 
or, when legalized, a 
selection of favorites. 
Benefits include game 
additions without con- 


version and advanced 
operator flexibility. 
Riverboat Queen 


comes with a 19” touch- 


screen VGA color 
monitor, Star Micronics 
printer, and bill accep- 
tor with 1,000 stacker 
capacity. It is available 
in a wood arcade-style 
unit or a metal casino- 
style model. 

For more information, 
or distributor referral, 
write VGT Inc., 3026 
Owen Drive, Suite 107, 
Antioch, TN 37013; (615) 
641-7777; FAX (615) 
641-7779. 





The Classico 


After two years of 
design and research, 
Comus International 
Leisure Products debuts 
an outdoor/indoor 
billiard table in precast 
concrete. Named The 
Classico, the table is as 
appropriate in hotels 
and resorts as outdoor 


patios. 

Available in coin-op 
and non-coin-op models, 
The Classico is assembIl- 
ed from 25 precast 


pieces that bolt together. 


The super-flat top is fit- 
ted with standard rub- 
ber cushions and stain- 
resistant green felt, pro- 


tected by a fitted cover 
when the table isn’t in 
use. Each table leg has a 
screw adjustment to 
maintain a level surface. 
The coin-op version 
comes in 4’x 8’ and 4-1/2’ 
x 9’ sizes; colors are 
natural sandstone, mar- 
ble, or granite. 


For more information, 
or distributor referral, 
contact Comus Interna- 
tional Leisure Products 
Inc., 216 Bradwick Drive, 
Concord, Ontario L4K 
1K5; (416) 660-7692; FAX 
(416) 660-7513. 
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Bill changers 


Micro Changers Inc. 
introduces dual, front- 
and rear-loading bill 
changers with dual 
validators, coin hoppers, 
and control systems to 
ensure that the changer 
is never down. Each 
changer is in a separate, 
heavy-duty housing with 
individual doors and 
locking mechanisms. If 
the changer is broken in- 
to on one side, the in- 
truder cannot access the 
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other side without also 
breaking into that side. 
Model MC15D can be 
ordered with any com- 
bination of $1/$5 or 
$1/$5/$10/$20 bill 
validators. Each unit 
contains its own anti- 
jam, 3,200-quarter (or 
token) capacity coin 
hopper; microprocessor- 
controlled currency 
validator; and program- 
mable payout system. 
Reverse silkscreened 


Lexan panels are provid- 


ed for easy 
maintenance, and 
security subsystems are 
incorporated to prevent 
bill retrieval and 
Overpayment. 

The changers are 
housed in heavy-gauge 
steel cabinets designed 
for on- or through-the- 
wall installation or on 
an optional base unit. 
They are 36” high by 
13-1/2” wide by 15” deep 
and weigh 180 pounds. 

For more information, 
contact Micro Changers 
Inc., 520 McGlincey 
Lane #7, Campbell, CA 
95008; (408) 377-9032; 
FAX (408) 377-9036. 








Safety device 


EIC Inc. debuts a 
device called the 
‘“SaltBuster” (patent 
pending), a sensor that 
uses a preset level to 
sense any conductive 
solutions injected into 
vending or change 
machines. Made up of a 
waterproof module and 
a sensor module, the 
SaltBuster requires no 
special maintenance 
and does not respond to 
rainy or humid weather. 

Once the sensor 
module is activated, it 
Can only be reset by 
pushing a button 
located inside the 
machine. The reset but- 
ton is out of reach of 
vandals; it’s accessible 
to authorized service 
personnel only. The 
SaltBuster remembers a 
vandalization attempt 
even if it is not plugged 
into a power outlet. The 
system uses existing 


plugs and power connec- 


tions (quick disconnects) 
on can vendors and 
change machines. 





If a can vendor (the 
validator or coin mech) 
is sprayed, the money 
system immediately 
shuts down, the front 
door lights turn off (not 
the compressor), the 
buzzer sounds, and the 
video camera begins 
taping. All but the se- 
cond step occurs if a 
change machine is 
sprayed. 

For more information, 
contact EIC Inc., 1439 
Woodland, Jenison, MI 
49428: (616) 457-7155; 
FAX (616) 457-5210. 
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Currency validator 


Coin Bill Validator has 


expanded its line of cur- 
rency validators with 
the M-125 door mount, 
designed for vending 
machines. It is available 
with a 230-bill stacker. 
The M-125 provides 
such advantages as pro- 
tection against fraud 
and vandalism; optional 


acceptance of $1s, $2s, 
$5s, $10s, and $20s; an 
LCD display; video lot- 
tery compatibility; 
RS232 “serial com- 
munication”; and a full 
one-year warranty. It’s 
compatible with all 
changers and offers 
limited salting protec- 
tion. The M-125 is also 





offered with 400- or 
600-bill stackers as 
options. 

For more information, 
contact Tom Mills, Coin 
Bill Validator Inc., 367B 
Bay Shore Road, Deer 
Park, NY 11729; (516) 
242-0100; FAX (516) 
242-9248. [| 


(oer 


Play Meter’s classified advertising is primarily intended for: Buyers and sellers of used equipment, support and supply 
firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. The deadline is 
usually the 15th of the month prior to issue (example: August ad must be in by July 15). Send ad orders: Play Meter 
Magazine ¢ P.O. Box 24970 « New Orleans, LA 70184 or FAX (504) 488-7083. 


FOR MORE INFORMATION, CONTACT CAROL LEA (504) 488-7003 
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all complaints. 


WANTED 


Cash Reward 
for 


Street Fighter II 


Used Boards or Kits 


800-466-2424 










GITMGETMNG So 1“"™ 
ANY BREAK-INS 
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JULY 1992 





_.. THERES THE SAFE SECURITY METHOD... 


READERS/ 
ADVERTISERS 


We do not knowingly accept 
ads for copies or licensed 
games involving a third party. 
We do not print prices on 
games currently in production. 
We encourage advertisers to in- 
clude their name, address, and 


phone/FAX numbers for the 
purpose of credibility. We do — 
not accept ads from companies 
who consistently advertise pro- 
ducts they do not have or from 
companies that we receive 
mutli-complaints about. 


PLAY METER 
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ACCESS TO 
STICKS § BUTTONS 


BUT, IF THESE SYSTEMS ARE GEYOND. | 
YOUR BUDGET TRERES ALWAYS THE 
LOW. BUCK SECURITY CAM (It Works!) 


eae tgs AAO 
Oa 








BLACK 


CAR MIRROR 


EK LOPP 


Coin Counters 
Wrappers, Sorters 


Since 1931 


e Sales 

e Parts 6 

e Factory | 
Service 


Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 


Made In The U.S.A. 


















OR THE COSTLIER ELECTRO STORM SHOCK 
THERAPY” SYSTEM (This'}] teach'e€m) 


io nd 
Weeks later... PO) | orgy 
SS a Ae - Cw 


PA Nideo Surveillance : 


SMILE, BiG BROTHER 
IS WATCHING YOU! . 


BUCKS-UP\\ || MORES 
WiiiiihWgy U yl 


™~ 


X 





S 
TOUCHED MY CASH 
BOXES THANKS TO 
YOUR SECURITY 
ADVICE. 


SSN 


» 
! 


VIDEO CONNECTION 
Callus: 1-800-44 HOT KITS 
(800 444-6854) 


REDEMPTION PROGRAM e« AMUSEMENT PROGRAM e VENDING PROGRAM e CD PROGRAM 


“THE SILENT PARTNER” sortwane 


LET {T HELP YOU MANAGE & CONTROL YOUR BUSINESS! 


KKK KKK KKK KKK 
REDEMPTION MANAGEMENT PROGRAM: 


REDEMPTION MANAGER provides you with complete inventory control. It 


allows you to evaluate performance of one machine or a whole group of 
machines... uses SILENT PARTNER data files to get information about your location 
and machines — saving you A LOT OF TIME! REDEMPTION MANAGER uses 
ithe same menu-driven structure as SILENT PARTNER, so the learning time is minimal. 





THANK YOU OPERATORS... . 


With your ideas and input, you’ve made us the industry standard. Without you 
it would not have been possible. Your ideas have allowed us to write 10 
different versions in only six years... 


INTRODUCING VERSION XI: 


8 MAJOR CHANGES, including Location Look-Up, Location Rotation, Location 
Notes (public relations!), Vending Posting, Vending Audit Report, Amusement Audit 
Report, Service Calls, Summary Reports, Report Generator, Commission 
Checks, File Checking and File Recovery. 


PLUS MUCH, MUCH MORE such as: Improved User Interface — More pull- 
down menus, search by beginning of name, intelligent prompts, etc. 


HERE 1S OUR GUARANTEE: Not 30 days but 365. That's right! Put the SILENT 
PARTNER to work for you in the next 365 days. If you find something faster and 


better, we'll also purchase it and DOUBLE your money back. 





CALL OR WRITE FOR FREE INFORMATION: 


THE SILENT PARTNER, INC. 


3441 South Park ¢ Springfield, IL 62704 


Phone: (217) 793-3350 © Fax: 217-793-1842 


REDEMPTION PROGRAM e¢ AMUSEMENT PROGRAM e¢ VENDING PROGRAM e CD PROGRAM 
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CD PROGRAM e¢ VENDING PROGRAM e¢ AMUSEMENT PROGRAM e VENDING PROGRAM e CD PROGRAM e¢ REDEMPTION PROGRAM 


STE P-N- og = ‘‘New Business Opportunity”’ 
D @) i | VY ieee nt hag papas “National Accounts Available’ 


Patents Pending 


eo 
y 


3 ” 
© Easy, gu “© Saves 


one-person time & 
operation money 


Prolongs table life Fast! 


Operators make a sure shot by offering your customers 


the convenient "Step-N-Roll” way of moving pool tables COIN OPERATED KIDDIE RIDES 


safely, easily. Ca//l or write for more information today! 


STE P-N-R@LL" DOLLY Call for your nearest sales office 
TOLL FREE: ee a 6-652-1251 1-800-543-3437 
131 Youngstown-Warren Rd. Niles, Ohio 44446 (809) 897-3180 


footie) Quantity Discounts Available! = 


Merry Go Around Horse 


VISA’ 


Distributors Wanted! ensenea Fax (809) 897-3377 


OPERATORS & DISTRIBUTORS-COIN MACHINE CONSIGNMENT 
500 GAMES 


* JUKE BOXES * FLIPPERS 
* VIDEOS | ( : * PINBALLS 
* BINGOS A | @ N * CRANES 

* POOL TABLES 


* MUCH MORE 


SATURDAY, AUGUST |, 1992 - 10:00 A.M. 


KNOXVILLE CONVENTION CENTER - KNOXVILLE, TN 
525 HENLEY STREET - TELEPHONE (615) 544-5371 


* COMMISSION RATE-10% (MAX $100 - MIN. $10) 

* TERMS - FULL PAYMENT DAY OF AUCTION - CASH, CASHIER'S CHECK, OR 
COMPANY CHECK WITH CURRENT BANK LETTER OF CREDIT. 

* MOTEL RESERVATIONS - WORLD'S FAIR HOLIDAY INN, (615) 522-2800 


*&*& NOTICE NEW TOLL FREE NUMBER ** 
CONSIGNMENTS LIMITED-FOR INFORMATION CONTACT: 


AUCTION GAME SALES 


RICK PARSONS-OWNER & AUCTIONEER-LICENSE NO. 1623 


ke NEW &*& TOLL FREE 1-800-551-0660 *«% NEW kx 
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PARTEC MODEL CD-1000 


WE ARE MORE THAN EVER... 
YOUR KEY TO ARGENTINA 
















lf you are a major manufacturer or distributor 
with quality product to sell, ranging from the 
smallest components to the biggest and most 
modern complete machines and pinballs—we 
are defintely interested in you. 






e UNIQUE COIN MECH! 
Allows you to choose & change vend 
price in seconds - 50¢, 75¢ or $1.00. 

CONDOMS 


e QUT-OF-STOCK BAR a 


No coins accepted when out of stock. _ 


© 144-PACK CAPACITY ae 


Dispenses all standard, single-packed 
condoms — wrapped or unwrapped. 


e 14-GAUGE STEEL CABINET ory sigs 
The strongest gauge steel cabinet ae Pu 
available — double security bars. 


e GRAPHICS-UNINTIMIDATING 


Perfect for women’s restrooms. 


e CONDOM SUPPLY 
IMMEDIATE DELIVERY. 


PARTEC INC. 


10517 United Parkway 
Schiller Park, IL 60176 


CALL (708) 678-9520 © Fax: 708-678-9546 


AP " UF 
A EVERY 


MAKE & MODEL OF 


@ KIDDIE RIDES @ REDEMPTION GAMES j 
@ ARCADE NOVELTIES & SPECIALTY GAMES / 


WHY? Because we have the facilities and the 
know-how to place your goods through a net- 
work of more than 500 clients and friends— 
from North to South—from East to West of our 
Argentine territory. 


Exclusive representations at national level will 
be most welcome. 


You won't regret it. 
Make contact and start selling. 












Lomonaco Importacion - Exportacion 
ALEJANDRO M. CERVANTES 2001 
1416 - Buenos Aires - Argentina 
FAX: 541-786-1747 
TEL. 541-581-9152 582-9550 
581-1634 583-9820 
581-5084 









Lf 
sy 










A. 
> 






J 
/ 
1 
/ 


/ ~ 


OF WHAT THEY 
WOULD COST 
NEW.” 














AMERICA'S 





















LARGEST THE AMUSEMENT 
SELECTION SOT DAA TOLIANCE IN 
oe ee EQUIPMENT EXCHANGE, INC. 
AMUSEMENT 

EQUIPMENT 


1203 5th AVE. ROCK ISLAND, IL 61201 
(309) 788-0135 FAX# (309) 788-0148 
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Kevin Sharp Enterprises Inc. 


264 River Rock Blvd. Suite B, Murfreesboro TN 37129 










Contact: Bart or Kevin 


615-895-9099 or FAX 615-895-9184. 


The only place to shop for all your Lucky 8-Lines and Poker needs | 


Complete games start at $1295 


Includes: 19" Wells Gardner monitor, HSU-300 bill acceptor, New 150 watt computer power supply, 
Top front cabinet entr 


Exclusive U.S. Distributor for the ALL NEW Double 8-Line 





FULL LINE REPAIR SERVICE 
8-Line boards -- poker boards -- jukeboxes -- video games 


CALL FOR PRICES 


DBA's 


Mars 5 340 
HSU-300 240 


CBV 290 


Cabinet Style 


19" Upright 
13" Mini 
13" C/T w/stacker 
9" C/T w/ stacker 
19" Slant Top 








W-4, W-6, W-7 
W-8, W-11, W-15 


ALLADIN 
BLACK JACK 
BINGO 


MONITORS 


Wells Gardner 
13" - 19" 225 


Dark or Light 
Woodgrain 





MISC. PARTS 


PIOXIS....ccccccccecscceceececeeeeeee: 2500 BUlIONS s.cccsccctecseeris 15.00 Coin Mechanism 

Computer Power BeZel...... sc eeeee eee eeee ee 6.00 Assembly Comp....... 47.00 

Supply............0.ceeeeee 49.00 Speakers.................. 3.85) Front Entry............. 26.95 

HarneSS........cccceeeeecs 30.00 Bill Chuts............0.00.. 7.50 Iso Transformer........ 10.95 
Meter............... (set)..8.00 


New & Used Jukeboxes Now Available -- 
Including Rowe & NSM 


R-90, R-91, R-92, R-92 CD Combo, R-93 CD Combo....and many others 


Authorized U.S. Distributor for Blitz System 
The Drink Poker The Strip Teaser 


A credit poker that allows a player to win a Random strip of 6 different girls pre-selected by 
drink pre-selected in the Hi Low-Double-Up player. Graphics better than Lazer Disc. Player 
section of game. Easy operator set up of drink plays strip poker against girls selected. Raise Pot 
at any time. 


1 Year Advance Placement 
Placement on ALL Parts 





Mega Poker 
New Hi-Low Double-Up Poker. 

















New sounds and New graphics. 
Double-Up feature: change card at any time and 
double up to 16 times 





bookkeeping system 


All games come in 19" Upright, 13" Mini, 13" & 9" cocktail with stackers 


Call for Prices 
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INC. 


STAR SYSTEM CABINETS 


e 19” &25” 

e Removable & Interchangeable 

e Slide Drawer System 

e Optional 19” or 25” Monitor 

e Lighted Quick-Changed 
Marquees 

e Industry Standard Over/Under 
Coin Doors 

¢ Monitors can be mounted 
vertically or horizontally 

e JAMMA Ready 


Low Boy Available 


GREAT PRICING! 
Poker Cabinet 


¢ Optional 13” or 19” monitors 





e Security back panel 


e Flip-top lid for easy access to 
monitor 





e Ready for your kit! 


ontract Design Manufacturing 
Knockdown Cabinets Available 





Save on Shipping Expenses 
*** Call Now for Details *** 


1-800-226-6660 


(404)270-2900 - Fax (404)270-2915 
125 Royal Woods Ct., Ste. 140, Tucker, GA 30084 
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INSTANT 
¢ CASH ¢ 


FOR YOUR 
Street Fighter II 


PC Board and Marquee 
-- Prefer USA Boards -- 


Also Wanted: Tetris, Capcom Bowl- 
ing, Street fighter I, Pit Fighter, 


Golden Axe, Golf, Bubble Bobble, 
Final Fighf, DD Ill, Raiden, Twin 
Cobra, any driving game, and 

any Capcom CPS board. 


VIDEO CONNECTION 


1-800-44HOT-KITS 
(1-800-444-6854) 


*% Darts & 


English Mark Darts 
by 
Arachnid 


Super Six or Super Six Plus 
Look Great-No Break-ins 
Clean-Shopped-Street Ready 


*% $1075.00 & 


Basketballs 
Your Choice $495.00 
OuikShotePop-A-ShoteShoot To Win 


Jim Stansfield Vending, Inc. 
LaCrosse, WI 


603-782-7181 


Ask for Max 
Fax 608-785-7016 
































Great Deals on New Novelty 
& Redemption Equipment. Try 
us first!! We represent most 
manufacturers: Baytek/Betson/Bob's Space 
Racers/Coastal/Coin Concepts/ 
Design Plus/Doyle/Exidy/ICE/Meltec/ 
Skee Ball/Smart/Vari Tech. 
Call for complete list. 
We also sell tokens. 


ca CALL 
eae we EXPERT 


Frank "The Crank" Seninsky 




























“es 


President 
\LPHA OMEGA SALES, INC. _EXPORT-FREE 
6 Sutton Place, Edison, NJ 08817 OCEAN CRATING 
(908) 287-4990 "Hablamos Espanol 
FAX # (908) 287-3079 Dir POEO” 





SUPER "CRANK" SPECIALS 


Dragon's Lair Il - $2295 Terminator Il - $3995 
F-15 Strike Eagles/d - $3795 NeoGeo'sDed. - $2095-2795 


"CRANK" SPECIALS: 





Batman 895 High Impact 1395 Simpsons (u/r) 1495 
Beast Busters 2395 Hitthelce 995 Space Gun 2495 
Capt. America 1995 Indy Heat 2195 Spiderman 1995 
Capt. Commando 1995 Knights of Round 2295 Steel Gunner 3595 
Caveman Ninja 695 Mad Dog 27" 7695 Street Fighter Il 2395 
Desert Assault 1495 Ninja Turtles 1295 Super Off Road 1295 
Final Fight 895 Pit Fighter (ded) 1095 Turtles Il 1895 
Ghost Town 1795 Rad Mobile 2295 Vendetta 1895 
GP Rider u/r 3695 Shuuz 995 WWF ulr 795 
VIDEO GAMES SVIASN | V iccekaccvcddcsdiustens 1195 SS IIT cacinutedacsnciannveasersiwciesias 395 
Stun Runner..........eeeeeeeees 2095 SIV SPY... ..ceesececssceeeeeevevees 295 
PIC RiVGlacsscseateseriosnsiantess B95. SuUMSEt RIG cccscscssunsenases 1995 Side UV sacivcccsisarsscsesacess 495 REDEMPTION NOVELTIES 
PUA Kc issoanenesadaansbaredjaonsnes BOS: “TOG wecaccceiceraniwacessatevawnissnete G95 Strike FOrce..........ceeeseeevees 395 
BOWIOlAIVG is sacssccatasesoreaniacs 695 Turbo Outrunmini............ VIDS TIVINT wiiscescccenssusasetagnenntecrsans 195 Basketball-Smart-sin..1495 
CaS Fa ciscdessvinscctsyevia 1695 TOG ccconccepevnnzeonanndiozataavveaias 295. Big MOU MN cisirsnassiswtenasasssave Call 
Carrier Alt Win scssiscacsssaasees SoS MW Ballisxcsisciavscevseresninesonesie 195 Big Berth scsccisscsvescesecssesave Call 
Continental Circuit (u/r)...... 895 PC BOARD & HEADER World Soccer Finalist.......... 495 Bozo Basketball................. Call 
Double Dragon Illl...........+ G95 Arch Rivalcisiscccesceasscsenaeds BO5 WWF inmsicotivniaciesmretearen 395 Buddy Bear...............scecevees Call 
ES Walls cisnccsvasacincacranesenscs BOS WAGGA ccieasconcdeceivssaseaciadess 295 Cosinid Gangs ..cncvsccaserscas 5000 
Filial BIlOW cciniaicasanexersawedodss S95 Caveman Nin[Gisiciissicccsces 295 Cracky Crap icctscassassncecceseins Call 
GOSH AKG ccsincowasscnstenetee 695 Crime Fighters..............066 195 Crane-Big Choice.......... 1495 
KIGN; cidscivivscecepieiwactaudeayecs 395 Desert Assault..............000: 595 PINBALLS Crane Triple Betson.......... 3495 
MaAGICS WOTO icixivcemesssaadenee 795 E-SWakt....ccccccceccceeeceeceeeess 495 Cal HOP icidecc ss iiressoccexnsesaics 1495. Crazy Clown ecwscssccsscascsoes 3395 
MWMaj6SG 12 ivesinasceniwecsnasaas 795 (SOCaliber............cccceeeeeees 995 CHECKNOINicsiccscevcccnceenses 1695 Dump the UMP ersicscsscicccors. 3495 
PAGTCS iii sinascerssenonnessanasseneis S95: Final Fightcicccnsasecictencasacenes B95 Cyclone.......ccccscecessecsees 1495 5SCard Draw...........cceeee 2095 
DIAG xeaesceisenetacdetnamesesanser 795 Gatesof Doom.........ccccecees SOS. Dinh ecccissavasessaescccswewewns 1695 FiveinLines-Skillo.............. 895 
Nitta ClO WINS: sccsntigenssaceans TQO5)  Klax.cccccccccccccccccccceseceeeees AOS. FUR GUSC es cicccctescenconsvees 2095 HungryHungry Hippo......... Call 
OP THUNGErDOl 1 scccv0 cece. 1195: Magic Sword ssscccisileccascsess AGS HOOK sicccsescaviessessnedetnnicnsien 2295 Klondike pusher............... Call 
OU iaicencpaccececescteginyeens 1795 Moonwalker..........cccscceceeeeees 1A5S TUPI CANGsassviessiswsesasevesae 2295 LowBoy Craneé.............se00- 995 
POO @iadccsaxetancdioresamesontaces FOS IWR scaaccdicecccersicterews peeestntrn BOS. SOK ORS pa sovsisinevarsveniciasonciiertic 1295 Rolldowns-21's............06 750 
PIGSKncsionareeduatengveassegiecse 495 Neo GeoGames........... 45 &up  SIMPSONS..........eeeeeeeeeeees 1695 Rooster Shooter.............. 3395 
Rampart-Ded..............005 1295 Qutzoneeececcccccccccccecccceceeesseeees 995. Surfin’ Salalisccsssvencexccsaess 2995 Skill DOZOP sc ssscreccarsscersses 995 
Rowe BC 25MC.............. L295. PiGOUitccicisicncnmamascmawers 195. Terminator Wiss cccsssccssonsces 2495 Wedges/Ledgers............ 4995 
ROWE BC 20 pce ses nansaseenss 2O9S PIGS seacivescetaccceceiwnsonsins DOS.  TUPUGS i ccsscairnnincatonneamens’ 1795 
SINKS PONCE csccsaseneieceanee 995. Pit FiGHtel esse cxecaisiceinvesonces 4Q5 VOGAS.......coccceresrscscreecers 1395 
Bates een TSS Wy eceeeeperaeteaatvectotoconaess 95 Whirlwind..........-..eeeeeeee 1795 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS - CALL FOR COMPLETE LIST 
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TENNESSEE 


OOOO tt tok 
BRING JULY IN WITH A BOOM 


WITH GAMES OF TENNESSEE 
, 2.0.0.0 0 0 0 0 6 0 oo @ « 


COMPETE GAMES 
& KITS AVAILABLE! 


e Cherry Master 
e Cherry Master '91 
eW-4 eW-7 eW-8 
eW-lleW-15 
Poker & Poker Plus 


USED EQUIPMENT 


Galaga--$595 
Mechanized Attack--$995 
Double Dragon--$595 
Old English Dart Games--$595 
Pinballs (variety)--$795 up 
R '92 (1 & 5)--$1795 
APB Video--$1095 
Nintendo Play Choice--$995 
NSM Satellite 200--$795 


HOT NEW ITEM ) 
CHERRY BONUS recast 


i {| Omega 905--$795 
Kramer Jackpot Bonus 


FREE DELIVERY 
IN OVER 10 STATES 


aio utt ie 2 












A 
- i eo 
il i 





Games of Tennessee 
1220 West Jackson St., Shelbyville, TN 37160 
ob IIIa 
SA0M4 CALLTOLL-FREE BO 

0 800-456-6882 700% 
kk [Nei 


Member of 








Amusement & Music Operators Association 
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Match Five™ 


m Customers love the added excitement! 







m You will love the cash box returns! 


m Pay for your music system in record 
time! 






m Customers pay to play the music -- 
not Match Five™ 





m Make a music selection. Match Five ™ 
lights flash. If they stop on five of the 
Same color -- winner! 







m Customer receives bonus of your 
discretion. ae = 
Beaver State 
Electronic Corp. 

Toll Free USA 

800-488-3644 

FAX 503-271-2966 
503-271-3653 
503-271-3654 
503-271-3655 


ABSOLUTE AMUSEMENT 


305-561-8285 "The Board Repair People" 305-561-8285 
SUPER MS PAC MAN, GALAGA, OR FIRST RUN $49 
DEAL BALLY, WILLIAMS, OR STERN MPU'S EACH 
REPAIRED, PARTS AND LABOR INCLUDED! L— 
Free Estimates on Burned, Corroded or 
Incomplete Boards 
Amplifiers Repaired $89 and Up! 


DATA EAST OR WILLIAMS BIG BOARDS REPAIRED $69 





















FROM ANTIQUE 
JUKEBOX 















RESTORATIONS TO THE 
REPAIR OF THE LATEST ABSOLUTE 
PINBALL AND VIDEO AMUSEMENTS 


BOARDS YOU WON'T FIND 
BETTER SERVICE OR 
PRICES! 


1078 N.E. 43rd ST. 
OAKLAND PARK, FL 
33334 


305-561-8285 












WE ARE A TRUE FULL 
LINE COMPANY! 











QUALITY WORK 
AT AFFORDABLE PRICES! 


SERVICE IS ALL WE DO! 





VM & P AMUSEMENT 


(Phil) 


658 West Market St. - York, PA 17405 


se Habla Espanol 


(Terry) 
(Mike) 


(717)848-1846 Fax (717) 854-6801 


July savings-$50.00 prepays freight on any video game in continental U.S. ($80.00 on sitdowns) 


Add 100.00 to these kits for 
complete shopped game. No 


freight special in this section. 


Altered Beast..................0eeeeee 195 
PEK ANGIG sivcicasescieiidesivsseecersenere 225 
PSU WOK sckssskcddeceucdnsmcdwestescceuct 195 
CRINGE GU cccssivinaicntereecedevesmneis 295 
Devastator...........cc cece cece e eee e ones 195 
Double Play.................:ceeeeeee ees 195 
Empire. City scicscscddevecccsccasessavsves 195 
PSCADG PLAN bis cioeceescicersecaneavens 225 
Gait GrounG ccsisssdcictccvimcsasinecees 225 
Gimme a Break...................0008- 195 
Heavy Barre liscccvccccsctessccssasas seus 195 
HID PIGOME :cscccicsecadennctstesessetes 195 
KEG cccavsxdeessveudceceseceesnenbensaecs 195 
Legend of Kage....................00e 195 
Mat MAN Asics sccscscaniacasi ence necnccses 75 
PUNCH, OUBiiisvseccccciscgceotessernasds 195 
PUG tN sic ctacicscoeetusicdhetesesaresous: 195 
RONG COC ic cocscsesncsr cst sessasessazes 195 
FG: NNO veces ccca nse tacsctsnczcsssngves 195 
Rolling Thunder.....................6. 195 
Rough Ranger...............cece eee e es 195 
SWING cnccdavcncnarondecemrececuctancas 195 
Skull & Crossbones................. 195 
Sky Adventure................ceceeee 195 
SKY SWGRK sc cossnstaicccsconsvsuesrnanes 195 
Super Mario Bros................... 195 
Ten Yard Fight....................08. 195 
TiGGl: HOU cccscchcnesdceeivacceecanneess 195 
Time Soldiesrs.....c0:..cscccsccesecenes 150 
Touch Down Fever................. 195 
TPO AlVascisarcecetesssctperndnansdmoebuty 195 
TWO TIGEIS.secaseseenanesseienckenacne 195 
VGANTC sce ve ncsersaccpscrideekenantes 195 
World -S@rieSicicicicccvetensdiarkssseaesners 95 
WWF Superstar.................0ce eee 495 


Music Specials 


NSM Concert 240 wi/bill............ 995 
NSM Prestige l.................ceee eee 395 
Rock-Ola 456............... ccc cece cece 395 
Rock-Ola 447............ cc ccc ccc cece neces 395 
Rock-Ola 464................. ccc cece eens 395 
Rcok-Ola 474 wi/bill.................. 395 
Rock-Ola 470 w/bill.................. 395 
Rock-Ola 480................ cc cece eee ee es 395 
Rock-Ola 488.................cccce eee e ees 695 
Rock-Ola 488 wi/bill.................. 795 
Rock-Ola 490...............ccc cece cece ees 795 
Rowe R-85.......... ...ccc cece cece eeeeees 550 
Rowe R-88 wibill....................... 995 
Rowe R-90 wibill................cceeee 1350 
Rowe R-91 wibill..................... 1450 
Rowe R-91 Combo..................4. 2195 
Rowe R-92 Combo..................6. 2295 


Super Specials 


HV 61 visa capencdicereiosevetnrenetecss 4795 
GP Rider 8/d...........cccccceeeceecs 5695 
Lazer Ghost Gun................00. 2795 
New York-NY............cccccecnceeeeeees 3995 
Original Computer Space......... 995 
Penny Falls..........ccssccsccscccscees 1495 
Road Blaster s/d................... 1495 
SMS Poker Roll witicket........... 1495 
Stunrunner S/d............cececeeee 1495 
Super Chexx Hockey............... 995 
Team Quarterback.................. 695 
Thunder Blade s/d................. 1495 
Warited 


Hang On Ride On@®Power Drift s/d 
Power Drift u/r@Race Drivin’ u/r 
Big Choice Triple Crane@Rock n Bowl 
Final Blow@Merlin Magic@Klondike 
Pop-A-Ball@Road Riot s/d 
Wacky Gator s/d@Super Hang On s/d 


Dedicated PC Boards 


with used accessories 


COMBAWINEOS oscus cccxccnssesevpeaveserisens 125 
COU Dicwotn ata iddecsiivncieecitawavieoaneese 150 
CONE CI cccccnstarenueaseendacepaseeceins 150 
Crime Fighter................ccccceeeeaees 150 
Double Dragon...............cceeeeeeeees 100 
Dougle Dragon Ill.....................00. 245 
Escape Planet...............cccccceeeeees 150 
BS WA LT ecossesccksaccutsicatedareaissecens 150 
Gates of Doom................ce cee 195 
Ghost Busters...............cceeeeeeeees 150 
Golden AXe......... ccc ecccecccceeeeeeeeeees 195 
Gondo Maniia..............cccceeeceeeees 100 
Guerrilla War..............cccceee cee eees 100 
GaUNnTEO We iicewstddandiacscenecatearases 100 
KUNG FU MaStel sccccccticecatesiennsnsanveaais 50 
Main Event..............cccceecceeeceenees 95 
Moonwalker...........cccceecceeccescees 150 
Ninja Gaiden..............ccecceeeeeeees 125 
Pid: Si iRvsccectcasicesssesicetewcsssdaees 150 
FS IN ydeaace eke cecceserestckeesea scored 195 
FODO. C00 savsinccciccisnacieccasevcesecs 150 
Rampart (new)............cceeceeeeees 295 
DIMPSONG 4 ci sicdssesvsasanvcceaveess 395 
SI OY ccc psdaaireratasenensteees 150 
WIVIN FV os ancecescuciceseieatandsecesaessees 125 
SHGOOU OU Gericrsresudeceivccrvisarmacmid 95 
FOO Crud@csiccccsiniptesioniccssagans 150 
World SerieS................ cece eee eee 100 
World SOCCEP iii icvescicisdeiodesksoss 195 


Pinballs For Sale 


Back to Future.............ccccccceeeees 1495 
BUI AN isive oe xisvinorusscnvewsneeteeeersinses 2195 
BEG GUN i ccccscinassvacacencseacdevdavereen’ 795 
Black Knight 2000.................. 1195 
Bone Busters................ccccceeeees 795 
Bride of Pinbot..................... 1995 
CHECKPOINT cs cs ssiessascsevadsicsusees 1895 
SC OUNGT ic cots cceeccacevexceesssaasnedeiecs 595 
CV CIONG accicasistecoceneasceescteatsces: 1250 
NOT ocsccycesaberevicceusecesiceetu dict 1495 
Earthshaker.............ccccccceeceeecs 1550 
Eight Bail Champ....................4. 495 
I ooo cec es orsaenwececabyrsesseueteues 1750 
Pa TA ver ahanaiasrventeqadensedaassacenseses 595 
PPO accor custevetituetroiesc trsscoeesecess 695 
High Speed.............. cc cccceee cece ees 695 
OM CUE ccunrdaisidneheiucsteceisusaysesanres 995 
Lights Camera Action.............. 1250 
Mousin Around.............cccceeeees 1395 
Police Force............cccccceseceeeees 1295 
Roller Games................ccccceeees 1495 
WA seater cerieeccietssesteramieceteseenen 995 
Terminator Pin.............ccccccececees 2495 
The Simpsons...............cccceeeees 1395 
WhirlWind...............cc cece ceeeeeees 1495 


Videos For Sale 


After Burner ulr................00eeeeeee 895 
Alley Master................c.seeceeeeees 350 
PAYCIIVGEL s.vdisesacteniwescncecancsseceess 550 
BAG LONG G visa cicicncccsseccdecivesdccie 1095 
Blades of Steel...................cccceee 495 
Championship Sprint................ 795 
Continental Circuit....................- 895 
DOUDIO DAGON ccccccccecivscacasdascness 450 
Enduro Racetr...............cseeeeeeeeees 850 
Ghost Busters................ccccceeeees 695 
Heavy Weight Champ................ 595 
Indiana Jomnes..............cc cc cee ences 450 
Operation Wolf...................0000es 795 
Ot FRU cccsdcscencstacewcveuceessstends 1550 
Pole Position Il..............cc ccc eeeees 795 
Quarterback.............. ccc cece eee ees 595 
Roadblasters...............cccceceeeees 895 
720 degrees.............c cc ceeee eee eee 395 
Stun Runner s/d................00005 1495 
Super Off Road w/Track Pack......... 1295 
SUPEI Spl ssscasswsrsevsvicssssncsacsesaas 795 
Team Quarterback.................... 595 
Thunder Blade ulr...................5. 895 
Thunder Cross.............cccceceeeees 495 
Thunder Blade s/d.................. 1495 
Volley: Ball ic csicssccscccscessscsaccveons 695 
WWE Superstars..................... 595 
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If You Think the CHERRY MASTER is hot, Heat Up With... 


MICRO MANUFACTURING 


535 Old Nashville Hwy. Lavergne, TN 37086 
(615)793-5510 Fax and After Hour Phone: (615)793-5512 









AD, 


TN a O 








5 Card Draw Poker 
With Token Dispenser 
& Raise Feature 


Legally Approved 
For 


The State Of lowa. ( /@ 
lowa Code 99B.10 Ax 
rN 


CRO MANUFACTURING | 


MI 
 [g/#535 Old Nashville Hwy. =\\ 
| Lavergne, TN 37086 ~*)| 
| 1-800-277-6136 ~ *)/ 
Fax and After Hour Phone: 


LL (615) 793-5512 “/— 


<3e0 











MICRO Pe ae URING is 


ASSEMBLIES 
Interface With 


enctt® 


WCTUCKY GIRL 


S Card Poker Game 
Fever Chance 


Other Games Available 
Sy Skill Chance (W-7) Bonus Chance (W-8) 
KITS INCLUDE / — Lucky Gold (W-10) gpl Bingo Lucky 75 
cky 


Board, Plexi, Butt H ES 
_ And Pp ean sls eee. Lucky Star (W-11) Lucky Be Is (W-15) 


: Lo —CHERRY BONUS III 
SS SSS | Now With Skill Store 
Exclusively Through 8 Or 16 Lines Of Play 
Micro Manufacturing 


TURBO POKER i ( . ones bergen seus 


Cherry Master ’92 
Fever Chances, Skill Stops 


El Dorado 


Gold Ingot Bonus 
> Kill Stops 


Technical Support 


Dial (615) 862-9224 
Wait for the 3 consecutive tones and from a 
‘\ touch tone phone, punch in the number (including 
e the area code) where you can be reached. 
A technician will return 


our Ca 
WITHIN AN HOUR! 


MICRO MANUFACTURING | Call Toll Free 1-800-277-6136 \ 
535 Old Nashville Hwy. Lavergne, TN 37086 (615) 793-5510 Fax and After Hour Phone: (615) 793-5512 





25" 
Retrofit Kits 
$349.95 complete 


These kits give you every- 
thing you need to quickly turn 
your old Williams, Atari or 
other cabinet into hungry 25" 
money-grabbing quarter- 
gobblers! 


CRANE OPERATORS 


CHECK THIS OUT! 


UPGRADE YOUR CRANES OR 
REPAIR THOSE WORN OUT 
UNITS AND SAVE MONEY 
MANUFACTURED IN THE U.S.A. 


CRANE MECH. CRANE KITS 


$299.00 $649.95 
NYLON GEARS EMULATES MANY 
BRONZE BUSH. STYLES OF CRANE 
CHROME SHAFTS PLAY. OUTPUT FOR 
CABINET TOP RAIL ||BASEBALL CARDS OR 
SPACING IS 29 5/8" || TICKETS. HAS ERROR 
RUNS ON 1/2" RODS|} CODES FOR REPAIR. 


KITS INCLUDES 
JOY STICK, LED DISPLAY, CRANE MECH, COM- 
PUTER BOARD, COUNTERS, WIRE HARNESSES, 
POWER SUPPLY AND TRANSFORMERS. 


OMNI PRODUCTS 
417-485-7505 


Kit includes patented steel 
mounting frame, 25° color 
monitor and misc. hardware. 


Monitor Brack w/hardware 
available separately. 


Eldorado Games 


310-630-3300 


anally j A (12 stick & Bridge Model Shown) 


oe Slee as 


From THUNDERBIRD RACKS 
1012 Clinton Ave. 
Washington C.H., OH 43160 
(614) 335-4763 


@ Hassle-Free Mounting 
@ Rugged - Takes Years of Abuse 
@ Eliminates Common Rack Problems 
@ Economical and Attractive 
@ Field-Tested for Six Years 


Rack Pricing: 


Holds 6 sticks & bridge 
Holds 8 sticks & bridge 
Holds 12 sticks & bridge .... 
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RED BARON BOARD EXCHANGE 


6540 West Central-Toledo, Ohio 43617 
800-331-3766 
VALID IN ALL 50 STATES, MEXICO & CANADA 
FAX (419) 841-6484 
WHEN YOU THINK OF BUYING A VIDEO GAME PRINTED CIRCUIT BOARD...THINK OF RED BARON BOARD 


EXCHANGE. WE DON'T HANDLE DEDICATED GAMES, PINBALLS, PARTS OR JUKEBOXES, BECAUSE OF THIS 
SPECIALIZATION, WE OFFER THE LARGEST SELECTION OF VIDEO GAME BOARDS AT THE BEST PRICES! 










All PCB's listed below are 
available in a complete universal 
dedicated cabinet, including all 

graphics, for an additional $500.00 


OSU SCC baick ace cisewssusrasseentinancs BOS. GODS viawiecudecdanccntsicniecsedenseiwan ye 175 Robocop Il (Kit).................00ce0ee 395 
FACTO. PION Cl sicsecssdecidnessaanedvacseis Ca BOK icicccstnenanstaianubeesestannteeaionss SLO. PONG aa ciccarcacesiceddianacssennteanceases 425 
Afterburner Ub...... cee eee B95 Gold Ax iivcsiccesiccdcsesescavess esas 225 = Roller GaMeS.occcccccccccccccccccccccee 255 
Pat BUS(C0 ocisccsstdncsinascaceseweehenss 245 “GOMMOAM iiss cscsiicvescacsacvicesyrosis 175 ~~ Rolling Thunder.............cecceceeees 245 
PAC DUG pitcncascvidiveresdnccammnwenendes SSS GAPaCiS Wsiesccis hdd cndxicnssovacasaiars 255 Shadow WAl’iOsrs......ccccccccccccucce 215 
OW sos agence sgnrcute dentures cacusaieness: 225 Guerilla Walrs..........ccccccceeee eee ees 195 = SHINODI.... o.oo cece cece cece cccccecccecccceee 245 
PUG SLOC xs soesssy slang wsstacetucas 255 Gun Dealer.........c cece eee eee 195 Sky Adventure............csccceeceeees 255 
POONA, JOC Kiesicncwiescaxciarnenhonesinass BOS “GUM. FORCE scstaccrtseassisterenceencnseeS? O° “Sky SHAK ncacecandcocenevnncgencseviasies 175 
Arabian Fight.............c.cceeeeeeeees S95. Gun FROQUCl ssicisivecsacssincedvsnnes 355 Snow Brothe’sls..........cccccccccuccce 245 
PS COUR oc on cawdawaees pabannenareneeenanes 895 Hacha Mecha Fighter............... 195 = Solitary Fighter............c..ceeeeeeee 665 
Beach Volleyball ascisccanwecectedess 175 Halleys Comet.............cccccceee ee 215 Spinal Breaker............ccccecceeeeeee 195 
Bid) EVGNE GO isscsccccassteracevandy ses 245 HaMMePsin Halry wascscessvesercdsvcess 245 = Strato Fighter............c.cseecneeeeees 255 
BIOCK BOC cccvcxnsccncatessasenessceses 225 PIG Pil GC dscccesiieentvsandeossapavenee sews 195 Street Fighter ll...............0..00.. 1075 
BIGOG ‘BIO nel Siancdisssevesrexdenveodcs S45 Hil TNC ICC inc casacinnssavtowecasivavarsens 375 Sunset RiderS.....ccccccccccccccccccece 875 
BOM DEMME avacinsansscvsssnncarpencaxes 595 PUOE GAGS Oa wcerasiseadreseerertstsess 395 Super BUPQE UMN Ciavssncvcnvscsasceeen 245 
Buster Brothers..................c0000 225 INSPOCTOl Kecdccccccciiccciesscoreaseses V7 “Super CONUS cevcsxccesaevedensscaiees 195 
CAA saaientncuwventoeyuaeeticess menses: 175 Karate BlaZers............ccccccccee eens 485 SUDEP FOU as.cizsscecseesiessaasacces 295 
CAS ew cexusend sue stascuenertwsasesores 295 WING OF DVAGONS ss cterecesscmnstexecion 825 Super Pinball............cccccceeeeeeeees 275 
COGN VW arachsckictcer verde esezssees acces ZO Wick tstenesaerdennctangeeaasinenscoueue: T75  -SUpO* Ok siccescescooesevsestossesencsars 175 
Captaili AIM@iCe suanccccssecvncss 645 Knight of the Round................ 795 Super Space Invader................. 425 
Captain Commando.................. S95: LAST DUC ivvcnndccaccosvexevessessivnassees 195 Super Volleyball..............0cceeeee 195 
Champion Wrestler................055 195 LGGIONMNGING vids sc socviwiescenveseeseeries Call Tank For Qoceccccccccccccccccccccccccces 445 
COD a ‘COMMAND cccesscoraraeniveceens 275 Majestic TWelVG.......000cccc0cceceess 415 Task Force Harrier...........c.cecee05 225 
COMMAS Uoiwssocednesttuncadvatesaetsecan 325 Midnight Resistance................. ZOO “Tet 1S ciccccscchearvadceudeaxccecadacinneunt 275 
Combatribes..............ccceeceee eens Z25 MUSTANG) ssissicisccsccsscticeveiersscaes 225 Three WONGETSS.....cccccccccccccececee 825 
CSTNS” GIL ncernatsiesdpecssenteianies S95. MULaNt PiIGitelsnnisivatecessecseesaate Call Thunder Cross Weececcccccccccceccccne. 355 
CriIMEG FIQUTCL:.ccccscdsovivernsanonened 2/5 New Zealand Story................0. 145 Thunder Dragon.............sececeeees 465 
CUES TOUS SE siauimsseceaadeareitetneess PAO WANA TGS vo. ccccaninndamatuuecudesetaneneons 415 = Thunder Force... ..cccccccccccccccccccee 175 
ON SCAN aictacpuwhcnceuentescesnaneans 225. WIE SOI esis scssvarseiricesessaioasctes 295 = Thunder Fox...cccccccccccccccccccccecee 395 
DAEK. DEG iwscsvexssecssnswuesseonsecss 845 Operation Wolf.............cccceeeee ees 275 = Thunder Zone......ccccccccccccccccecee 425 
OD irs cadiacexccssonsenedcteocwasents BOS MOG CAN iainswarcdscnenrartesuaveseneetecees 195 Thunder & Lightning................. 225 
DOUBDIC: DIAGON is icdoessatcdedessnarsceces D5 PaCMidiOiisancvscsengsoetecsaredcessnc 325 Tumble Pop...........cceceeeeceseseeees 395 
DOUDIC DEagOrl UWosusseccereasannisnesess SO Peal) Qeascctvcncssaccaeseenaealiviesoiadees 225 Turbo For@eececccccccccccccccccccccccee 485 
Double Dragon Whaiéscssacesiereavces 21D PONCCl BiiarG savicsavisatcexsescisneses 195 = Turtles... ccc cccccccccccccccccececccecccec. 265 
DRAGON BICOG ices cseosetveseencnt ccna 2 Pee Pie aa ern tear engeantonesn menses 375 TWIN Cobra... ccc cccccccccccceccccececece 295 
EO eiiiioneit- sac cteeocasnenceuawnanes S95 (Pole POSITION Missccescsaavassannooveoe ZED. “Twit Bag Gc ccrcoviseuseicdeacbsawnntens 235 
Dynamite C. Club............0.<0000 S99 POUND TOE POUNG i iiicanssestnseasnnsevs 275 TWIN Hawk... .cccccccccccccccccecccccce 195 
DY AIMite: DUN: .ccccssinasiescavesaoran 175 FYCHMISTONC ISlOicccccca?assanaaancnigias 255 — Ultraman......cccccccccccccccccncccccecce 245 
EQWald: Hay vassscecniectuinasenasaas SEO PUNK SMO lisse ucesevinssacecerarseceacens 225 US CIASSIC......cccccccccccccccccecceecce 195 
FIGHTING. FANTASY vec scicaccescosssacee VO. “PUZTNG cecccataxsivadcaceacanetonnmeatnenses 22D VS Wa ii ireiccctaceyavercanmedeosexecds 645 
PIQHUNG THAW Kis .cvsansseruosresianeene FOS: UG aera reps oeanmcncsavecasest ab iveanrd 172 Vapor Trail..........ccccccceecesceeeeeees 375 
PINE PiQl sscewssasccnscxereecscsnssasexs BS UVR ccicexreucncanesduentusasatassconens 175 VON fied .... ccc ccccecccccccccecccccecccece 295 
PUR SG edt surnsestideiseeeeseueaes tO. Pe Wiiceduincereee aries: ZZ25. WAG Prrcicosivencedicodedoodicennlccctaues 395 
PU TPO ses ict. cca bavscosdsecccnce: BOS TOMO Wea sscrweuceatdanstercacecieecnscewns 675 World Cup 90..........cccceceeceeeeees 315 
Pe Wea ce casesccn se coyeacevdunchatout<- AIS. WMaMNOOW ISON veccserceicvanarctsededs 225 § WrestlefeSt.....ccccccccccccccccecccccece 675 
Pt. Gratis POX snsisecdeceitinecsanncnys 695 PaStall Sd0dsicncacceersexaesicessenaves 215 WWE Superstars............cceseeeeeeees 345 
GGIA0S. “BO isasesevectessesdncsasssoiacice 325 Revenge of Doh...................008 195 — XKOXOX .eecccccccccccceuceccececeeeeeens 445 
GalS PAMiC........ccccsssseeeeeeerees 495 ZECO WING sowseectsuvectaccestaviatenssinss 195 





We ship C.0.D. We also accept VISA, MASTERCARD & A.E. (please add 4%) 


30 day warranty on all boards @ Repair service available @ Trade-ins welcome 
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The Bottom Line 


Route control software for the 
operator who needs to know 


Monitor Board 
Replacements 









with one year warranty e where all the eam I getting all of 
equipment is my share of the 
income 





@how well is it doing 





@how much am | 
ewhere has it been making 





* Inlots of 3 x 


(109.95 - single) 





Finally, every operator can have easy and rapid access to all 
the information needed to maximize profits with THE 
BOTTOM LINE.™ It is user-freindly and menu-driven. You 
don't need to waste valuable time learning a complex 
command language. Just a few simple entries and the 
computer does the rest. With the purchase of an advanced 
technology, high resolution color graphics compter system 
for only $1995, the software is included free. For just the 
software alone, the price is $695. A monochrome version 
is also available for $1695. It will run on any IBM or IBM- 
compatible personal computer with at least 512K memory 
and a hard disk drive. 

Call or write for more information. A demo disk is available 
for $25. Give it a try and let us improve THE BOTTOM 
LINE ™ for you. 


Fun and Games 


A division of D.P. Consulting Services 






e EYGOCHASSIS are available for most monitors 





including: Electrohome, Hantarex, Wells Gard- 
ner, etc. 

EYGO MONITORS are available in 13 inch, 19 
inch, 25 inch, 27 inch, and 33 inch 


EYGO POWER SUPPLIES are available in 7A, 
12A, and 15A. 














EYGO COMPANY, LTD. 


Phone (214) 721-0258 
Fax (214) 721-0363 





186 East Nassau Street, Islip Terrace, New York 11752 


(516) 581-6501 














PHOENIX SYSTEMS 
THE ULTIMATE ROUTE MANAGER 


FEATURES: 


e Pull down menus 







e Complete usage tracking 










e Easy window functions e Handles repair orders 
e Advanced route sheets e Tax form information 
e Stops employee theft e Inventory control 










TRY OUR PROGRAM FOR 90 DAYS AT $100 WITH A 
COMPLETE MONEY-BACK GUARANTEE. IF YOU LIKE 
THE PROGRAM, SIMPLY PAY THE BALANCE OF $299. 


















WRITTEN BY VENDORS 








* AMUSEMENTS FOR VENDORS... 

* FULL SERVICE VENDING 

POs, EVEN YOU CAN RUN 
THIS PROGRAM! 






ALL UPDATES FREE WITH PURCHASE ‘ 
602 218-3508 All Software Comes With 
A Lifetime Guarantee! 
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CALIFORNIA GAMES, INC. 
4715 Brooks e Montclair, CA 91763 


(714) 482-4434 e FAX (714) 629-4090 
GUARANTEED BEST POSSIBLE PRICE!! 


SPECIALS ON: 


STREET FIGHTER Il C.E. & STREET FIGHTER Il 
FINAL FIGHT--$595, SUNSET RIDERS--$839 


NEO-GEO SYSTEMS 


1-SLOT 669 
KARATE BLAZERS--$465 2-SLOT 845 
Air Buster 195 | Pit Fighter 295 4-SLOT 1099 
Archrivals 295 | Prehistoric Island 189 6-SLOT 1349 
Blood Bros 395 | R Type Il 215 
Capt America 715 | Raiden 695 
Capt Commando 795 | Shinobi 225 
Combatribes 175 | Snow Bros 245 NEO-GEO 
Crime City 245 | Spiderman 945 
Crime Fighter 195 | Street Fighter Il C/E call CARTRIDGES 
Double Dragon 85 | Sunset Riders 895 
Double Dragon Ill 195 | Super Burger Time 225 CROSSED SWORDS 89 
ESWAT 145 | Tetris 275 | LEGEND OF JOE 89 
Final Fight 595 | Thunder Jaws 275 | ROBO ARMY 178 
Growl 389 | Turtles 275 | 8 MAN 119 
Hipperdrome 189 | Twin Cobra 265 | FATAL FURY 169 
Karate Blazer 465 | Vendetta 745 | MUTATION NATION 169 
Magic Sword 595 | Wrestlefest 699 | 2020 BASEBALL 149 
Monstar Lair 195| WWF 295 | BURNING FIGHT 169 
Mutant Fighter 489 GHOST PILOT 169 
MERIT PIT BOSS-USED  CRANES-USED ciein uumeeal ice 
Juniors 450 Challengers 775 NINJA COMMANDO 245 
Seniors 500 Kramers 600 LAST RESORT 169 
Trivas 150 Hollywoods 900 
Phrase Craze 150 Smart Jumbo 1700 


ATTENTION !!F now orttrine New SERVICES AND 
JULY SPECIALS wity Low, Low prices !!! 


KIT CONVERSIONS: Full Cabinet--$89.00 or Systems--$49.00 


UNIVERSAL KIT 295" SYSTEM CABINET | CHAMPION EDITIONS 


ONLY--$69.00 ONLY--$995 SAVE $$$$$$$ 





Includes: All Plywood Available 3 Ways: 
Buttons Works in Drawer e Complete Kit 
Joysticks Wells Gardner 25" eo PCE Kit 
Overland Marquis’ All Front Service ein New 25° Cabinet 
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Call Toll Free 
800 645-2162 


LEISGR 
Entertainment, Ltd. 


Triple Crown itine track!” | 


Horse Race Kits 


FOR AMUSEMENT ONLY. Not intended for sales or use in states or municipalities where such games are prohibited bylaw, i 


AMUSERISDTY or 57 


MALFUNCTION YOIDS 













SURVEY SAYS: 
“People Carry Bills Over Change” 


eee Lf — 
TNs ae 


, Tee ea 
Viake it easy and ORR ee 


convenient for 
the player! 


Caen 
ANY 
OUT ri 


ae ney 
20 BILL 


eee 


oi rey 





¢ Simple One Piece Unit ¢ Same Day Shipping 


¢ Simple Installation ¢ Prompt Service 
¢ Simple To Use - Accepts =* Quantity Prices 
Bills In Any Direction Available 
DISTRIBUTOR and OEM INQUIRIES WELCOME 1 YEAR WARRANTY 


Call Toll Free 800-645-2162 
Leisure Entertainment, Ltd. 


LET THE GAMES 
BEGIN! 





ONE YEAR 
WARRANTY 





ALSO AVAILABLE: 

Triple Crown 

HORSE Ys ni ¢ Hilo Double-Up 
. (olor aser : 

LUCKY 8-LINE eats track! Joker a 
| ¢ Lucky Roulette 
Lowest Prices ¢ Countertop Cabinets 
Fastest Delivery! ¢ Kits and Boards 


Call Toll Free 800-645-2162 
Leisure Entertainment, Ltd. 


FOR AMUSEMENT ONLY. Not intended for sales or use in states or municipalities where such games are prohibited by law. 





BC-9 Conversion Kit 
SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 
Converts a BC-9 to BC-35 


e 55 Acceptance 
¢ Solid state, self-diagnosing computer 
¢ Installs in minutes 


To Order Call: 
616-245-8235 


CD & 45 RPM STORAGE BOXES 
CD Box Holds 100 ¢ 45 RPM Box Holds 200 e 
Both Are Triple Thick Front/Back Walls e 
Double Thick Side/Bottom Stackable « 
White Color ¢ 200 Lb. Test ¢ 
Corrugated e Lift Off Lid ¢ Tote Grips e 
CD Storage/Browser Box $7 ea. (Min. Order 6) 
Plus $8 S&H 
45 RPM Storage Box $5 ea. (Min. Order 5) 
Plus $4 S&H 
Visa/MC/American Express/Diners 
UPS — COD 


VOICE or 24 hr. FAX ¢ 1-800-950-5853 


Title Strip Co. 
P.O. Box 333, Riva, Maryland 21140 


BELITA Il 


PORTABLE 
COIN COUNTER | 


Electric or 
Manual 220 V 
or110V 


e Automatic stop « Inexpensive 

e Lightweight (only 10 Ibs.) 

e Counts up to 1500 coins per minute 

e Counts all sizes coins or tokens 

e Long lasting—requires very little 
maintenance 


e Bagholder included 
e Very useful—very convenient in 
all locations 


Write or Fax For Prices, 
Details and Catalog 


R.H. BELAM CO. INC. 
1 Fulton Ave. e Hempstead, NY 11550 
Tel.: (616) 292-2670 
Fax: (516) 486-0957 
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Wanted 
Mechanical 
Bulls 


(will pick-up anywhere and 
pay top price) 
(309) 788-0135 





SAVE SAVE 


Buy all your locks keyed the same as the locks 
you are now using; ‘‘Abloy’’, ‘‘Ace’’, ‘‘Fort’’, 
‘“Wico’’, ‘American’, ‘‘KD’’, ““ESD”’’, ‘‘Green- 
wald’’, ‘“‘Baton’’, or any other manufacturer’s 
similar type lock directly from our factory. 





Coin . 
Countel $695.00 ¢ 
ALARMS — 479.99 Sorter_- $995.00 


bee for Vending \ce 
Ss «\ 
pe and Amusement . af 
q uy ou “ 
Ce = 
O — 


Coin Box Protection game bar 
at a Reasonable Price $807T 


L.A.I. Series 600 iS 
High Security Locks 
Virtually Pick-Proof SS y) 
High-Security Ss 






Cam Locks, Padlocks and GV 
T-Handle Locks At Prices  Y) NOK 
You Normally Pay “) Neo 
Ear PLUG LOCK 
Ordinary 
Locks! GET $ECURITY 


S670D CGO. & ay 
@ $AVEMONEYTOO! 


L.A.I. Series 500 
Medium Security By 





Tubular Key Locks 


6) a a RESETTABLE TO 





i A 8 DIFFERENT 
S. CODES 
> B538H 





PLUG LOCK 


LOCK AMERICA, INC. 


Tel. (714) 373-2993 Fax (714) 373-2998 
ee 7251 ''M"’ Garden Grove Bivd., Garden Grove, CA 92641 
il MIOWEST STATES 1-800-243-2418 


1-800-422-2866 






i 


THIS IS IT! 
America's HOTTEST Trading Cards!! 


Featuring 50 Beautiful Girls 


@ Tastefully done A-rated Trading 
Cards which fit in all electronic 
sports card dispensers. 































@ Turn any game into an instant 
adult redemption piece with 
incredible ROI. 


LOOK AT THESE EXAMPLES: 


Gal's Panic 
Without cards & dispenser.$128/wk 
With cards & dispenser...... $694/wk 


Galaga 
Without cards & dispenser..$38/wk 
With cards & dispenser.....$498/wk 


© |deal for truck stops, taverns, 
night clubs, sports bars, a// adult 
locations. 


® Available in bulk packaging (for 
dispensers) or attractive individu- 
ally wrapped foil packs (for 
resale). 


e@ Limited supply of Series | 
Collectables available so act 
promptly. 


INTRODUCTORY OFFER 


Purchase 3 cases and receive 
card Dispenser FREE 


($350 Value) 


Vending Corporation 


7909 Professional Place, Tampa, FL 33637 


813-980-0024 or Fax 813-980-0097 
ASK FOR PAUL OR GLENDA (8-3-6-3) 


For Free Sample--Call 800-393-VEND Now! 
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LIGHTING SPECIALISTS: 
Manufacturers of Chase 
Channel and Versalite Lighting. 
Direct Importers of Rope Lights, 
Belt Lighting, Crystal Belt, 
Sparkletrack and Neon Like Gem- 


light. Solid State Chase 
Controllers, Bulbs all kinds. Quick 
Service with dependable 


continuing interest in our customers. 


Action Lighting, Inc. 
800-248-0076 Catalog 


*RAM STAR* 
says, "Thank you. 
We appreciate your 
business." 

Call us for POKER, KENO, 
8 LINES & PULLTAB. 
24hr. SERVICE ON OMEGA 
BOARDS (in most cases) 


f'300-228-0950m 
FAX 303-737-2443 





Buying 
Pristine Vintage 
PINBALL Machines 
Literature & Parts 


Seal 


ee 


Bob McConnell 
P.O. Box 291 
Urbana, OH 43078 
(513)362-4092 PM 


FAX (513)652-2147 
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.- TALKING VENDOR DISPENSES 







_ 1.5” (38 mm) Wheel Vends as 
. i puro 
Seer ¢ 1.3” (33 mm) Capsule DSNANTERES 
~~ ¢ Large Gum and Candy ont Saints 
1.125” (29 mm) Wheel Vends pnd Coen 






¢ Gum and Candy 
Adjustable Merchandise Wheel Vends 


All types of small bulk items. 
YOUR SOURCE 


Coinage size up to 1.25” (32 mm) 
FOR: Machine size height 25” (63.5 cm) 
. Width 8” (20.3 cm) Depth 8” (20.3 cm) 
Our All New 
2.3” Round 


Custom sounds — can have your own 
record made to say anything for 5 seconds. 
Clear Capsule 
Both Halves Same For: 


Up to 4 different sayings on each side. 
$1.00 items; 50 items Rings in 


25 Feature items = Holders 
cranesetc. Fj iy 


) Bulk or Assembled. 
e Mixes 


1.3” Capsules (T-9\ * In-capsule - items 
Mixed colored top with clear e Rings & Holders 

bottom. Filled or empty. Bulk & Assembled. 
ACTIONMATIC LTD. 


P.O. Box 326 ¢ Chatham Ontario « N7M 5K4 
Phone: (519) 351-2181 Fax: (519) 351-2181 






































NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering ® Lightweight ¢ Durable © Weatherproof ¢ American 
made replacement parts ¢ Universal base for all rides © High-security 
coinbox ® Heat-treated strips for construction 










SPACE SAVER RIDES 
These newly designed small rides still offer 
solid state sound and mechanics, heat-treated 
steel strips on coin post, and American made 
replacement parts. Yet, the scaled-down size 
(Little Foot truck 26 x 44 inches, Carousel 
Horse 18 x 36 inches) saves you money as well 
as space. 














HYDRO BOAT 
This all new speed boat will be a favorite of all 
water-loving children! It has the same solid 
state sound and mechanics, and high security 
features of our other rides. It is available in 
eye-catching yellow, blue, or red. 


Kiddie Amusements 


P.O. Box 939 @ Florence, MS 39073 
601-845-7501 © 800-647-6460 


















I's Smart To Up - Grade Your Route 


T's Eultliant 


NEW GAMES 
ARRIVING DAILY... 
CALL FOR PRICING 


eae ve tk tr oe xk 
VIDEOS - 
PINS New and Used 
JUKES - New Rock Ola’s 
Many used makes & models 
of all kinds 
Air Hockey - Darts 


KITS 





“To Guy ‘Prom Hs / 


New and Used Pool Tables 
Valley, Dynamo and Cooper 


Call Royce or Ed for all types of 


Redemption Equipment 


@ Roll Downs @ Pop-A-BallsBuster @ Kiddie Rides 


@ Skeeballs © Knock Downs ® Cosmo Gangs 
@ Boom Balls @ Bozo Basketballs 
@ Pop-A-Tic-Tac- Toe & Hop-A-Tic-Tac-Toe 


Now Representing Seeburg 
in the Southeast & Mid-South 


Countertops - Cranes 
SHUFFLES 


Available NOW.... 
New Seeburg CD Jukeboxes 





















RED HOT SUMMER SPECIALS 


Batman..................05: 


































. Hobbes ae ten eene eee cade Due to order cancellation: USED JUKES 
aaa ee 
B. ASANO srcsiencsaepsrveegcens 2250 * (5) new 10° Skee Balls with bonus Pockets and Rock-Ola 488, Rock-Ola 490, Rock-Ola 494 
D da a ee 2450 ticket dispensers are available for immediate Rock-Ola Mirage CD 3000X Like New 
popccae oa delivery! Rowe R-82, Rowe R-83, Rowe R-85 
Roller #§# © * (1) used 4-player 10° Skee Ball Rowe R-86, Rowe R-87, Rowe R-88 







Gamese.........ccccccceece 1595 * Have just traded for (10) used Williams Shuffle Rowe R-89 
Simpsons................ 1695 Alleys (Triple Strike, Tic-Tac-Strike, 
SIUGIESl osc sccsevsuccsaues Call Gold Mine & Alley Cat) Rowe R-91, Rowe R-91 Combo 


Rowe R-92, Rowe R-92 Combo 
Rowe R-93, Rowe R-93 Combo 
Seeburg SCD 










Star Trek.................; Call 
TMNT 











CLOSEOUT ON 
CAPTAIN AMERICAS....Only $1995 


dyes xUSED VIDEOSX xk kkk wk ww 


Terminator Il............... 
The Machine................ 2195 



















1943 350 Devastators 400 Lightning Fighter 1075 = Shinobi 400 
A.P.B 675 Double Axle 2550 Magic Sword 895 Simpsons 1455 
Afterburner 1095 Double Dragon 410 Mechanized Attack 1285 Sly Spy 9/5 
Aliens 865 Dr. Mario 575 Midnight Resistance 720 SmashT.V. 1370 
Altered Beast 450 Dragon Sabre 1055 Ms Pac Man 395 Space Gun 2450 
Arch Rivals 825 ESWAT 720 Nastar Warriors 825 Spiderman 1950 
Arkanoid 350 F-15 Strike Eagle 5250 Ninja Gaiden 999 Spy Hunter A450 | 
Assault 675 Final Fight 975 Ninja Kids 1180 Steel Gunner 3775 
Ataxx 575 Final Lap Il 10500 Operation Wolf 825 Streetfighter 850 
Bad Dudes 650 Gal's Panic 1260 P.O.W. S15 Strider 825 
Block Out 450 Galaga 475 Pitfighter 1475 Stikeforce 1555 
Blood Bros | 950 Gang Wars 750 Play Choice 10 850 Super Off Road 1580 
Bottom of the Ninth 725 Gate of Doom 895 Pole Position 695 Tapper 450 
Buster Bros 700 Golden Axe 750 Pound for Pound 950 T.M.N.T. 1225 
Cabal | 635 Guerilla War 450 Prehistoric Isle 450 Three Wonders 1585 
Capcom Bowling 825 Gunforce 1275 Quarterback 650 Thunder Dragon 950 
Captain America 1850 Hard head 775 Raiden 1375 Trog 1375 
Caveman Ninja 1050 Heavy Barrel 575 Rampart 1530 Turbo 495 
Centipede 395 High Impact 1795 Road Blaster 1045 Two Crude 840 
Combatribes 840 Indy Heat 1950 Robocop 6/3 Vendetta 1990 
Desert Assault 1450 Karnov 420 S.C.l. 1800 W.W.F. Superstar 850 
Wrestlefest 23/5 


Machine 
istributors, Inc. 


PEACH STATE 
COIN MACHINE EXCHANGE 
1040 Boulevard S.E. 
Atlanta, GA 30312 


WE WELCOME TRADE-INS and HAVE FREE DELIVERY 
EAST OF THE MISSISSIPPI ON 4 OR MORE ITEMS 


150 Jet Port Industrial Park 
Myrtle Beach, S.C. 29578 
803-626-1900; FAX 448-9899 

Ask for Royce or Ed 


3701 I-55 South 
Jackson, MS 39212 
601-371-1000; FAX 371-1259 
Ask for Jay 


2560 Overton Crossing 
Memphis, TN 38127 
901-353-1000; FAX 353-1155 


Ask for Jan Ask for Bob LeBlanc 


404-622-4401; FAX 622-7972 — 


The Original. Best and Lowest Priced!"' 


MONEY MACHINE 


For the last 10 years the 
greatest promotion ever! 


yg ¢ Blows money and/or 
coupons. 
e Your patrons try to catch 
as many as they can. 


(309) 788-0135 


WIRE CUTTING-SKINNING-TERMINATING-MARKING 





Wire cutting/skinning/terminating service available for custon needs. Wire AWG 12 
thru 22 in wide range of colors. Terminating performed as required. Hot stamp 
wire marking available. All services under Quality Control. Call for estimates. 


RAM STAR 


‘ 













IS THE PLACE 
TO GET 
POKER KENO 
8 LINES 
PULLTABS 


f 800-228-0958 









Baseball Cards 


also Football, Basketball & Hocky 






Use in card dispensers for your 
skill games, cranes, pinball 
games, video games or any other 
machine. 












All different players - different 
years - different companies. 
Cards in mint or near mint 
condition. 






We mix common, rookie and star 
players to excite your player-card 
collector. 






Satisfaction guaranteed or 
your money back. 


5000 cards $200.00 

2500 cards $115.00 

1000 cards $ 50.00 
includes shipping and handling 


J and H Cards 
P.O. Box 763 
Levittown, PA 19058-0763 


215-946-6188 
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HARNESSES OF QUALITY" 
Amusement and Industrial 


JAMMA/GENERIC HARNESSES 
CUSTOM & 8-LINE HARNESSES 
W-4 * W-6 * W-8 
CONVERSION MADE SIMPLE WITH INTERFACE BOARDS 


@ 8-Line Conversion Kit Plugs Directly Into Existing Cabinet Harness 

® Double Male Interface Board with JAMMA Pinout One Side & Choice of Either 
28/56 or 18/36 Female on Other Side 

@ Nintendo Monitor Color Conversion PCB 


We specialize in custom manufacturing all ope of amusement wiring harnesses. 
Each harness made to your specifications. Price quotations based on quantities. 


712 County Road 58 | Prattville, AL 36067 


800-365-1941 ® 205-365-1841 ® Fax 205-365-4435 


Prices subject to change without notice ® Duns #62-628-6702 





Willow Enterprises 


Surviving And Thriving 
Into The 21st Century 


The Best In Quality Used Coin Op Equipment 
Redemption, Bowlers, Videos, 
Pins, Cranes, Music Of All Kinds 


Rowe Combo Kits 


Factory Distributors For: 
Wurlitzer, Kramer, Merit, SMS, Grayhound 


You Need It—We’Ill Find It! 
We Love To Export—Call Today 


410-768-3400 
FAx: 410-768-9563 





SOUTHLAND DISTRIBUTING 


1611 Castle Hayne Rd., Bldg. B e Wilmington, North Carolina 28401 


(919) 343-8200 e Toll Free 1-800-659-1999 
or FAX us at: (919) 343-0084 


CABINET STYLES 


@ 19" UPRIGHTS 
@ 9" COUNTERTOPS 
@ 13" MINI U/R @ STDOWNS 


PIONEER LASER 
JUKEBOX 
DISTRIBUTOR 
FOR 
NORTH CAROLINA, SOUTH 
CAROLINA & VIRGINIA 
WE ARE NOW BUYING 
Jukeboxes, Pool Tables, 
Pinballs, Videos 
and Pushers 
VIDEO GAMES: 
Arch Rivals.........:cccceceee. $750. 
PIANO G scicsescsccsnrvevsxcccansaxaes 300. 
Buster Br0S.......ccccccceeseseees 645. 
Double Dragon... 375. 
Gain Ground............ceeeeeeeeee call 
Gauntlet Il... eee. 545. 
PUGH: WP ACTsxstawsivssntepnsnaceces call 
Ninja Gaiden... 445. 
Operation Wolf........... ee 775. 
Pit FIQNUED...scssesccnssescenescsess 1495 
P.O.W.....ceccesescceceeccceeceeeeeeees 475 
SHINODI...........cceeecceeeeseeeeeeees 375 
Super Off Road............... 1345 
TIAN Tiseosdecesniessacnyencwsenvondianies 995. 
Thunderblade (u/r)...........4. 895, 
WWF Superstal...........00. 745. 
WrestleFest........ eee Call 


CABINETS-KIT READY $695. 


INCLUDES: 
Monitor, Power Supply, Coin Mechs, 
Formica Cabinets (not paper) 
BLONDE OR BROWN WOODGRAIN 


KITS & DEDICATED 


@ CHERRY MASTER 

@ ELDORADO 

e W-4, W-6, W-7, W-8 

@ F-5, LUCKY STAR, BINGO 
@ CHERRY BONUS Ill 


USED POOL TABLES: 


VALLEY - DYNAMO - UNITED 
7' AND 8'...Call for prices. 


WE NOW DISTRIBUTE 
THE BEAUTIFUL NEW 
Wurlitzer 


Juke ~— 





LINE... 


AS WELL AS ARACHNID, TORNADO 
TABLE SOCCER AND U. S. GAMES 


WE DO 
BOARD REPAIRS 
CALL US NOW! 
MISCELLANEOUS: 


Digital Bowlers 
Pushers - All kinds 
Kramer High Speed 
Grayhound 5-in-] 


CRANES: 


Clean Sweep 
Betson Big Choice 





JUKEBOXES: 
Rock-Olas (most models)......... Call 
ROWE R-82... ce ceceeeseeeeseeeee $595. 
ROWE R-83.0.. ce ceeeeeeesseeseeeees 595. 
ROWE R-84. oe eeeescesseeseeees 650. 
FROWG: FB 5 viscocsacisnsonssnasnnecednans 750 
ROWE R-86..... cc cececeseesceeeees 875 
ROWE R-87 uc cececeseeseeseeseees 995 
Rowe R-88......ccececeseeseeeeeeees 1100 
ROWE R-89 0.0... ceceeeeeeeeees 1295 
Rowe R-89 Video...........0008 1950 
ROWE R-90.... ce ceecesseesseeseeees 1495 
ROWE R-91 occ ceeeeeeeeeeeeees 1745 
Rowe R-91 Combo................ 2050 
ROWE R-92.0 ec ceeeeeeseeeeeees 1800 
Rowe R-92 Combo.............0. 2500 
Rowe CD-100.... ccc 3600 
Rowe Rl-4.... cc cececeeeeeeeeereees 695 
ROWE RI-5 ue ceeeeeeeeeeeseeees 895 


TRADE-INS ARE WELCOME ! 
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NEW KIT SPECIALS 
Golden Tee Golf II (H) 
Strata Bowling (V) 
Spinal Breakers (H) 






Magic Sword (H) 







USED BOARDS 


U.S. Classic Golf (V) 


Street Fighter II (H) 
Street Fighter (H) 







USED REDEMPTION 


The Game Exchange 
P. O. Box 09598 
Columbus, Ohio 43209-0598 


(614) 258-2933 











oer §8«6(ferc., CilSeiummam, \Ss0>, de 8 6‘So Steeles, 


Ss3. 






Pade Peed 
oc. St" A BR Os Be Bes: 
oi > 3 Ss 3 ~ is Pets 


MUNCIE NOVELTY CO. 
PH. 800-428-8640 






Sizzling Summer 
Specials 


from Betson Enterprises...your source 
for redemption equipment: 


Used Crompton pushers 
including a 6 player New York New York 
($7975) 


Don't hesitate- used Crompton moves Jast! 


Also: limited availability on used, 
reconditioned Lotto Fun 
(4 w/ ticket-out, 2 w/token-out) 


only $995 each. 


Plus new 6 player and 4 player Crompton pushers 
and | player Rock n' Roll and Klondikes 
are in stock for immediate delivery. 


Call redemption sales @ 
1-800-524-2343 


Redemption games 
have lasting appeal- 


BETSON ENTERPRISES 
DIV. OF BETTI IND. INC. 
SO el U products 303 PATERSON PLANK RD. CARLSTADT, N.J. 07072 


H IN N.J. (201) 438-1300@TOLL FREE 1-800-524-2343 
that are built to last FAX (201) 438-4025 





LUCKY EGGS = GOOD MONEY! 


e Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
— Like New! 


e Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


CUCU) INNOVATIVE 
INDUSTRIES, 
7 INCORPORATED 


2605 Grand Ave ¢ Carthage, MO 64836 


800-344-7467 


FAX (417)358-1849 







Great Western 
Trading Post 


NEO-GEO 


Baseball Stars II 
King of Monsters Il Call 
Ninja Commando $245 
Football Frenzy $149 
Mutation Nation $169 
Last Resort 












# Call today for 
t NEW Games and 
n, the best prices! 




























NEO GEO 2 SLOT 
WITH FATAL FURY AND 
KING OF THE MONSTERS 


ONLY $995 


STREET FIGHTER II 







S88 Specials 


Baseball Stars, Burning Fight, Eight 
Man, Sengoku, Super Spy, Ninja 
Combat, King of Monsters, Cyberlip, 





























AND Crossed Swords (yep, only $88, some 
CHAMPION EDITION without english headers...give usa 
CALL TODAY! call) 







TANK FORCE KIT NEW-GEO Hardware 
$559 1-SLOT $675 
If ya don't see the ae ya 


one ya want.... Just 
give us a call. 


PC BOARD BUYS: 


Captain America $650.00 Sunset Riders $825.00 
Legionaire CALL Karate Blazer $450.00 
Captain Cammando $745.00 Raiden $695.00 
Thunder Dragon $399.00 Pit Fighter #350.00 
Mutant Fighter $499.00 Gallop $395.00 
Tumble Po $349.00 Wrestlefest $599.00 
F-1] Grand Prix $595.00 










Blowouts: Balloon Bros--$99, Atomic Robokid--$199, 
Combatribes--$79, Pinball Action--$99, Chelnov--$89, 
Hammerin Harry--$129, Side Pocket--$99, R-Type II--$199, 
Aurail (with header)--$179, Spinal Breakers--$99 


CHARGE IT! VISA OR MASTERCARD 
Phone 1-800-466-2424 FAX (503)726-7413 
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MONITOR 
GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, 
poor regulation, jail bars, vertical shrink- 
ing, etc. Call for free technical help 
with your monitor problems. All kits 
come with instructions and are easy 
to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 
19' color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 

Kit #102: For Electrohome GO7-FBO 
13' color monitor. 16 parts. $7.95 ea. 
Kit #201: For Wells-Gardner K4600 
Series color monitors. 14 parts. $6.95 
ea. Wico #36-0244 

Kit #202: For Wells-Gardner K4900 
Series color monitors. 15 parts. $7.95 
ea. Wico #36-0248 

Kit #203: For Wells-Gardner K4800 
Series color monitors. 15 parts. $7.95 
ea. 

Kit #301: For Nintendo Sanyo 19” 
color monitor. 15 parts. $6.95 ea. 
Wico #36-0245 

Kit #401: For Atari Disco 19' color 
monitor. 17 parts. $6.95 ea. 

Kit #601: For Korean Telcom AK9O1 
color monitor. 21 parts. $9.95 ea. 
Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabi- 
nets with non-Nintendo game boards. 
17 parts. $4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in 
picture. 4 parts. $6.95 ea. 


Power Supply Repair Kits 
Kit-A (Capacitor) $24.95 
Kit-B (Semiconductor) $24.95 
Kit-A & Kit-B (1/2 each) $24.95 


|. DISCOUNT! Buy ten kits and take 
| $1.00 off each kit. Money back | 





guarantee. We pay S&H. 


Electrohome Flyback #A29951-B 


2$C1106 
2SC3039 
2SD870 


ZANEN ELECTRONICS 
806-793-6337 


We buy JAMMA Boards 
CALL FOR PRICES 
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AMOA Jukebox To 


FOR MONTH ENDING MAY 1992 


p 30 

















I t- | COMPILED FOR THE AMUSEMENT & MUSIC OPERATORS ASSOCIATION'S 
DS = < JUKEBOX PROMOTION COMMITTEE 
=e |Se5 | TITLE ARTIST 






SONGWRITER(S) LABEL/DISTRIBUTING LABEL 









x x NO. Tax 


FRIENDS IN LOW PLACES 
D. BLACKWELL, E.B. LEE (BMI/ASCAP) 


SHAMELESS 
B. JOEL (BMI) 







GARTH BROOKS 
CAPITOL 44647 


GARTH BROOKS 
CAPITOL 44800 


GARTH BROOKS 
CAPITOL44771 


MR. BIG 
ATLANTIC 7-87580 


GARTH BROOKS 
CAPITOL 44727 









RODEO 
3 L. BASTAIN (BMI) 


nme TO BE WITH YOU 
E. MARTIN, D. GRAHAME (ASCAP) 






THE THUNDER ROLLS 
4 P. ALGER, G. BROOKS (ASCAP) 


le TWO OF A KIND 
[ B. BOYD, W.D. HAYNES, D. ROBBINS (ASCAP) 





GARTH BROOKS 
CAPITOL 44701 


ae | CAN’T DANCE GENESIS 
7 T. BANKS, P. COLLINS, M. RUTHERFORD (ASCAP) ATLANTIC 7-87532 
I'M TOO SEXY RIGHT SAID FRED 


F. FAIRBRASS, R. FAIRBRASS, R. MANZOLI (BMI) CHARISMA 98671 


ERIC CLAPTON 
REPRISE 19038 


TEARS IN HEAVEN 
E. CLAPTON, W. JENNINGS 


STRAIGHT TEQUILA NIGHT 
K. ROBBINS, D. HUPP (ASCAP) 


SOME KIND OF TROUBLE 
M. REID, B. MAHER, D. POTTER 


PAPA LOVED MAMA 
K. WILLIAMS, G. BROOKS (ASCAP) 


IT ONLY HURTS WHEN | CRY 
D. YOAKAM, R. MILLIER (BMI) 


REMEMBER THE TIME 
14 T. RILEY, M. JACKSON, B. BELLE 


STROKIN 
C. CARTER (BMI) 


JOHN ANDERSON 
BNA 62140 


TANYA TUCKER 
LIBERTY 57703 


GARTH BROOKS 
LIBERTY 57734 


DWIGHT YOAKAM 
REPRISE 19148 


MICHAEL JACKSON 
EPIC 74200 


CLARENCE CARTER 
ICHIBAN 108 


EVERYTHING | DO! DO IT FOR YOU 
B. ADAMS, R.J. LANGE, M. KAMEN (ASCAP/BMi) 


BRYAN ADAMS 
A & M 1567 


HERE’S A QUARTER TRAVIS TRITT 
17 T. TRITT (BMI) WARNER 19310 
THERE AIN’T NOTHIN WRONG WITH THE RADIO AARON TIPPIN 
18 A. TIPPIN, B. BROCK (BMI) RCA 62181-7 


RIGHTEOUS BROTHERS 
COLL 4214 


ATLANTIC STARR 
REPRISE 19076 


UNCHAINED MELODY 
12 ZARET (ASCAP) 


MASTERPIECE 
K. NOLAN (ASCAP) 


ha | o | YOU'VE LOST THAT LOVIN FEELIN 
MANN, WEIL, SPECTOR (BMI) 
THE SKY IS CRYING 
26 E. JAMES, M. LEVY. C. LEWIS 


RIGHTEOUS BROTHERS 
CLASSIC 871880 


STEVIE RAY VAUGHAN 
EPIC 74142 


EAGLES 
COLL 45085 


MICHAEL BOLTON 
COLUMBIA 74020 


HOTEL CALIFORNIA 
D. FELDER, D. HENLEY, G. FREY 


WHEN A MAN LOVES A WOMAN 
13 C. LEWIS, A. WRIGHT 


WITHOUT YOU WHAT DO | DO WITH ME TANYA TUCKER 

10 R. PORTER, L.D. LEWIS, D. CHAMBERLAIN (ASCAP) CAPITOL 44774 
MONEYTALKS AC/DC 

18 A. YOUNG, M. YOUNG (ASCAP) ATCO 98881 

LOVE OF A LIFETIME FIREHOUSE 

27 14 W. LEVERTY, C. SNARE EPIC 73771 
hos | — | OLD TIME ROCK & ROLL BOB SEGER 
THOMAS JONES/GEORGE JACKSON (BMI) CAPITOL 57797 

HAMMER 


CAPITOL 57700 


GARTH BROOKS 
LIBERTY 57733 


2s | — | 2 LEGIT 2 QUIT 
HAMMER, PILATE, EARLY, KELLY. LOUIS 


WHAT SHE’S DOING NOW 
P. ALGER, G. BROOKS (ASCAP) 


NATIONAL SAMPLING BY RECORD SOURCE INTERNATIONAL (RS!) BASED ON BOTH 


45 RPM AND CD POPULARITY. 
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éEste es su nombre 


Que no se encuentra 
o se ha perdido de 
nuestra lista de 
suscribidores? 





Hagase parte 
del grupo de 
ganadores 

suscribientes 
que han escogida 
la revista que es el lider 
en la industria coin-op en los EE.UU 






Llame Hoy A 
PLAY METER 


(504)488-7003 


FAX (504)488-7083 
P. O. Box 24970, New Orleans, LA 70184 






ATENCION “A” _ 
OPERDORES - EN-ESPANOL 


NOSOTROS TENEMOS NOVEDAD 
DE MAQUINAS EN ESPANOL 
LISTAS PARA OPERAR 


INCLUYE ! 


Prueva De Fuerza 









Catalo 
e Gitana Mformacig’ De 
Tatis 
e Vascula 
e Payaso 






e Sex Appeal 

e Medida De Amor 
e Kiddie Rides 
Kiddie Ride Controller 


Mr./end. 


9601 OWENSMOUTH AVE. #2 
CHATSWORTH. CA. 91311 









Para Mayor Informacion 
llamenos ... 


1- 818 - 718-6061 
FAX - 818-718-0712 


Hablamos Espanol 











Buy DUKE DISTRIBUTING new 


SELL 210 Cherry Street @ Franklin, KY 42135 USED 
FRADE’ (502)586-1663 e (502)586-1773 


also our FAX # 


(502)586-9058 e (502)586-9066 



































NEW POOL TABLES CALL FOR NEW JUKEBOXES 
Valley -- Dynamo INFORMATION Rowe--NSM--Rock-Ola 
ON OUR 
NEW POKER/8-LINES OEE USED JUKEBOXES 
All Programs -- Call DELIVERY Rowe--Rock-Ola 






*&KKKKTHIS MONTH'S SPECIALSk& kk kw 






Cherry Master.......cccsecsecee 200.00 GAME COVEIS......ccceseecseren 45.00 
Yamate W-4 PCB... 290.00 POWer Supplies... 30.00 
Cherry Bonus Ill... 300.00 MarSVEM4...... cesses 325.00 
EICOLACO........ccsscesesseeeseeetseees QO) MarSVFM5....... cece, 









Empty Cabinets............cc000. OO) SharplMage 13"... ees cee , 
Wells Gardner Monitor 19"....235.00 Sharplmage@ 19"... 215.00 
Wells Gardner Monitors 13"..225.00 Klopp Coin Counters... 650.00 
TommyGate w/7" Extension..945.00 8-Linebuttons...... eee (set)..24.00 
Wiring HarneSses.........ccccceen OO.00 PICKS cancsascnensannccncieienamen 30.00 
Used Tp DraWs.......cscsesseeseeen OO USEC TACK POtS.......cecscsecsseseenes 










Kk KK IKLUCKY-8-LINES kkk Ik 


Complete w/EEl & Sharp Monitor--$ 1395.00 (8 or more $1295.00 ea.) 
Complete w/Mars & Wells Gardner--$ 1495.00 (8 or more $1395.00 ea.) 
Complete (no bill acceptor w/Sharp Monitor--$ 1095.00 
Complete (no bill acceptor) w/Wells Gardner--$ 1 150.00 
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NEW AMUTEC KIDDIE RIDES 


You’ve tried the rest, now try the BEST 
Finest Quality Kiddie Rides Made 


27 models to choose from—All colors available 
All rides designed with safety and enjoyment 
of children as top priority. 


e Also in stock, a large selection of rebuilt-used rides ¢ 


TRADES ACCEPTED 
Call for spring specials. 


STANDARD 
KIDDIE 
RIDES 


834 Frankstown Avenue 
Pittsburgh, PA 15221 


1-800-874-3371 









Where am f 
going to get 
the money? SRE ASAE TAIN a 


GOOD 
LOCATION 
















Since St. Jude Children’s Re- 
search Hospital opened in 1962, 
it has forged new treatments for 
childhood cancer and has helped 
save the lives of thousands of 
children around the world. But 
the battle has just begun. You 
can join the fight. To find out 
how, call 1-800-877-5833. 
ST. JUDE CHILDREN’S 
S RESEARCH HOSPITAL 


Danny Thomas. founder 


DON'T GET 
LOCKED OUT 
OF GOOD 
LOCATIONS 


= 
Do you need 


Grayhound equipment, 


but don't have 
the money???? 


FIND OUT ABOUT 
GEI's "SMART LEASE" 


1-800-222-0491 


or FAX 908-341-6560 
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Machines 


Customized packages 


50¢, 65¢, 75¢ -- Averages 3" 
85¢, 95¢ -- Averages 6"-9" 
$1.05 -- Averages 7"-14" 
Averages 50¢, 65¢, 75¢, 85¢, 95¢ 
$1.05 Jumbos Averages 


“BMC Best Mfg. Co. 
1-800-962-4486 
414-547-5051 





INBOWW 















HELP! 


OLD GAME PARTS 


WE CAN REPAIR OR REPLACE MOST COMPONENTS 
FROM OLDER VIDEOS & PINBALLS. GIVE US THE 
OPPORTUNITY TO SUPPLY YOU WITH THE MISSING 
PART THAT KEEPS YOU FROM MAKING MONEY! 


WE BUY OLD P.C. BOARDS! 


Conversion Items 
Video game PCBs-Over 400 Kinds 

Call for price list 
Electronic pinball parts-All makes-Used playfields 
Backglasses & Electronic Components 
Laser Disk games-Players, disks & PCBs 
Monitors-All sizes: color, B&W -all XYs 
Manuals, schematics and other service data 
Tubes-New, rebuilt & used 
Multi-game Systems-3-in-1, 4-in-1 
Video Arcade Analyzer: 

Test Fixture for Monitors-NOW ONLY $225 


ELDORADO GAMES LTD. 
(310) 630-0910 FAX: 310-630-1566 








AMUSEMENT RIDES, INC. 
TOP QUALITY NEW KIDDIE RIDES AT LESS THAN 
THE PRICE OF RE-FURBISHED 


<—w / 


FEATURES 


e Up &Down and 


Back & Forth Movement 


e Maintenance Free Electronic Sound 


P-102 JUMBO 


e Fully Interchangeable Bodies 


e Shear Pin Protection on 


Shaft and Motor 


e Sturdy Construction for Street Use 


e¢ Full 90-day Warranty on Moving Parts 


¢ Fully Stocked Domestic Parts Dept. 


¢ Proven Customer Service Record 


1 or 2 units 
3 to 9 units 


$1595 00 Ea. 
1495.00 Ea. 
$1395.00 Ea. 


All prices F.0.B. Paterson, New Jersey 


SPECIAL SAMPLE OFFER 
ANY UNIT IN THIS AD 
ONLY $1395 


RAINBOW AMUSEMENT RIDES, INC. 
114 Roseville Road, Westport, Connecticut 06880 


P-131 CARTOON HORSE 
203-454-2179 


R56 RACE BOAT 


FAX 203-454-2584 





PLAY METER 169 JULY 1992 


er UNBELIEVABLE 
OPPORTUNITY 


18 hole challenging mini golf 
course wifh complete arcade 
including all top games on the 

market, 


@ RECENTLY RENOVATED e 
@ EASY MAINTENANCE e 
e INCREDIBLE LEASE e 
@ EXCELLENT LOCATION e 


Offered at $125,000. 
Must sell due to partnership differ- 


ences. Terms available to right buyer. 
Available in sunny southern California. 


Perfect weather 365 days a year. 


For Information call: 
(310) 523-9870 


GALAXY DISTRIBUTING 


401 S. Elgin e Tulsa, OK 74120 
1-800-678-7665 


Fax: 918-584-4168 
CLOSE OUT 


Captain America (4-player) 


Factory Kit 
$745.00 


USED KITS 
Cadash 
Final fight 
Crime City 
WWF Superstars 
Bottom of 9th 


COMPUTER 
POWER SUPPLY 





Baseball Doule Play 
w/control panel 
Sports Match 


With Built-in Fan 


SHOESHINE 
_ VENDING 


ery e Steady Earnings 
i ick e Quick Payback 
e Low Maintenance 


e Sturdy Construction 












Great for restaurants, 
hotels, truck stops, 
office buildings, 
airports, etc. 







O-SUN COMPANY 


(20 YEARS EXPERIENCE) 







P. O. Box 334 e Mequon, WI 53092 


(414) 242-6200 


FAX (414) 238-1647 





MR. “BALL 
POLISHER" 
ONLY $495.00 


90-Day Money-Back Guarantee 


POLISHES 
COMPLETE SET 
AT 





Makes old pool balls 


29.95 look shiny and new! 
(10 or more $27.95) 


1 Year Warranty On Motor 


1-Year Warranty 
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GENERIC JAMMA CABLES: 


IMMEDIATE 
DELIVERY! 
















* Custom wire harnesses made to your 
specifications. 





* Custom electro-mechanical assembly 
(prototype and production) 





* Engineering and design assistance 
available. 






* Supplier to industry giants. 


CALL NOW! (708) 678-9520 
PARTEC INC. 


10517 United Parkway 
Schiller Park, IL 60176 


Fax: 708-678-9546 













Tired Of Slow Board Service? 









<=»  £‘I[he Easy To Use Computer SS 
CD TITLE STRIP PROGRAM 


The CD TITLE STRIP PROGRAM is two programs in one. 

You can print your own CD Title Strips AND inventory 

all your CD's and jukeboxes with your personal computer. 
Print Your Own CD Titles and Songs On *OntNUOUS gm 
Form Tractor Feed CD Title Strips - Complete CD 
Inventory Control— Jukebox Inventory — Bullet Fast 
— Full Color —Store And Print All The Information 
About Each CD Including: Title, Artists Or Group, a 
All Songs, Cost, Quantity, Manufactures Code, Re- 
lease Date, Label Name, Number Of Copies In Storage, —s 
Number Of Copies On Location, And The Type Of 
Music — Select Your Own Unlimited Number Type of SS 
For The Type Of Music— Print CD Title Strips and Block LD 
Out Those Tunes You Don’t Want Listed On The Strip 
And The PROGRAM Will Automatically Center And Close Up The 
Empty Space On The Strip — Store Information On Each Location — 
Track The CD’s “In And Out” Time On Any Jukeboxes At Any 
Locations — Track The Number Of Plays Of Each CD — Make Notes 
On Each Location — Print Lists And Reports For The Jukeboxes And 
The CD’s — List On The Screen Or Print A Report Of All The 
Jukeboxes That Contain A Particular CD — List Or Print What CD’s 
Are In Any Jukeboxes At Any Locations — List Or Print CD's By 
Music Type, CD Identification Number, Artists Name, Or CD Title— 

Supports Bar Code Reader Via Keyboard Port — Free Title Strips 


With The Program — One Year Support — 10 Day Money Back 

QQp crenee: — OVER 175 FEATURES AND FUNCTIONS, 

=< Most Completed With ONLY 1 KEYSTROKE!!! For IBM And 

CF 100% Compatible Computers With Dot Matrix Printers. 
Requires Hard Disk and 512K Memory. ONLY $395 


ew TITLESTRIPCOMPANY = “85 
iD ~ Post Office Box 333, Riva, Maryland 21140 
Toll Free Orders (Voice or FAX): 1-800-950-5853 
= Information: 301-956-5856 / 301-261-7781 















Then Call BOARDWORKS... 


A STATE-OF-THE-ART SERVICE CENTER DEDICATED ONLY 
to the SERVICE OF COIN-OP VIDEO GAMES AND PINBALLS. 


Because SERVICE is all we do, we can offer 
24-hour turnaround in most cases! 


JOHN WILLIAMS ¢ DOUG CLEVENGER 













ELECTRONIC EXPERTS 
7006 STAPOINT COURT, SUITE A ¢ WINTER PARK, FL 32792 


Phone (407) 679-8007 © 1-800-942-9425 © Fax: 407-679-0755 


COMPLETE STOCK OF EPROMS FOR PINBALLS AND VIDEOS 
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* USED KITS * 


100 Clams or Less! 


$04 
Gamemasters 


(004) 924-6111 


LUDA 
Strenigth | 







#1 ine a 
Maker! as, 


This timeless coin-op novelty machine will 
never go out of style. It could be the most 
profitable sq. foot of space in your place. 
Quality built and low priced. 


CALL MR. VEND (818) 718-6061 


$100.... 


for this ad. 


Call Carol Lea 


(504) 488-7003 
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Nation 


Tre Ket 





KIDDIE RIDE 
ELECTRONICS 
314-392-5165 


FAX 314-392-5743 
Music-Sound Effects etc. 
Special Horse/Whiney $29.95 
Single Sound, Any Sound $49.95 
2 E-prom $59.95 
Timers...Lamp Flashers... 
Visual Effects 


CoO 


TICKET AVENUE 
SHAMOKIN, PA 
17872-0547 
717-648-6803 
Toll free fax: 
800-326-9320 


ITS TIME TO CALL 


RAMive STAR 
@ 800-228-0958 
FOR 
8 LINES  KENO 
PULLTAB POKER 


MACHINES 


M4) American mave ouaury 


MODEL 2000 
AS LOW AS $16.78 
SHOWN WITH 825 HASP 


SERIES 700 
AS LOW AS $13.75 


SERIES 702 
AS LOW AS $12.56 


a CAM LOCK 
AS LOW AS $3.01 


%3 CAM LOCK 
AS LOW AS $3.22 


1%" CAM LOCK 
AS LOW AS $3.43 


HASPS 
(iei- Sleek 


SECURITY BAR HASPS 


42" AS LOW AS $1.27 
12” AS LOW AS $2.45 
16° AS LOW AS $2.55 
24" AS LOW AS $3.25 





ALL MADE IN U.S.A. 


PATT SUPPLY CORPORATION 
1335 S. MICHIGAN AVE. CHICAGO, IL 60605 


SERIES H-10 
AS LOW AS $11.96 


Master Lock 


NO. 1 AS LOW AS $5.44 
NO. 3 AS LOW AS $4.62 
NO. 5 AS LOW AS $6.78 


om » NO. 7 AS LOW AS $3.90 
» 


= ™ 
/ pr bee 


825 AS LOW AS $4.61 
875 AS LOW AS $2.99 
885 AS LOW AS $3.17 
525 AS LOW AS $4.25 
535 AS LOW AS $4.25 


TOLL FREE 1 (800) 621-4418 
ALL PHONES: (312) 939-7616 





ASK FoR THE PUCK STOPS HERE sy name FOR SALE 


The Original Air Hockey Safety Shield 


10 - Treasure Island 
@ PRACTICALLY ELIMINATES TABLE- Way Bans 1000’s IN USE THROUGHOUT 


SIDE INJURIES & COSTLY THE USA, UK, CANADA, MEXICO Rotary's For Sale 
PROPERTY DAMAGE | “a AND AUSTRALIA 


sence a a) CURRENTLY IN USE AT: 
DOESN’T AFFECT TABLE PLAY — pT eMnne. Glew GHEE $1250 each 


© INSTALLS IN 15 MINUTES WITH = @ NP aE. uAliBY CASTLE © GREAT AMERICA 


OnE BOEREMORWED re FUN FACTORY © GREEN GAMES All 10 @ Complete Package 
* IMAGINATION LEISURE * DYNAMO x _ U.S. BILLIARDS $10,000 


¢ Increased player appeal! ¢ Ask your distributor for “‘THE PUCK STOPS Contact 

¢ Demand the 9-inch shields with the angle! HERE” by name! ' ‘ 

¢ Made from virtually indestructible space age ¢ Insist on the original or call direct and save the Val S Vending 
material! sales tax! D: 

e Increase Revenue ... Decrease lost pucks and e When your customers’ safety and your liability Pinellas Park, FL 


expense from downtime! are at stake. . .specify the quality product! 8 1 3 8 6 7 8 5 9 5 


PLASTITECH PRODUCTS, INC. vein ia 
(903) 757-0543 .n002°573%o 1-800-933-0145 F 10a.m_3 p.m. 





FOR SALE 


Family Amusement 
Super Arcade 





To Work For Brsr? 







(Mall Location) 


Phoenix, Arizona 
Metro Area 


What Ok 0 


rc 
;¢ © 


6 


Your | hou gh te. . uid Ours! 





Principals Only 


602-973-9477: 








EQUIPMENT 





FOR SALE 


Final Lap 
Final Lap Il 












Family Entertainment Centers 










District Store UBOB 
Managers Managers Managers 
$36,000-48,000/yr $27,500-32,000/yr $21,500-30,000/yr Skeeball 13 






Wacky Gator 


Hoop Shot 
call Kyle or Bill @ 
7-800-WM STONE 


Positions tn: 
Texas, Georgia, Kansas, Hawaii, Missouri, Michigan and Illinois 







Fax Resume to: FUN FACTORY, INC - Personnel Department 
FAX Number: (808) 682-4016 
91-246 Oihana Street * Ewa Beach, Hawaii 96707 * (808) 682-5767 
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"CHAMPION 
EDITION" 


Kits or Whole 
Games 


Capcom Original 


Boards 


"The Board Market" 
Phone 
(305) 447-8708 
FAX 
(305) 447- 8879 





CD & 45 RPM STORAGE BOXES 
CD Box Holds 100 * 45 RPM Box Holds 200 ¢ 
Both Are Triple Thick Front/Back Walls ¢ 
Double Thick Side/Bottom Stackable « 
White Color ¢ 200 Lb. Test ¢ 
Corrugated e Lift Off Lid « Tote Grips e 
CD Storage/Browser Box $7 ea. (Min. Order 6) 
Plus $8 S&H 
45 RPM Storage Box $5 ea. (Min. Order 5) 
Plus $4 S&H 
Visa/MC/American Express/Diners 
UPS — COD 


Cherry Master Boards 
(1) $245 (3) $195 (5) $175 
Complete Kits $295 


New 8-Line Machines 
19" wr $1-$20 DBV $1495 
13" c/r $1-$20 DBV $1395 


New Leisure Bill Validators 
(1) $295 (3) $275 (5) $255 


Brand New Bill Changers 
1600 Coin Cap., stacker holds 
400 bills, wall mount or stand 

$1 only... $995/$1 & $5... $1095 
also $1, $5, $10, $20 ... $1295 


A.S.K. DISTRIBUTORS, INC. 
813-962-3909 fAX 813-962-7385 


We Export All Types of Machines 








4 USED POKERS ¥ 
CHOICE $495.00 each 


Greyhound, SMS, Kramer 
Call Jody 


1-414-336-7518 







SEEBURG 3W1 
WALLBOXES 


(alias 160s & 200s) 
213-585-3269 


TICKET AVENUE 
SHAMOKIN, PA 
17872-0547 


TtCckKET - €o 717-648-6803 


FORAL 
REDEMPT 


OCTOBER 1-3, OPRYLAND HOTEL 
The Amusement & Music Operators Association 
International Exhibition & Educational Seminar for the 
Coin-Operated Amusement, Music & Vending Industry 


VOICE or 24 hr. FAX ¢ 1-800-950-5853 


Title Strip Co. 
P.O. Box 333, Riva, Maryland 21140 


DR.VIDEO 


DELIVERS 
NIDEO pay AIR! 
v2 


1-800 44 HOT KITS 
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TIRED OF GAME AND PLUSH DISTRIBUTORS 


CALL 


COAST TO COAST GAME & 


PLUSH DISTRIBUTORS 
1-800-752-9879 


FOR GREAT PRICES ON NEW & USED GAMES 
QUALITY PREPACKS AND CLOSEOUT ITEMS 













or we could say, 


IT'S 
DYNAMITE! 






PATENT PENDING 





@Designed by Stan exclusively for Dynamo Pool Table cash box 

security. S 
@Hinged bar with padlock cover. Complete with hardware & 
instruction. 


The above bar will not work on Dynamo Air Hockey. 
If you need an air hockey bar, ask for STYLE PH-7 






We have Stan standing by, ready to take your order right now. 





End Ball Juggling Forever! 


“The Original Lane Retainer” 


Keeps the balls 
where they belong. _ 


VIRTUALLY ELIMINATES 


¢ Balls crossing into other lanes. 

¢ Left-hand players rolling balls into 
right-hand lanes. 

¢ Plavers taking tickets from the 
wrong dispenser. 


INCREASE REVENUE AND. . . 


Decrease expenses by reducing downtime 
Space age material... Virtually 
indestructible! 


LIFETIME REPLACEMENT 
GUARANTEE 


PLASTITECH PRODUCTS, INC. 


P.O. Box 2387 * Longview, TX 75606 


CALL TODAY: 1-800-933-0145 = =~ I= prices! 


Made at 


LEAVING YOU BROKE? 84 
fe 





g IT'S DYNAMO for POOL TABLES 




















A-1 PRODUCTS J 


Phone Toll Free: 1-800-STAN'S A-1 or 1-800-782-6721 QUALITY 
Phone or FAX 1-919-728-5311 ids 
Rt. 1, Box 654A, Hwy. 101, Beaufort, NC 28516 LOW PRICES 


NO MINIMUM 





Professionally 


‘“do-it-yourself”’ 





WE SPECIALIZE IN 
POKER BOARD REPAIR 


We also do all types of 
P.C. Board Repair! 


Call Today: 
Jay’s Vending Service 
Sales-Service-Parts 


Distributors For Leading 
Coin Machine Factories! 
® 


North Point Village Shopping Center 
4035-4037 North Point Blvd. 
Baltimore, MD 21222 


(301) 388-0993 (301) 388-1425 
FAX (301) 477-3110 








WANT TO BUY 
Used Rowe 45 RPM 
Wallboxes 
call Randy Chilton 
316-262-3538 






WANTED 
Used Coin-Operated 


Kiddie Rides 


Call 1-800-448-6888 
FAX 303-771-7567 


A 


Kiddie Rides U.S.A. 











RAM STAR 


IS THE PLACE 
TO GET 
POKER KENO 
8 LINES 
PULLTABS 


@ 800-228-0958 
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COINS or BILLS 


Count/Sort/ Wrap 
Free Catalog! 


PARTS—REPAIRS 


ABC COIN (214) 596-1212 
2839 Biscayne — Plano, TX 75075 


GAME TRADERS 


1031 Patricia #107San Antonio, TX 78213 


512-349-5730 
Boards ONLY 


Double Dragon 3 (A money maker)..$149.50 
Gun Dealer (Fun Game) 
MVP (Baseball Classic) 


Neo-Geo 
In Stock - Will Ship Today 
Baseball Stars, Baseball Stars | 
Burning Fight, Crossed Swords 
Cyberlip, Fatal Fury, Football Frenzy 
King of Monsters, League Bowling 
Mutation Nation, Ninja Combat 
Robo Army, Thrash Rally 


Magician Lord, Super Spy 
Your Choice $49 























Coming Soon... 


© 


SUPER DOMINOES 


The Real Domino Game In Both 
Gaming* and Skill Versions 
*In States Where Legal 


AVAILABLE IN DOUBLE 6 AND 
DOUBLE 9 TYPES IN 
ENGLISH, SPANISH, FRENCH, ETC. 


For Info: DTR INTERNATIONAL, INC. 


1-800-484-1097 #5123 
DEDICATED GAMES ° KITS 


Copyright: 1991, 1992 by DTR Int’! 








REDEMPTION 
TICKETS 


' es =ttE = 
RAYA YAN 
MUNCIE NOVELTY CO. 
PH. 800-428-8640 
GOOD QUALITY—LOW PRICES 
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Nationally renown operating company 
seeks well-seasoned industry professional 
to direct the efforts of a highly trained, successful management team. This 
position requires strength of character, the ability to deal effectively with 
multiple priorities, outstanding communication skills, and a desire to promote 
the continued success of our organization. The successful candidate must have 
demonstrated expertise in sales, administrative procedures and operations, 
coupled with the ability to mold and lead our sophisticated and dynamic 
organization. The opportunities are extensive for an ambitious professional. 


Send resume and salary history to: 
Box PM6, Play Meter Magazine 
Fax (504) 488-7083 or P.O. Box 24970, N.O., La 70184 


Kk kkk KKK 
“THE CONVERSION KIT 
HIT PARADE’ 
Kk kkk KKK 


VIDEO CONNECTION 
FREE CATALOG 


ee tad ed ed ae } 
~ 7_~ pa ie. 
a ©): AO) 
New Address: 1150 INDUSTRIAL PL.* 110 
DIXON, CA 95620 Fax (1G) G78-1313 


New Phone: 1-800 44-HOT-KITS ( 1-800-444-6854 ) 


FOI I 
Top Mall Quality Rides 


American Made 
kk kkk 


@ Many coin box 
configurations 

@ Custom manufacturing 

@ | year warranty 

@ Safety Engineered 


kkk kk 
Introducing New Models 

Monthly 

kkk kk 


DAEMCO 


FunRiders ™ 
P. O. Box 596 
Grapevine, TX 7605 | 


817-481-3273 


Brian or Mark 


Swanson 
toto hk 


Remember 
Small Spaces can make 
"Big Bucks" 





SLOT MACHINES SLOT MACHINES SLOT MACHINES 
FOR EXPORT JENNINGS SLOT 


FOR HOME USE 


BALLY 809 5 Coin Multiplier WE HAVE IN INVENTORY: MACHINE BOARD 


Legal in 28 States. —@ Bally EM 900s, 1000s, 
REPAIR 


Continentals & Super Continentals, 
n , 
Send $5.00 for COLOR E1000s, 2000s, Video Pokers and 


CATALOG featuring over more. Machines sold “as is" or A&B AMUSEMENT 


40 items in COLOR. rebuilt to "near new"! 
Receive a $5.00 coupon to RT. 2 BOX 285 
redeem on your next purchase. FAX: 303-431-6978 SO. RANGE, WI 54874 


303-431-9266 
800-525-8694 715-398-3677 


ROYAL BELL, LTD. 5776 Lamar/PM Arvada, CO 





* | GOOD ROUTE 
Family Fun Center For Sale 4-Sale 


Over 100 of the latest Video Games and much more 1-618-654-9674 
semi-Absentee Management 
13 Year Lease -- Northern New Jersey 
Steady Growth 
Call - Steven Goldberg @P f§495 co, & 


DAK Put 4 Games in One 


201-712-9555 4 JAMMA Cabinet With 





4-PLAY By FREE ENT:! 
(716) 838-3038 
Buffalo Bill Johnston 


11 Greenfield St., Buffalo, NY 14214 
FAX (716) 834-3233 


Attention : Double Dragon 
Board Owners 
3 New Games: 


Dangerous Dungeons: Great new maze game 
with exceptional graphics. Players collect 
treasures to open doors to new and exciting 
levels while trying to destroy the enemy 
Thunder Strike: Defender type with large 
graphics. Destroy all enemy bases while 





collecting more fire power 
Dark Tower: Fast action game with super 





graphics and exciting game play. Bubble Bobble LOW COST 
HIGH RETURN 
ALL THREE FOR $479.00 DESK TOP 
All games can be installed onto your Double Dragon board in COIN PHONES 
minutes. Comes with marque and overlay. Call for information. 
We sell direct. Just pick up the phone and call. Shipped the same day. G-TEL ZL 





THE GAME ROOM ENTERPRISES INCORPORATED 


17423 Shatnerwood Drive 

(714) 999-0700 et Pee 
Anaheim, CA Fax 713 550-1028 

SRR AE aR MR TO 
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CALENDAR 
NOW!!! 











1993 
MF St Wiis eb 
OE H eaR 


The Sands Convention Center 
Las Vegas, NV 


Thursday March 11th 
Friday March 12th 
Saturday March 13th 

SEE YOU THERE!!! 














DIGITAL DISC 


AMERICA 


DON’T BE HELD CAPTIVE BY 45 RECORDS! 


@ Will Convert Most Any Type Phonograph 

@ Compatable To Any Existing Sound System 
@ Call For Details On Your Application 

H Optional Accessories Available 

@ Toll Free Service Number 

@ 1 Year Warranty On Mechanism & CPU 









PRICING 


FEATURES INCLUDE 


1. Phillips CD Player 
2. Full Programmable Pricing LOOK FOR 
3. Cash Management System "Super UNIVERSAL CONTROL PANEL 
4. Disc Management System Designed for most any phonograph (Dimensions 12%" x 512” x 1 5/8”) 
5. Background Music System 
6. Easy Loading and Unloading Disc 





KIT INCLUDES: 


1. 100 Disc CD-Player (24’’x 15’’x 10’’) 

2. CPU Logic Board 

3. Complete Control Panel With L.E.D. Readout 

4. Complete Wiring Harness With Connectors 
Compatible To Existing One 

5. Complete Mounting Harness 


@ OPTIONS: 
Call for complete list of options! Including WALLBOXES 
and CUSTOM DESIGNED CONTROL PANELS. 


aN 


DIGITAL DISC 
AMERICA 





DIGITAL DISC CD MECHANISM 
(Dimensions 24” width x 15” depth x 10” height) 





e@ 100 Disc Capacity 
@ Phillips CD Player 
@ One Year Warranty 


For More Information: 


DIGITAL DISC AMERICA 


9617 Business 50 West ¢ Jefferson City, MO 65109 a ew LS ee ee ers 
(31 * 893-8497 7 FAX: 31 4-893-3601 One CPU Logic Board Does It All 


(Dimension 15” x 10”) 


GET OUR CD-CONVERSION KIT NOW! 
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PE-VIDEO es /o THE NEW 1992 CONVERSION KIT 
ANNOUNCING A NEW YW F — HIT PARADE INCLUDES: 


Ix< OR VR SEE ; ; 
Rear Ano eupeaien (LE UA © Hundreds of Kits Listed 


VIDEO GAMES! BY’ eo Super Low Prices 

, © Lots of Free Bonus items 

o Complete Description of Games 
ec Jamma Compatability 


CALL US FOR YOUR FREE Copy 


1-800-44 HOT KITS 
( 1-800-444-6854 ) 





VIDEO CORRECTION 1150 INDUSTRIAL PL. #110, DIXON, CA 95620 


100% COMPLETE - FACTORY KITS 


Street Fighter Il Championship Edition.......cscssesseeseseseens CALL Heavy Unit (Super Neon Graphics)......ssssssersrseecseceeseeeees $295 
Street Fighter Il (2 pl.-Excellent Top Earner)......scssssesesesees CALL Spinal Breakers (2 pl. Commando Action Adventure)............ $295 
Strata Bowling (Top Bowling Pin Buster)......ssssssseeeen Special Teenage Mutant Ninja Turtles (2pl. OF 4 Dl.)....ssssssseerseeees $295 
Golden Tee Golf Il (Ex. Bar or Tavern PieCe).......cssseseeees Special Perfect Billiards (Pool Shark Special for u/r or Table)............ $295 
NEO GEO (One Slot Hardware and Fatal FUrY.........sseseee CALL Arkanoid (Complete with Paddle Controller)... $295 
Road Riot (Hot Racing with Steering Wheel).......scssssseserees $1650 Play Choice 10 Hardware Pack (NeW Kit)....cssssssssesssssessesens $295 
Kingits of Round (2 pl. Medieval Fantasy.......sscssssssssssens $1295 Midnight Resistance (2 pl. Ex. Combat Action).......sssssees $295 
Super High Impact (Ultimate Football Masterpiece)............. $1095 Hellfire (2 pl. Space Action Thriller)......ssssssscsssssesssseresseeesees $295 
Rim Rockin’ B-Ball (2 pl. Hoop Shot DeluXe)......cscssssseseseeeees $995 Aurail (2 pl. Space Armour Attack),......csssssssssssssssssenssssnereeees $275 
Sunset Riders (2-4 pl. Wildwest Shoot-Um-Up).....ccssssssssssseeneees $995 Super Contra (2 pl. Commando Jungle Warfare)... $250 
Captain America (2-4 pl. Heroes Battle Evil Forces)..........04. $995 Attaxx (2 pl. Exelllent Novelty Teaser),.....sssssssssssssseseensees $195 
Wrestlefest (2-3-4 pl. Outrageous Wrestling)......sssseeen $750 Super V-Ball (2 pl. Exciting Volley Ball Action)... $195 
Final Fight (2 pl. Excellent Top Earner)... $750 Combatribes (2 or 3 pl. Brawling Street PUNKS)........sssee $195 
Badlands (2 Steering Wheels/2 Gas Pedals).......sssssseeesees $650 Heavy Barrel (2 pl. Vert. Rescue Nuclear Plant).........ssssseen $195 
Gal's Panic (2 pl. Vert. "R" Rated Bar Piece)... $595 Robo Cop (Futuristic Half Cop-Half Robot)... $195 
The Simpsons (2-4 pl. Bart & Homer Battle Evil)... $595 Mission XX (F-14 Tomcats for u/r or tables)... $195 
Tetris (2 pl. Top Russian Novelty PieCe).....sssssssseeeeeeees $595 Bio Ship Paladin (2pl. Star Cruisers Deep Space)............0008 $195 
Pit Fighter (2-3 pl.-Superb Digitized Graphics)........ssssseees $495 Pushman (R-rated Topless Blonde MaZe).......sssssssssssseseens $195 
Hot Shots Tennis (2 pl. Vert. Tennis Thrills).......sscsssesesereees $495 Super Qix (Top Novelty Table Piece)........sssssssssssssesessesseees $195 
Cave Man Ninja (2 pl. Battle Of DinOSAUTS).......scseeeeees $495 Sly Spy (James Bond & Golden Gun Adventure).........s00 $175 
Smash TV (2 pl. Williams Shooting Masterpiece)..........008 $495 M.J. Moonwalker (2 or 3 pl. Shootin’ & Dancin’)... $150 
Super Pool Ill (Ex. Pool Game for u/r or table)... $450 Double Dragon or DD II (2 pl. Karate Action)... $150 
WWF Superstars (2 pl. Hulkmania at It's Best)........ccesseseee $450 Ninja Gaiden (2 pl. Fast Action Ninja Combat)...........ssssssee $150 
Bubble Bobble (2 pl. - Over 100 MaZes).......ssssssssesseseees $395 Marble Madness or Indiana JONGS........ssssssssesessssssseeseseneseees $95 
Super Buster Bros. (2 pl. New "Panic" Model!)......csseseeeen $395 Rampage (2-3 pl. King Kong Smashes TOky0).......ssscsessesseees $95 
Crime City (2 pl. Super Inner City Combat).......csseseseeen $395 Time Soldier (PC board marq. overlay & bezel onlly)..........00 $49 
MVP (2 pl. Baseball's Greatest) cassicssiscsssnssesssevenssnsisossisascnvares $395 Play CHOICE 10 SOMWAPE :rciisisiicnsveiorectscsiestiivenverssesessseere $25-$45 
Rampart (2 pl. Medieval Fortress Strategy)......sssssssssssseseeeen $375 VS RBI Baseball or VS Super Mario BrOS.......csssssessssssesees $150 
Desert Assault (2-4 pl. Save the Kuwait Oil Fields)............00 $375 VS Unisystem Gun (Brand NeW Red)......sssssssecssssesesssenesess $75 
Quarterback (Vert. Super Bowl Football Action)... $350 VS Golf or VS TKO Boxing or VS Freedom FOmce.........ssscssee $49 
Bottom of the Ninth (2 pl. Excellent Baseball Action)............. $350 100 Clean Conversion Cabinets.........sssscssssssssrsssesseees $195-$250 


Complete Counter Top Games: Status Super Trivia..$695, Pro Sports..$595, Crown's Golf..$595 
Buy 2 kits & get a free control panelbutton label sheet or 50 push buttons 2 


Buy 3 kits & get a free Gold Medalist Kit (a $95 value) or free Pushman (G-rated kit - a $95 value) 
or get a $100 Discount on purchase of Desert Assault 
CALL TOLL FREE 1-800-44HOT-KITS (1-800-444-6854) 
We Ship Worldwide | WUMaGMENSRCUCE | Buy Sell or Trade 


PHONE CALL OR WRITE FOR FREE NEWSLETTER FAX 
916/678-5189 “The Conversion Kit Hit Parade-over 200 Kits Listed" 916/678-1313 
FREE with order of any TWO Kits--Control Panel Button Label Sheet OR Freedeom Force Software 
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CAENDAR 


July 3-6 


Tornado National Champion- 
ship of Foosball, Oklahoma Ci- 


ty, Okla. Contact Tornado pro- 
motions (303) 933-1170. 


July 17-19 

Amusement Operators of Texas 
(AMOTX) Annual Convention, 
Westin Paso Del Norte Hotel, 
El Paso, Texas. Contact Betty 
Ringo (817) 325-1005 or Vancie 
Todaro (409) 776-8287. 


July 22-23 

Latin American Amusement 
Music & Games Expo, Sheraton 
Maria Isabel, Mexico City, 
Mexico. Contact AAMA (703) 
494-2758. 


July 23-25 

Ninth Annual Billiard Congress 
of America International Trade 
Expo, Kansas City Convention 
Center, Kansas City, Mo. Con- 
tact Frank Zdy (619) 278-3877; 
FAX (619) 268-9372. 


July 24-26 

Pennsylvania Amusement and 
Music Machine Association 
(PAMMA) Annual Trade Show 
and Convention, Seven Springs 
Mountain Resort, Champion, 
Pa. Contact Janette Polly (717) 
232-5322. 


July 26-28 

Nightclub, Bar, and Restaurant 
Expo, New Orleans Convention 
Center, Hilton Hotel, New 
Orleans. Call (800) 247-3881 for 
information. 


August 31-September 8 
Dynamo U.S. Shuffleboard 
Open, Howard Johnson South 
Plaza, Austin, Texas. Contact 
The Shuffleboard Federation 
(313) 380-9300. 


September 10-13 

North Carolina Amusement 
Machine Association (NCAMA) 
Annual Convention, Stouffer 
Winston Plaza Hotel, Winston- 
Salem, N.C. Contact NCAMA 
(919) 584-4833; (919) 584-6669. 


September 2-7 

Tornado World Championship 
of Foosball, Dallas/Ft. Worth 
Airport Hilton, Dallas. Contact 
Tornado promotions (303) 
933-1170. 


September 15-17 

Fun Expo, Second Annual Fami- 
ly Fun Center & Miniature Golf 
Show, Convention Center, New 
Orleans. Contact Bailey Beeken, 
Bellwether Expositions (914) 
682-2027, FAX (914) 682-2152. 


October 1-3 

Amusement and Music Opera- 
tors Association (AMOA) Expo 
‘92, Opryland Hotel and Con- 
vention Center, Nashville, Tenn. 
Contact AMOA (312) 245-1021. 


November 5-7 

National Automatic Merchan- 
dising Association Trade Show 
and Education Sessions for Ven- 
ding/Foodservice Management, 
Washington Convention 
Center, Washington, D.C. Con- 
tact NAMA (312) 346-0370. 


November 9-15 

Dynamo North American Shuf- 
fleboard Championships, Sands 
Regency Hotel & Casino, Reno, 
Nev. Contact The Shuffleboard 
Federation (313) 380-9300. 


November 12-15 

Pinball Expo ‘92, Ramada Ho- 
tel/O’Hare Rosemont, Ill. Con- 
tact Rob Berk (216) 369-1192 or 
(800) 323-3547. 


November 18-21 

International Association of 
Amusement Parks and Attrac- 
tions (IAAPA) 74th Annual Con- 
vention, Dallas Convention 
Center, Dallas. Contact Joe Ru- 
ble (703) 836-4800. 


1993 

March 11-13 

American Coin Machine Expo 
(ACME), co-sponsored by Play 
Meter and AAMA, Las Vegas 
Hilton Hotel and Sands Conven- 
tion Center, Las Vegas, Nev. 
Contact W. T. Glasgow Inc. (708) 
333-9292. 
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here’s a radio station here in 
New Orleans that, for two 


: 


hours each day, devotes all phone 
calls to the subject of food: “Who 
makes a good oyster po-boy in 
the Ninth Ward” or “How come 
Galatoire’s don’t put mynez 
(mayonnaise) in their remoulade 


sauce?’ For someone like me 
who's always thinking two meals 
ahead, it’s critical listening. 

A few weeks ago a caller nam- 
ed George called the host in 
breathless glee. He had just 
returned home from a trip to 
Africa with a possession so priz- 
ed he could hardly contain 
himself. In fact, it was so stupen- 
dous that he hesitated momen- 
tarily before revealing what it 
was, perhaps out of fear that a 
listener would recognize George’s 
voice, track him down, and steal 
his booty. Finally secure in the 
knowledge that this was a scant 
possibility, he proceeded. 

“Tom, I’ve been all over the 
world and sampled some of the 
most exotic cuisines you could 
ever imagine,’ George bragged. 
“T’ve brought back some truly 
memorable foodstuffs in my time, 
but what I picked up in Africa is 
truly a sight to behold.” 

What could it be? A rare fruit? 
Silverware with ivory handles? 
Some exotic African delicacy like 
fresh wildebeest testicles? 

“It’s saffron!”’ 

For those unfamiliar with it, 
dried stigmas from the saffron 
flower are used in cooking such 
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he LAST WORD 


A spicy 


discovery 


things as the Spanish rice dish 
paella, for example. It’s highly 
aromatic and imparts a deep 
orange color to the dish. Saffron, 
though, is very expensive; about 
the only thing more costly is the 
white truffle. 

Anyway, George continued 
with his tale. “I was walking 
through a street crowded with 
vendors hawking everything im- 
aginable, when I heard one say, 
‘Mister, mister, quart of saffron 
for $200!’ I bought it on the spot, 
and now here it is, back with mein 
New Orleans.” 

‘Uh, George, what color is the 
saffron?” asked Tom. 

“Kind of gray,” he _ replied. 
“Why, what’s wrong?” 

“T hate to tell you this George, 
but that’s not saffron,” Tom said. 
“For one thing, it’s supposed to be 
an intense orange. Second, saf- 
fron isn’t sold by the quart. And 
third, even if you had a quart of 
saffron, it would cost about 
$3,000! I don’t know what that 
guy sold you, but it isn’t saffron. 
In fact, don’t even take a chance. 
Just throw it out, whatever it is.” 

“T guess youre right,” said a de- 
jected, embarrassed George. Two 
hundred dollars and a heady 
case of euphoria, gone. 

In an interview this month, 
AAMA executive vice president 
Bob Fay warns prospective 
Georges in the coin-op industry 
about the dangers of buying 
parallel boards that turn out to be 
copies. Like George, operators 





may be lured in by a price that 
seems too good to be true—anad is. 
As Fay said, “If any operator is of- 
fered a Street Fighter, Champion 
Edition for $640 to $800, he ought 
to be aware that it’s a copy board. 
The parallels are going for bet- 
ween $1,500 and $2,000. What you 
have is copyright, and maybe 
even trademark, infringement.” 

Besides getting yourself in a 
heap of trouble, think of others 
you may be hurting. In bypassing 
a reputable spice merchant, 
George not only got stuck with 
something he didn’t want, but he 
also enriched the pocketbook of 
an unscrupulous swine. 
Operators do the same when they 
bypass conventional coin-op 
channels, Fay says. 

“Don’t turn your back on a 
distributor that’s supported you 
throughout the years, just to save 
a few bucks. To take money out 
of the normal industry circulation 
pattern and give it to people on 
the outside looking in is like 
throwing money down the drain.” 

George only got stuck with a 
mysterious powder. End up with 
a copy board on your hands and 
you could end up with a bigger 
problem than what to season 
your rice with. L] 


Chua tophe; Caice 


Christopher Caire 
News Editor 





Nothing is more spectacular The LaserStar America® is leader, year after year. 
than Rowe’s new LaserStar a dramatic addition to the For operators who demand the 
America® CD jukebox. Designed Rowe/AMI Family of Music. _ best - reliability, ease of perfor- 
with elegant lines and Rowe’s —_— The LaserStar® is recognized mance and exquisite styling — the 
world-acclaimed title display, by operators as the most played most beautiful place to invest is in 
the LaserStar America® is built jukebox; the proven cash box America. 
with dependable technology The LaserStar America® from 


and uncompromised quality. QROWE Mi @ Rowe/AMI. 


75 Troy Hills Road Whippany, NJ 07981 U.S.A. 
(201) 887-0400 Fax (201) 887-2851 
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= High speed offroad moto racing 
with shooting action. 


= Realistic handlebar controls with 
twist-grip throttle feature. 


= Six A -selectable tracks, each Ky 
with unique obstacles: Los OTS 
tele sane Nees Eye Tol Meade and 
aT) a ~~ A 


i Trt format ar exfeiunad aro 
Cra Pe completie Ph YoY -S Mel 


ry 
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DIMENSIONS 
Height: 71 inches (180 cm) 
Wh OMG Depth: 77 inches (196 cm) 
independent motors give full-mofi vf ey tole tad = Width: 33 inches (84 cm) 





respond to player control and provide ey chal ll decaedas 
Te Mea) ide tHe-streen! The bike ba Se 

eM INERT mec CMM le ‘ 

handlebar controls, add to the simulation. ee ae, a 

Comin ine se eig alate eel Lele oly Th up to two Dy 
units for 2-player, head-to-head competition. 

ET maw ceM (hd eM Meee Stile lhe dc 

continue play as long as one player crosses the : DPV ee 
finish line within the time allowed. : Dee ee a 


Xr emer eet Tein 675 Sycamore Drive, P.O. Box 361110, Milpitas, CA (408) 434-3700 
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